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Abstract

Despite a sustained academic interest in food enrients and their impact
upon dietary practices, relatively little is knowahbout the ways in which
individuals interact with the food environment. elimultiple and complex
factors that influence food choices are difficolinvestigate, especially in the
family setting where individual and collective ptiaes intersect. This thesis
investigates how people perform food practiceswahcks how specific
contexts shape, promote and constrain food behisviothe case study through
which this is examined is that of the food pradioé 26 residents of Sandwell, a
uniformly deprived metropolitan borough in the Wisktllands. Through
ethnographically collecting accounts and obserwatiaf how residents
performed food practices, both in the home andewtilopping for food, highly
routinized behaviours were revealed. The notioroofinized decision making,
as it appears in social science research, is deseland adapted to incorporate
descriptions of general approaches to routine fosithviours. The novel
concept of routines-of-practice is employed to aebtarise these routines in
terms of agency, attitudes towards individualisng eeliance on environmental

and contextual cues.

Food shopping practices are positioned, to an gxasracts of
consumerism performed in the pervasive consumgimironment of the
supermarket. The home, by contrast, was depiceds#te of both privacy and
responsibility. The ways in which responsibilitasvinterpreted and enacted
dictated how family meals and routine home foodavéburs were structured.
By looking at food practices in terms of repetiticentext specific and often
uncritical behaviours, this thesis highlights thmportance of place in moulding
food practices. Understanding how people inteaadtinterpret their
environment has been underestimated in diet-reladatth policy and
promotion. This thesis specifically examines treyviood practices are

influenced by environment and context at the mieve!.



Acknowledgements

Thank you, most of all, to my supervisors: Steven@uns, Tim Brown and
Rosemary Kyle. They took a massive chance on rtieedieginning of this PhD
and have consistently been helpful, supportiveraaote understanding than |
could have hoped for. | would also like to thankg&la Blair for giving me a
home in Bearwood and for helping me so much withfielgwork. Sandwell
food team were very accommodating and should beiamed for all the advice,

contacts and help they gave me.

| would also like to declare my appreciation tota# friends | have made at
Queen Mary for their encouragement. My thanksrt@lphabetical order):
Camille Aznar, Claire Boston, Amanda Fahy, AmandegEson, Mara Ferreri,
Steffan Fischer, Ellen Flint, Denise Goodwin, Mieh&rayer, Beth
Greenhough, Kate Hardy, Marcus Hatch, Tim HeinemBashed Khandker,
Dan Lewis (especially for the map), Fiona Mapp,njeMurray, Evelyn Owen,
Eilidh Reid, Elena Sautkina, Natalie Savona, JaSuweit, Olivia Sheringham,
Lucy Shuker, Dianna Smith, Neil Smith, Mark Tarpée®l Vanathi

Tharmaratnam.

My parents, John and Sheila Salter, have beencmaimately proud and
supportive, whatever | have been doing, thank ybluank you also to Daniel
Rowan, for your patience and the endless cupsaofAad, finally, to my
friends: Linda Glass, Louise Fritz, Sarah O’Conngtlam Murphy and Esther
McKnight, for nodding in all the right places.



Contents

Chapter 1: Introduction

1.1 Background
1.2 ESRC CASE partner: Sandwell PCT

1.3 Chapters and coverage

Chapter 2: Literature Review: Situating food practices: the

physical environment and socio-cultural contexts

2.1 Overview
2.2 Health, place and food
2.2.1 Environmental determinants of diet
2.2.2 Defining and measuring the food environment
2.2.3 Health Geography, the cultural turn and redimig place
2.2.3.1 The challenges of defining and measuritegrgs
2.2.3.2 Re-working the composition / context debate
2.2.3.3 Methodological developments
2.2.3.4 Summary
2.3 Food shopping: the food environment as a copomspace
2.3.1 Geographies of retail and consumption
2.3.2 Shopping as a social practice
2.3.3 Theorising mundane consumption activities
2.3.3.1 Summary
2.4 Home and family eating practices
2.4.1 Families and mealtimes
2.4.2 Food, identity and belonging
2.4.2.1 Summary

13

13
14
15

18

18
20
22
24
25
27
28
31
33
33
34
36
39
40
40
42
46
48



2.5 Summary and research aims 49

Chapter 3: Methodology: Symbolic Interactionist Ethnography:

exploring food practices in context 52
3.1 Overview 52
3.2 Symbolic interactionist ethnography: theorétizckground 54
3.3 The research site: Sandwell — population aadtiherofile 56
3.3.1 Context 57
3.3.2 Sampling sites 95
3.3.2.1 West Bromwich 61
3.3.2.2 Smethwick 61
3.3.2.3 Rationale 62
3.4 Sampling 63
3.4.1 Sampling approach 63
3.4.2 Recruitment 64
3.4.3 The sample 71
3.4.4 Reflexivity and positionality 76
3.5 Data Collection 79
3.5.1 Photovoice 79
3.5.2 Narrative photovoice interviews 84
3.5.3 Go-along interviews 87
3.5.4 Piloting and development 92
3.6 Data Analysis 96
3.6.1 Applying a thematic analysis 96
3.6.2 Stages of data organisation and analysis 100
3.6.2.1 Transcription 100
3.6.2.2 Themes 105
3.6.2.3 Patterns and coding 106
3.6.2.4 CAQDAS: NVivo9 109



3.7 Ethics and informed consent

3.7.1 Confidentiality and data storage

3.7.2 Exploitation and vulnerable individuals
3.8 Summary

Chapter 4: Collecting data in Sandwell

4.1 Overview
4.2 An economic and retail overview of Sandwell
4.2.1 The West Midlands
4.2.2 Sandwell
4.3 Sandwell food environment
4.4 Interactions with the Sandwell food environment
4.4.1 ‘Eat in’ and ‘take away’ spaces
4.4.1.1 Eat-in spaces as social spaces
4.4.1.2 Breaking dietary restrictions in socialcgm
4.4.1.3 Context specific eating practices
4.4.2 ‘Local’ shops
4.4.3 Supermarkets
4.4.4 Discount Stores
4.5 Summary

Chapter 5: Shopping for food: perceptions of supanarkets
and routines-of -practice therein

5.1 Overview
5.2 The context-specific norms of supermarkets
5.2.1 Expectations of an extended range of choice

5.2.2 Price promotions

112
114
116

117

118

118
119
119

121
122
127
129
131
135
139
L4
143
145
148

150

150
152
152
155



5.3 Understanding behaviour in the supermarketimes-of-practice
for food shopping

5.3.1 ‘Chaotic and reactive’

5.3.2 ‘Price promotion’

5.3.3 ‘Working around the store’

5.3.4 ‘Iltem by item’

5.3.5 ‘Restricted and budgeted’
5.4 Summary

Chapter 6: Routines-of-practice in the home and fod related
identities

6.1 Overview
6.2 Home and privacy
6.3 Understanding behaviour in the home: routwfgsractice for
cooking and eating
6.3.1 ‘Erratic’
6.3.2 ‘What we fancy’
6.3.3 ‘Regulated meals’
6.4 ldentity and eating practices
6.4.1 ‘Fussy Eaters’
6.4.2 ‘Healthy Eaters’
6.5 Summary

Chapter 7: The contextual pressures of consumptioand

home spaces

7.1 Overview

7.2 Summary of food related routines-of-practicd aentities

159
164
171
180

841
187
194

196

196
198

206
208
216
224
233
23
242
250

252

252
254



7.3 Consumption spaces
7.3.1 Shopping for leisure and pleasure
7.3.2 Identity and the consumption space
7.4 Home
7.4.1 Responsibility and regulation
7.4.2 Responsibility and individuality
7.5 Comparing behaviour across the contexts of hamdethe
supermarket

7.6 Summary

Chapter 8: Conclusion

8.1 How do people perceive and interact with thoelfo
environment?

8.2 How are routine food behaviours performed ing shaped
by, specific contexts?

8.3 How do food related practices and identitieésrielate
across home and food shopping spaces?

8.4 Summary of key findings

8.5 Study limitations

8.6 Implications for policy and research

Bibliography

256
257
261

264
265
270

274

287

289

290

292

298

300

301
30

307



Appendices

3.1 Recruitment materials
a) Poster for display
b) Information sheet with return-slip for study fe@pation
3.2 Participant pack
3.3 Photovoice interview schedule
3.4 Photo sheet
3.5 Go-along procedure and interview schedule
3.6 Ethical approval
3.7 Informed consent form
3.8 Photovoice consent form

3.9 Risk assessment

List of figures

Figure 3.1 UK and West Midlands map

Figure 3.2 Sandwell Metropolitan Borough map —dyn and ward
Figure 3.3 Praktica DC Slim 315 (digital camera)

Figure 3.4 Vivitar ViviCam 5018 (digital camera)

Figure 3.5 Coding and sub codes for the ‘built ssrwnent’

Figure 3.6 Reproduction of extract from researemdi

Figure 3.7 ‘Shopping Strategies’ code and sub codes

Figure 3.8 Screen-shot from NVivo illustrating itede and retrieve’
capabilities

Figure 4.1Access by walking to locations selling healthy food
Sandwell Metropolitan Borough Council (map)

Figure 5.1 Routines-of-practice adopted when shapfor food in
supermarkets

Figure 6.1 Routines-of-practice adopted for homekowy and eating

behaviours

337
373
338

339

346

348
349
351
352
353
355

57
60
80
80
107
108
109

111

124

163

208



List of tables

Table 3.1 Participant pseudonyms and social cheniatits
Table 4.1 Types, names, locations and frequencigises

visited for go-along interviews

Table 4.2 Names, locations and number of visitsatein spaces in

which photovoice interviews were conducted
Table 7.1 Summary of food related routines-of-pcacand

identities

List of plates

Plate 3.1 Photograph by Lawrence from his food qlulodry
Plate 3.2 Photograph by Collete from her food plttoy
Plate 4.1 Photograph of Great Bridge Asda (by CT)
Plate 4.2 Photograph of Oldbury SavaCentre (by CT)
Plate 4.3 Photograph by Janet from her food ph@ord
Plate 4.4 Photograph by Pat from her food photoydia
Plates 5.1 and 5.2 Photographs of special off@laits in
Great Bridge Asda (by CT)

Plate 5.3 Photograph of special offer display ip&Hiill
Asda (by CT)

Plate 5.4 Photograph of ‘Roll Back’ promotion inp@aHill
Asda (by CT).

Plate 5.5 Photograph of Dairylea Dunkers displayGhh)
Plate 5.6 Photograph of Super Noodles display (by C
Plate 5.7 Photograph of Activia yoghurt (by CT)

Plates 5.8 and 5.9 Photographs of Simon with hisileo
phone and Hollie with a pack of onions (by CT)

72

128

130

254

83
104
126
127
135
135

157

157

158

176

178

189

192
10



Plates 6.1 and 6.2 Photographs by Sue from hergbotb-

diary 200
Plate 6.3 Photograph by Jayanti from her food ploctoy 201
Plate 6.4 Photograph by Lauren from her food pludoy 202
Plates 6.5, 6.6 and 6.7 Photographs by Adam franfoloid

photo-diary 204
Plate 6.8 Photograph by Lauren from her food pludoy 209
Plate 6.9 Photograph by Pamela from her food pHor 212
Plate 6.10 Photograph by Pamela from her food ptiaicy 213
Plate 6.11 Photograph by Adam from his food phatoyd 214
Plate 6.12 Photograph by Adam from his food phatoyd 215
Plate 6.13 Photograph by Collete from her food pftbary 222
Plate 6.14 Photograph by June from her food ph@ord 230
Plate 6.15 Photograph by Clifton from his food mhdiary 231
Plates 6.16, 6.17 and 6.18 Photographs by Dave litsrfood

photo-diary 233
Plate 6.19 Photograph of Diane’s unfinished megl(b) 237
Plates 7.1and 7.2 Photographs by Adam from his pdado-

diary 260
Plates 7.3 and 7.4 Photographs of soya milk displlay CT) 263
Plate 7.5 Photograph of ‘free-from’ aisle (by CT) 283

11



Acronyms

CAQDAS
CT

CCRI
DoH
EFILWC

GIS
IDeA
JSNA
MBC
NHS
PCT
QMREC
RUHBC
UK

us
USA
WHO
WMRO
WMPHO

Computer Assisted Qualitative Data Analysustware
Claire Thompson (Author)

Countryside and Community Research Ingtitut
Department of Health

European Foundation for the Improvenwdritiving and
Working Conditions

Geographic Information Systems

Improvement and Development Agency

Joint Strategic Needs Assessment

Metropolitan Borough Council

National Health Service

Primary Care Trust

Queen Mary Research Ethics Committee
Research Unit in Health Behaviour and Change
United Kingdom

United States

United States of America

World Health Organisation

West Midlands Regional Observatory

West Midlands Public Health Observatory

12



Chapter 1: Introduction

1.1 Background

Bell and Valentine (1997) define food consumptioactices as the
commonplace domestic activities of food shoppimgpking and eating (Bell and
Valentine 1997). These activities have been stuia variety of ways across a
range of disciplines, but in public health and ¢beial sciences, food practices

are both health behaviours and cultural practices

‘Unhealthy’ food choices are not simply the prodaftcprejudice or
ignorance, they are structured and sustained loyrglex array of influences
that are mostly social in nature (Gustafsson arap&r2009). Public health
promotion policies in this area have tended to eatrate almost exclusively on
educating people about both the benefits of hea#iyg and the links between
poor diet and health problems. This approach asherthe dominant
individually focused models of behaviour that openaithin public health
studies (Sallis and Glanz 2009). To a degree thekees have been successful,
in that public understanding of health-promotingssages is high (Donnelly et
al. 1996, Zehle et al. 2007). However, the prevadeof diet-related conditions
such as obesity and cardiovascular disease costiougse. UK adult obesity
rates have almost quadrupled in the last 25 yaadschildhood obesity has
tripled in the last 20 years (NHS 16.01.08). Sistig policy solutions that only
address the problem in the short term, and attthgidual level, fail to consider
people’s lives and behaviours in the contexts irctvkhey are situated (Banwell
et al. 2005). Investigating how specific contestiape shopping, cooking and
eating behaviours is fundamental to understandavg food practices are
formed and deployed. Further, this could help lggt contextual influences

that run counter to and undermine diet interverstiand education programmes.

13



Facilitating changes to ingrained food behavioerpiires more than
education and advice. The food environment has lemtified as a powerful
and independent determinant of food behaviour kelsen 2011). Equally, the
home and family food environment has long beengeised as instrumental in
shaping life-long dietary values and habits (Biactd Davidson 2001). This
thesis will examine food practices in the neighlboad food environment and
the home in order to better understand the situadtare of these practices and
the contextual factors that influence them.

This study takes a wholly qualitative approachsyfbolic interactionist
ethnography was carried out in order to exploredestribe the food practices
of a diverse range of participants. Photovoicmissructured interviews, and
go-along interviews were conducted and the datlysedthematically to
uncover the values, interactions and identities thaderpin context specific food

practices.

1.2 ESRC CASE partner: Sandwell PCT

This research has been funded by the Economic acidlSResearch Council
(ESRC) under the ESRC PhD CASE Studentship schéG#SE’ stands for
Collaborative Awards in Science and Engineeringese schemes provide the
student and host university (Queen Mary, Universftizondon) with a link to a
non-academic collaborating organisation from thielipuprivate or voluntary
sector, in this instance Sandwell Primary Care {T{e€T). The aim is to make
the PhD research of applied relevance (CCRI 20Ah).industrial supervisor’

representing the collaborating organisation sitthenPhD supervision team.

Sandwell PCT, the CASE partner, administers tarib&opolitan
borough of Sandwell, which covers a geographiced af 85.58 km2 and has a
population of approximately 292,800 (Sandwell POL@b). Sandwell is the

14



12" most deprived local authority in England (Sandv€liT 2010b, Black
Country Consortium 2011b). Sandwell PCT facesraewaof health challenges
commonly associated with deprived areas such dehlgvels of smoking,
teenage pregnancy, physical inactivity and obesitye PCT is responsible for
commissioning primary, community and secondary &@m providers. It is
also responsible for commissioning hospital andtaidrealth services and, until
31° May 2011, provided community services directlys @result of legislation
brought in after the 2010 election, most signifibathe Health and Social Care
Bill (2011), the delivery and funding of local h#akervices was fundamentally
restructured (DoH 2011). The four PCTs in the Bl@ountry area (Sandwell,
Dudley, Walsall and Wolverhampton) were broughetbgr under a single
management structure: the Black Country Clustee. Hlealth and Social Care
Bill gained Royal Assent in March 2012 to become lttealth and Social Care
Act (2012.

All fieldwork was carried out in Sandwell, Westdiands, from January
to July 2010 and all participants were Sandwelbegs. Sandwell PCT
community workers and Food Team provided introdungiand contacts in the
local community to help recruit participants. P§aff were also instrumental in
helping to access a variety of gatekeepers andeasdi research sample in a

relatively short space of time.

1.3 Chapters and coverage

This thesis opens with a critical review of litena relevant to food practices.
Chapter two traces the development of researcloah énvironments and
argues, in section 2.3, that shopping for foochiget of material consumption

and that the food environment is also a consummioronment. The chapter
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moves on to look at food practices in the homehait emphasis on family

meals and identity.

Chapter three explains the theoretical and techagmects of the methodology.
This qualitative study is underpinned by a symbuwiteractionist approach, a
theoretical stance that assumes the social wotthe jgerformed by the active
intelligence and agency of its participants (RoBRP, Charmaz 2006). An
overview of Sandwell and its population is providédce core methods of
photovoice and go-along interviews are then desdrib detail. Lastly, an

outline of my analytical approach and treatmergtbfcal issues is given.

Chapter four gives a detailed description of thedBeell food environment and
provides empirical data on how participants of #iigly perceived, used and

experienced it.

Chapter five deals explicitly with perceptions apsrmarkets, as micro food
environments, and with the behaviours that pawicip deployed when shopping
for food. Observational and interview data aredusedepict food shopping as a
practice. The notion of routines-of-practice saaintroduced in this chapter,
referring to the habitual and often tacit ways imef individuals interact with

their environment and perform social practiceshia case food shopping.

Chapter six focuses specifically on perceptionthefhome and with the food
practices performed within it. Using the notiorrofitines-of-practice,
introduced in chapter five, approaches to cookimd) eating at the household
level are characterised and differentiated accgrtbrievels of individual
agency, choice and responsibility. Lastly, the sveywhich food practices were
intertwined with food related identities are addezs

Chapter seven is the last of the empirical chaptknsrings the contexts of the

consumption space and the home into focus. Thetehbegins with a summary
16



and comparison of participants’ food routines-adgtice across these contexts.
The specific influences that these two environméatge on food behaviours is

then explored and contrasted.
Chapter eight concludes the thesis. It summatisemain findings in terms of

food shopping spaces, food behaviours in the htimamportance of context

and, lastly, the application of routines-of-praetio theorising food behaviours.

17



Chapter 2: Literature Review

Situating food practices: the physical environment

and socio-cultural contexts

2.1 Overview

Food practices and decision making about food d@ocur in a vacuum, they
are situated physically, economically and sociallye factors that shape and
influence food and diet-related practices have heesstigated and theorised
across a range of disciplines. This review drapenudiverse bodies of
literature that, in a variety of ways, address fpaalctices and the environments
and contexts in which they are performed, with golieit focus on food
shopping and on food practices in the home. Foed@ments research chiefly
examines the built environment in which individuate food resources and
consume food. Within this literature there is avgng interest in understanding
the role of the neighbourhood food environmentetednining dietary practices
(Wang et al. 2006). Epidemiological research hasstigated place effects on
health in relation to diet and diet related disesddn fact, there is a shared
concern across health related disciplines withystgdthe nature and influence
of the food environment, and in doing so to una@erdthow people, place and
food interact to shape food behaviours (Mikkelséhld. This literature has
been both challenged and enhanced by a more diytum@rmed and critical
theorising of place that has begun to incorporatephysical and social aspects
of the food environment. It will be argued thagdk studies, despite achieving a
more nuanced interpretation of place, still rewesty little about actual

behaviours within food environments.

In order to address the lack of public health regean how individuals
interact with the food environment, the review wiinsider insights from the
18



social science literature on consumption by théwgithe practice of food
shopping as an act of consumption. By implicattbe,food environment must
also be considered as a consumption environmente $he mid-1980s there
has been rapid growth in the study of consumptractre (Jackson and
Holbrook 1995). This research shows that in-stle@sion making around food
purchasing is a complex activity and thiatorising it as a linear and rational
process is unhelpful in understanding consumptadrabiours (Gram 2010).
Food shopping is more than a routine mundane dantask; it is a complex,
multi-layered and situated activity and, as suetividuals cannot be expected
to behave in uniform ways within similar food ermnments. Food shopping
can therefore be viewed as a social practice, ahdmimpersonal and rational
activity (Jackson and Holbrook 1995, Jackson 2@06). While there is a
wealth of marketing and consumer studies resear@hopping, there is little
observational and ethnographic research and egsrsteon food shopping in

supermarkets (Gram 2010).

Lastly, the review will move away from literatuna food shopping and
food environments to consider food practices inhbime. Food behaviours in
the domestic environment have been the subjecsmfraficant body of work
within sociology and anthropology (Valentine 1999BJthough people are now
eating more meals away from home and convenieromsfare becoming
increasingly popular, the home remains the siterevh@st communal meals are
consumed, and has significant cultural and symboganing (Devine et al.
2009). As with food environments research, ihestnore culturally informed
and critical studies that offer insights into tlmenplex and often contradictory
array of negotiations and compromises that aretedac family settings.

Within social settings, and especially within faesl, individuals take up and
develop food related identities. These identiti@ge implications for the way
food practices are perceived and performed acasgxts. The study of food
related identities and practices has developedrimbgssentialised or static

notions based on social differences, such as alaggender, and onto more
19



fluid and context specific explanations (Warin e2808). Rather than
examining food related behaviours in isolations fiterature situates them in the

context of daily routines, constraints, and commetiemands.

Overall, this review identifies food stores (espégisupermarkets) and
the home as the two most fundamental contexts inhwibod practices are
performed. Specifically, shopping for food in gwgpermarket and preparing and
consuming food in the home. The lack of epidengmal studies that
investigate the act of food shopping, as a keyvweagh is highlighted and
addressed with reference to social science litezahat deals explicitly with the
situated practice of shopping. Food practicebénitome are examined in
relation to how family meals are enacted and the ebfood related identities in

shaping and interpreting practice.

2.2 Health, place and food

The relationship between health and place is agneitely studied topic in
health inequalities research. Epidemiological aede generates most of this
literature, with an emphasis on how environmeraetdrs influence health risks
in populations (Von Korff et al. 1992). The risedbesity prevalence in recent
decades has heightenecademic and health policy interest in food enviments
as a contributing factor, especially given theitgndial impact on food related
behaviours and resulting health outcomes (McKineioal. 2009). Health
problems associated with this condition are mudtiglebilitating and expensive
to treat. These include hypertension, high bldoalesterol, type 2 diabetes,
congestive heart failure, heart disease, strokepasghritis, some types of
cancer, poor female reproductive health and psychdl disorders such as
depression and low self-esteem. This researctiosmed by two related
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theoretical models: the deprivation amplificationdel and the context /

composition model.

The deprivation amplification model rests on theuasption that
individual or household deprivation is amplified &nea level deprivation
(Macintyre 2007). Accessibility to services andiliies and, in particular, to
healthy food, is an important social equity issGbdrreire et al. 2010). People
who live in poor areas are trapped in a cycle tbptoduces the health
inequalities they suffer. For example, health ppbon advice is differentially
taken up by different socioeconomic groups; thogk higher income and/or
education levels are more likely to have healtfgstyles and follow health
advice than lower income and/or less educated pgdfrcintyre 2000). Poorer
people have access to relatively poorer qualitgueses, which amplifies risk at
the level of the individual. Since the 1990s, awgng body of literature has
supported and utilised this conceptual model; inctvlack of community
resources amplifies individual health inequali(ig&cintyre 2007).

The context / composition model is a way of exptagrgeographical
inequalities in health. A compositional explanatassumes that areas are
unhealthy as they contain a higher percentagedofiagluals who are at risk of ill
health than those in healthy areas. By contrasingextual explanation for
health inequality assumes that it is the charestiesi and features of tipdysical
setting rather than the demographic characteristics offtabitants,that raise
the risk of ill health (Shaw et al. 2002). Mostmntal research shows that who
you are (composition) is the main predictor of kieabut also that where you
live is important (Shaw et al. 2002). Looking e tfood environment to help
explain dietary practices and outcomes is, by dedm adopting a contextual
approach to understand health inequalities.

21



2.2.1 Environmental determinants of diet

Food and dietary practices and the environmenigioh they occur have been
examined in relation to diet-related health outcenparticularly obesity and
cardiovascular disease. Research investigatingptbef the neighbourhood
social and physical environment in determining diglity has become
progressively important in recent years (McKinnoale2009, Charreire et al.
2010). Neighbourhood-level characteristics inggg#d in relation to diet
include food availability, access and price; a@@Ececonomic status; racial
composition; physical activity resources; housingy] safety and convenience
(Black and Macinko 2008). The term ‘food enviromtigalthough open to
some interpretation, is broadly taken to meanalallbuilt environment in
which individuals consume food. This includes feedources such as food
stores, restaurants, take aways, schools, worlepland cafeterias (McKinnon
et al. 2009).

The neighbourhood food environment has often b@enationally
defined by density of, and accessibility to, theaeous types of food outlets,
which are used to indicate the types of food relateuctural resources that are
readily available within a neighbourhood. The itlest these food environments
can be a determinant of food behaviour has beendnted and perpetuated
through a risinqiumber of health-behaviour theories. Most explicthis is
apparent in the concept of obesogenic environn@fitkelsen 2011). The
concept positions obesity as a normal responsgé&ttelogical environment,
specifically one that promotes obesity in individuar populations (Swinburn
and Egger 2002)

Much of this work has been undertaken in the US@ fzes demonstrated
that neighbourhood availability of components diealthy diet may be an
important mediating factor between neighbourhoqgatigtiation and diet quality

(Morland et al. 2002a, Zenk et al. 2005, Zenk e2@06). The most consistent
22



US findings come from those studies that investigate / ethnicity as an axis of
spatial difference (Abercrombie et al. 2008, Bdretlal. 2006, Do et al. 2008,
Echeverria et al. 2008, Franco et al. 2008, Herhees al. 2005, Moore et al.
2008b, Moore and Diez Roux 2006, Morland et al.20@ooper et al. 2001).

In the UK context, by contrast, findings on thedamvironment are less clear-
cut and consistent. Nevertheless, some studies dtawvn that food
consumption varies between UK neighbourhoods aaidithng in a
disadvantaged neighbourhood may be independersbceted with poor diet
(Anderson and Hunt 1992, Forsyth et al. 1994, Sinoihet al. 2004).

The health and dietary inequalities reported is¢hgtudies broadly
conform to the deprivation amplification model. c&ssibility and availability to
food resources can be partly determined by theosemdnomic status of the area.
For example, Cummins and colleagues (2005d) exahtheeassociation
between neighbourhood deprivation and the densiyoonald’s restaurants
in small areas of the UK. They found statisticalignificant positive
associations between neighbourhood deprivatioriteandensity (per capita) of
McDonald’s restaurants (Cummins et al. 2005d). EMav, a similar UK study
undertaken in the same year examined non-chaingeatitlets and found no
association between area deprivation and food todelesity (Macintyre et al.
2005). Evidently, there is a difference, in the titext, in the distribution and
density of chain and non-chain outlets in deprigeshs, thus demonstrating the

complexities of theorising and investigating thedenvironment.

In addition to these studies there is another mddiyerature that
examines specific, smaller-scale and non-residectgigexts as contained food
environments. By way of illustration, French amileagues investigated 20
Minnesota secondary schools as food environmertigy analysed school food
availability and school policies on food. Thislumbed the nutritional content of
foods both served at the schools and those avaifedsh the vending machines

(French et al. 2003). School-study findings intedhat school environments
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are not conducive to healthy food choices, witls lesalthy options dominating
food sales (Carter and Swinburn 2004). Suggestedventions include healthy
eating education, free provision of fruit, priceluetions on healthy foods,
mandatory restrictions on unhealthy foods, restmst on students leaving
school for lunch and banning the sale of soft drif\W/ilson et al. 2007, French
et al. 2003). These proposed interventions damotprimarily to increase
healthy and informed choices. Instead, they aimadify behaviour by
eliminating unhealthy choices and increasing céramna regulation of the school
environment. It is interesting to see that potdhytidraconian policies to reduce
choice are presented as suitable for childrenwoutd likely face strong

opposition if proposed for adults.

Although work places have been investigated as &smsironments
(Wanjek 2005, Balfour et al. 1996, Roos et al. 3G, to a lesser extent,
shopping mall food courts and restaurants (Wana@tld), schools remain by
far the most popular sites for these studies. Sehaye depicted as almost quasi
eco-systems with food availability and behaviodrmore concern than physical
activity factors. Although these studies idenpftential ecological influences
on eating behaviour they do not tackle topics difuce and identity that help
govern children’s food behaviours in the contexsdifool.

2.2.2 Defining and measuring the food environment

The food environment, as it appears in larger-saada level studies, is typically
presented in geometric terms as a geographicatiyaroent physical setting or
area. By far the most common are studies of neigtitvods as geographically
discrete and administratively convenient locatioAtthough these geometric
divisions may be pragmatically, geographically @thodologically convenient,
the boundaries of these ‘places’ are by no meareedg Macintyre and

colleagues (2002) argue that there is a lack ofjaake theorisation of place
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effects on health. There is certainly a lack afsistency in the way that place
has been conceptualised, operationalised and abefldd. Earlier studies, in
this vein, describe ‘areas’ (Mitchell et al. 20@houls et al. 1996, Stafford et al.
2001), and discuss these ‘areas’ in almost exalisiyeometric terms. Later
research uses the terms ‘neighbourhood’ and ‘plghagchincloss et al. 2007,
Batty et al. 2007, Diez Roux et al. 2004, Ellawagle2007), to refer to a
geographically convenient area such as an adnatiistr electoral or post code
region (Cutchin 2007).

These definitions are often used interchangeaHllywever, there are
subtle differences in meaning. The adoption oighbourhood’ and ‘place’
accompanies a gradual inclusion of some socio-4@llaonsiderations in
theorising place. A ‘neighbourhood’ implies manan a geometric area; it may
also be a community. These studies are incregsaaglsidering social capital
features of neighbourhoods, alongside their geooletrundaries and physical
characteristics (Araya et al. 2006, Ellaway e2@D1, Fone et al. 2007). Despite
these developments, Cutchin (2007) argues that rpictkemiological research
still does not conceptualise place with sufficisgbur and continues to lack

nuanced and complex theories of place.

2.2.3 Health Geography, the cultural turn and retlnking place

The challenges of defining, conceptualising andsueag ‘place’ in relation to
the food environment have been further complicltethe rising influence of
post-structuralist theory. Broadly, post-struatism represents a rejection of
structuralist social theories and a challenge ¢odibiminant regime of meaning
(Hebdige 1988). It is important to note that pststicturalism does not represent
one unified theoretical approach, there are a saokdiscipline-specific
interpretations and divides. However, these sgamd united by a conviction
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that human experience and knowledge are socialigtoacted and that
meanings can never be entirely fixed or essergidlisdMeaning is created by
individuals as they experience and interpret thedvoThere is no ultimate
‘reality’ or ‘truth’ to discover, only constructi@nand interpretations that are
multiple and fluid (Hebdige 1988). The social scies have been profoundly
affected by post-structuralist theories. Most bitathese theories have served
to destabilised taken-for granted meanings andrgésa&tions (Murdoch 2005).
Place and identity, for example, are socially carcded, which means they can

be destabilised, challenged and deconstructed.

One of the most apparent and influential ways imnctvipost-
structuralism has permeated social theory in the3@ years is through the
cultural turn; the epistemological revolution tikaeinged the focus of social
theory from macro-economic and political trendsn@aning and culture. This
has led to an emphasis on social practices afyaigmpractices (Evans and Hall
1999). Research on food environments has beemgasigely influenced by
appeals, advanced by cultural health geographwiiticplar, for more complex

and contextual understandings of place.

The emergence of health geography (as opposeddizahgeography or
disease ecology) as a discrete sub-discipline edrabed back to a 1993 article
by Kearns in The Professional GeographeFhe arguments presented in this
paper sparked a debate within the discipline affielgtevely, set the tone of
health geography for the following decade. Keamgsied for a reformed
medical geography that should consist of two steeahresearch. One that
would continue to focus on the quantitative soef@blemiological traditions of
disease ecology and service delivery, and anoliaqualitatively investigated
cultural and contextual understandings of placelaalth (Brown and Duncan
2002, Andrews and Evans 2008, Cutchin 2007, KeH988).

1 KEARNS, R. (1993) Place and health: towards a reformed medical geography. The
Professional Geographer, 46, 111-15.
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The cumulative influence of the cultural turn, sfie¢o medical and
subsequently health geography, has been charaderssa distancing from
concerns with disease and the interests of theaaledbprld. In its place, an
increased interest in well-being and broader san@dels of health has taken
root (Kearns and Moon 2002). Disease was no losgen as a straight-forward
biological phenomenon. The difference between oadjeography and the new
health, or post-medical, geography can be sumntbase&onsisting of three
major distinctions. First is the emergence ofcglaas a primary framework for
understanding health patterns and health inegeslitSecond is the gradual
adoption of socio-cultural theories. Last of altendency towards critical
analysis and the problematising of previously tat@rgranted concepts and
assumptions has served to distance the disciptome fedical models (Kearns
and Moon 2002, Cutchin 2007).

A theoretical and methodological emphasis on ‘gleather than ‘space’
is now a central theme of health geography. Rtacebe thought of in terms of
location in physical space; position relative tbestplaces; as a specific context
containing distinctive idiosyncratic attributesdaas imbued with social
significance and values (Curtis 2004). This isiawrked contrast to the
traditional medical geographical treatment of ‘jgisicas unproblematic and
generalisable geometric units — like that tradaitynutilised in epidemiological
research (Cutchin 2007). Health geography is peteld on place processes and
does not necessarily focus on generalisability.

2.2.3.1 The challenges of defining and measuringlgce’

While social epidemiology has increasingly highteghand investigated the role
of place on health, it does not typically concefipgaplace with consistency.

Cutchin (2007) argues that health geography cardaed inform epidemiology

27



in this instance. The scale and attributes rekeas@ssign to food environment
models determines the scope and rationale of teevientions they recommend.
Lack of agreement over what comprises a food enment, along with an
absence of validated environmental measures, Ods ke varied and sometimes
contradictory body of results and proposals (Satrgl. 2008). This disparity
has been well documented. Moore and colleagudB&nvestigated the
extent of agreement between GIS-derived densitiésod stores and
perception-based measures in a one-mile radiusfespondents’ homes. They
concluded that perception-based and GIS measwessaociated but not
identical (Moore et al. 2008a). It cannot be assdithat self-reported detail is
the same as, or a valid proxy for, observer-measde¢ail (Macintyre et al.
2008b). What individuals regard as their ‘neighitbmod’, and the subjective
ways in which they perceive and use its faciliaesl characteristics, has

implications for the nature and validity of the a#hat can be generated.

In addition to the challenges of defining and irtigeging food
environments as ‘places’, few studies provide arab®nceptualisation dfow
environmental factors influence food behavioursk@s et al. 2007). There
remains a distinct lack of consistent findings asrimcalities and nations on
which particular characteristics of the environmeage the most significant
impact on dietary intake. Health geography caeragpidemiology a nuanced
theory of place that can, potentially, help infaappropriate context-dependent
interventions (Cummins et al. 2007, Cutchin 200he concept of place-
specific findings provides health geography witthegailed approach to context

that is lacking in traditional medical models.

2.2.3.2 Re-working the composition / context debate

One particular outcome of the challenges to corscefpiplace’ put forward by
health geographers has been a re-working of thgosition / context model

(see section 2.2). The division between contedt@mposition can be viewed
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as false, and the two treated as interrelatedel&ional approach to place
proposes to un-fix taken for granted understandaigdace and identity (Cattell
2001, Frohlich et al. 2001, Cummins et al. 200%tf@eand Lindbladh 2004).
Deconstruction of the composition / context divisigustified on the grounds
that the two categories are continually treatedrgsoblematic and mutually
exclusive (Macintyre et al. 2002) . Place is nibian a set of fixed physical
boundaries. Instead, it must be treated as relatiynamic and fluid (Cummins
et al. 2007). In this model individuals and groaps allocated a voice and their

descriptions of place are incorporated.

In qualitative work this reconceptualization of ggahas resulted in an
increased interest in exploring perceptions aneée&pces of place. For
example, Castro and Lindbladh (2004) conductedaditgtive study of young
adults residing in a relatively deprived urban asE8weden, with the aim of
exploring how young people conceptualise their meayrhood and its
mechanisms. They identified four distinct neightbmod discourses that
entailed different ways of coping with the challea@f living in a deprived and
stigmatised environment. These discourses funetsomechanisms through
which context can be linked to health (Castro amdibladh 2004). The authors
contend that the distinction between people ancepkartificial. Composition
and contextual effects are mutually reinforcing agchbolic. The authors treat
identity and place as fluid and relational. Conhisxmore than the physical
environment, it is also constituted by collectifedtyles and the relationships
between people (Frohlich et al. 2001).

In quantitative work the cultural turn has destabil and problematised
the uncritical theorising of place effects on healFor example, ‘food deserts’
theory is based on the claim that the ecologicatatteristics of an area have
uniform effects over and above individual-levelttas. The term ‘food desert’
describes inner city areas where cheap and nuisifimod is practically

unobtainable (Macintyre et al. 2008a). It is sigjiye of a simple and
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straightforward relationship between place andthealhose in deprived areas
have poor diets due to unavailability of healthgdo Resulting interventions
should be a simple matter of increasing availabilithis approach has been
extensively criticised in re-workings of the comipios / context divide for
unproblematically equating proximity with usag&he phenomenon of food
deserts has been allocated the label of ‘fact@dnimins and Macintyre 2002a)
by more critical commentators, due to the lackropeical evidence to support
the model and an oversimplification of theory (Cumsrand Macintyre 2002a,
Apparicio et al. 2007, Pearson et al. 2005, Macegt al. 2008a). Many current
policy initiatives that focus on the physical emviment determinants of diet,
such as the 2007 Foresight Report ‘Tackling ObedDeA 2011) and Michelle
Obama’s recent ‘Let’s Move’ campaign (Task ForceGdridhood Obesity
2010), seek to tackle ‘food deserts’ in order tmbat diet-related disorders,
such as overweight. These schemes are focusdductusal interventions that

increase physical access to food in low-income camties.

Increasingly, however, quantitative research de&a@wvledge that place
effects health in a myriad of interweaving waysimaome outcomes being
immediately apparent and others cumulative. Intiegacological area-level
data are difficult to collect and analyse (Cumnenal. 2005a). Direct causality
can only be identified through longitudinal or expeental studies. Cummins
and colleagues (2005c) evaluated the diet andretécts of a naturally
occurring intervention; the opening of a food hyparket in a deprived area of
Glasgow. A before-and-after postal survey of ressid was conducted. The
results indicated that the new hypermarket hadoop{lation) impact on fruit
and vegetable consumption, and self- reported apchplogical health
(Cummins et al. 2005c). However, a similar study.@eds concluded that
access to food improved after the opening of a fo®a store, and a rise in the
consumption of fruit and vegetables was reportath{@ins et al. 2005b). This
disparity indicates that place effects on healéhrmaultiple, nuanced and

complex.
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2.2.3.3 Methodological developments

The task of operationalising a more intricate ustierding of place effects, in
guantitative work, has been addressed by multilamalysis. Multilevel
analysis is a significant methodological tool fopicking the complex
interrelation of place, individual and health. Jhiethod seeks to explain
relations involving both individual-level and aggeate-level variables, whilst
avoiding ecologic fallacy (Von Korff et al. 1992l allows the researcher to
simultaneously examine the effects of group-lewel mdividual-level variables
on individual-level health outcomes (Diez-Roux 2P0To an extent, it
overcomes the problem of multiple scales and viasabecause groups (or
contexts) are not treated as unrelated. Rathey,dhe seen as coming from a
larger population of groups. Unlike earlier modélavoids collapsing all
variables into one level (Diez-Roux 2000, Diez RG0K?2).

For example, Diez-Roux and colleagues (1999) inyatetd whether
neighbourhood characteristics are related to digiatterns. Data were drawn
from base-line interviews, questionnaires, and @8d0s records on household
incomes. Because of the hierarchical and mulspéde sources of these data,
multilevel modelling was appropriate (Diez-Rouxaet1999). The study
concluded that living in a low income area is aggied with, relatively,
unhealthier dietary habits. Further, individualome was a more consistent
predictor of dietary behaviours (Diez-Roux et &99), confirming the
deprivation amplification model. Multivariate apsils facilitated the
combination of a large, representative populatemme with detailed and

standardised data on income and diet.

However, despite their methodological complexityege studies do not
tend to uncover how people experience and resptieeir neighbourhood food
environment, and how the nature of this interactbapes decision-making at

the ‘point-of-purchase’ or ‘point-of-consumptionMultilevel analysis has its
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limitations and challenges. In order to be of ealumust be informed by theory;
a hypothesis that integrates micro and macro-leaeables (Diez-Roux 1998).
Without this, the endeavour is methodologicallyhea than theoretically,
motivated, thereby reducing its usefulness forgyotir intervention. Policies
aimed at changing the food environment are likelgave varying effects
depending on the characteristics of individualsriatting with those
environments. Individuals have differing resportee&nd perceptions of, the
food environment. Environmental influences on deat thus be understood as
relational and dynamic, and, partly constructedlisgourse and practice
(Cummins et al. 2007, Pred 1984, Jackson et ab,200Qrtis 2004).

Recent qualitative research, relevant to food emvirents, by contrast, is
very much concerned with experiences and perceptamticipants are invited
to discuss aspects of their environment and bebatat they classify as
significant. This body of work most frequently adecus group cohorts of
parents, especially mothers, living in poorer af€sang et al. 2008, Dwyer et
al. 2008, Greves et al. 2007). Parents cite l&¢kr, inaccessibility of healthy
foods, media influence, safety concerns, and lackaxcessibility of resources
as barriers to healthy dietary behaviours (Dwyeal€2008, Davis et al. 2008,
Greves et al. 2007). These studies are valuatiteairthey provide insight on
perceptions and social constructions of the foadrenment and allow
participants to frame their environments in terrhheir own experiences.
However, there is an absence of observational smebgraphic work on food
environments and, as such, the embedded praatozésies, subject positions
and situated interactions that produce dietary Wiehes remain under-

researched.
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2.2.3.4 Summary

Much intervention and epidemiological researchesebn a simple conceptual
model that suggests that access to better neightodifood environments is
associated with improved diet. Public health rededoes not tend to explore
whether individual responses to the same neighlbaarifood environment vary
and what shape these varying responses may tdieeemergence of health
geography has resulted in more complex interpetatof place and an
acceptance that environmental influences on dietoe better understood as
relational and dynamic (Cummins et al. 2007, P1@g] Jackson et al. 2006,
Curtis 2004). Within this context, shopping fooébis a key link in the causal
pathway between the food environment and food exts it acts as the main
vehicle of interaction with the food environmemtowever, supermarkets and
food shopping practices have yet to be investigaiéun this proposed
relational paradigm (Cummins et al. 2007). Thelfeavironment has been
characterised in terms of classifications, coutegisity and accessibility, but

there remains little research on how people agtusithese environments.

2.3 Food shopping:

The food environment as a consumption space

Marketing, retail and consumer studies are verymuancerned with the factors
that influence decision-making in retail environtg&enMore recent and
anthropological work, especially, has examinedpitaetice of shopping in
relation to identities, relationships and leisuvklier 1998, Miller et al. 1998).
Social science work on consumption can inform amestigation of food
shopping practices by highlighting the dynamic naaf purchasing decisions,
and by examining the context in which these areendthe purchase of food for

domestic use is an act of consumption. Consumjiarprocess of
33



objectification: a use of goods and services inclwhihe object or activity
becomes simultaneously a practice and a form ichwvie construct our
understandings of ourselves in the world (Millee%® In the act of food
shopping, food is a consumer good like any othdragproached as such by
individual consumers. By implication, the food gomment can therefore be
regarded as a consumption environment. Studiesrgfumption therefore
provide an additional way of evaluating the foogissnment. Shopping for
food is more than a health behaviour, it is alsaetrof material consumption.
This section will outline the development of geqaii@s of retail and
consumption and their intersection with anthrop@algand sociological work

on consumption culture, sites and practices.

2.3.1 Geographies of retail and consumption

Since the mid-1980s there has been rapid growitheirstudy of consumption in
general (Jackson and Holbrook 1995). These straingsearch combine to
offer a very diverse literature, drawing on mankgticonsumer studies,
semiotics, sociology, psychology and geographyodesphies of consumption
and retail have developed substantially from theOs®nwards and have since
sub-divided into a variety of specialisms. Trawh@lly this sub-discipline
concentrated on the location of economic activitg analysing the means of
production (Jackson and Thrift 1995, Bell and Valen1997). The 1990s saw
a shift of perspective in the literature, resultingn increased engagement with
both cultural and economic theories of retail (Waygand Marston 2002, Lowe
2002). The discipline has progressed from desee@tccounts and mapping of
retail locations to more critical accounts of haetail sites are symbolic and
metaphoric territories as well being sites of materommodity exchange
(Clarke 1996). Economic studies have examined$oguich as the regulatory
environment (Wrigley 1992, Marsden and Wrigley 10%98&tail capital (Wrigley
1997) and the subjects of competition and choidarké 2000). Retail
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geographers and market researchers have categandexkamined key retail
formats and economic developments (Crewe 2000dimgy the continued rise
of discounter stores in North America and Europe@dldrick et al. 1999,
Grewal et al. 1998, Blattberg and Scott 1990, Geet al. 2010)

Cultural theories of consumption have promptedeatgr interest in
everyday practices and experiences of consumptioluding how people use
and experience sites such as malls, stores ancstiggts (Lowe 2002). The
sites where goods can be purchased, such as agggLstores and shopping
malls, are often described in this literature am&umption sites’ or
‘consumption spaces’ (Crewe 2000). Recent qusigarork has emphasised
the importance of perceptions and meanings assdoveth these spaces.
Jackson and Holbrook (1995) argue that it is thg weundanity and taken-for-
grantedness of consumption spaces that holds theokbeir interpretation.
Shops and stores are part of the common placerewfisocial practices and
norms. Further, that although these spaces manifgenarkable in architectural
terms they are significant symbolically as paradfighly textured symbolic
world, resonant with multiple and contested measi{dgckson and Holbrook
1995).

Consumption sites have long been an area of acadsmuiry in cultural
studies, which traces the advent and developmetdregumption culture from
the end of the nineteenth century and the avaitalof relatively cheap mass-
produced consumer goods. This new ‘culture of gonion’ was urban,
secular and served to blur the boundaries betweek and leisure. Spectacle,
colour and shopping as a form of entertainmentatiarised the rise of
department stores as the principle sites of consomflLeach 1984).
Department stores were the embodiment of visuathatc and ritualised
consumerism. They were at the heart of the neweametging culture of
consumption, both physically and symbolically. Bloy(1997) explains that

where the department store was the dominant sitdarmat of the nineteenth
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century shopping-experience, thagermarketiominated the twentieth century.
Both are large scale retailing institutions sellangast range of products in one
site and both use the modern marketing principleost effectiveness, high
turnover and low profit margins. Further, bothtitugions encourage the
customer to look and sometimes handle the goodglfvane meticulously
lighted and displayed) with no obligation to buyo{@by 1997). In fact, the
visual spectacle and the act of ‘looking aroun@ast of their allure.
Supermarkets appeal to a broad range of peopleibethey offer such a vast
array of goods, from the exotic to the everyday are made appealing to
customers by their promotions, environmental mdatpns (such as lighting,
aromas and muzak) and customer comforts (Bell aaddntine 1997). Itis no
surprise then that as well as being the dominéaidithe late-modern shopping
experience (Bowlby 1997), supermarkets are alsaldnenant format of food
and grocery retailing in the UK (Wrigley et al. Z)@egeratu et al. 2000, Miller
1997a).

2.3.2 Shopping as a social practice

The mundane activity of shopping can be seen &r affange of insights into
how our identities are constructed and negotiatquace through complex
social relations of class, ethnicity, gender andgegation (Jackson and Holbrook
1995). Accounts of in-store decision making arahviidual shopping practices
have traditionally been based upon the demogragidcsocio-economic
characteristics of shoppers. Because the chaistaterof consumers are
important to retailing, considerable attention hasn given to developing and
investigating classifications which may be uséduinarketers (Williams 1985).
Consumers are categorised into types accordingctors such as social class,
household size, gender, education level, age,@thnand area of residence
(McGoldrick et al. 1999, Wesley et al. 2006, Le€t1999, Inman et al. 2009).

In this scholarship, relations of social differermeel identity are treated as fixed,
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rather than as actively negotiated and performeitlgiML995, Jackson and
Thrift 1995).

Theorising of in-store consumer choice tends tp helvily on rational-
actor assumptions about human behaviour, theorggegsion-making as a
linear and consistent process (Gram 2010). Theskes are overwhelmingly
guantitative and utilise self-report data or bebaval experiments (Whan Park
et al. 1989, Rao and Sieben 1992, Chandon et @9, ZDegeratu et al. 2000,
Dhar et al. 1999, Grewal et al. 1998). What ass mmon, in this literature,

are qualitative and observational studies of shappractices.

Since the 1990s geographers have addressed thigthitographic and
naturalistic studies of shopping behaviour. Faregle, Jackson and
Holbrook’s (1995) study compared North London shoggentres. The
researchers used a mixture of focus groups, ssaraeys and ethnographic
techniques with the aim of articulating practicad areas that may previously
have been taken for granted or overlooked in qtaivie analysis. They
concluded that shopping is a highly significani\agt in the moulding of
people’s identities and sense of self. Furthespping is a social practice, not
an undifferentiated and impersonal activity (Jackand Holbrook 1995).
Similarly, Miller’'s anthropological project on tislopping practices of the
residents of a North London street has generateebith of theories and
empirical work on the socially, physically and cuétlly situated practices of
shopping (Miller 1998, Miller 2001, Miller 1997b, iNer et al. 1998). He
concluded that the act of shopping offers insightis contemporary social
relations and that shopping for family membersloaminderstood as an
expression of love, devotion and responsibilityhofing references both our
relationship to those we shop for and the valueghich individuals dedicate
themselves (Miller 1998). Mass produced consurbgrats, like shop-bought
food products for example, are encountered and log@adividuals who
incorporate them into their personal behaviour repres (Woodward 2007).

37



At present, there is little observational and etjraphic research on
shopping practices (Jackson and Holbrook 1995 eM#D01, Gram 2010) and
even less so on shopping specifically for foodupesmarkets (Gram 2010).
The little qualitative work there is tends not ®aturalistic. For example,
Voordouw and colleagues conducted a qualitativel flmpping experiment in
which 40 individuals, who either suffered from foaltergies themselves or were
the parents of children with allergies, were askepurchase 15 potentially
problematic food items. The participants were ol and interviewed about
their choices and experiences. The main finding that participants reported
experiencing significant problems with food lab@feordouw et al. 2009).
Although the data collected were qualitative thprapch used remained that of
an ‘experiment’, as participants were assigned btaites and shopping lists by
the researchers. This was not a study of evergdastices and performances of
the type advocated in geographical and culturaldiure (Miller 1995, Jackson
and Holbrook 1995).

In a more ethnographic vein, a recent Danish sattympted to observe
naturally occurring interactions between parentstaeir small children in
supermarkets. A non-participant observation apgraeas taken. Researchers
did not formally recruit for the study but instealoserved parents when
shopping, at a discrete distance, for periods ahoee than five minutes at a
time. The aim was to unobtrusively observe behasgianteractions and
decision making when food shopping. The findingggest that both parents
and children manage a number of roles and appyger of negotiation
strategies when food shopping (Gram 2010). Whilkelmmore in-keeping with
a qualitative and interpretivist paradigm, this mggeh did not allow for an in-
depth examination of food shopping practices orsttape to talk to individuals
about their behaviours. As yet, there is littldhetlth-relevant ethnographic
investigation of how individuals approach food shiog in large, highly
designed and marketing spaces like supermarketkaeget food stores.
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2.3.3 Theorising mundane consumption activities

Shopping for food is a routine and repetitive dotmedask. llmonen (2001)
argues that these types of consumption are bettisrstood as largely
unreflective behaviours rather than expressioragehcy and individualism. He
highlights the distinction between action and bébtav Action is the enactment
of agency. Behaviour is conduct, non-action ardtieg to things and events in
a mostly repetitive and unreflective way (Ilmoné¥®2). From this standpoint,
shopping in a supermarket consumption space onya@gular basis for
domestic food products is best described as a thetd, rather than a
performance of identity or agency. People formitsadround objects and sites,
like food-stuffs and supermarkets, that are ureaitand difficult to change,
regardless of agency (Ilmonen 2004). Ilimonen seiethese habits as
consumption routines. Routines reduce the comyiekidecision making,
create a safe habitable environment, and makeehaviour predictable and
trustworthy. They become part of the characteridaditity of the individual.
People are not very aware of their routines of aonsion, as they are almost
second-nature. Routine consumption behavioursateflocial categories and
affective attitudes; they are a way of giving corhfo ourselves and a feeling of
normality. However, as llmonen points out, nortyatiomes at a cost and our
routines are also impeding structures that narrowrdour choices and

alternatives for action (Ilmonen 2001).

This depiction of consumption is quite differerdrh that presented by
geographies of consumption (Jackson and Holbrd@®5,1Jackson et al., 2006)
in the sections above. While Jackson positionsworers as active and knowing
agents, llmonen argues that a great deal of regetibonsumption practices lack
agency and rely instead on habit. He draws on Vi@baction theory to explain
the difference, reiterating that human action vgagis a mixture of behaviour and

action, of agency and uncritical reaction (Ilmo28@1). The agency,
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reflectivity and reactivity of consumption practcare dependent upon the type

and context of consumption being undertaken andhttieidual undertaking it.

2.3.3.1 Summary

The practice of consumption is presented in tleedture as a mundane domestic
activity, a means through which individuals canresg love and identity, an
expression of agency and identity, and as a sgtactices that are highly
routinized and predictable. Despite the varietyaf/s in which shopping is
theorised, there is still very little observationegearch exploring how it is
actually performed and experienced. Ethnograpdgearch could further reveal
how shopping for food is influenced by factors sastthe consumption (food)

environment, agency, identity and family food pi@es.

2.4 Home and family eating practices

When shopping for food, individuals bring with themmange of concerns,
motivations, needs and demands that are both repeddand addressed through
the act of shopping. This is because shoppingpfmat is not an isolated activity;
it is situated within the regular routines and ptees of everyday life. For
example, the food bought in supermarkets is, femtiost part, taken to other
spaces to be consumed, it is takeme Home spaces, like consumption spaces,
are context-specific sites in which food practiaes enacted. Sociological work
on domestic food consumption has tended to dempéchbme in isolation, as
divorced from the locality and disconnected fromeotscales and sites
(Valentine 1999b). This study aims to look at fqdctices in consumption
spacesndhome spaces in order to understand how food betis/are
connected, enacted and shaped across contexts.
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If the supermarket is the main physical site inchipeople shop for
food, then the home is the principal symbolic spacghich eating practices are
formed and negotiated. For example, the family @asrthe primary context in
which the dietary practices and eating habits dficdn and young people are
instilled and developed (Hearn et al. 1998, Kratle2000, Birch 1999). Also,
sharing a home with a partner or spouse has ayrdfeffect on the couple’s
eating practices, as they gradually negotiate angtcuct their own shared food
practices (Marshall and Anderson 2002)

Work relevant to home and family food practicedrawn from a wide
body of literature that encompasses a range odkgmupings and scalar
ontologies. The family is a common area of ingggton throughout food and
culture literature (Murcott 1997). Adolescencesiabclass, ethnicity and gender
are also recurrent units, or social differencesntrest (Caplan 1997). The
scale of study ranges from the global to the irttliai, via national practices,
community practices, and media representation® tapic of ‘food’ can include
the norms and values associated with food, foodtiees, structural
associations, and even social histories of pagrdaod types and products
(Mintz 1985, Charsley 1997).

This section will review the literature on familgteng practices, with a
focus on research that examines the constructidrcastonstruction of meaning
that food-related performances achieve (Blake.€t@8, Carrigan et al. 2006,
Kristensen 2000, Kristensen et al. 2002, Crouch@ihill 2000, Farrales and
Chapman 1999). The section will then outline aisduks work on food and
identities, offering a critique of essentialiseddgand health) related identities.
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2.4.1 Families and mealtimes

Eating is a socially constructed practice, one ihanhbued with the socio-
cultural contexts in which it is performed. Soalentists have examined the
ways in which food and eating reflect and helpdostruct and reproduce family
dynamics (Wills et al. 2011). Given the important¢he family as the primary
socialising institution in society, it is unsurpng that the family is typically and
consistently depicted as the central agent in fogndiietary practices and
instilling life-long food behaviours (Hunt et al021). Family environments are
the key contexts for the development of food pesiees, patterns of food

intake, values and eating styles (Birch and Dawid&@01).

A distinct political trend is evident within much this literature. Food
discourse as a moral discourse has permeatedckhg€aDoherty Jensen and
Holm 1999). A ‘morality of food’ is especially edent in research concerned
with the family, and the subjects of this moralgsatiscourse are lower socio-
economic status households. The underpinningyobtasensus of family-
centred research is that interventions should imegoily targeted at the family
level (Golan et al. 2006, Dietz 2001). Parentspmstioned as facilitators of
their children’s negotiation through various foat/eonments. The more
traditional (nuclear) family unit is frequently ed as the most positive
environment in which to instil healthy food behawie (Elfhag and Rasmussen
2008, Franko et al. 2008, Yannakoulia et al. 2008)ere is also a heavily
gendered aspect to much of this research. Mclrdodicolleagues point out
that there has been a great deal of scrutiny oariaunt of time that mothers
spend performing household chores (including capkamd how much time
working mothers spend with their children compangith non-employed
mothers (Mcintosh et al. 2010).

The quintessential expression of a positive honaefamily food

environment, culturally, is the family meal. Shiraeals have long been
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considered essential for the unity of the familg agmbolise family interaction.
The family meal can also be viewed in the conté&xd family ritual, as a
symbolic form of communication and interaction ¢onéd over time (Story
2005). Sociologists, anthropologists and jourtslsve long argued, at length,
that the ‘traditional’ family meal is in decline @t et al. 2011). This is partly
attributable to the fact that in the last 50 yehese has also been a food
revolution in Britain. New methods of growing, pessing, distributing and
cooking food have developed, meaning that eatiagtfmes have been
transformed (Murcott 1997). We snack on high epéogds in between meals,
eat on-the-go, and the nature of the family mealdanged. People eat away
from home a great deal more (Mclintosh et al. 2@t@) there is an ever
increasing range of food types and sources to eéfsom (Murcott 1997).
Much has been made of the time pressures and aonstfaced by families and

the rise in consumption of convenience foods (Mxdhtet al. 2010).

However, family meals continue to occupy a cereat of family life
and are positively perceived by both parents amteadents (Fulkerson et al.
2006a, Hunt et al. 2011). Regular, shared famialshave also been linked to
positive psycho-social development (Fulkerson e2@D6b). Franko and
colleagues (2008) found that high family cohesmasignificantly associated
with healthy eating behaviours. Further, Elfhad asmussen (2008)
compared the eating behaviours and self-esteertslef/single mothers and
their children with those of married (or cohabifjimgothers and their children.
Daughters of single mothers were heavier, demassiitagher levels of
restrained eating behaviours and had lower selfiw@ifhag and Rasmussen
2008).

Family psycho-social dynamics are an establishrexldi research in this
area (Woodruff and Hanning 2008, Franko et al. 20@8los and Denford
2008), although once again the findings and reconaaigons do tend to

conform to a somewhat traditional ideal of a nucfaaily sharing home-
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cooked shared meals. That aside, hegcknowledge that the pressures of
modern life and more diverse family structures midtk increasingly difficult.
Recommendations from such studies typically calhfore education and
promotion about the importance of healthy familyairtenes (Birch and
Davidson 2001, Fulkerson et al. 2006a, Fulkersal. 006b).

There is also a growing body of research that emasiihe pressures of
modern family life more explicitly by investigatirige evermore dynamic nature
of family food practices and how these are beibgredl by broader socio-
cultural changes. For example, Jastran and cale=sa(2009) use the concept of
‘eating routines’ to characterise and explain fgrfolod behaviours. Routines
are explained as strategies for conserving phyaitadlcognitive resources that
simplify daily activities, such as feeding the famiThey reflect the way that
people deal with the tensions between the demdweysface and the resources
that they have in the multiple settings in whichyttive. People deviate from
traditional ‘proper meals’ in terms of timing, fa®dnd social settings as a result
of perceived work and lifestyle demands and tinge@ty (Jastran et al. 2009).
Their study of 42 participants used a series ofi@drrecall interviews with
each individual to gain an in-depth understandihipod behaviours. They
found that while most participants used breakfasich and dinner ‘labels’ to
describe their eating routines they varied theaetfres according to factors
such as time recurrence, social setting, mentalgs®(goals), food consumed,
activity, physical conditions and locations. et that these routines of eating
were embedded in work and family schedules, reftepersonal food choice
values and were highly adaptable. People wereatefe about these routines
and even derived identities from them. Most paréints reported that their
overall goal was to construct family meals thatéheautine behaviours
associated with them, such as watching televisigether (Jastran et al. 2009).

Despite the ever increasing individualisation aidaonsumption

practices, meal rituals continue to be a fundanhgmatid of eating, as they reflect
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shared values and cultural ideas about eating guhgMarshall 2005). Blake
and colleagues (2008), for example, explored hawplgecognitively construct
evening meals. They found that individuals coridtoategories of identities that
they can assume when ‘doing’ evening meals andgptst(procedural
knowledge) that guide behaviour for different idée$ and contexts. People
have personal food systems and develop intricateahprocesses that involve
value negotiation and the formation of strategies r@utines of behaviour
(Blake et al. 2008). Similarly, Carrigan and caliees (2006) investigated the
meaning and construction of ‘convenience’ foodthmfamily context and

found that ‘convenience’ had multiple meanings hrdarchical categories
within family food practices (Carrigan et al. 2006)Iit would appear that the
notion and practices of family mealtimes are calyathanging, but are not
necessarily in decline. Despite the ‘moral pathet surrounds the topic, the
symbolic status of the family meal is intact ane fginactices that underpin it
have remained relatively stable in the face of gearto the distribution,
availability and marketing of food over the lastff@entury (Jackson et al. 2009)

The unproblematic and wholly positive positionwfghe family meal
that this moral panic perpetuates has been cha&tehyg researchers (Hunt et al.
2011). Family mealtimes can reflect and evenrdautie to family problems,
tensions and conflicts. Family food practicesao®nstant source of child-
resistance, negotiation and difficulty for manyqrés. Mealtime rituals can be
the site of power-struggles and serve as technigueiscipline (Grieshaber
1997). For adolescents, being required to ppsdtei in family meals can be
very unwelcome. Gallegos and colleagues (201 Drteg that, in an online
survey of adolescent food attitudes, half of trepomdents regarded mealtimes
negatively or, at best, as unimportant (Gallegad.e2011). In a similar vein,
Wills and colleagues (2008a) conducted in-depthruneéws with teenagers from
low socio-economic backgrounds about their peroaptof food in the family
home. They highlighted the perpetual negotiatioth @enegotiation of eating

practices between immediate family, extended farhibusehold residents and
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non-residents (Wills et al. 2008b). Family eafprgctices are fraught with
conflicts of interest and need because home ieatboth individual and
collective food practices (Valentine 1999b). Indual food practices are shaped
and reproduced by the identities of social actors.

2.4.2 Food, identity and belonging

Eating behaviour is part of the identity of eachisty and engaging in certain
food practices is a way of referring to a societifture (Aree et al. 2004,
Shatenstein and Ghadirian 1998). Rejecting or@tugcertain foods can be a
means of expressing roles and identities. Theyst@idientity in relation to food
practices had its beginnings in anthropologicatligtsiin which food came to be
understood as a cultural system (Caplan 1997)s whll-established analytical
position within the social sciences treats foodm&xpression of ‘something’
social, such as status, harmony or, indeed, igeiilturcott 1996). In fact, as

social beings food is central to our sense of ite(fischler 1988).

Food practices are part of wider social practiceslzelief structures.
They are imbued with meaning and can signify balogg For example, Willets
(1997) explains that for an environmental grou@auth London eating meat
became a tangible expression of one-ness witheafline meat had to be
sustainably and ethically produced based on ‘penfh@e’ farming principles.
Meat produced in any other way was deemed, byqiaatits, as barbaric and
unsuitable for consumption (Willetts 1997). Arewlaolleagues (2004)
conducted an ethnographic study into the eating\aebrs of elderly people
with hyperlipidaemia. They found a variety of mems attached to specific
foods. Some products were viewed and used as mesljavhilst other foods
were believed to cause illness. Studies suchesettiemonstrate that diet is a
cultural construct which is influenced by multigled interrelated factors
(Shatenstein and Ghadirian 1998).
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In recent anthropological and sociological workfood and feeding in
western societies there is a preoccupation witld ta marker of difference,
especially around classic variables such as geader,class and ethnicity
(Caplan 1997). Medical sociology, especially, states reported food
behaviours into cultural variables that can befified as ‘high risk’ or
‘dangerous’. There is a large body of researahltioks at specific ethnic
groups to identify cultural ‘barriers’ to healthsiteng and recommends
‘culturally specific’ interventions to overcome #deebarriers (Horodynski and
Arndt 2005, Green et al. 2003, Hyman et al. 200&je&kson et al. 2005).
Murcott (2002) takes issue with the identificatemd targeting of sociocultural
barriers to address inequalities in nutrition. Vley vocabulary used is
problematic. She maintains that declaring the nneetmolish ‘barriers’
invokes overwhelmingly negative connotations.nipliicitly suggests
hierarchical distinctions between cultures that yjusyntentionally, prompt
rejection or promote resistance (Murcott 2002).

These studies tend to essentialise food-relateavii@lrs and identities
as fixed and static. More culturally informed rasd accepts that food practices
are dynamic and fluid processes that are formedefiodned within specific
and overlapping contexts. An illustration of than be found in the work of Gill
Valentine (Bell and Valentine 1997, Valentine 1999alentine 1999b), which
addresses the relationship between food and igienté literal and explicit way,
through the notion of embodiment. Valentine’s (@8Pcorporeal geography of
consumption examined competing discourses arourdl f@odies are
constituted by particular constellations of widecial relations and consumption
spaces. They are a product of the complex interactf discourses and
practices (Valentine 1999a). These discoursesatgpénrough bodies, dictating
idealised body shapes, patterns of consumptiondamdities. Body size and
eating conveys a particular embodied identity far dverweight (Bell and

Valentine 1997). ‘Fat’ bodies are judged to tapgap much space and are
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sanctioned and delimited accordingly (Bell and Vitilee 1997, McDowell 1999,
Colls 2006, Colls 2002). Eating practices are dedtictate the spatiality of our
bodies (weight and size) and our positioning inaapace (status, sexual
attractiveness, strong or weak willed) (Valenti®99a).

Identities, in relation to food, are expressiohthe way people
conceptualise their own distinguishing charactiessand self-image. These
identities exist in conjunction with many othermdiées, any of which may
override each other in influencing specific foodices depending on context
(Devine et al. 1999). The concept of identity baip understand food choice
processes and recognise multiple meanings thalgpbapg to and derive from
eating (Bisogni et al. 2002). Devine and colleagure their investigation of
ethnicity and eating practices, reported that tifi@eénce of ethnic identity on
food choice was characterised by multiple ethniii@fons and the differential
salience of ethnic identity in changing food enmitents and eating situations
(Devine et al. 1999). Bisogni and colleagues atbatincreasingly complex
and psychosocial approaches are required to achidetailed understanding of

inter and intra-individual variability in food beliaurs

2.4.2.1 Summary

The symbolic and cultural significance of the hasne family in relation to food
practices have made them the core site and institédr policy and intervention
aimed at changing food behaviours. Home and faar#yalso sites of complex
and often fraught food practices. Recent studse® imoved away from the
overwhelmingly moral discourse, in which family-tbeesearch is embedded, to
examine how individuals try to balance competingspures and time constraints
when feeding themselves and their families. Byngrang the meanings and
performances attached to food behaviours theséiggacan be situated within

the broader contexts and narratives of everydaglaxperiences. Further
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research, in this vein, could broaden the scoeich studies across contexts

and activities to include both family food pracsand food shopping practices

2.5 Summary and research aims

Food stores and home spaces are two of the mamisitvhich food practices
are both shaped and performed. Buying food indba&l food environment and
storing, preparing and eating food in the home aiseBsome of the most
routine and significant acts of food practice tingividuals engage in.

There is empirical evidence to suggest that thecgire and organisation
of the neighbourhood food environment may influefomel purchasing and
dietary practices at the individual level (Cheasti@l. 1991, Morland et al. 2006,
Diez-Roux et al. 1999, Franco et al. 2008, Morlahdl. 2002a). Yet, there is an
absence of studies that examine behaviours wikl@ridod environment through
observations and at the individual level. Sucladatuld develop understanding
of the factors that shape decision-making aboutadithe ‘point-of-purchase’,
and may help improve the conceptual models undeipg epidemiological
research (JMP Consultants 2009b). In order to e@food purchases in this
way the food environment must also be understo@asnsumption

environment, and decisions made within it as tloedsmnsumers.

The notion of consumption routines (limonen 200dr) be used to
explain routinized and repetitive consumption pcas. Rather than being
active agents, consumers can come to rely on vesatid routine approaches to
decision making when faced with repetitive and namedpurchases (such as
food shopping). Similarly, the concept of ‘routséas also been employed in
theories of family food behaviours (see section1d.tb characterise strategies

for conserving physical and cognitive resourcessamglifying the daily task of
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feeding the family (Jastran et al. 2009, Blakel.e2@08). The notion of
‘routines’ as a way of simplifying and ordering &d@ractice is a useful
conceptual tool, and one that will be further deped in sections 5.3 and 6.3.
This concept is especially helpful when descritang theorising how
individuals strive to balance the tensions of madde whilst effectively and

healthily feeding themselves and their families.

Overall, this thesis aims to address the gapsdtitérature around how
people interact with the food environment and madé@sions about which foods
to purchase. Rather than relying solely on sgibredata this study draws upon
ethnographic and observational methods to exptmyd §hopping behaviours in
context. The concept of routinized behaviour Wwédldeveloped and adapted to
help understand how individuals approach the coxnatal repetitive tasks of
shopping for food and feeding their families. Aafrdeal of attention has been
focused on the importance of family meals in sagiad) children, instilling
positive health related behaviours and maintaifamgly cohesion (Hunt et al.
2011). However, few studies interrogate the fogldted routines and context
specific roles that people employ to cope withdbmpeting demands of work,
family, economic and time pressures (Blake et @092 Blake et al. 2008). This
caveat will be addressed by examining how partidpanact family food
practices and how they routinely resolve confl$ween individual and
collective eating practices. This thesis expldoesl related practices, routines
and identities across food shopping sites and hepaees by investigating the

following research aims:

* To explore and describe how people perceive amdaaot with the micro

food environment

* To investigate how routine food behaviours areqrared in, and shaped

by, home and food shopping contexts.
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» To examine how food related practices and idestinéerrelate across

home and food shopping spaces

The next chapter describes the methodological @gprandertaken to research
these aims. In order to illuminate the complex tmid nature of food practices
across social and physical contexts the methodedagpplied had to be sensitive
to the situated, contradictory and sometimes nabalevays in which people
perform, negotiate and account for food-relatecalvedurs. A wholly

gualitative approach was taken by carrying outralsylic interactionist

ethnography.
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Chapter 3: Methodology
Symbolic Interactionist Ethnography:

exploring food practices in context

3.1 Overview

As discussed in chapter two, the mechanisms ttasrlia food behaviours are
difficult to investigate and explain. Food praesare shaped by individual,
social and environmental factors (Williams et &1@). How and why these
factors interact to produce individual and famityhousehold food practices
continues to be debated. Health related behavisuch as shopping for and
preparing food, are explained as much by contextdialences and routine
practices as they are by rational decision-makimyiaformed choice. Cultural
approaches in health geography have helped to thevdebate beyond
uncritical and essentialist understandings of hdadthaviours and towards a
more reflexive and critical position (Brown and [@an 2000). More culturally
informed studies may provide explanations of hela¢thaviours and outcomes

that incorporate complex socio-cultural influences.

A wholly qualitative geographical approach to tbpit, as adopted in
this study, entails a strong cultural component@nmaavs heavily on post-
structuralism (Cutchin 2007). The importance piise’ and ‘place’ as at least
partly socially constructed is now a central feataf critical health research in
geography. ‘Place’ can be thought of in termsoétion in physical space; its
position relative to other places; as a specifittext containing distinctive
attributes; and as imbued with social significaand values (Curtis 2004). The

particular combination of methods deployed in #iigly were intended to
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highlight the specific nuances of place and contxd how they shape every

day, routine food practices.

A qualitative approach was used to explore the cesof social
performance, identity and perception that influehicgeractions with the built
environment and governed food-related behavioutiserhome. A symbolic
interactionist ethnography was carried out in alsaraa of Sandwell, West
Midlands. Photovoice and semi-structured intergi@vere used to capture an
in-depth picture of individual and household fogdqtices over a four-day
period. Participants were issued with digital ceaseand supporting materials in
order to undertake this activity. In addition, &ong interviews, in the form of
accompanied food-shopping trips, were conductexbserve and probe the
spatial practices of participants when interactinigy the built environment and
to contextualise food related behaviours. A tofd26 participants were
recruited, which yielded 25 food photo-diaries,s2éni-structured interviews
and 23 go-along interviews. Participant-led methogies, such as photovoice
and go-along interviews have been epistemologi@dityned to emancipating
participants through the research process by gwaice and visibility to
individuals (Oliffe et al. 2008). Both photovoicedgo-alongs facilitate the
participant in deciding what is relevant to be lgioiuto interview, both in terms
of which places should be visited and which prastiand objects should be
photographed. This emphasis on construction arfdrpgance is congruent
with a cultural-geographic focus on places and gsees that occur within them,
rather than on generalisability.

This chapter will explain the theoretical framewofkhe methodology
employed within this thesis, symbolic interactiarathnography, and go on to
describe the fieldwork site and the study samplee stages of data collection
and then data analysis, including details of trepson, a discussion of thematic
analysis and the use of Computer Assisted Quaigddiata Analysis Software

(CAQDAS) will be addressed in some detail. A dssian of ethics and
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informed consent will detail the processes andeisancountered during data

collection

3.2 Symbolic interactionist ethnography:

theoretical background

Ethnographies are in-depth studies of practicecaitdre in which researchers
seek to understand how people make sense of thd inaveryday life
(Hammersley and Atkinson 1995). An ethnographgte@articipants as
interpretative beings, they are viewed as actintherbasis of the meanings that
they give to actions and events. The social wisrjgerformed by the active
intelligence of its participants. Ethnographetadt great importance to the

practical knowledge that social actors employ tmguheir actions.

Symbolic interactionism seeks to understand saciabn from within
(Rock 2001). It is a theoretical perspective whasBumes that people construct
selves, society and reality through interactioh point of focus is the dynamic
relationships between meanings and actions, andctinee processes through
which people create and mediate meanings (Charf@&) 2 Food practices, for
example, can be viewed as social actions thateraatinings and identities and,

equally, are influenced by these identities andnimegs.

Interactionism assumes that people interact sgaaltl adjust their
behaviour in response to the actions of otherss ift the process of interpreting
the actions of others that people adjust their aations (Smit and Fritz 2008).
Selves and behaviours are understood inferenaaltlycontextually because
people make sense of the world by interpreting sedwes and others as they are
revealed through situated social performances (ROEK). Interactionist
approaches, therefore, are sensitive to issuescalontext, as the actions and

identities of other social actors are what shagevidual perceptions and
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behaviours. Social reality and human behavioucaneeptualised as symbolic,
communicated and subjective (Smit and Fritz 2008ymbolic interactionism
can be regarded as a postmodernist ‘take’ on ictierasm in that it
incorporates and recognises that social realitieseativistic and linguistically
mediated (Prus 1996). Rather than pursuing the mature of phenomena
through scientifically produced knowledge, thisgghgm focuses instead on the
interpretive and experiential nature of human behavas individuals actively
construct their social world and, thereby, theinasocial reality (Rock 2001,
Smit and Fritz 2008). An interactionist episteagy dictates that research can
be neither passive nor neutral. It is interactsgdective and interpretive.
Activities, interactions and relations cannot beéueed to textuality or narrative
(Prus 1996, Rock 2001). Individuals are activenggjehat construct their social
realities through action and interaction. Situagiocontexts and identities are
defined, understood and made-sense-of throughctina or performances that

the social actors assign to them and engage irk(Ra@1)

Symbolic interactionist ethnography, thereforepasss that human
group life is intersubjective, activity-based, negole and relational (Tan et al.
2008). This approach explores the interpretatibassocial actors attach to
themselves, other people and other objects. Hligigts the bonds that
individuals have to each other; the ways in whictois do things (in this case
food practices) on an individual and interactiveibaand the attempts actors
make to influence others (Tan et al. 2008). Ashgpthis position means
attempting to reconstruct the world-view and petiogs of participants, to
explain their everyday lives in their own words R@001). Such a position is
particularly pertinent to a study of food practicesich are highly performative
and social in nature. The go-along interviews futed direct observational data
of practices and interactions when people were@lgtengaged in shopping for
food. Photovoice, as a method, invites the rebearno look at the world
through the same lens as the photographer (thipartt) and to share the story

the picture evokes for that participant (Booth &wth 2003).
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The social world cannot be understood in reducsioierms of cause and
effect. Human actions are based upon and infugetdial meanings; by
intentions, motives, beliefs, rules and values.optthg this position must entail
a challenge to the stimulus-response model of humeaaviour implicitly and
explicitly expressed in positivist methodology (Haersley and Atkinson 1995).
As discussed in chapter two, such approachesdeeaion-making about food
as a rational and linear process. Whereas thily $toks at the ways in which
individuals approach food practices and routines,social ‘work’ that food

practices and talk do, and how these are shapeddigl and physical context.

3.3 The Research Site:

Sandwell - population and health profile

All data collection for this study was carried authe local authority of
Sandwell, West Midlands (see figure 3.1 below)cridiégment for the study was
a rolling process and overlapped subsequent stdgkza collection, as is the
nature of qualitative research. | recruited newigi@ants right up until the final
month of fieldwork (July 2010). Participation imet study required individuals
to invest a great deal of time and effort in theegach, which made recruitment
quite challenging. Participants were sampled feerdity and individual
residents were recruited from two relatively sngagibgraphical areas, with a
view to capturing and comparing interactions wité built environment in two
of the busiest shopping areas in Sandwell (CapeaHd West Bromwich).
Sandwell is the 2most deprived local authority in England. It laas
ethnically diverse population and a comparativegynhevel of proportion of
people claiming benefits of some kind (Sandwell FRDIOb, Black Country
Consortium 2011b). Given the health challengeseébanomic deprivation

entails, it is to be expected that Sandwell PCTahsslid record of research and
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intervention into health, and especially diet, tedbdisorders and behaviours.
The CASE partnership (see section 1.2), under wihishstudy was partly
funded and supervised, was another means of furthand diversifying this
research agenda. This section will give an ovenaéthe area with descriptions

of the specific sampling sites.

Figure 3.1: UK, West Midlands and Sandwell map (Levs 2012)

Counties

. West Midlands
. Warwickshire

. Worcestershire
. Herefordshire
. Shropshire

. Wrekin

. Staffordshire

. Stoke-on-Trent

coNOUT A WNBE

Local Authorities
a. Sandwell

b. Dudley

c. Wolverhampton
d. Walsall

e. Birmingham

f. Solihull

g. Coventry

3.3.1 Context

Sandwell Council was created in 1974 from six tovaah of which had
formerly been a borough in its own right (Sandv@duncil 2012). Sandwell is
now a metropolitan borough covering a geograplaoah of 85.58 km?, with a
population of approximately 292,800. Sandwell A@gowing minority ethnic
population, currently 20.3% of the total, and ipested to rise to 30% by 2025

(Sandwell PCT 2010b, Sandwell PCT 2008a). THlsats post war period
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immigration of, firstly, African-Caribbeans and theater, Indian Sikh
immigrants who settled mostly in Smethwick (Sandw&C 2010). In recent
years the number of new migrants from Poland apnda&ia who come to settle
in the area has overtaken those from India (WMR@QB20

The borough is made up of six towns (WednesburystVBeomwich,
Smethwick, Oldbury, Tipton and Rowley Regis — asvahin figure 3.2) divided
into 24 wards. Fifteen of these wards fall inte thost deprived 25% nationally
(Sandwell PCT 2008a). Sandwell is thd'T8ost deprived local authority in
England (Sandwell PCT 2010b). Jobseeker Allowateienants went up 73%
in the year to May 2009, from 4.2% of the workirggegopulation to 7.3%
(Black Country Consortium 2011a) This has beeth&rrexacerbated by both
the on-going decline in the manufacturing sectowyhich 25% of the workforce
are employed (Sandwell PCT 2008b) and the recexté s public sector

restructuring and redundancies.

More than 30% of adults in Sandwell are on benefitsome kind and
rates of adult economic activity are lower thanriagonal average (Black
Country Consortium 2011b). In 2006-7 Sandwell Bp&nt almost £140,000
more per 100,000 members of the population thamesteof the country due to
economic inactivity (Black Country Consortium 20L1&andwell has a high
level of worklessness, poor skills levels of resideand a high propensity to
employ residents of other boroughs in higher l@gelupations (Sandwell MBC
2010). In common with other forms of deprivatibrgh levels of worklessness,
as measured by benefit claimants, are widespreadsathe borough (WMRO
2008). Sandwell is one of the most uniformly degdi boroughs in the country.
Rather than pockets of deprivation and affluencesacthe area, Sandwell’s
economic and social problems are relatively eveidtributed across the
Borough (WMRO 2008).
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Sandwell faces a variety of health challenges comymassociated with
deprived areas. Smoking and teenage pregnansyaaesignificantly higher
than the national average. Life expectancies détin males and females are
significantly lower than the national figures ahe ¥West Midlands region
average (Sandwell MBC 2010). Additionally, dedtiosn heart disease and
stroke, cancers, smoking and infant deaths asgaificantly higher than
average (DoH 2006). Sandwell has a higher prapodf all people with
limiting long-term illness; all people not in gobdalth; and all people not in
good health and with limiting long-term illness qoamned to the West Midlands
region, England and Wales (Sandwell MBC 2010)2007-8 Sandwell was
ranked 357 worst out of 354 local authorities for levels dfygical activity
(Sandwell-PCT 2008a). Fruit and vegetable dailysconption is significantly
lower than the national average and both childahdt obesity rates are
significantly higher, with 25.9% of year 6 childrelassified as obese (NHS
2011, Sandwell PCT 2008a). Levels of adult anttgbarticipation in sport are
lower than the national average (Black Country @aiigm 2011a).

At the outset of this project and for the duratadrthe data collection
(January to July 2010) this area was administeye8amdwell Primary Care
Trust (PCT). In April 2011 it became part of thewty created Black Country
Cluster, which bought together the now streamliR€d's of Sandwell, Dudley,
Walsall and Wolverhampton City under a single mamnagnt structure and
unified budget (see section 1.2 for full details)

3.3.2 Sampling sites

As mentioned at the start of section 3.3, partitipavere recruited from

households located within two Sandwell towns:
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«  West Bromwich
*  Smethwick

(See section 3.3.2.3, to follow, for an explarmatd why these two particular
towns were selected). The map below (figure 3h@ns the towns and wards of

the Metropolitan Borough of Sandwell.

Figure 3.2: Sandwell Metropolitan Borough — by townand ward 2
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100044535, Sandwell PCT 2008
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3.3.2.1 West Bromwich

West Bromwich town is made up of six wards: GreatrBvith Yew Tree,
Charlemont with Grove Vale, Hately Heath, West Bnoah Central, and Greets
Green and Lyng. West Bromwich has an older pojmiahan the borough as a
whole, with 18% of its residents aged 65 and oweengared to 16.5% for
Sandwell (Black Country Consortium 2011a). Lif@pegtancy in the town is 80
years for women and 75 years for men (Sandwell P@Ba). In terms of
ethnicity, 76.3% of West Bromwich residents arete/h16.5% are Asian, 4.6%
are black , 2.1% are mixed race and 0.4% are Chi(idack Country
Consortium 2011b). With regard to employment, 6@df the West Bromwich
population is classified as economically activenpared with 72.9% for the
entire borough. As with the rest of the borougkrmaployment is much higher
amongst males in West Bromwich than amongst woineiotal, 6.4% of West
Bromwich working age residents were claiming bdsefi September 2010
compared to a borough average of 6.7% and a natiatesof 3.5% (Black
Country Consortium 2011b).

Recruitment focused on selecting individuals thegd close to and / or
reported regularly using the main town shoppingane/Nest Bromwich Central
ward. As well as the shops on the High Streektigea shopping mall, indoor

market, outdoor market, and a selection of supetetswr

3.3.2.2 Smethwick

Smethwick town is made up of four wards, Abbey, 8mwek, St Pauls, and
Soho and Victoria. The population of Smethwiclasinger than the rest of the
borough, with 44.5% of residents aged under 30,paved to 39.1% for the
whole of Sandwell (Black Country Consortium 2011hife expectancy in the

town is 79.8 years for women and 74 years for ngam¢well PCT 2008a). In
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terms of ethnicity the population of Smethwick &tcularly diverse and is one
of the most multi-cultural towns in Sandwell. Whisidents comprise 57.9% of
the population, 30.3% are Asian, 7.7% are black/3are mixed race and 0.2%
are Chinese (Black Country Consortium 2011a). \Wathard to employment,
69.1% of the Smethwick population is classifiedcasnomically active,
compared to 72.9% for the entire borough. As whthrest of the borough
unemployment is higher amongst men than women.nipi@yment is at 7.6%
(Black Country Consortium 2011a).

Recruitment focused on selecting individuals thetd close to
Smethwick’s busiest shopping area, Cape Hill. ddition to the High Street
shops there is an Asda supermarket in the retddl pa indoor market and a

wide variety of small businesses and specialityaAgood shops.

3.3.2.3 Rationale

These areas were selected on pragmatic, opportuaist methodological
grounds, with the aims of maximising recruitmend achieving as diverse a
sample as possible. The towns are next to eaehn atid contain some of the
busiest shopping areas in the borough (West Bromtaiewn centre, Cape Hill
and Bearwood). The Great Bridge retail park is &dsated on the border of
West Bromwich and Tipton. Smethwick town contdims Cape Hill retail park
and parts of the Bearwood area (covering some @ti8mick and Abbey wards)
make-up one of the most affluent areas in Sandvigsth towns comprise a
mixture of the most and least deprived wards inbiugh and both have an

ethnically diverse population.

The offices of Sandwell PCT are located on WesnBuich High Street
and many of the community schemes and meetingd$ teatuited from met

close by and operated in that area. Added to whishd accommodation in
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Bearwood for the duration of the field work, madeumber of contacts there

and came to know the area quite well.

3.4 Sampling

3.4.1 Sampling approach

As discussed in section 3.1, a total of 26 pardictp were recruited, from which
25 food photo-diaries, 26 semi-structured intengemd 23 go-along interviews
were collected. An appropriate sample size, fguaitative study, is one that
adequately answers the research questions (Maif8g)). In qualitative
research it is almost impossible at the outsetaie £xactly how many groups
and individuals will be sampled. My original tatder recruitment was 24.
Qualitative studies on food behaviours that use-sgmctured interviews
(collected by only one or two researchers), racelyducted more than 70
interviews (Scarpello et al. 2009, Krall and LoR2889, RUHBC 2008, Wills et
al. 2009, Zehle et al. 2007, Aree et al. 2004, &aakd Keim 2004, Waga and
Mavoa 2006). In practice, the number of requiradipipants usually becomes
obvious as the study progresses, as new categoriesxplanations stop
emerging from the data. This requires a flexilelgearch design and a cyclical

approach to sampling, data collection and ana(yashall 1996).

A representative sample was not sought as it ismaducive with the
gualitative paradigm. While qualitative samplisgiot representative it can be
typical. This was achieved by sampling for divisrsind selecting information-
rich respondents. The sample was as diverse aghpws terms of gender, age
and ethnicity (see table 3.1 below). Excludindiraiting potential participants
on criteria other than area of residence couldri#y have obscured the

effects of overlapping vulnerabilities on healttaféll 2001). Qualitative
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research design, especially for studies explormgrgent themes and topics,
often requires an iterative and theory driven samglechnique (Marshall 1996).
The analyst cannot know in advance precisely whaample for and where it
will lead (Coyne 1997, Glaser and Strauss 2007).

3.4.2 Recruitment

In terms of recruiting my sample, Sandwell PCT,@#SE partner (see section
1.2), provided a range of initial recruitment ogpaities. Initially, | began
recruiting in West Bromwich. | accompanied a comitywhealth worker on
visits to group meetings and Cookwell classes. Sduotal groups were held in
community centres and catered for specific groujgh ss the unemployed or
retired people. Cookwell is a scheme run by Sald&T which provides free-
of-charge group cookery lessons to local peoplee FCT provided all the
ingredients and utensils and people were only redup bring a container with
them to take their food away in. We went to lamaihmunity centres and
libraries, where | was introduced to key staff amahagers. Community
workers can help develop strategies for recruipiagicipants, introduce the
researcher to potential informants and overcomblenas of acces&Savage et
al. 2006). These gatekeepers allowed me to mest)it and even interview

members of the public at group meetings.

| also produced recruitment materials (see appeddixthat | asked to
display on notice boards and in foyers. As casdsn the poster (item a) has a
simple layout and provides all my contact detallased the image of
supermarket trolleys to emphasise the focus onghggoehaviours. In practice,
participants who noticed the poster all asked tiraraunity centre managers for
more details and were subsequently put in touch mwig, rather than contacting

me directly or returning the slip on the infornaatisheet (appendix 3.1 item b).
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The information sheet was intended as a resourddéacommunity centre
managers. If they received enquiries about theeppgappendix 3.1 item a) they
could give potential participants the informatidrest (appendix 3.1 item b)
which provided further details and a return sligémtact me with.

Although the recruitment materials were designei@tditate direct
contact with participants, in practice contact weediated by the community
centre managers, further illustrating the key tbbt gatekeepers hold in the
recruitment process. It was relatively easy tasasfully recruit in such
settings, especially since the social nature afegtentexts and the relationships
between potential participants meant that oncepengon expressed an interest,
several of their friends would typically do so asliw However, the individuals
that attended these groups were overwhelminglyayfeimale and over 40. In
the interests of sampling for diversity | startedécruit from other sites
including various fitness classes at the YMCA, Raeand Toddler groups and
walking groups in Bearwood. In each instance | img@glly introduced to

potential gatekeepers and participants by a PCThaamty health worker.

After a few months of this approach | had becomaknto many of the
health and community workers in the area. Thisenagossible for me to start
approaching public sector gatekeepers, such astbaelders, on my own and
without prior introduction from a community healtlorker. By this point in
my field work | had progressed from having pernuasand access granted by
gatekeepers to gaining their assistance, cooparatid support (Wanat 2008).
This gradual shift and improvement in status maeédinal stages of recruitment
much easier and quicker compared with my initiatugment efforts. The
difference between securicgoperation as opposed to merefgcessmeans
that the researcher is able to draw upon the stippdrassistance of gatekeepers
and community figures whilst in the field (Hammessbhnd Atkinson 1995). |
was able to ask existing gatekeepers to recommmahch&roduce me to new

ones and to new pools of potential participants.
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Once | had negotiated access with gatekeepersltwsually arrange to
talk to one, or even a series, of their groupdaff at a specific time. After
being introduced | would make a short presentaticabout five to ten minutes
outlining the aims of my study and exactly whattjggration would involve. At
this point | distributed further copies of recruént materials (see appendix 3.1).
| told these groups that | would return at the ehthe class or session to talk to
anyone that wanted to know more about the studyasrthinking of
participating. Sometimes, after talking to me @ of these sessions and
providing their personal details and informed consthe participants would
want to start the study straight away and | wouldfihem and issue them with
a participant pack (see appendix 3.2) and a can@tiaer individuals preferred
instead to arrange a specific meeting, a few datyes,lat which they could be

fully briefed and given the study materials

In addition, | was also able to recruit more pedprough the existing
sample by asking them if they knew and would inim@me to anyone else that
they thought might be interested. | recruitedéhparticipants in this way, all
men. Lastly, | leafleted houses in four streets mehere | was staying in
Bearwood. | only recruited one participant in thigy, but he proved to be one

of the most engaged and informative of the people t@ok part in the study.

A significant aid to recruiting and retaining paipiants, for this study,
was the use of digital cameras as an incentivetici@nts were issued with a
digital camera at the beginning of the photovoixereise (a full description and
discussion of this will be given below in sectiab.3). Participants were
informed that, at the end of the study, they wdaddyiven the camera to keep,
while 1 would retain the memory card used for thivaty. This proved to be an
effective way of engaging people with the study gatling their attention when
trying to recruit. The purpose of providing pagpants with incentives is to

maximise participation and minimize attrition ovke life of the study (Rice and
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Broome 2004). Offering participants a camera thay could keep at the end of
the study was a way of ensuring that they agreedgim-along interview after

their photovoice interview.

The participant packs (see appendix 3.2) were divgrarticipants at the
briefing sessions. The packs were designed aisa sBEsources for participants
for the duration of the study and as a point oémefice. They consisted of a title
sheet (with my contact details restated); a repctbdu of the information sheet
(appendix 3.1, item b) that was used as a recruitiad; illustrated instructions
for the photovoice exercise; illustrated instrusidor using the digital camera; a
smaller contract information card to pass on t@pgotential participants; and a
note sheet on which participants could manuallpmtheir food and drink (if
they so wished). The pack materials focus orpti@ovoice, rather than the go-
along stage of data collection. Participants vieftealone to carry out the
photovoice exercise for a four-day period and stear set of illustrated
instructions and examples was a way of supportiegrost participant-led stage
of data collection. By contrast, very little infoation is given about the go-
along interviews (they are referred to only in inéormation for participants’
sheet). | wanted to avoid predefining them aneghy, influencing the food
shopping behaviours performed during interview.de&cription of the piloting

and development of these packs will be given iniced.5.4.

At the briefing sessions | explained the duratiod eequirements of the
study. A full description of how the briefings veetdleveloped and piloted is also
given in section 3.5.4. The briefing sessionsadbetween participants. In
some cases | briefed participants in pairs, as fisleynore comfortable this way
and had encouraged each other to participateadtatthis point that | obtained
informed consent and asked the participants totkigitwo informed consent
forms for the study (appendix 3.7 and 3.8) and igi@wme with their contact
details. A full description of the consent proced§be given in section 3.7. It

was at the briefing that | explained the gift, mcentive, of the camera as a
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‘thank you’ gesture in return for the time and effiney were agreeing to invest,
which is a common practice amongst qualitativearesers when offering and
explaining incentives (Head 2009). One of the nom@®mon ethical concerns
with offering participants incentives is that itncdisproportionately influence
vulnerable people and cause them to place thenssatwgreater risk than usual
because they need the goods on services beingoffRice and Broome 2004).
Since the digital cameras are consumer goods,rridthe essential goods or
services, participants typically viewed them ab@nus’ paid for by the PCT
rather than a payment. One participant, a midgéslditness instructor, was

very direct about her expectations at the closeuointerview:

CT: Just to finish off ... is there anything you wanask
me?

Melissa: Yeah ... where’s my camera? (laughs)

(Melissa, aged 47. Extract from photovoice interaw)

Another concern is that payments to participaotdcdtbe described as
degrading the idea of a ‘common good’ (p.343) tkaearch contributes to, and
instead transform it into a commodified exchangegti2009). For some
participants the deciding factor in whether or tootake part was indeed the
offer of a digital camera, it was an effective inttee. However, the monetary
value of the cameras offered was relatively lowddéd to which, an exchange
of goods does not necessarily mean a loss of corficethe ‘common good'.
One particular participant, a part time charity ket explained to me during a
telephone conversation, that he would be happwtbgpate because the digital
camera on offer could later be used to photograghts run by the charity for
their posters and website. | agreed to pay foresohthese photographs to be
printed (those that he had recorded during the saeed& as the food photo-
diary) and gave them to him at the start of ourtp¥aice interview.
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Whether paid or not, individuals agree to paraitgpin research for a
variety of reasons. For some of my participanésdiamera was a powerful
incentive. For others, such as a civil servanhgvn Bearwood, health concerns
motivated their choices. Lawrence had recentlymeted an extended period
on a meal-replacement diet and lost a great deaeafht. He was still keeping

a food diary at the time he participated, as hdagxp below:

CT: You keep a food diary?

Lawrence: Atthe moment | do, yes only becauss it
rough and ready but | need to because | finishedrup
that diet | was on about a month ago and initiallfjrst
week you had to eat really like carbs this, thatdathe
other. Then | went on holiday to Switzerland anthly
for aweek and | just ... | think I'm just paranoid @s
having not eaten anything for 3 months | thoughtf‘l
start eating pizza and beer, drinking beer and litgoes
wrong’, and it made me very consciously control wha
I’'m doing ... ... ... but | just thought if | had a week
where it all goes horribly wrong it'll tell me whyBut |
will stop doing this ... in time, once | know

what I'm doing and | know what I'm safe having.

(Lawrence, aged 43. Extract from photovoice intenew)

For him, participating in the study was, arguallyyay to further explore and
establish his new eating habits. The motivatiomsexpectations held by
participants of ethnographic studies are by no meaiform or simple to
deconstruct. Although sometimes problematic, diversity can add depth and
variety to the data. In my research | was abietiect a range of ‘world views’

and narratives around food practice from a diveaisge of individuals.

Although some participants frequently describedrtfood practices in
terms of health, the recruitment materials (seeagi 3.1) and briefing were
not framed in terms of health. The study was priegskas an investigation of

food choices both in the home and when shoppingpfmdt. | explained to
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participants that | was interested in finding oowtthey made decisions about
which foods to buy and eat. My study is a heaftbgyaphy project and | am
interested in the way food practices and broadeosmultural influences shape
diet, and thereby health. Yet, | did not expldia study to participants in these
terms. Instead, | focused on the more narrow topinvestigating food choice,
without contextualising it in the wider body of htheresearch and literature. As
can be seen in appendix 3.2, the participant pgdekis ‘food and food shopping
in your local neighbourhood’, and the stated airthefstudy is to investigate
‘factors that affect food choices and behavioui&his is in keeping with the

aims of this thesis outlined in section 2.5

| did not deceive participants about what | wasestigating, as the
project was about trying to understand their fobdices. However, | did omit
to explain the broader context of the study. Hamsieg and Atkinson (1995)
explain that rather than a straight forward matfexhether or not to deceive
participants, ethnographers face the more nuatasidf deciding how much to
tell to whom on what occasion. In my case, fullottbsure of the research aims,
in relation to health, could have lessened thalitglbf the data collected.
Hammersley and Atkinson further argue that an efgraenot telling the whole
truth may be justifiable so long as it is not desid to harm the people
researched, and so long as there seems little elthatit will do so
(Hammersley and Atkinson 1995). Indeed, my ongttim explain the health
elements of my study was not intended to harm @pants and, to the best of

my knowledge, no harm was caused.

The purpose of not telling participants abouthbalth aspects of my
research was to limit the extent to which they rhaye felt inclined to present,
justify or reinterpret their practices in relatiimhealth concerns. Ethnographers
describe how people actually behave, not how theghtto behave (Blomberg
et al. 1993). Influential and moralising discowrsé healthy eating operate

throughout Public Health, education and media casnend | aimed to avoid an
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uncritical reproduction of these in my data coli@st Rather, | wanted to
interrogate actual performed practices and the mgarattached to, and created

by, them.

3.4.3 The sample

In the interests of anonymity each participanefeired to by a pseudonym. The
use of pseudonyms is a standard technique for enaing anonymity in
gualitative research (May 1997, Hill 1993). Allajas and references to
participants in this thesis will be made usingtipsieudonyms. The social
characteristics and household composition of tiieggaants are listed in the
table below (table 3.1)

The sample was mostly white (n=20) and aged ovew88 some Asian
and African Caribbean participants (n=6). The peapthe sample had a
relatively low-income, with one third of particip@mot in paid employment
(n=12). Twenty-five photo-diaries were collectipicting the diets of the 26
participants described below (one photo-diary wad jpetween a cohabiting
couple, Hollie and Simon). The participants oftsiudy were drawn from a
variety of household structures. Nine (one makkeght females) of the
participants had children living at home. Two loé pparticipants were expecting
a baby (a couple, Hollie and Simon). Five paraciis lived with their parent(s)
and one had his mother living with him. Six pap#nts lived alone. Of those
households in which parent and offspring lived tbgg 14 in total, 10 reported
that the mother did most of the cooking for the dehold.

The age range for the sample was 18-70 years andrsed ten men
and 16 women. Children and adolescents were natekst as respondents
themselves but were discussed in terms of theanfla and consideration
ascribed to them by the adults in the househokildf&n were often present for
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photovoice and go-along interviews and their comydrehaviours and
interactions were included in the field notes whegspropriate. Adults have
greater purchasing power than minors and, generalg/the adults in a
household who have the responsibility for the febdpping. Existing studies
that deal with food shopping for households typycedcruit adults only
(Scarpello et al. 2009, Krall and Lohse 2009). l&doent food practices are a
well-researched topic in their own right. Thesedsts investigate physical and
social contexts such as schools and address tiséraims and compulsions
imposed by a variety of institutions and authofigyres (Backett-Milburn et al.
2006, Wills et al. 2005, Wills et al. 2008b, BelidcaCooper 2005, Green et al.

2003).

Table 3.1: Participant pseudonyms and social charaeristics

Participant characteristics and household compositin

Not in paid employment

Participant | Social characteristics | Reported household Data collection
composition stages participated in
Male, Lived alone in temporary | - Food photo-diary
Dave* White, accommodation at the - Narrative
45 years old YMCA. photovoice interview

- Go-along interview

Not in paid employment

Female, Lived with her secondary | - Food photo-diary
Melissa* African-Caribbean school-age daughter. Her| - Narrative
47 years old adult son and his family photovoice interview
Employed visited several times a - Go-along interview
week and regularly cooked
at her house.
Female Lived with brother and her| - Food photo-diary
Lauren* White parents. Her father was not- Narrative
23 years old in paid employment and | photovoice interview
Employed her mother worked - Go-along interview
Female Lived with her twin - Food photo-diary
Sue* White secondary school age - Narrative
49 years old daughters. Her partner photovoice interview

stayed with them regularly
and his son also visited at

- Go-along interview

weekends
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Female Lived with her 5 children; | - Food photo-diary
Collette* | White 2 of whom were at school,| - Narrative
44 years old 2 in college and 1 at work.| photovoice interview
Not in paid employed - Go-along interview
Female Lived with her mother - Food photo-diary
Pamela* African-Caribbean (retired). Their extended | - Narrative
42 years old family visited the house on photovoice interview
Not in paid employment | a daily basis and often - Go-along interview
and had daily voluntary | cooked and ate there.
work commitments
Female Lived with her partner, als¢ - Food photo-diary
Janet* White retired. - Narrative
63 years old photovoice interview
Retired - Go-along interview
Female Lived alone and had her | - Food photo-diary
Pat* White youngest son (aged 31) to| - Narrative
69 years old stay every other weekend | photovoice interview
Retired - Go-along interview
Male Lived alone in temporary | - Food photo-diary
Adam* White accommodation at the - Narrative
18 years old YMCA. photovoice interview
Not in paid employment - Go-along interview
Female Lived with her husband, | - Food photo-diary
Jayanti* Asian (Indian) who worked full time, and | - Narrative
45 years old 2 of their children. Her photovoice interview
Employed eldest (daughter) was awaly- Go-along interview
at university and
sometimes came home at
weekends.
Male Lived with his wife, who - Food photo-diary
Hasan* Asian (Bangladeshi) was not in paid - Narrative
34 years old employment, and their 5 | photovoice interview
Employed children, all under the age
of 7. His mother (retired)
also lived with them.
Male Lived with his lodgers, a | - Food photo-diary
Clifton* African-Caribbean young married couple from - Narrative
43 years old Lithuania. photovoice interview
Employed - Go-along interview
Male Lived with his wife, who - Food photo-diary
Brian* White worked full time. - Narrative
57 years old photovoice interview
Employed - Go-along interview
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Female Lived alone - Food photo-diary
June? White - Narrative
69 years old photovoice interview
Retired - Go-along interview
Male Lived with his parents and| - Food photo-diary
James”® White brother, who all worked. | - Narrative
18 years old He had another brother on| photovoice interview
Student active service in the army.| - Go-along interview
Male Lived alone during the - Food photo-diary
Lawrence” | White week and with his partner,| - Narrative
43 years old who worked abroad photovoice interview
Employed Monday to Friday, at the | - Go-along interview
weekends.
Male Lived alone - Food photo-diary
Alan”® White - Narrative
51 years old photovoice interview
Retired (and voluntary - Go-along interview
work commitments)
Female Lived with her mother, - Food photo-diary
Diane” White who was retired. - Narrative
48 years old photovoice interview
Employed - Go-along interview
Female Lived with her husband, | - Food photo-diary
Lisa® White who worked full time, and | - Narrative
38 years old their 3 children. 1 child | photovoice interview
Employed was of nursery age and 2 | - Go-along interview
were at school.
Female Lived with her husband, | - Food photo-diary
Catherine” | White who worked full time, and | - Narrative
37 years old their nursery age daughter. photovoice interview
Employed - Go-along interview
Female Lived with her husband, | - Food photo-diary
Poppy” White who worked full time, and | - Narrative
43 years old their nursery-age daughter. photovoice interview
Not in paid employment - Go-along interview
Female Lived with her parents. - Food photo-diary
Tracy”® White Her mother was retired and - Narrative
33 years old her father worked full time| photovoice interview
Employed Her sister and her - Go-along interview
secondary school-aged
niece also lived with them.
Female Lived with her husband angd- Food photo-diary
Caroline®™ | White their 2 sons, 1 of which - Narrative
52 years old worked with the husband | photovoice interview
Employed and the other was still at | - Go-along interview

school.
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Male Lived with his wife, who - Food photo-diary
Jaspreet™ | Asian (Indian) was also not in paid - Narrative
60 years old employment photovoice interview
Not in paid employment
Female Hollie was pregnant and | - Joint Food photo-
Hollie® White lived with her partner, diary and go-along
21 years old Simon. interview with
Not in paid employment Simon
- Individual narrative
photovoice interview
Male - Joint Food photo-
Simon” White diary with Hollie
27 years old - Individual narrative
Not in paid employment photovoice interview
and had voluntary work - Joint go-along
commitments 3 days a interview with Hollie
week.

* indicates West Bromwich residents
N indicates Smethwick residents

All of the participants in this study are quotedhe thesis, although

some feature more heavily than others. In padridiie data from Jaspreet was

challenging to code and present as | had to aBkaparty (community

gatekeeper) to act as translator for the intenaed was restricted on the amount

of time available. Jaspreet spoke some limitedigimgout he did not feel

comfortable being interviewed in English. The mapant and the translator

knew each other quite well. During the coursehefinterview the translator

joined in with discussions and it was often uncleame whose opinions were
being expressed. The data, therefore, were pratieno analyse. Additionally,
there were no go-along interviews conducted wigpdeet and Hasan as they
both felt it would be ‘inappropriate’, for ‘cultureeasons’, for me to go shopping
with them as an unaccompanied female. In thisnts, the impact of my social

identity (specifically my gender) upon the datdedion process is very clear.
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3.4.4 Reflexivity and positionality

Thinking critically about the context and act afearch is to engage in
reflexivity (O'Reilly 2009). The researcher musbk both inwards at their own
identity and outwards to their relation to the e¥sl and the wider social world
(Rose 1997). My social characteristics certairdgl n effect on both the
composition of the sample and my subsequent irtierecwith them. | had
considerable difficulty recruiting men, especiaflyapproached them directly.
Despite sampling for diversity, 11 of the participga(nearly half of the sample)
are, like me, female, white and aged over 30. Wais further compounded by
the fact that most of the community gatekeepersRaDid staff that introduced
me to potential participants were also female. t\bdshe attendees at the
community-run groups | attended were women. Is sieinse my social
characteristics made it easier for me to approadhbaild a rapport with
potential participants, as my presence in Paretflaxidler groups and in
schools appeared relatively unthreatening and camptace. However, it also
somewhat inhibited my pursuit of a diverse samfle.address this gender
imbalance | purposely sampled for male participantie latter stages of field

work.

Throughout the fieldwork process | made field notewhich | kept a
self- reflexive account of the interviews. Howewaymplete reflexivity is not
possible. Recognising and endeavouring to tasklaes of positionality still
cannot ensure complete transparency (Rose, 198%)ertheless, a reflexive
approach must still be pursued. An unwillingnesmability to locate the ‘self’
in the field will invalidate research (O'Reilly 280 | am likely unaware of
many other aspects of my positionality that mayehiawacted on recruitment
and selection. Researchers cannot know everytndgcannot reflexively
survey power as they cannot fully understand, cbwotr redistribute it (Rose
1997). Positionality, specifically in terms of gkam, can also influence the
nature of data collected and, consequently, thernmétion that becomes coded
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as knowledge (Rose 1997). There was a tacit agsumip many of the
interviews | conducted with women of shared expexés and concerns with

shopping and cooking for others.

For many of the interviews the children and / atipexs of participants
were also present. An interview is a social inteoa (Mason 1996) that
requires a social performance from both the intaveir and interviewee. This
was especially pertinent to go-along interviews mvamall children were often
present. Participants were, therefore, mediatisgpaonses and behaviours
according to their relationship and responsib#itigth any third party present.
The performativity of the participants was depenaer only on which
members of their household were present, but alsbe@demands and

positionality of the researcher.

My positionality influenced the process of ‘managimpressions’ that
participants undertook in the interviews (Prasad520 Being affiliated with,
funded and introduced by Sandwell PCT affectedataigs in which participants
viewed and related to me. In many instances, piatgarticipants assumed that
| was a community health worker and that | wantefirtd out how ‘healthy’
they were, or give them advice and education. iBiisisurprising given that the
PCT ran a considerable range of community healthoatreach programmes.
The most noticeable result of this interpretat®that | was frequently asked by
individuals, at least in our initial meetings, tntment on their diets or give
them guidance. As discussed in section 3.4.2stilty was not presented to
participants in terms of health or health outcomiésvas framed as a study
about food choices. It often took some time aridrefo explain that | was
interested in what they thought and did about foad,in changing or judging
their behaviour. Although | was careful to try ahdroughly dispel any
assumptions of this nature, they still permeatedésearch process and the data

collection. For example, in the extract below dipgant explains what her
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husband and daughter were doing while she was ngemd eating alone in

their home:

Catherine: That probably er ... would have been aask
for ... no that was me, that was mine. What was ircy?
| think I was ... That's it. My husband took K---
(daughter) out. He took her to MacDonald’s, that's
really bad ... in, er ... a study like this (laughs)

(Catherine, aged 37. Extract from photovoice interiew)

Despite the fact that ‘choice’, rather than ‘healtbas explicitly referenced in
study literature, participant packs and briefirtgs, participant implicitly

suggested that her choices would be judged study like this.’

Working closely with, and being funded by, the P&30 had
implications for the development and direction of rasearch. My initial
literature review and, thereby, some of my reseguastions were concerned
specifically with obesogenic environments researss.discussed in section
3.3., Sandwell’s adult and child obesity ratessagaificantly above the national
average, a cause of considerable concern and exfarthe PCT. At the start
of my studies | intended to frame my research imgeof taking a qualitative
approach to the study of obesogenic environmehlihiough my research
interests and questions developed as the studyga®ef to focus on interactions
with the food environment, and away from obestigrature, my overview and
approach to the topic, arguably, remains groundguiblic health literature and
theories. Biographical, funding and institutiomdluences can interweave to
determine both the process and outcome of ethnbgrapojects in the before,
during and after stages of research (Roberts andess2005). In this case, my
gender, affiliation with the PCT, and the institunal influences of studying
public health literature as a health geographyesitidre just some of the factors

that have shaped the course of the data colleatidranalysis.
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3.5 Data Collection

The data were collected in three broad stages:

1)

2)

3)

Photovoice. Participants were given a digital camera andaske
photograph what they ate, where they ate it anapfificable /
appropriate) with whom. This formed a food photarg that they were

subsequently interviewed about.

Narrative photovoice interviews. These semi-structured interviews
provided a narrative account of food photo-diatissg the photographs
as a prompt and reflexive tool. They also includexte general

guestions about food practice.

Go-along interviews. These were carried out in the participants’ local
areas and took the form of accompanied food-shgppips. This served
as a means of exploring interactions with, and gq@rons of, the built

environment.

3.5.1 Photovoice

Participants, once recruited, were asked to propeteonal and contact details.

| then issued them with a digital camera, memoryg ead participant pack (see

appendix 3.2). Participants received either atiRr@aOoC Slim 315 camera (see

figure 3.3) or, when this model was no longer aldé, a Vivitar ViviCam 5018

camera (see figure 3.4).
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Figure 3.3: Praktica DC Slim 318 Figure 3.4: Vivitar ViviCam 5018

- AR

Over a four-day period participants photographeshghing they ate and
drank, where and with whom. Included in the ‘pap@ant pack’ was a four-day
photo-log note sheet that they could fill in in @gbeh to taking photographs (see
photo-log note sheets in the participant pack eagpx 3.2). This proved
especially useful for when it was not appropriatéake photographs. For
example, when one participant attended a funerahglthe photo-diary period
and, rather than taking photographs, she recordhed she ate on the log-sheet.
The overall aim of this exercise was to compileea\detailed ‘what, where and
who with’ snap-shot of individual eating habitsheTphoto-diaries generated
served as a form of visual diary that was then ssguatompt and inform later
interviews (Corti 1993, Dennis et al. 2009).

This type of methodology is known as ‘photovoiaaid refers to
approaches that require participants to take phapdg that are subsequently
discussed at interview (Oliffe et al. 2008, Harp@02). A photovoice
methodology was recently used by Haque and Ro€49€)2in their study of

% 3.1 Mega pixel Digital Camera with 1.5" previewesn, 4x digital zoom, SD
card up to 1 GB usable Pracktica (2007) 'DC Sliré' Jbnline], available:
http://www.praktica-uk.com/pdf/DC%20SIim%20315.pdEcessed 15/06/07].

* 5.1 Mega pixel Digital Camera, with 2.4” previewreen, 8x digital zoom, SD
card up to 1 GB usable Vivitar (2010) 'ViviCam 5018nline], available:
http://www.vivitar.com/products/1/digital-camera8hlivicam-5018 [accessed
15/06/07].
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immigrant health in Toronto. They asked immignaa#idents to take
photographs of their neighbourhood. These phopigravere used to help
explain and share their perceptions and thouglastaheir neighbourhood
through photographs and stories, thereby captuanghbourhood
characteristics that influenced their health antbeeng (Haque and Rosas
2010).

By keeping a visual record of what they ate, pgrdints were prompted
into examining less obvious aspects of their fotiices. The data provided
an empirical point of comparison and referencestdrsequent stages of
research. Elicited texts, such as diaries andhgdsy are useful for contrasting
with direct observations and interviews, as thexielate the construction and
reconstruction of identities (Charmaz 2006). Thetpgraphs served as a
prompt and resource for further qualitative enguskythat participants could
explain and expand upon the contents. RequiringcpEants to generate
empirical data (photo-diaries) for discussion ie follow-up interview revealed
actual practices and their influences. Keeping¥isual record also provided
insight into routine food practices, prompting cersations about things that
people would not think to mention in their everydalk about food and, often,
things that people did without thinking. They atsoved to highlight
contradictions and context specific behavioursuisng the self-narratives of
food practice that participants presented. Theqgraphs provided the initial
means to find out about participants’ householdsiad contacts and interactions
with the built environment. In addition to theudtrated digital camera
instructions in the participant pack (see appeBdy, | also explained how the
camera worked during the briefing session. Theertamwere very simple to
use and | invited the participants to take somedguraphs during the briefing
and familiarise themselves with the camera funstioNone of the participants

reported any difficulty with using the cameras.
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Photovoice is a user-friendly technology that cariun and easy for
participants to grasp. It also provides an opputyifor participants to feel
valued and taken seriously, as they are indepelydgenerating the data
(Dennis et al. 2009). However, it is importanttie that the only two
participants to leave the study did so directlgrafittempting the photovoice
exercise. The first, a woman of 44 returned threera after a week having only
taken four photographs. She reported that shddwadl it very embarrassing
taking photographs of her lunch at work, especiafiyner co-workers were
eating with her at the time. She explained thatitild have been ‘too much’ to
have repeated this over a four-day period. Shedideel comfortable with the
photovoice activity and was also concerned thatigiht cause her ‘trouble’ at
the factory she worked in. The second participarypung man of 20 living in
temporary accommodation, also decided to leavsttiayy. | was unable to
contact him for two weeks after giving him the cameWhen | did meet with
him again he returned the camera and explainechthhad family problems that
had made it very difficult to concentrate on papiating in the study and that he
did not think keeping a food photo-diary was sonmgjline would be able to do.
Although relatively straightforward, the photovorexercise did require a
substantial degree of commitment from participamiste so than a one-off
interview on food practices would have. For tleason, offering participants

the camera as an incentive (see section 3.4.2welyave reduced attrition.

There are many potential problems with photovoigs.with all self-
report data there is the risk of misreporting. Whsing photovoice to
investigate food practice the most obvious drawklvaas that participants could
simply choose not to record certain foods. Inde@#drpretation and levels of
engagement for this activity differed significantlyhe number of photographs
per photo-diary ranged from 15 to 75. Some pgaicis filled in the photo-log
note sheets fully and took the time to clearly rddbe exact contents of the
photographs and the time they were taken. For plgrane participant went to

the trouble of photographing sheets of paper withday and date on so that |
82



would find the photo-diary data easier to make sarigsee plate 3.1 below).
The quality of photographs that participants toakied quite considerably.
Although the cameras were easy to use and relptohedap they did not always
produce very good quality photographs, as is evigetine chapters that follow.
Given that the participants could view photogragfisoon as they had taken
them and so, if necessary, take another, thisalighrove too much of a

problem.

Plate 3.1: Photograph by Lawrence from his food pho-diary

Some of the participants followed the photovoicgrunctions to the letter
and photographedherethey ate their food ang@ho with thus providing
physical and social context. They also took ph@phs of every snack and
drink they consumed. For example, one particip@ng, took 73 photographs in
all, 27 of which were of cups of tea and coffed gtee and her household
consumed over the four-day photo-diary period. Wag some other
participants just took photographs of the mealyg dte at home and did not
include any contextual images, information or natesddition to that. These
differences in approach and engagement among ipartis are indicative of the
highly individualised and subjective nature of ghatice methods. Decisions
about what to photograph and what counts as ‘ralease interpretive decisions
made by participants (Harper 2002). All particiizanwere provided with the
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same materials, instructions and illustrations tlyetr interpretation and
enactment of the activity varied considerably. ajgarticipant-led methodology,
and in keeping with the interpretative paradigns ttariance reflects the
subjective and individualised nature of the datzhsnethods generate.

3.5.2 Narrative photovoice interviews

| met with the participants again within a few dayshem completing the
photo-diary. At this point we set, or confirmedjate for the narrative
photovoice interview. | took the camera away (teraply, as | would be using
it again for the go-along interview) and printed tmages from the memory
card. | always attempted to arrange the intenaswgoon as possible after the
photo diary-exercise was complete so that partitg@ere more likely to still
have a clear recall of the photo-diary period. ®tierall purpose of these
interviews was to describe food practices, withcefpereference to social and
physical context, by eliciting a narrative of fopihctices via the photographs.
All printed images were numbered, in preparatiartlie photovoice interview.
These interviews were structured, to an extenyjratahe photographs produced

in the previous stage.

A copy of the interview schedule is provided ipapdix 3.3. As can
be seen, the questions were intended to promHtness, to encourage
participants to tell the ‘story’ of their food ptares over the food photo-diary
period. Question 6a (‘Is there anything in yoursp@al history that makes you
choose certain types of food?’) was intended tagediscussions about
family, culture and identity (as examined in sect®4 of the literature review).
Typically, these issues would have been touched ,gtdeast, earlier on in the
interview. Asking the question outright gave papants a cue to self-identify
with a particular set of practices or position éimeh describe them. For the

most part, this question generated rich data omtityeand beliefs around food.
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However, a small number of participants simply as®d ‘no’ and could not be

drawn into reflection.

The main aim of the other questions was to estialtfie physical and
social context in which food practices were perfednand to generate
descriptions of ‘typical’ routines. For exampliee tprompt ‘Is this what you
normally eat on this day / at this time / when atkwetc.?’ was used repeatedly
to establish ‘eating routines’ (Jastran et al. 2q0%s examined in section 2.41).
Question three in particular, ‘Do you think thauyeat and drink different things
around different people?’; question five, ‘Tell mieout the people in your
photographs and how you know them’; and questigriHitow do the people you
live with or the people you know effect how yourthiabout food?’, were
informed, broadly, by social science literatureeating as a social practice.
Participants were encouraged to make links betwdwt they chose to eat and
who they were eating with in order to explore theial contexts that might
shape their food practices.

The questions for the schedule (see appendix\&B) arrived at
through a mixture of topics arising from the liten@ review, as described
above, and some practical concerns highlightetlermptloting process. A
description of how the photovoice instructions #melnarrative interviews were
developed and piloted is given in the next sectgob.4. | found that when
piloting the photovoice exercise the photographseweuch less self-
explanatory than | anticipated. When presente wibundle of photographs
that were not necessarily in the correct ordeoutl@d be quite difficult for
participants to make sense of them. The promps ¥®u remember at roughly
what time you took this photograph?’ and ‘What mgde go to this shop /
restaurant / take away / supermarket?’ helpedqpgatits to recall and narrate
what they had been doing over the course of the ptmto-diary period and to
link the photographs together.
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All interviews were audio recorded. As can be Sedhe interview
schedule, | began by asking the participants tk thoough the photographs,
check that they were in the correct order and aoramge them if necessary
(using the prompts described above to help théfogether, the participants and
| then filled in a photo sheet (see appendix ZA)which we recorded the day,
approximate time, content, physical and social €tndf each image. The photo
sheet was merely a list of photograph numbers atalld, but in practice it
provided an activity to structure the interviewsward and was useful to refer
back to during the interview. Often, filling indlphoto sheet would last the
duration of the whole interview, as each photogregiid prompt many
potential conversations and topics. We would sédking about some of the
people, places or foods in the photographs anthtbeview would progress onto
different aspects of their food practices and #wdrs that shaped them. In this
sense the photographs, and the task of recordilagotieeach one, provided a
framework for the interviews and also served toegate an accompanying set of
descriptive data for each photo-diary. The phaphs were not analysed as a
discrete data set, but were instead used to proonititeal discussion and

reflection with the participants (Findholt et a012).

Semi-structured interviews are content focusedaagdnized around
ordered but flexible questioning (Dunn 2000). @héhe advantages of this
approach was that the photographs served as prangptslicited comments and
topics that would not otherwise have occurred. pda2002) argues that
photographs sharpen the participants’ memory athacespotential areas of
misunderstanding. Further, that photographs edeleper elements of human
consciousness than words, eliciting not just mofermation, but rather a
differentkind of information (Harper 2002). This was certairiig ttase in my
experience, as participants would often make contsrerch as ‘Oh, I'd
forgotten that one’ or ‘Now, what was that?’, asjtthooked through the

photographs.
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Semi-structured interviews do not pre-suppose #rarpeters and scope
of understandings and experience (Dunn 2000).idj=hts were able to
recount and reflect upon their food practices ralatively loosely-structured
and unrestricted way. Broadly, the photovoiceringavs provided a narrative
account of the food photo-diary. In a narrativeeiview the interviewee puts
together what they believe has occurred, whilstgacsing that what they say
might be incomplete and remembering additional medtas they go on (Rubin
and Rubin 2005). Self-narratives serve as fornmsoofal accounting and public
discourse, open to continuous alteration (Ger@f1p The photographs
provided an empirical record of food practices dnal to centre these
narratives, prompting participants to explain aodtextualise their behaviours
and choices.

There are epistemological reasons for conductirsgtyipe of interview.
The information | was trying to extract was compleantextual and unlikely to
be clearly formulated in the participants’ mindsaiway which they could
simply articulate (Mason 1996). A combination afmative and visual data
helped elucidate connections that the participaat not have considered before.
The photovoice narratives centred on typical dalytines, the people
encountered during these routines and identitisgcated with them.

Participants told the story of what they did durthg photo-diary period.

3.5.3 Go-along interviews

The go-along interview is an in-depth qualitatieerview that is conducted by a
researcher accompanying individual participantsatngs in their familial
environments (Carpiano 2009). The idea of thelgogpinterview emerged

from ethnographic and anthropological research {R&©2, Kusenbach 2003),
particularly Kusenbach’s (2003) paper on streetpheenology, in which she

used them to access reflexive aspects of livedrextqpee in situ. In recent years
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it has started to appear in geographic researcht nmably Carpiano’s (2009)
methods paper on the application of go-alongs éaidth and well-being
research.More recently, Evans and Jones (2011) used a mixtiwhat they
referred to as ‘walking interviews’ and GPS to istigate the relationship
between what people say and where they say it.fiffakstage of data
collection took the form of accompanied food-shogprips, which facilitated
observations, descriptions and comparisons of heniggpants perceived and
interacted with the built environment. It alsoyaded an opportunity to clarify
details from the photovoice interviews. Theserwitavs complemented the
narrative photovoice interviews because the fodtebanvironment provided a
whole new set of prompts and points of discussiomfwhich family and home
food practices could be talked about. Participeensaled information about
their family’s eating routines that would not nesadly have come up in
conversation during previous interviews. Usinguage of data collection
techniques to elicit differing data added deptth®narratives and accounts of
food practice that participants gave. An accodtoov these interviews were
developed and piloted is provided in the next sac{8.5.4).

Go-alongs are a combination of observation anavi@®. They provide
direct experience of the natural habitats of infams, and allowed me access to
their food practices as they unfolded in real tand space (Kusenbach 2003).
The two most common forms of go-along are the vedtkyg and the ride-along
(car journey) (Carpiano 2009, Laurier and Lorim@02). However, the scope
of these interviews need not be limited to a sjpe@lrney through the local
area. Go-alongs can involve a mixture of actigis@d modes of movement;
lasting anything from minutes to whole days (Kusaith2003, Carpiano 2009).
It represents a more systematic approach thartitnadi ethnographic
participant observation (Kusenbach 2003). | foduse the particular activity of

shopping for food.
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Symbolic interactionism treats thought and actissituated. Practices
are constituted and located within discrete histdriautobiographical and social
contexts. In turn, these contexts are themselegsatl and recognised by
purpose, thought and action (Rock 2001). In otdemderstand the activity of
shopping for food as a situated activity, it isessary to explore and interrogate
it with participants in the sites where it is permed. As outlined in section
2.3.2, there is currently very little observatioredearch on shopping in
supermarkets (Gram 2010) and, as a result, oreedcdtated aims of this study is
‘to explore and describe how people perceive atetant with the micro food
environment’ (see section 2.5). Visiting the fadironment with them

appeared to be the most direct way of achievirg thi

As can be seen in table 3.1, the participants daramsiderably in age
and status. Some of the go-along interviews wenelgcted with the main
family food shopper, such as Collette and PoppthefOgo-alongs were with
single people, like June and Clifton, or people Whed with their parents, like
James and Lauren. This variety led to some iniagediscussions and
comments during the go-alongs. Participants wetdd conversations about
topics such as the way their parents approacheatidbopping, how they used to
do the food shopping when their children lived atle, or how their shopping
behaviour had changed as a result of a changeitmdthe end of a relationship.
In this way the go-alongs allowed participantsdfbect on the social context of
their food practices in a very specific settingt tietended upon and enriched the
narratives they provided in the photovoice intemge

As can be seen in appendix 3.5, the go-along ierschedule is
somewhat shorter and less detailed than that éon#nrative photovoice
interviews (appendix 3.3). As a negotiated andippant-led method, go-
alongs are difficult to prepare for and explairmdvance. Participants decided,
and quite often subsequently changed their mindstalwhere we would go and

what we would do. The questions were developadh®most part, from the
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literature review. Kusenbach’s (2003) commentshansuitability of go-alongs
for capturing environmental perception and spatiattice were particularly
useful when designing the questions that | wardeskk on the journey to and
from the food shop (questions one to three). Wiesrpossible, | arranged to
meet participants at their home or work place st ticould travel to the food
outlet with them. The journey to and from the stprovided an opportunity to
talk about other stores in the area and elicitrmition about why participants
chose a particular store or area. Question ome fh@ go-along interview
schedule (see appendix 3.5), ‘Explain to me whexeke going and why we are
going there’, prompted a range of discussions amgheents about the local food
environment and why certain stores were preferatbbthers. However, it was
not always convenient for participants that | ttaveh them, especially for
those participants who were very busy. On sevaedsions | had to meet
participants at the store and then would part weéitts them as soon as they had

finished their shopping.

The limited literature available on go-alongs wakttle use in
formulating the questions | might want to ask ioret Go-alongs are typically
deployed to explore journeys and perceptions, rdttaa decision-making and
performed activities such as shopping. As disaligssection 2.3.3, routine
consumption behaviours, like food shopping, canrreflective, uncritical and
reactive (Ilmonen 2001). The observational natdrgo-along interviews meant
that | could watch participants’ behaviour as thegertook the routine activity
of food shopping. The prompts for question foDo you always buy that?’;
‘Who is that for?’; ‘Why did you choose that one®ere designed to interrogate
their repetitive and routine decisions about foaccpases. During the
interviews | accompanied the participants arourmdstiore and asked them to
explain their purchasing decisions to me. Theynedaround the store and |
would ask them questions as we went alo@gring the course of the interviews
the majority of participants, after a short whild] into the habit of explaining

and commenting as they went along in a relativetyersational manner. By
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contrast, a small number of participants (as veldiscussed in chapter five)
were extremely difficult to converse with whilsiold shopping and were often
distracted. | had to rely more heavily on obsaomand note taking in these

instances.

In addition to audio-recording, | took the (pamiant’s) digital camera
with me on the go-along interviews to record thapeys we took, the places we
visited and the purchases made. In one respéctdhved to reinforce and
validate the contribution of the participants bymdmstrating that their input was
taken seriously and warranted recording (Denna.€1009). It also served to
complement the photovoice data and helped me witdesand evaluate the sites
visited, and thereby enriched the analysis. Aalisepresentation of the feature
or site facilitated a more detailed and rich untrding of participant’s
reference to it. These images can be seen in@hfaptr, where | describe the
sites visited for this study, and in chapter fimewhich in-store behaviours and
choices are discussed. Observational notes wede thaing the interview and
detailed field notes were generated on the badisiof Carpiano (2009)
suggests that field notes be made immediately Hfeego-along, regardless of
whether it has been audio recorded because thiy ofilgo-along data, in this
respect, hinges on the inclusion of adequate lefgysical location

information to situate and ground the interviewar{@ano 2009).

At the end of the go-along interviews (which wasoahe end of the
participants’ involvement in the study), we hachars debriefing session after
which | removed the memory card and left the carreand all its accessories,
with the participant. Pragmatically, the go-alontgrview was a useful way to
close the research project. It provided the opmity to schedule meetings with
participants who might otherwise be reluctant teade any more of their time to
being interviewed (Kusenbach 2003), given that thay already met with me an

average of four times prior to that. The go-aldidynot require the participant
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to greatly interrupt their daily activities, only agree to being accompanied

when buying food at a time and place of their clvogps

3.5.4 Piloting and development

Piloting, in qualitative research, cannot produdsed set of questions or
approaches that can be uniformly deployed witlpatticipants. An
ethnographer never has exactly the same interviesbgervational experience
twice, and the individual researcher themselve®iger quite the same over time
in terms of their opinions, research or readindps@ute consistency in
ethnographic interviews and observations is, tloeegfunrealistic and
undesirable (Rock 2001). There is no ‘finishedea& ch instrument to be
produced. Data collection for this study comprifsatl photo-diaries, narrative
photovoice interviews and go-alongs. It provetiéca lengthy and complex
process. Complete data collection took a toté wfonths, including piloting,

lasting from January 2010 until July 2010.

In order to pilot the methods and study materigie€ifically, the
participant packs — see appendix 3.2 and sect@)31 initially approached
students in my department and asked them to reapditicipant pack and
complete the food photo-diary exercise. This sgteehighlight some of the
more obvious and simple errors | had made. Fomeig, the first draft of my
participant pack did not include illustrations avinthe food photo-diary might
be approached. | had included too much informatimsome sheets which
made them too dense and unreadable. After cangettiese relatively minor

presentation problems | continued piloting.

| utilised contacts from family and friends to neitthree more
individuals, whom | had not previously met, to urtdke the food photo-diary
activity. From this exercise | learned that it vmag self-presentation and
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explanation of the task that needed developmethigrahan the participant pack
instructions. The students who initially pilotdgtexercise were quite familiar
with my study and my ideas before they agreeddbtbeem, as we had discussed
them informally several times. When it came tde@fng on the experience
they focused on the technical and presentatioqedcs of it. They already
understood why they were doing it and what the @gerwas intended to
achieve. When | tried to explain my study andftreel photo-diary exercise to
individuals outside of my department | was askaérges of questions | had not
adequately prepared for. Specifically, | was agkedurther information about
the purpose of the study; how using photographddvoe more useful than
written accounts; what | intended to do with thetolgraphs; who would see
them; and what sort of pictures | was expectiighese individuals also
expressed concern over whether or not their phapigr would be ‘good’ or
‘interesting’ enough. Aside from having to expl#ne purpose of the study, |
had not anticipated any of these questions andswigsised by the extent to
which people expected to be judged and categorised.

This experience, especially with the first non-eafjue | approached,
made me much more aware of how | presented mysafrasearcher and how
sensitively and thoroughly | needed to explainghugly and its aims. My
familiarity with the study, and with research pagaads in general, had led me to
neglect considerations of how individuals mighemtret my research. Part of
building a rapport with participants is developangonsidered self-presentation
that is appropriate not only to the questions #searcher intends to ask, but also
to the questions that may be asked of the reseaf@ht 1990). | had not, at
that stage, adequately prepared or practised weould explain myself and my
study to potential participants.

Another person who agreed to pilot the photo dveag a parent with a
young child. When | explained the exercise shernented that she could not

separate her food choices and meals from thoserafdughter. For her, all food
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choices and preparation were a matter of collecresiderations. She could
not tell me the story of her food practices withexplaining that of her family as
well. | could not answer the questions she posekdaav she might decide what
was ‘relevant’ to the study in terms of photograyghithe meals of herself, her
daughter, and her partner. At length, | told hat$heshould decide what was
relevant and interesting and that | would like ée svhat those around her ate as
well, especially if she was preparing it for thefrexplained that | would rather
have ‘too many photographs than not enough.” Waig of explaining the food
photo-diary exercise proved very positive and useith future participants. |
found that it was important to stress that | wasriested in them and what they
did, however mundane they might think it. | trtedemphasise that the more
photographs they took and the more detail theyywred, the better.

By the time | approached the last individual fdoping | felt more
confident in explaining the study, and had beguasiothe participants questions
about themselves, their circumstances and themams as | went through the
participant pack with them. | had started to méieebriefing more
individualised and tailored to the participant atereby, more of a dialogue
rather than a speech or set of instructions. iway, the piloting process was
an opportunity not only to refine practices butebearse them and become more

confident in my delivery.

Go-along interviews, unlike photovoice, were mdifécult to anticipate
and pilot. | conducted two pilot go-along intetwi one with a fellow student
and the other with a non-colleague (the woman thighyoung daughter,
described above). The first felt very stunted amttward. It consisted of a
walk from campus to a small local supermarket aaklagain. The second was
much easier and more conversational, which wasgigldue to the lack of an
existing relationship with the individual. Duritigese interviews | felt a great
temptation both to fill the silences when peopleeneoking at goods, and to

pre-empt their decisions and purchases, therelbypdiag the act of food
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shopping for them. Observing behaviour and allgvthre participant to always
take the lead proved, later, to be crucial to catidg successful go-along

interviews.

The more unstructured and participant-led the ndslogy, the more
problematic it is to pilot. In terms of agencyuas the participants that led these
interviews. They decided on the venue (be it aszeaience store, supermarket
or café), the mode of transport and the duratiothefinterview. Such an
approach is intended to empower the participardsnaaximise the space for
narratives about place and practice to emerge @&aad Jones 2011). For
ethnographers, piloting can serve to foreshadoeares problems and
guestions, address issues of validity and refitfepsesentation and
representation (Sampson 2004). For the go-alosscelly, | found that
although it was difficult to anticipate and ‘tep&rticular questions, the piloting
did inform my self-presentation and conduct intiertinterviews. Most notably,
| learned to try and keep quiet while participangse thinking about a purchase.

Refinement of data collection methods, in qualatiesearch, is not
confined to the piloting phase. Researchers coatio adapt and develop the
methodology as the project unfoldgiebland and McPherson (2006) point out
that early qualitative interviews can often rassuies that were not anticipated
from the literature review and may suggest adddiquestions for subsequent
interviews. | found this to be the case in thexdatllection for this study. After
finishing the piloting, and having conducted twalmee go-alongs, | began to
reflect upon these experiences. For example, immgynal interview schedules
| did not include any questions about special sffarin-store promotions (as
can be seen in the interview schedules reproducedpendix 3.3 and 3.5).
During my first go-along interview the participagoke at length about special
offers and spent a good deal of time examining petedon special offer. This
also occurred with my second participant, afteroHibegan asking questions

about special offers in both the photovoice andigng interviews. In fact,
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interactions with special offers and promotions eyad as a major theme of the

analysis (as will be explained in chapter five).

3.6 Data Analysis

Qualitative analysis is rarely a linear processialisis of data and data
collection inevitability overlapped to a degreetlas content and format of early
interviews shaped my approach and conduct in ttiegeollowed, with each
process continually informing the other (Donova®8,9uddaby 2006). Data
analysis should begin at an early stage in quaigatata collection and needs to
be highly systematic (Ziebland and McPherson 20@hnography relies on
developing a full description of a group or socjetjth an emphasis on the
details of everyday life (Charmaz and Mitchell 2D0IThematic analysis can
streamline ethnographic fieldwork and analysis talsa more focused
theoretical interpretation. Within the sub disiriplof human geography,
ethnographic and interactionist inquiry has helfzeexplore the relationship
between context and identity and highlight the alo@onstruction of place
(Gregory 2000).

3.6.1 Applying a thematic analysis

A thematic analysis approach was used to synthasgenalyse the photovoice
interviews, go-along interviews and fieldnotes.efffatic analysis focuses on
identifiable themes and patterns of living, behaviand talk (Aronson 1994).
This study aims to explore and describe both faglthlviours and the contexts in
which they are performed (see section 2.5). Tipeageh taken to data analysis
must reflect the area of interest and research, @ntthe stated study aims fit
rather well with a thematic approach to analysisicv seeks to generate
descriptions of strategies and behaviours (Hammneeshd Atkinson 1995).
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In application, thematic analysis is by no meansified approach and is
deployed across disciplines and topics in a vaoétyays. For example,
although located firmly within the interpretivisafadigm for sociologists,
thematic analysis is sometimes applied by clinieakarchers as almost a form
of content analysis, with a sole-focus on identifyrecurring descriptive

statements (Boyatzis 1998).

Despite being widely used in qualitative resedhane is a lack of clear
conceptualisation and explanation of thematic asslgrocesses in much of the
literature (Braun and Clarke 2006, Boyatzis 1998]daby 2006). Thematic
analysis, to a large extent, is based on the salagvist and interpretivist
concerns as a purely grounded theory approach, sigrsficantly those of
constant comparison and theoretical sampling (Aoori994). Descriptions,
explanations and relationships are categorisedabsequently explored and
refined by applying them to other participants,esaand contexts. The purpose
is to develop a narrative explanation, or thedrgt tan account for and
accurately describe the phenomena. These prisangeessitate that data
collection and analysis are interdependent andthieatry and conceptual
categories are emergent (Suddaby 2006, KitchinTael 2000). A thematic
analysis, however, is differentiated from a grouhtlesory in that it aims to
summarise data into themes that are then explaiatfggr than necessarily
developing a novel theory to describe the findifiggan and Bernard 2000).

Braun and Clarke (2006) explain that, unlike digsewanalysis,
grounded theory, and conversation analysis (CA)eeatic analysis is not tied
to a particular theoretical or epistemological poai As a method of analysis it
is essentially independent of theory and can, thexebe applied across a range
of theoretical and epistemological approachess dompatible with both realist
and constructionist paradigms, making it a flexit@search tool for providing a

rich account of the data (Braun and Clarke 200@)ematic analysis is a process
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for encoding qualitative information, rather thathaoretically informed model

for research and analysis (Boyatzis 1998).

For this study, a thematic analysis was deploydtiwa symbolic
interactionist framework. Symbolic interactiongstquiry seeks to interpret what
is said and done by patrticipants. The researehekamines and re-reads
transcripts and field notes looking for the dilensmeontradictions and links to
broader socio-cultural issues that can help evidlemc make-sense of the
complex life-worlds of participants (Nicolson andderson 2003). The aim is
to understand the meanings that individuals atta¢hlk and practice, and how
they perform them (Rock 2001). A thematic analysisessitates that the
researcher identifies themes from the transcripishvdescribe and exemplify
the subjective perceptions and everyday experiepicgarticipants (Nicolson
and Anderson 2003). Thematic analysis, like grednitheory, depends on a
process of constant comparative analysis in oalachieve consistency and
validity. This process develops ways of understajmtduman phenomena within
the context in which they are experienced, baseah agrigorous interrogation of
actions and descriptions across both participamdspaysical and social contexts
(Thorne 2000).

Thematic analysis is typically used to describéegarise and explain
rather than produce novel theories of the phenorbeimy studied (Thorne
2000). This study aims to explore and explainffogors that shape routine food
practices in specific contexts. It would be oveab#ious to claim that | have
generated an explanation of the data that coulth@at some way reformulated
or explained by other theories, as is the aim grfoainded theory analysis
(Glaser and Strauss 2007). My analysis is situat@ersonal biography and
enacted through the selection, interpretation alitthg of the narrative evidence

| have used to construct and support my argun{@néain and Clarke 2006)
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Grounded theory can be approached in a varietyagbvand there is
some disagreement over its exact processes and @bprmaz 2006). In
recent years, there have been a number of methgidal@ritiques and
commentaries pointing out that qualitative researslare increasingly
describing their analytical approach as a grouridedry, yet what they are
actually deploying is a general method of compaeatinalysis that could just as
easily be described as a thematic analysis (Sud2lé®y, Thorne 2000). These
analyses are situated in, and in dialogue withewimbdies of literature and

research. A purely grounded theory approach, pyrast, recommends that:

"An effective strategy is, at first, literally tgriore the
literature of theory and fact on the area underdstun
order to assure that the emergence of categoriédsot
be contaminated by concepts more suited to differen
areas"(p. 37) (Glaser and Strauss 1967)

| cannot claim to have adopted this strategy. @&sloe seen from my interview
schedules (see sections 3.5.2, 3.5.3 and apperdiand 3.5), the research and
interview questions for this study were develomadély from the literature.
More ‘purist’ interpretations of grounded theosych as the one quoted above,
have come to be replaced by more moderate appro#uieaim for plausibility
rather than irrefutability, and an acceptance é&xadting research and literature
on a topic should not be dismissed, even at theev€Charmaz 2003).
Grounded theory remains a widely used, discusseédantested approach. The
approach taken to data analysis in this studyss tbescribed as thematic
because it sought to identify and describe pattefihehaviour and talk from the
data, and then explain and categorise them inoal&d each other and the

context in which they occurred.
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3.6.2 Stages of data organisation and analysis

3.6.2.1 Transcription

| transcribed all the interview data over a pewwbdour months. On average, |
met with every participant about four times, spegd total of around three or
four hours with each of them. The 26 photovoice 2B go-along interviews
generated more than 45 hours of recorded interyiewessnotebooks of
observational notes, one fieldwork diary and 13Batpgraphs (taken by
participants and me). The go-along interviewsegated the most
heterogeneous data, lasting anything from 12 ménfitee shortest) to several
hours. | accompanied individuals, couples and w/ifenilies. | went with
people to pick their children up from school, td fygod at lunch time, to go to
the local shop, and to do the weekly shop in tipesuarket. We travelled
sometimes together in cars and on buses, andexttoties we walked or | met

participants at the shopping venue or in cafescanmtimunity centres.

The photovoice interviews were structured arounat@iraphs as
discussion prompts and the go-along interviewsainatl substantial portions of
observation of non-verbal behaviour. Thereforégesive notes had to be made
during and after both types of interviews. Thests were necessary to make
sense of the audio-recordings and to transcrib@ thea coherent way. This is
especially pertinent to the go-along interviewsankcription and analysis can
be hindered without specific information about vehtire interview took place
and which features and areas are indicated byatieipants (Carpiano 2009).

It would have been very challenging for anyone &deave transcribed the

interviews.

Both go-along and photo-diary interviews were tcaifred using a
combination of verbatim and selective transcripti@uring the go-along

interviews | spent time with participants in a ‘edyiof social and physical
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contexts (as will be explained in chapter fourhnt@times, during these
interviews, participants would break away from #eéivity of food shopping or
talking about food shopping and would simply sthrihg something else or

talking to someone else.

One of the strengths of the go-along is that ¥e®®ls a rapport builder
because it increases participation by exposingeabearcher to people’s lived
experiences (Carpiano 2009). However, this camraksan that participants are
easily distracted by other people that may be pitemed by getting on with their
everyday activities. Additionally, the increasegyport often leads to
participants bringing up other topics or chattingpoetween activities. | found
this occurrence most common with my key informatitese who produced the
richest and most detailed data and who, unsurgfisialso proved to be
relatively more communicative all round. This dsnclearly seen in the extract
from a go-along transcription below. The extradrom an interview which
started in a café on a golf course. We then dtow®me local shops in
Smethwick and, finally, visited Asda. The intewitasted for three hours and
the participant was shopping for items for an upicgnmoliday, as well as doing
the food shopping. The topic of conversation ofteared away from food and

consumption and, in the process, we establishexd g@pport.

We pick up a trolley and go into Asda

Alan: Can you bear with me a minute | need ... diddll
you | went down to Cornwall?

CT: Yeah

Alan: | helped my cousin out ... he runs a little Biness
on the sea front, a fair. And he ... | helped him bwith
that and he wants me back again. So I'm going back
there for half term ... ... but | need a few bits an@bs to
take down there.

We start at the toiletries. The participant works
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his way round slowly and methodically buying
toiletries (none of which are on the shopping list)
and tells me a bit about his cousin’s business.
He then lapses into silence and concentrates on
looking at the products. We then go to the
clothes section where he looks for a new pair of
shorts (on the shopping list he has with him). He
takes his time and asks my opinion.

CT: Do you buy a lot of the special offers in er@r do
you stick to your list?

Alan: Erm ... I stick to my list really. I don't..erm ...
yeah | tend to but the same stuff really. | shoude a bit
more adventurous really ... | need something for tght.
And I've got that Wilderness thing tonight (a funicin he
was going to).

(Alan, aged 51. Extract from go-along interview)

When the participant made fleeting referencesheraactivities and
topics the interactions are transcribed verbatithen the conversation turns
towards unrelated topics (such as his cousin’siess)) | instead give a short
description of what was said and done. It is gsthinstances that the
transcription becomes selective. This approachattscription is theoretically in
keeping with the use of go-alongs as a means afaddkection and with
thematic analysis. Go-alongs are more modest ard systematic than
ethnographic participant observation (Kusenbacl820They are focused and
relatively narrow in scope, which allows for a geganumber of participants to
be interviewed (Kusenbach 2003). For this studgdfand food shopping were
the focus of the interviews. Substantial convépgatwith participants that did
not in any way address this focus were not trabhedri The study is not a
traditional ethnography about a particular groupedple. It is explicitly
focused on food consumption behaviours and the éavironment.

Transcription is part of the data analysis proeestmust, therefore, be
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compatible with the theoretical framework of thethoelology used (Halcomb
and Davidson 2006).

As can be seen in the extract above the go-alamgdripts combine both
observational and interview data. The observatidata is taken from field
notes made whilst in the supermarket and immedgiatier the interview
finished. First-hand knowledge from involvementhe interview process and
observations was very much necessary to capturéogiually record the
interview data (Halcomb and Davidson 2006). Thdi@wecordings of the go-
along interviews often included relatively long ipelis with no speech at all,
most typically when participants were examinindeté#nt products or looking
for something. Field notes were taken during thpeseses and observations of
participant behaviour made. Field notes generalhsist of relatively concrete
descriptions of social processes and their con{gidsmmersley and Atkinson,
1995). Combining these elements together in trgstgamn helped me to
generate a fuller picture of participant behaviouthe store and allowed me, in

analysis, to compare what they said with what thayally did.

Transcribing photovoice interviews, by contrastswauch less
problematic and varied. Transcription of photoeaiaterviews was largely
verbatim. A more traditional and static intervistyle meant that participants
were less likely to go off-topic. Even if this diédppen | could use the
photographs as prompts to draw participants batkedopic. In the extract
below, from a photovoice interview, the participgalks about her son getting
caught shop lifting, after which she starts usiegmobile phone. At this point
the photographs were on the table between us aagd hble to use them, with

some frequency, to bring the participant back &dasired conversation.

Collette: .... ... it was Mr Convenience (local shopBut
M----- (son) got caught shop lifting ... this was thesar
before last. She’s only officially been the shopdper
there for the last 2 years and erm ... they knew haswt
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the master mind ... he was being used by anothertkid
shop lift for him. But they’'d videoed it happeningalled
me and they didn’t call out the police. | said “Yshould
do.” They said ‘No’. | said ‘You should do becaaibe’s
got to learn the consequences for it happening.hdhl
said ... well, | made him pay for the goods.

The participant gets a text message and she
stops to respond to it.

CT: Now these photographs, number 3 onwards ... they
look like Tescos.

Collette: They are Tescos ... That was an offer bkad
at, | considered indicating plate 3.2 | think | diget one,
| can’t remember which now.

(Collette, aged 44. Extract from photovoice interiew)

Plate 3.2: Photograph by Collete from her food phat-diary

® It is worth noting that, in the extract above, @tdlis referring to a series of
photographs she took herself in Tesco. Duringotiegto-diary exercise she
decided to take the camera with her when she veeat $hopping, in addition to
recording the foods she ate and prepared (as gendations). Further, when
unpacking her shopping at home she photographéeideaitems that she bought
that day, and talked me through them in the photevimterview. Two other
participants, Hollie and Simon, also did this. discussed in section 3.5.1,
photovoice elicits highly subjective and interptetaaccounts from participants.
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As can also be seen above, the photovoice tratsenie annotated to indicate
when a participant is referring to and/or descgkanphotograph. As discussed
in section 3.5.1, all of the participants’ photqgra were numbered on the hard
copies and digitally. This allowed for the trangsts to be read in conjunction

with the photo-diaries.

3.6.2.2 Themes

A thematic analysis seeks to identify patternsxpiegience, talk and behaviour.
As previously discussed, the process of qualitaivaysis is an iterative one.
Whilst transcribing the interviews | began to gextersome ideas about what
some possible themes might be. Kitchin and Ta@@@2describe this as
‘effective transcription’, from which the researclhmes to ‘get a feel’ for the
data as they are transcribing, and thereby stak¢velop ideas about specific
lines of enquiry. Whilst transcribing each intewil took notes on any possible
themes or interesting observations, gradually cbngpan analysis journal.
Memoing and note taking during the process ofhistg to recordings makes
transcription more than a simple clerical taskmétkes it more about the
generation of meanings and interpretations (HalcambDavidson 2006). It
was at this point in the analysis that | decidedrtalyse the go-alongs and
photovoice interviews as one data set. Originalhad intended to analyse them
separately. The go-along interviews would be usezkplore food shopping
practices and the photovoice interviews would belus investigate food
practices in the home. However, participants fegly talked about a different
context or activity from the one they were engaigeat the time (as described in
section 3.5.3). Whilst shopping in the supermapegticipants would regularly
describe household food practices. Equally, soanggpants also included
photographs taken in food stores as part of tlo@d fphoto-diaries. It became
impossible to entirely separate themes spoken abdbé two types of

interview.
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When transcribing the interviews it became appgaeme that the
different types of information and data could netdivided into neat categories.
Photovoice and go-along interviews did not produwee discrete data sets.
Participants’ comments and practices demonstragdhe sites in which food
practices are performed are linked and enmeshéskbgs of identity, routine
and values. Thematic analysis enables researtthase a wide variety of types
of information in a systematic manner, due to tleotetical flexibility it entails,
and is therefore very useful in synthesising daienfdifferent sources (Boyatzis
1998). This was patrticularly pertinent to my exgece as, in the pursuit of
methodological and analytical rigour, the two sii@sme and food stores) were
combined for analysis. Separating the data woalskHorced a division
between contexts that dmbt reflect the ways in which participants spoke about
them. Once arranged into a combined data set sutia¢, and very basic,

themes could be applied. For example, ‘cost’ t&aasnd ‘feeding others’.

3.6.2.3 Patterns and coding

Once these initial ‘themes’ or patterns had beentifled | started to code, to
identify all data that related to the already dfeesss patterns. The identified
patterns were then expounded upon and modifiedn@moe 1994). As my
familiarity with, and understanding of, the dataisereased | found that more
sub-themes and sub-codes could be identified. nhor@ practical sense this
took the form of reading some transcripts, makiotgs on possible themes and
codes and developing a draft coding-frame. | walh pilot this on some
more transcripts and modify it as | progressedte@aies and codes can be
continually modified to include new information.eg&xription, classification and
connection are conducted in an iterative, rathan finear, process (Kitchin and
Tate 2000).

The initial coding for this data set drew most hiyaen an emic

approach but also included some etic coding. Emites are drawn directly
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from the data and the descriptions and talk ofigipeints, while etic codes are
informed from sources external to the participasitish as previous research and
theories. A purely emic approach is somewhat uisteafor a piece of research
with highly specific areas of interest and reseaiahs. All researchers come to
their projects with previous ideas, perspectives raadings (Headland et al.
1990). Etic codes were based on my research quesand more obvious
categories that could be applied early on in tredyeis, such as the type of
location being described by participants. For gxamsome of the earlier and
more simplistic coding was etic. The extract belsvirom my emerging coding
frame (see figure 3.5). The column on the lefvehthe code ‘built
environment’ as it was originally applied, as ac ebde. It began as a
straightforward list of locations that participantsited or talked about visiting.
The column on the right shows the code fully depeth after being applied to
the data and shaped by open coding and emergeneéshelemonstrating a

mixture of etic and emic elements of coding.

Figure 3.5: Coding and sub codes for the ‘built envonment’

Built Environment: Built Environment:
Eateries Busy or crowded
Home Comparison and evaluation
Market Eateries
Other's home Home
Pubs Market
Shops Nearby Amenities
Supermarkets Other's home
Take away Parking

Physical Considerations:
Carrying Shopping
Distance or proximity
Mobility
Walking or walkability

Pubs

Shops

Supermarkets

Take away

Travel:
Driving
Public Transport
Walking
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Sometimes the categories that emerge in analysigssad simply to
produce a description of the cases investigateih, e example above. But,
analysis of ethnographic data can also includemgte to develop more
systematic typologies or categories that hold betgdrospect of application to
data from other situations (Hammersley and Atkins®85). The extract below
(figure 3.6) is from my research diary and, alonthwmumerous other notes,
observations and quotes combined to inform theldpugent of the code
‘shopping strategies’ (see figure 3.7), which walssequently developed into a
set of routines-of-practice describing participahtbitual food shopping
behaviours (see sections 5.3 and 6.3). The suksabescribe the overall
approach individuals took to decision-making onestore, giving global and
generalised descriptions of their food shoppingfcas. Dave’s approach to
food shopping was ‘special offer or price drivesé¢ figure 3.7), in that he
relied very heavily on special offers to guide pischasing decisions (see figure
3.6).

In a thematic analysis, once patterns of behawaodrtalk have been
identified (the ‘shopping strategies’), the nexdpsis to categorise all data that
relate to these patterns and, thereby, refinehitimés and codes. The patterns
are then expounded on and related codes sortedubtthemes (the sub codes
listed in figure 3.7) (Aronson 1994).

Figure 3.6: Reproduction of extract from research ¢ary

Dave — Go-along

Likes experimenting with cooking and very concermgith price (will look around a lot
— like Simon). Huge capacity for remembering wif®@m different shops — Shops
around a lat, if only for the sake of a few pence.

“I shop on instinct” — great quote. Doesn’'t udesa Enjoys being “nosy” and looking
around.

Shopping behaviour gets more erratic the longeangeout.

Seems to be looking and looking but not for anyghimparticular. Keeps changing his
mind about products.
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Figure 3.7: ‘Shopping Strategies’ code and sub code

Shopping Strategies:

Budgeting
Chauotic:

Shopping as lesur
Searching item by item
Special Offer or Price driven
Trying to buy less
Working around the store

Finally, the task of the analyst is to try and explthe ‘story’ of each
pattern, code and theme from all perspectiveshitncase, by fully
characterising the behaviours that comprised t#grent approaches to food
shopping and by identifying the features that défeiated them from each
other. Thematic analysis is a search for thematsaimerge as being important
to the description of the phenomenon. These emgitgemes then become
categories for analysis (Fereday and Muir-Cochg@6). Once the data were
fully coded and analysed | began to build a nareaéiround them, explaining
food practices, the role of social and physicaltersty and how participants
talked about food and food-related behaviours dedtity.

3.6.2.4 CAQDAS: NVivo9

NVivo9 software was used in order to store, orgauaiad apply codes to the data
set. NVivo is a Computer Assisted Qualitative Dartelysis Software
(CAQDAS) package. Itis designed for qualitatiesearchers working with rich
text-based data and multimedia data. It can @sitittite mixed methods

analysis. NVivo can be used to explore trendddiand test theories, and
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manage and build codes. The software allows famexation of relationships
between cases, demographic attributes and codesn&&m 2008).

At present, there is very little discussion in aaradt literature about the
use of CAQDAS. There is however, some debate whether, or to what
extent, it enhances of detracts from the quality mature of qualitative research.
One of the more obvious advantages of CAQDAS owanual methods is the
ability to organize data and its analysis efficigntAutomated data retrieval
facilitates complex searches that would be extrgmificult and time
consuming if undertaken manually (Bringer et aD£0 These packages have
been criticised for making analysis too mechararal discouraging researchers
from engaging in analysis as an interpretative gge¢Suddaby 2006).
However, it should be highlighted that although O®$ programmes can aid
in the sorting and organising of qualitative datssnone of them are capable of
the intellectual and conceptualising process reguio transform data into
meaningful findings (Thorne 2000). In other worll¥/ivo helped me to
manage the process of analysis, but not to actaalyyse the data itself. For
example, in NVivo codes can be combined, collapssathmed, separated out,
made subordinates of other codes and moved aroithd/evy little effort. This
meant that | could experiment with and modify mgiog frame in a much more
immediate and supported way than manual methodtviave allowed for
(Aronson 1994). The codes and sub codes showgures 3.5 and 3.7 (above)

could be regrouped, merged or renamed almost inatedyl

NVivo, as an analytical tool, can be used to ddferdegrees. NVivo can
be used from the outset of the research projecth®literature review and
through to data collection, analysis and writing Uip this study | used NVivo as
an analysis tool only after all transcription wasnpleted and some initial
coding started. All my interview transcripts weygoaded to NVivo and
subsequently coded. NVivo was used, in this amglpgsimarily as a ‘code and

retrieve’ tool (Lewins and Silver 2009). For exdejas can be seen in the
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NVivo9 screen shot below from my analysis (figur&)3by clicking on a code

(‘node’), in this case ‘Social Context’, all of thext coded under this label is

automatically displayed in one document with itarses labelled and hyperlinks

provided back to the original transcripts.

Figure 3.8: Screen-shot from NVivo illustrating its‘code and retrieve’

capabilities
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CT. Andis that a wrap you called it?
3A: Yeah, that's what I callat.

CT: And you cooked this wourself?

sInternals®Photo interview tran scripts'3A Photas - §8 references coded [22.22% Coverage]

CT. Let' s start off with Thursday then .. on Thursday you took a photograph .. what was
that? Indicating photograph 1

3A: Spiced potato wedges... spicy potato wedges, spiced chicken and them er wraps ...
they're just like erm ... like a ravioli filled with cheese and garlic.
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3.7 Ethics and informed consent

Ethical approval is required by Queen Mary, Uniutgrsf London, for all
research involving human participants. On thisghdasubmitted an application
to the Queen Mary Research Ethics Committee (QMR&CGpproval. My
application was formally approved on"LBovember 2009. A copy of the
approval is given in appendix 3.6. In my submisdmthe committee | included
a standard informed consent form for participasé® (@ppendix 3.7). As a
condition of ethical approval | was required toguwoe and submit a separate and
additional informed consent form for the photovaaativity (see appendix 3.8).
The committee felt that, as participants were besked to photograph other
people (from whom the participants themselves whalde to seek permission),
specific consent and agreement to do this musbbghs in addition to obtaining

informed consent to participate in the study.

Informed consent means that all participants shbelinformed about
the research in a comprehensive and accurate veblyeaable to give their full
and unconstrained consent (Hammersley and Atkit885). Participants in
this study were informed that they had the righwvithdraw from the study at
any time and permission to record interviews wae abught from participants.
To ensure compliance with the Data Protection Actipipants must be
informed of what information will be held about thend who will have access
to it (QMREC 2005). | explained what | intendeddmwith the data and how |
would store their personal information during tlegess of obtaining informed
consent. All participants were required to siga tivo consent forms (see
appendices 3.7 and 3.8) before participating irsthdy.

Ideally, informed consent describes an interagtnoeess in which the
individual voluntarily agrees to join a study aftke purpose, risks, benefits and

alternatives have been thoroughly described andrmstabd (Marshall 2006).
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The reality of obtaining informed consent can bey\fferent. When recruiting
participants | found that some people simply werevery interested in hearing
about what | intended to do with the data and Homould be stored. In other
cases, my affiliation with the PCT lent a certaiadibility to the process and
participants seemed happy to accept my assurandéssdasis. One
participant, however, was quite concerned thatghinbe in a position to ‘report’
to the Benefits Agency that her partner was livth her because | was ‘with’
the PCT. Also, the participant packs (see appeddk that | had taken so
much care and time over when considering how logstesent and explain the
study, proved to be of very little interest to papants. For the most part, they
did not read them. They preferred instead to aslquestions about the study
and what | would do with their data as we went glon

Murphy and Dingwall maintain that the process afating informed
consent, in ethnographic research, is neither aahle nor demonstrable in the
terms set out by research ethics committees. i§tiecause such committees
are based upon anticipatory regulatory regimesatemodelled on clinical
research (Murphy and Dingwall 2007). Ethical issue qualitative research,
are often emergent and cannot be anticipated amdodied for in the same way
as in quantitative projects. That is not to sat #thnographers cannot
thoroughly prepare for fieldwork. It is just thaey must do so with the
knowledge that unforeseen challenges will predeshselves. Informed
consent is problematized by the exploratory natfigata collection methods
used by ethnographers. These include the extgretgatls of time
ethnographers spend in the research setting; tieegemt nature of ethnographic
research focus and design; the nature of riskninagraphic research; the power
relationships between researchers and participantsthe public and semi-
public settings that may be studied (Murphy andgiall 2007).

113



3.7.1 Confidentiality and data storage

Confidentiality can be a complicated issue in datlie research due to the
conversational nature of qualitative interviewsevlrtheless, it is important to
ensure that participants’ comments, thoughts aelkihfgs are kept as confidences
unless they have been expressly offered as materitde study (O'Reilly 2009).
Hill (1993) argues that the nuanced and emergeariacker of ethical
considerations facing ethnographers places cet&imands on researchers.
Trust must be established and maintained betwégrogtaphers and
participants in order to illicit honest, detailesdaunforced accounts. In order to
do this the researcher must try to be honest ideallings with participants,
explaining his or her purpose for entering in tieédfin a clear and non-technical
manner. The intended uses of all forms of da@e@ally photographs, must be
explained and permission must be received prigotiection (Hill 1993).
Participants in ethnographic research are requrgtace a good deal of faith in
the integrity of the researcher when they disclpssonal and sometimes
sensitive information about their lives. By itgy@ature, ethnography forces
the researcher into relationships with the peopladstudied (Hammersley and
Atkinson 1995).

During the course of my research some of the ppatits chose to
disclose very personal information about bereaveésnseparations and other
traumatic life events. | found that this tendedhéppen more when |
interviewed participants in their homes, possil@dgduse they felt more at ease
in these environments and they provided a grea&igre@ of privacy than
alternative interview settings. If the participespoke at length about a
distressing event | would sometimes, if appropriatm off the dictaphone. If
this was not possible (mostly due to where theagicbne was placed and where
the participant and | were positioned) | would sliynot transcribe those
sections of the interview. In any case, | neveluded any of those data in my

analysis or disclosed them to a third party. Ruataly, none of the sensitive
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information that | was privy to led me to believat any harm might come to
participants or others. The Queen Mary Researcit€E£@ommittee guidelines
reiterate that the researcher is obliged by lamftrm the appropriate
authorities if they receive information that indiesithe occurrence or threat of
harm and / or abuse (QMREC 2005).

A frequent concern about qualitative research,eamécially
ethnography, is that it makes private things pufiiammersley and Atkinson
1995, O'Reilly 2009). In qualitative work the détaf participants’ identity and
experiences can be central to the research. Gagnanonymity of the research
participants is often a central feature of ethreakearch practice, ethnographers
tend to address this by ensuring that only a mihanmsount of information that
could be used to identify any individual is madélpu(May 1997).

Participants’ details, for this study, were anonsadi by the use of pseudonyms,
as described in sections 3.4.2 and 3.4.3. Paatitgowvere informed of this when
they were recruited. In all data analysis filed aecords the participants are
referred to by their pseudonyms, or participantesodAll of these data and

analysis are stored on a password protected compute

The actual names and personal information of ppats, of this study,
are recorded only on their consent forms and teisonal details forms. These
records are currently stored in a secure filingreeth in the School of
Geography, and will be kept for a further severrgedfter this period, all
personal information contained on the forms willgg@manently anonymised, in
accordance with the QMREC guidelines (QMREC 200®¢searchers have an
ethical responsibility to do everything possiblalisguise the identity of
participants in the writing up phase, data storaged, subsequent dissemination
of findings (Hill 1993).
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3.7.2 Exploitation and vulnerable individuals

Researchers are in a powerful position in relatiotineir research participants.
It is the researcher who chooses the topic, diteetsesearch and decides what
to record. Added to which, researchers frequesttigy groups and individuals
that are less powerful than themselves (O'Reil®0 The research
relationship can be inherently exploitative becabseresearcher gets
information and the participants get nothing iruret(Hammersley and Atkinson
1995). Such a critique could certainly be madthesf study. Data were
collected from residents of one of the most degiwards in the country (see
3.3). However, as mentioned in section 3.5, phmt®/and go-along interviews
are participant-led methods, which may go some wagdressing the balance.
For example, the photovoice exercise relied orpHrécipants to manage and
record data collection. The narrative photovoiternview that followed

required the participants to explain and elabooatéhe images they had
produced. It is their interpretations and expeargsnthat were of central interest.
Go-along interviews are participant-centred, witl tesearcher accompanying

and shadowing the participant through their famiiavironments.

In preparation for my fieldwork | completed a riagksessment (see
appendix 3.9), in accordance with the requiremehtese QMREC, and agreed a
safety protocol with my supervisors. | was fortanough never to feel under
any sort of threat or danger during my fieldwotldid, however, on several
occasions find myself put in a position of consadde trust or responsibility by
participants. Two of the participants briefly lefe with their young children, at
the supermarket, whilst they went to fetch a tsotle get something from the
car. At other times | was asked to hold or lodkrhandbags and mobile
phones during the course of go-along interviewsvals in these situations that |
became acutely aware of the extent to which ppditis themselves took a risk
in letting me observe and involve myself in thaailg lives and routines. In

general, the problems of access and personal dadaticipated during the
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planning stage were replaced, at the fieldworkestag surprise at the degree of

tacit acceptance and trust that | was often affbfmeparticipants.

3.8 Summary

The methodology for this study was designed ardbhadpecific requirements

of the research aims stated at the end of chaptefsection 2.5). Given that
there is a substantial lack of understanding of pewaple interact with and
perceive the food environment, at the individual Aonusehold level,
participant-led data collection seemed the most@ppate choice. Exploring
how individuals actually went about shopping fdrpasing, preparing and
consuming foods, as a situated activity, requiresaestigation of food
practices across contexts. By combining photovaim go-along methods | was
able to interrogate food practices in the environtmef the (family) home and

spaces of consumption.

Food practices are social practices and, as suelgften only tacitly
understood and articulated. A symbolic interagibapproach explores how
meanings are created, negotiated and enacted @&dy. By examining how
food practices were performed | was able to edigilanations of the contextual
factors that shaped food choices and the meanatgrtiividuals attached to
them. The next chapter further contextualiseddbd practices of Sandwell
residents by describing the area in terms of imemy, history and food
environment. The chapter describes the placegp#rétipants took me to and
the ways in which they used and perceived them.
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Chapter 4:

Collecting data in Sandwell

4.1 Overview

Chapter three gave a detailed explanation of thads of data collection
employed for the study. This chapter is both dpsee andempirical. It
describes the environment in which the data welleated, details the specific
places visited, and presents empirical resultsom participants view and use

those places.

Initially, an overview of the Sandwell economy dodd environment is
provided to help contextualise the food practiaes eéhoices demonstrated by
participants of this study. As a uniformly depdvand diverse borough that has
been greatly affected by the decline in manufactuand heavy industry,
Sandwell is the site of numerous interventions r@search projects, many of

which have been explicitly concerned with health.

After this brief overview the chapter moves on tesent the first of the
empirical data, in section 4.4.1, by describingdhes in which the fieldwork
was carried out and exploring how participants regabusing them. For the go-
along interviews | asked participants if | could@mpany them on a routine
outing to buy food in their local area. Whilst doigting these interviews |
visited supermarkets, local shops, markets, cdisspunt stores and a chip
shop. Additionally, some of the photovoice intews were conducted in eat-in
spaces. In examining the ways participants taidmmlit using these spaces, and
described their practices within them, this chaptiiresses three specific

research questions:
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* What are the types and locations of the food compsgiom sites used by

individuals?

* How do individuals perceive and describe the wayshich they use

these sites?

* How do these sites, as specific contexts, shayskgoactices?

4.2 An economic and retail overview of Sandwell

Sandwell is part of the Black Country, West Midland'he borough has a long
industrial history based on manufacturing. Itdiestrindustries included coal
mining, iron foundries, glass making and chemicatks (Sandwell Council
2012). Historically, economic growth has been slowhe area, and it remains
heavily reliant on manufacturing (WMRO 2008). hetpost war period the
West Midlands economy was dominated by car manufaetnd then later by
textile production. However, both of these secharge been significantly
diminished and restructured in response to presstom the global market.
Sandwell Council describes the area dsaditional manufacturing economy
which is likely to shrink further in future yeals badly placed to develop
alternative areas of the economy and transfer peopb new skills and

employment opportunitie¢Sandwell MBC 2010).

4.2.1 The West Midlands

The West Midlands area is the main location forUlkeautomotive industry,
accounting for around 30% of total UK car product{&FILWC 2004),
although very little production has ever been bagestifically in Sandwell
itself. Since the mid-1990s there has been ainastase in flexibility within the

119



automotive industry, driven by intense competitithre, pressures of cost
recovery and consumer demands for quality and digaBailey et al. 2008).
For workers this has meant a rise in redundancidshort term, precarious
employment such as agency and seasonal positMagr car manufacturers
have increasingly responded by developing asseop#@yations in low-cost
locations in emerging markets such as Central astieEn Europe (Bailey et al.
2008).

Since the mid-1970s, the clothing industry hasuiieat heavily in
accounts of the West Midlands economy. The desadea marked increase in
new clothing manufacturing firms at the lower efidhe UK market, a
development concentrated in the West Midlands. [IShséan-owned companies
developed flexible and relatively low cost prodaatfacilities that were buoyed
by the availability of family and co-ethnic laboand by UK legislation that
could be exploited to channel women into these lggaid areas of work (Ram
et al. 2002). In the 1980s the garment industigritain came under increasing
pressure from the global market for more frequérie £hanges and for lower-
cost items. These developments made it diffiertiie economic migrants
from Bangladesh and Pakistan to establish themselve, as a result, these

communities remain prone to deprivation (Sandwes@/2010)

Both the automotive industry and textile productawa still major
employers in the West Midlands in general, withh@20,000 workers still
employed in the textiles sector alone (Busines£&®M 2009). Although
high-volume heavy industry in the area has beeasttiely ended by plant
closures, advanced manufacturing is currently dribeostrongest sectors in the

area.
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4.2.2 Sandwell

Sandwell, like other Black Country West Midlandsdagghs, still has a high
concentration of residents working in areas withigh level of manufacturing
(Sandwell MBC 2010). There are hundreds of ereging companies that
operate in Sandwell, such as the Hadley Group aeidéd (Think Sandwell
2012a). Metsec, the country’s largest specialetatworking company
producing construction and manufacturing produilstgec Plc 2012), in based
in Oldbury, Sandwell.

Although Sandwell’'s economy remains partially degest on
manufacturing, its productivity is relatively poofhe borough is ranked within
the bottom 25 in the UK on the ‘UK Competitivenésdex 2010’ (Sandwell
MBC 2010). In 2008-9, 19% of Sandwell's workingoodation were employed
in manufacturing, 24.9% in distribution, hotels aedtaurants, and 22% were
employed by the public sector; (Sandwell MBC 2010he numbers of people
employed in knowledge intensive and professionalises in Sandwell is lower
than anywhere else in the West Midlands (WMRO 2008)e fastest growing
sectors of employment in Sandwell are advanced faanuing, food and drink
production, green technologies and business setviGeowth in these areas has
been made possible by the increasingly flexiblemadf the Sandwell
workforce (Think Sandwell 2012a).

There is no university campus in Sandwell, as theedn the
surrounding areas of Birmingham, Wolverhampton \afadsall. In turn this
implications for retail and employment in the a(@aMRO 2008). In terms of
retail, Sandwell is not regarded by West Midlandsstimers as a defined sub-
region for shopping, as a retail destination iroits right. Sandwell falls
mainly within the Merry Hill shopping area and alato the Birmingham
shopping region. Birmingham and Merry Hill arecaike largest shopping

destinations in the West Midlands (Experian 2009).
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4.3 The Sandwell Food Environment

Food shopping is an important local retail activatyd, unlike shopping for
specialist goods such as clothes or jewellery,d¢adbe strongly tied to location
(Sandwell MBC 2010). Food and drink retail in GrBatain is worth £15

billion, one of the fastest growing sectors inwwld. Food and drink is also
the largest manufacturing sector in the UK, with YWest Midlands taking a £5.3
billion share in this market (Think Sandwell 2012i9andwell’s food
environment reflects wider changes in national foetdil trends. These have
seen a sharp drop in the number of stores, but@ease in the average size of

these stores, which are typically superstores @ekBlair 2003)

Sandwell is a very well researched area in ternteafth and health
service provision (Stewart and Rao 2000, Rex amagt RD0O3, Kyle and Blair
2007, Ali et al. 2007, Middleton 1990, Dowler et 2001), which is partly
attributable to the health and economic challettigesirea faces (as described in
sections 3.3 and 4.2). It has also been the subjecuch food related policy
and intervention. For example, Sandwell was orntb@first five national pilot
sites selected by the Department of Health to dgval'5 a Day Community
Project’ in 2000 to 2001, a programme to raise awass of the health benefits
of fruit and vegetable consumption, and to imprageess to fruit and
vegetables. The pilot was subsequently extendedRig Lottery Fund grant
and the scheme continued for a further two yearsr{Ber et al. 2006). Up until
2010 Sandwell had a dedicated Food Team focusirgpbey, services, retail,
intervention, education and research on food aethdi-health related issues in
the area. This unit rolled-out local schemes sagckatwell, Cookwell and
Shopwell, which all focused on educating and engafpcal residents in

healthier food practices.
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In 2001, Dowler and colleagues conducted a mixethous study to
measure and map food accessibility in Sandwelle rElsults showed large
networks of streets and estates within the borauggre no shops selling fresh
fruit and vegetables existed. Although inexpensing good quality food was
available in Sandwell shops, this was restricteshtall areas to which the
majority of the population would have needed actesscar or public transport
to use them (Dowler et al. 2001). A further foart@ss-mapping study in 2003
looked at 177 shops selling food in a geographiafined area of North West
Sandwell. The researchers studied general stoegsagents, butchers, green
grocers, bakers, fishmongers, supermarkets anliteffees. They concluded
that most residents of the study area did not heasonable access to ‘healthy
food’ (a range of fruit and vegetables) within watkdistance (500 meters), and
interpreted this as clear evidence of ‘healthy fdedertification’ (Rex and Blair
2003) (see section 2.2.3.2 for a description addfaleserts’ theory). Also, they
commented that access to chocolate, cigarettebiaauits in this area were
relatively high by comparison. Shop keepers ingaved as part of the study
reported that they were reluctant to stock a greatege of fresh and healthy
foods because they are highly perishable, diffituihanage, and generate little
income for the shelf space they occupy (Rex and BGO3).

The next significant phase of food-access mapjpiriige area was
commissioned by the Government office for the Wisiands and carried out
in 2009 by the West Midlands Public Health Obsemma{WMPHO). This was
part of a region wide mapping exercise to identifiylets likely to sell fruit and
vegetables. The accessibility maps, like the mexsnt one for Sandwell shown
below (figure 4.1), were provided to each locahauity to assist them in their
strategic planning and policy (JMP Consultants 2009hese maps are
currently used by the Local Authority to inform regal spatial planning by a
dedicated team that deals with housing, transpwif@od retail policy. The

borough now also has an Urban Development Unitishatrrently looking at
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‘healthy retail’ in the area and the challengesepdsy the growing fast food
retail sector (Sandwell PCT 2010a)

Figure 4.1: Access by walking to locations sellingealthy food in Sandwell
Metropolitan Borough Council ® (WMPHO 2010)
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Although the Sandwell studies described above dedugualitative
components such as interviews with local shop keegred focus groups of local
residents, they remain theoretically informed bfpad deserts’ understanding

of the food environment (see section 2.2.3.2).sTha stance that has

® Food-access measure for this project had beenastitadly developed since the last major
mapping exercise in the area (see Rex and Blai8)208 working definition for ‘Healthy food’
included a wide range of fruit and vegetables (idoig fresh, frozen, dried, tinned and juices),

and fresh dairy produce.
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underpinned a range of UK food policies and potloguments from the mid-
1990s onwards (Cummins and Macintyre 2002b) and&as identified as a
particular ‘barrier’ to healthy eating practicegle West Midlands (Saunders
2001). As previously discussed in chapter twe thodel is prone to
oversimplification and suggests that increasinglfaccess would automatically
improve diet (Macintyre 2007). However, proximitges not necessarily equate
with usage. For example, Cummins and colleagu@@sPassessed the effect of
the introduction of a food superstore in a reldyivdeprived Scottish community
on self-reported fruit and vegetable consumptiath @sychological health. They
found that, of the participants that lived in the&ervention area, only 30%
switched their main food shopping to the new supegs The effects of changes
to the local food environment were not universalrfinins et al. 2005c).

It would appear that the failings of food desehisory and the
complexity of examining and intervening in food eomments have been at
least partially acknowledged in recent Sandwekaesh. The Literature Review
document of the latest, and previously describeMPMO food-access mapping
project (JMP Consultants 2009a) cited the findiogBibsdall and colleagues’
study on low income consumers’ attitudes towards &nd vegetables. The
researchers concluded that access to fruit andatelge wasota major barrier
to eating healthily and that affordability of fr@hd vegetables was more

complex than a simple lack of money (Dibsdall ealD3).

The participants for the present study also regbtfhat the supermarket
was the main site for their household food shopasgwill be discussed in
sections 4.4.2, 4.4.3 and 5.1). The four largéssUpermarket chains are
Tesco, Asda, Sainsbury’s and Morrison’s (HendeResearch 2011), all four of
which are represented in Sandwell. Tesco, the W@ikket leader, had six
branches in the area at the time fieldwork was taklen; one Extra, two Metros
and three Expresses. A seventh (super)store &rwodstruction in West

Bromwich town centre and is due to open in Decer@dbég. It is expected to
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be their largest European retail development (TI8akdwell 2012b). The only
Tesco site visited as part of this study was thérdlieranch in West Bromwich

town centre.

As will be illustrated in table 4.1, Asda was by tlae most popular and
widely used store among participants, with 10 efdb-along interviews taking
place there. There are five Asda stores in Sarders supermarket, one
supercentre and three superstores. The two braméhesda visited for this
study were Cape Hill and Great Bridge. Cape Hita is a superstore located
on the Cape Hill retail park in Smethwick, off Wmdl Lane, an area
characterised by varied food stores serving looairaunities originating in
South Asia, the Caribbean and Eastern Europe (@uiz008). The Cape Hill
Asda has a car park, café, Photoshop and pharniastocks the full range of
Asda groceries and clothing range. Great BridggaAsee plate 4.1) is a
supercentre located in Great Bridge retail parkthenborder of West Bromwich
and Tipton, located opposite what was once the cential centre of Great
Bridge (Quigley 2008). Being an Asda superceritielarger than the Cape Hill
branch. It has all the same facilities as we&shour opening, a petrol station,
an optician and an extended range of electronidgiod he non-food range and
café are located on the first floor of the store.

Plate 4.1: Photograph of Great Bridge Asda (by CT).
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Sainsbury’s have two branches (both SavaCentreSamawell; one in
Oldbury and another in Rowley Regis. The onlyestasited for this study was
the Oldbury site (see plate 4.2). It sells thérahge of Sainsbury’s grocery
products in addition to home ware, electrical goaad clothing items. The site
includes a restaurant, Photoshop and 700-capamityark. It is located in
Oldbury Town and is easily accessible by publiogg@ort. Morrisons has three
branches in Sandwell; a superstore in Wednesbwsyparmarket in West
Bromwich town centre, and a supermarket in Oldbuarrisons was not

visited as part of this study.

Plate 4.2: Photograph of Oldbury SavaCentre (by CT)

4.4 Interactions with the Sandwell food environment

The remainder of this chapter presents empirici& da participants’
interactions with, and perceptions of, the SandWeeltl environment and,
thereby, addresses the research questions lissatiion 4.1. Food
consumption spaces, in the context of this stuefgrs to sites where food can
be purchased for consumption on or off the premisetuding eat-in
establishments, ‘local’ shops, supermarkets antbdi®t stores. Purchasing
food, as an activity, is an engagement with, anglece. Each site contains
opportunities and choices that are both construetddn that place and are

particular to it (Gregson et al. 2002). Classifyand categorising spaces where
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food is consumed is a complex and contested endeawnformed by consumer
studies, marketing, business, public health, s@ci@nce and economics
literature. The ways in which food consumptioncgsaare labelled and defined
in the sections that follow are based upon the @wtisoand descriptions given by

participants.

Data are taken from descriptions of consumptiocepa both

photovoice and go-along interviews, and from obsgonal data recorded

during the latter. Twenty-three separate go-alateyviews were conducted for

this study, which often included visits to morerttume site. In total 35 visits

were made to 21 different sites. The table beld\)(lists all the locations

visited and the number of visits to each.

Table 4.1: Types, names, locations and frequenciegsites visited for go-

along interviews

Sites visited for go-along interviews
Type of site Site name Area Times
visited
Warley Woods (golf) Café Bearwood, 1
‘Eat in’ and Smethwick
‘take away’ Chip Shop Bearwood, 1
Smethwick
Subtotal: 2
Cost Less Phoenix Street, 1
‘Local’ and West Bromwich
‘smaller’ Samra Supermarkets (Indian Cape Hill, 1
shops grocers) Smethwick
M.R. Halal Meat and Poultry Cape Hill, 1
Smethwick
Warley Meats (butchers) Bearwood, 1
Smethwick
Global Foods (Newsagent and Bearwood, 2
grocers) Smethwick
High Street Market Town Centre, 2
West Bromwich
Kings Square Indoor Market Town Centre, 1
West Bromwich
Subtotal : 9
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Home Bargains Cape Hill, 1

Discount Smethwick
stores Lidl Acock’s Green 1
East Birmingham
Pound Stretcher Great Bridge 1
West Bromwich
B and M Town Centre, 1
West Bromwich
Netto Town Centre 3

West Bromwich

Subtotal : 7
Sainsbury’s Freeth Street, 2
Supermarkets Oldbury
Iceland Bearwood, 1
Smethwick
Asda Cape Hill, 5
Smethwick
Tesco Metro Town Centre, 2
West Bromwich
Heron Foods Town Centre, 1
West Bromwich
Iceland Town Centre, 1
West Bromwich
Asda Great Bridge, 5
Tipton
Subtotal: 17

Total visits to all sites: 35

4.4.1 ‘Eat in’ and ‘take away’ spaces

Eating outside of the home has increasingly becam@mmon feature of
modern life (Mikkelsen 2011, Banwell et al. 200%rkphill et al. 2008). When
asked the questionBo you eat out?or ‘Where do you eat outParticipants
described the use of both eat-in and take-away ageart of their individual

and household food practices. Eating out-of-hoasldecome a central feature
of everyday dietary practices and eating-out sitesnow an important part of
individual food environments (Mikkelsen 2011). Awlthally, eating outside the
home has implications for thigpesof food eaten. In Britain, the energy density
of traditional fast-food can be up to 65% highertithat of the average British
diet as prepared and consumed in the home (Preartattdebb 2003). The
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increased consumption of meals from outside theehiemow recognised by the
World Health Organisation (WHO) as a potential cdwitor to increases in

disorders such as obesity (Thornton et al. 2011).

Along with participants’ descriptions of ‘eatingt this section is also
informed by observational data: two go-along in@ms were conducted with
participants while they went to purchase food fremirin or take-away spaces
(see table 4.1); and eight of the photovoice inésvg were carried out in eat-in
spaces at the suggestion of the participants &xe 4.2 below). As a matter of
course, all of these individuals ordered beveragemg the interview and two
of them went on to order food and eat whilst weengiscussing their
photographs. The eat-in venues visited for thidyare summarised in the table
below (4.2) and can all best be described as snfatinal restaurants or snack
bars. Participants reported selecting these sgacesostly social and
pragmatic reasons, rather than culinary ones, @miktl to be largely
unreflective and uncritical about the food serv@tiese sites fitted in with their

everyday practices and routines.

Table 4.2: Names, locations and number of visits teat-in spaces in which

photovoice interviews were conducted

Eat-in spaces as venues for photovoice interviews
Site name Area Times
visited

Bacon and Eggs (cafe) Bearwood Road, 1
Smethwick

YMCA Café Carters Green, 3
West Bromwich

PinkTank Café Bar in ‘The Public’ New Street, 2

(‘creative community, cultural and business space|) West Bromwich

Sainsbury’s Restaurant Freeth Street, 1
Oldbury

Warley Woods (golf) Café Bearwood, 1
Smethwick

Total visits to all sites: 8
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4.4.1.1 Eat-in spaces as social spaces

Cultural and social eating practices are constdu@feéiggins 2004). The use of
eat-in spaces as social spaces was apparentwathparticipants spoke about
them. Eating was described almost as incidenthaas always secondary to
the social function that these spaces servedhelextract below, Hasan, a 34-
year-old Bangladeshi father of five and full tim@mmamunity worker, explained
why he and his Polish tenants met and socialis&lno’s Pizza on West
Bromwich High Street. For Hasan, the eat-in sgaogided a place to meet
with friends he might not otherwise see and asyaaf@vercoming cultural

barriers.

Hasan: That's from Dino (pizza, pictured belowat’s a
mixture of erm meats and you’ve got chicken andusxe
got onions erm ... green peppers ... topping ... ... ...
With my friend yeah. So we shared that basicaflg,the
pizza and we had this er chicken ... chicken stripayw
with fries

CT: So you were out with your friend ... just fomgthing
to eat?

Hasan: No, it was just to go out ... something tate
CT: Did you eat in Dinos?

Hasan: Not always, but on that occasion we atedimos.
Mostly at Dinos

CT: Do you do that quite regularly ... go out wythur
friends?

Hasan: It's about erm 3 or 4 times a week ... ... Yed
go to their house in turn. Good time, watch filtagether,
go to cinema together. It's really really good.

CT: Do they ever come to your house and meeetief
your family?

Hasan: They come to my house but they don’t come
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inside my house because of the barriers, cultubalriers.
Cos we ... my mum and my wife they don’t want to see
male coming into the house. But they do come dgsiwe
sit in a separate room. They go in my gardengot big
house, | got 5 bedroom house. They go in the gard
and sit in the garden.

(Hasan, aged 34. Extract from photovoice interviejv

Hasan constructed the eat-in space as primariiplso&/hen asked if he went to
Dino’s for ‘something to eat’ he replietllo, it was just to go out ... something to
eat’. Socialising and meeting with his friend was phienary purpose and eating
was secondary. The energy dense foods consuniidars stand out compared
to the home-cooked traditional Bangladeshi disteeath for the duration of the
photo-diary exercise. Hasan did not reflect os tluntrast or even comment on
it. When meeting with his friends at Dino’s he wesng the space for social

purposes.

For some patrticipants, particularly those aged &@eyears-old, buying
and eating outside the home formed a significarttgfaheir social routine and
was engaged in with considerable frequency andistemsy. Two of the West
Bromwich participants (Janet and Pat), for exampiéh belonged to a number
of social groups and clubs held at community cerdred residential settings,
where they could purchase and consume food. Jaged, 63, and her partner
are retired. They ate out very regularly with gas groups. In the following

extract she describes some of the ‘clubs’ thatestteher partner ate at:

Janet: We're with another group as well, it's catlehe
Breakfast Club and the Supper Club and that’s witite
most loveliest lady ... She’s on the partnershgabd,
she’s a governor and all sorts, she is everythargl she
actually opens her house up to this social cluBhe’s got
2 extensions on the back. She is marvellous. 'Shiee
loveliest lady I've ever met in my life and on aidsday
she does ... there’s about 30 of us, most of them \ary
elderly. Erm ... and that's why there’s younger anas
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well cos you go on holiday with them and you giveem
help on the stairs or push them up or somethingather
......... They're lovely people. She opens her houpe
on a Tuesday. Everything’s laid ... table clothdl the
cutlery. You have cereal, you have a full breakfatl
odd she charges for it and then we fund raise ayet
money for it. And then on a Wednesday we go t® th
Supper Club. You play cards, you have to play @n

CT: Is this with the same lady?

Janet: Yeah and you have your supper. It’s eitlze
jacket potato with salad or something or now aagain
she’ll do a chicken, cobs ... with pork on and tleés
always cakes and cups of tea. And that costs&6u..
...... It's called Swan Village Social Club. But tiyge
brilliant, she’s the loveliest lady.

(Janet, aged 63. Extract from photovoice intervieyv

A few weeks later during the go-along interviewwere on the bus, on our way
to Great Bridge Asda. Janet pointed out of thedewmto a church and went on

to describe yet another social club they ate at:

Janet: | mean when we walk down to our church it's
only just there ... We go there once a month for dem
£5 for a three course meal, lovely. I'll show yoam the
way back ...

(Janet, aged 63. Extract from go-along interview)

Other clubs and sites that Janet regularly atalgthlecome apparent when
interviewing her friend, Pat, who was a member ahgnof the same social

clubs. Here she describes the Oakdale social club:

CT: So, you go there (Oakdale) every Monday ...odo y
eat there at all?

Pat: Well, this particular Monday it was someone’s
birthday and they always put a spread on if it f
birthdays. So we had a spread ... a load of santheg
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done for us. So we’d have proper coffee ... havaup
of tea and a sandwich. We normally just have ganf
tea and a biscuit. Back to biscuits (laughs).

CT: Who else goes to this Oakdale then?

Pat: There’s about 50, 60 of us there. All likdder
people like, mixed ... couples like and I've beenirgp
there for 4 years now ... cos | introduced Jane juadter |
started going there and that’'s where ... so | cameghis
club (Wood Lane Community Centre) and then she wen
there and she’s been going ever since. But Jidanet’'s
partner) had been going there for years and years
before he lost his wife.

(Pat, aged 69. Extract from photovoice interview)

These community-run ‘clubs’ for older members aedl wstablished in
Sandwell, especially in West Bromwich. One of fibeal points for these
gatherings is Wood Lane Community Centre where nodutlyese groups meet
and organize events. Attached to the Communityréesn SWAN (Sandwell
Women's Agency Network). SWAN is a community rugamisation that holds
weekly meetings and activities for local residerssipport and counselling
services are available and, latterly, mixed-sexigsoalso run. It also serves as a
kind of drop-in centre and meeting point for thegeo live locally. The food
eaten in these spaces, both community centresrgadiners’ homes, was
prepared by volunteers and club members and oftiesidized by the PCT,
although members did pay a small fee. The typdsaaf provided were either
cooked meals or a buffet-spread, what the partitgeefer to as ‘party food’:
sandwiches, salads, crisps, cold meats and cakesllustration of the catering
at these venues can be seen in plates 4.3 (froet'g@hoto-diary) and 4.4 (from
Pat’s) that they took at an event they both attdradéDakdale social club.
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Plate 4.3: Photograph by Janet from her food photahary

Plate 4.4: Photograph by Pat from her food photo-diry

4.4.1.2 Breaking dietary restrictions in social spees

Food eaten at these social clubs was not necgssmiiided in their initial
accounts of ‘eating out’ or indeed of their dietargctices in general. Janet
described herself as having a range of food inholess and digestive problems
which limited her diet. After describing the vargsocial clubs she eats in Janet
went on to explain to me, in the extract below,ithpact these health problems

had on her consuming food outside the home:
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CT: How do you eat out?

Janet: | don't ... well, not very often, no ... unled
know where I'm going and if | go on holiday anywhe |
have to phone in advance and make sure that | dan’
Cos | have my own gravy granules and stuff likeathor
gluten free gravy graduals and everything. Seeuyake
all that stuff with you.

We don’t tend to eat a lot of a Saturday, we'ret@nd
about and ... ... we go out nearly every day. We gb o
into town everyday just for a cup of coffee in the
restaurant or somewhere up there.

(Janet, aged 63. Extract from photovoice intervieyv

Eating at these social clubs and goifgg a cup of cofféavere a
substantial and ingrained part of her social pcastito the extent that the
participant did not really reflect on them. Onee occasions she went on to
talk about her cooking, eating and food shoppiragices without mentioning
or referencing the food she eats outside of theehoAs this example illustrates,
the food consumed in the context of the social<kdntradicts the narrative she
provided of her overall eating habits as restrictadjely unenjoyable and
repetitive. Her eating practices and dietary restns are context specific.

Supermarket cafes and restaurants were used anddjiespecially by
older participants, in much the same way as sctudils, as part of an
individual’'s social routine and therefore not refkd upon in any detail when
they spoke of their food practices. As an illustraof this, consider the extract
below from a photovoice interview conducted in QidbSavaCentre Restaurant
with a 69-year-old Bearwood resident, June. Tl&argant is on the first floor
of the store, with lockers and a trolley park dikgoutside it. They serve a
range of snack foods, pre-packed sandwiches, domfiecy and light meals such
as jacket potatoes, salads and omelettes. Theeaiigg for 80 people. When

we conducted the interview the restaurant was basy. Most of the tables

136



were occupied and we had to queue for some tinmdéking served. Her
photo-diary depicted two visits to the same restaur As June talked me
through and described the photographs she exprestdeeist, ambivalence
towards the food served there, despite reportiagghe ate there very regularly.

CT: So ... do you come in here quite a lot then?
June: At least once a week, yes.
CT: And what is it you like about this place?

June: It's convenient, it sells things that | wanthe
parking is OK, and it's a pleasant place to ... when
there’s not so few staff on ... it's a pleasant péato have
a snack ... and a gossip.

CT: Can you get plenty of stuff that's suitaldeyfou to
eat here?

June: Well | wouldn’t say plenty, but | get enoig They
do a very nice omelette. | don't eat eggs verycimbut
once in a while | have a cheese and onion omelette
Unfortunately they do it with chips but you knovoy
don’t have to eat them do you.

(June, aged 69. Extract from photovoice interview)

Earlier on in the same interview the participarplains that she has a restricted
diet, for health reasons, as she is on medicatipnlolesterol, stomach ulcers,

joint pain, a heart condition and arthritis:

June: It (medication) has an effect on my diet yesd
my life style. So | have to be quite careful. Inetwinter |
have porridge and | would have it with soya milkhe
reason | have soya ... and | do eat cheese, if | abgive
up cheese | would be vegan. Dairy makes my nose ru
SO ... in a big way. This is spray on cream (indicef the
cake she is eating with extra cream on the sidewa
much of it ... mostly water and air...

(June, aged 69. Extract from photovoice interview)
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June was eating a cream cake at the outset ofitdwiew, and even pointed to
the cream as she described why she should noaegt dune did not dwell on
or explain this contradiction, instead she contenwéh her narrative. This,
along with her account in the previous quote of tlegy nice omelettehey
serve, runs counter to her account of a restridteid Foods consumed in this
space, in what she described as a predominantigl space that she used to
meet-up with friends andjossip, were not reflected upon in the same way as
the foods she consumed at home. The foods sheredsin her home, as
depicted and described in her photo-diary interyiagihere to the dietary
restrictions she described. During the go-alomngrinew that followed three
weeks later June did not buy eggs, milk or credra,lmught soya products
instead.

Another example in this vein is a photovoice intew| conducted in the
Bacon and Eggs café in Smethwick. Brian, a 57-péhman who worked part
time, suggested we meet there as he was goingttherek up some speciality
sausages he had ordered for himself and his Wwifdike June, he very much
enjoyed the food served in his chosen venue arattezpthat he regularly
ordered sausages and other speciality meat proftaoishe owners. At the
outset of the interview he explained to me aboetréstricted diet that his
herbalist had put him on to treat his chronic cquaghcan be seen in the extract

below:

Brian: Er ... she (Herbalist) says don’t touch pig all,
can’'t have anything to do with a pig. Can’'t haaay
wheat, er ... no dairy, so | have goats milk. Er l've
got 5 herbal remedies to take. Er ... | have to redhkis
tea up in the morning, and that’s horrible, it'sisgusting
......... But as | say it has helped a lot.

(Brian, aged 57. Extract from photovoice interviewy
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Brian said all of this with the bag of specialityrk sausages he came to collect
sitting on the table between us. Once again, #nggpant’s narrative about his

food practices was contradicted by aiual practices.

4.4.1.3 Context specific eating practices

All of these participants reported that they did ejoy their restricted diet, that
it was a cause of tension and dissatisfactiongémthFor these participants
eating outside of the home meant entering a sepeate that provided respite
from the unwanted burden of a restrictive dieteddndifficult and unenjoyable
practices could be put aside in favour of more yatipbe ones. That is not to say
that the participants | interviewed appeared dediteein this or that they did not
closely adhere to their diets in other contextsaffidoecome apparent in chapter
six, this was not the case). Rather, the abandonhaieestrictive food practices
in these spaces was almost tacit. The link betwseeral and cultural eating
practices and their potentially damaging healtltoes is well researched,
especially in minority ethnic populations (Bushakt1998, Anderson et al. 2005,
Lawton et al. 2008). Medical sociology has expdiottee socially regulated
interactions and expectations that lead to indi@iglfiailing to adhere to medical
and health related dietary restrictions (Lawtoale008). However, there is a
lack of research on how specific spaces and ca)tastopposed to specific
ethnicities or socio-cultural identities, impact logalth-related eating

behaviours.

Once in these cafes and social clubs (these spaaks), the participants
automatically engaged with the food choices onradfed performed context-
specific food practices. Their behaviour and fobdices in these spaces were
governed by how they perceived the space. Whesetbensumption spaces are
regarded as primarily social in nature, eatindhant becomes almost an

automatic behaviour (Cohen and Farley 2008), guadetishaped more by the
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environment and context than critical decision-mgkor personalised narratives
and identities related to food. These places weteegarded primarily as
somewhere to eat. They are social spaces: placasét friends; play bingo; to
socialise, and so on. The food eaten in theseespaas not included or reflected
upon in the accounts of diet and food practicespheticipants gave, unlike
foods eaten in the home. Food practices and valgsn this sense, context
specific. Despite giving a detailed account ofrreted diets due to chronic
medical conditions, the participants quoted abadendt necessarily practice
these restrictions when eating in spaces that¢begtructed as social. In which
case, these examples appear to reinforce thehdéthe observance of food
practices, of specific ‘food ways’ varies in diféat contexts and can be heavily
influenced by social setting and perceived sodiesgures (Buckser 1999).
Buckser’s historical piece on the development afhler foodways for Danish
Jews shows that kosher practices are dependentich wontext they are
performed in. For example, it is increasingly coomto observe kosher in the
home, but to also make strategic exceptions inJemish settings (Buckser
1999).

4.4.2 ‘Local’ shops

When talking about the act of going ‘food shoppipgtticipants talked about
‘local’ shops and supermarkets in very differenysvand as fulfilling different
household needs. Participants typically descrimag local shops to get ‘bits
and pieces’. In the extract below a part timehea@and mother of one
explained that she did her weekly-shop at Asdabenght additional purchases
throughout the week from her local shops in Beavoo
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CT: How often do you go to Asda?

Catherine: It's normally just the weekends, Satuayl or
Sunday so ... then I might pick up bits and pieces in
Bearwood.

(Catherine, aged 37. Extract from go-along intengw)

Similarly, a West Bromwich resident explained takansimilar approach to food
shopping. In the extract that follows she citegldal, milk and sugar as examples

of foods she bought at her local shop in betweegklyeshops at Asda:

Sue: Bread, milk, sugar ... if | ever run short. rhean
| get them at the Asda on a Saturday but sometiryes
run out of different things.

(Sue, aged 49. Extract from go-along interview)

As can be seen in the examples above, local shepsmost commonly
referred to in relation to, or in comparison to exuparkets. Participants talked
about using these shops on an ad hoc basis toesuept their planned visits to
the supermarket. Regular ‘big shops’ at supermsiikéerspersed by ‘top-up’
trips at local stores to meet daily needs is a-detiumented approach to
household food shopping (Grewal et al. 1998, HesateResearch 2011).
Smaller, local grocery stores represent a moretiadl, interpersonal and
localised form of retailing that is rapidly beingestaken by retail consolidation
in the form of supermarkets (Everts and Jackso®R0Uhis is especially
apparent in Sandwell, where micro retailing of faocheighbourhoods is
increasingly being obscured by reliance on largarchupermarkets (Grewal et
al. 1998). In the extract below a mother of fixplains that she uses Asda for
her main food shopping, but goes on to explairstieal benefits of using her
local shop:
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CT: How often would you come to Great Bridge Reta
Park then?

Collette: Once a fortnight and then I'd use mydal shop
for anything.

CT: Where’s your local shop?

Collette: Right on the corner of my street, theseactually
a photograph of it on the camera. It's called Mr
Convenience and G----- (store manager) is very
community spirited.

CT: Your friend?

Collette: She actually owns the shop. Erm ... dhask
you for any ideas that you look for that you carget hold
of and nine times out of 10 if you go in there shgive
you a cup of tea as well ... she’s very, very helpfu

(Collette, aged 44. Extract from go-along intervie)

Similarly, in the following quote from a go-alongterview with a 51-year-old

Bearwood resident, Alan, he explains why he useddtal Indian food shops,

in this case a butcher’s in Smethwick, to supplarhenweekly trip to Asda:

Alan: Well ... you get minced lamb there and you ¢an
get minced lamb anywhere really. You might findnse
in the supermarket. You certainly wouldn’t find anin
... say like in what I'd call an English area supermiket.
You wouldn’t find minced lamb. So you couldn’t ..oy
can't get chopped chicken there, unless you go ..u'ye
never going to eat chopped chicken. So from thairp
of view | like it. 1 like it if you see what | mag a) you
can't get in anywhere else and b) it’s ... it's slithh
cheaper. And | just enjoy coming over here reallys
all part of the experience really ... going home wi#tl
fresh ingredients. Er ... | just want to show youdh
Chinese shop there ...

(Alan, aged 51. Extract from go-along interview)
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Visiting these smaller, ‘local’ shops gave him asc® unusual foods and he
enjoyed the environment and experience of usingnthBirectly after buying
some meat from the butchers we went to Cape HdleAgvhere Alan carried out
his ‘proper shop.” Although the supermarket wathatcore of his food
shopping practices, as with most participants,llskaps provided a welcome

supplement and variety (see quote below).

Alan: | go to Asda you know ... | try to go in ond them
shops there (referring to Indian grocers) to geaflour in
my shopping really.... ... ...

. | used to go shopping on Smethwick High
Street cos there s all Indian shops there er ... lagsto go
there ... but now | just go to a couple of shops ralthe
corner (pointing) that are quite good ... ... ... | find
quite vibrant really

(Alan, aged 51. Extract from go-along interview)

4.4.3 Supermarkets

As discussed in the previous section, when askettenhey did their food
shopping most participants responded by namingge lehain supermarket,
sometimes several, as can be seen in this resfrons@ Bearwood resident and

mother of two:

CT: So where would you normally do your food ginog?

Caroline: Sainsbury’s... ... My husband picks me up. |
usually get the bus from here and he picks me ups
about 15, 20 minutes from here. But it's the ngte
supermarket around here. | mean we’ve got Icelanid
don't like Aldi. | mean | get bits in there, yoknow. Cos
| like things ... they do nice olives, stuff like &. So ...
but I wouldn’t get a weekly shop ... and the butckdhat
used to be really nice. There’s only one, but dese it's
far more convenient to get it all under the oneafo... ...

(Caroline, aged 52. Extract from photovoice interiew)
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Sainsbury’s is the site of the ‘weekly shop’ for@ae, who worked full-time,
because it is thmicest supermarkéas compared to Aldi and Iceland. The store
she refers to is Oldbury Sainsbury’s SavaCentiey@ed in plate 4.2 and
described in section 4.3).

An additional illustration of the positioning afigermarkets as the
primary sites for food-shopping is presented ingkigact below. The quote is
taken from a go-along interview with a young coyuf@anon and Hollie. As we
were walking through Victoria Park, in Smethwickn®n, a father-to-be, listed

the shops he and Hollie used to buy food from.

Simon: Well we go to Iceland sometimes or we go to
Tesco over there (pointing towards Tesco Expressye
go to Asda (referring to the Cape Hill superstore)
sometimes we just go and get a few bits from lo€elaa
few bits from Asda and a few bits from Tesco.

(Simon, aged 26. Extract from go-along interview)

Simon merges a superstore, Express store and Hligét $ranch into one
category. A supermarket is, therefore, presergealtsipe of store rather than a
size of store. All the sites the participant lisbove are highly successful
corporate chain stores. The description of pddrcstores as ‘supermarkets’
was by no means completely uniform or stable, & vedationally constructed by
participants’ discourses and practices (Gregsah @002). As demonstrated in
the quotes above and in the previous sectionhparticipants in this study
‘supermarkets’ were generally constituted as laftgn supermarkets. Little or
no distinction was made between High Street stanessuperstores. The store
brand, as opposed to scale or size of store, apghéabe the basis on which

shops were deemed to be supermarkets.

144



4.4.4 Discount Stores

Discount stores differ from supermarkets in fouinmaays; they offer fewer
categories of goods; they offer very few well-knolarand names; these stores
are relatively small compared to supermarkets Estly, the shopping
environment is very functional, with little decamat and goods often stacked-up
in cardboard boxes (Cleeren et al. 2010). Discstores occupied a much less
central place in participants’ food practices teapermarkets or local shops.
Aside from three participants’ photovoice intervggwall of the references made
to these types of stores came from go-along irdersi It was only when we
were on go-along interviews, when participants veatevely inhabiting their
food environments that any mention of them was magkt, a total of seven
visits to discount stores were made during thelgoeginterviews (see table
4.2). Discount stores were generally not inclushedarratives of food practices
and few planned purchases appeared to be maddHhesm sites. The extract
below is from a go-along interview in Great Bridggda with a retired 69-year-
old woman. She commented that she will ‘pop infhte Pound Shop in West

Bromwich if she is passing. She does not makengldnrips there.

Pat: I've got porridge, so | need ... either corakes,
I've got cornflakes ... or | need some Shredded Whea

Participant picks up a box of Weetabix.

Pat: These are alright ... 24 ... for £1 ... in the Pod
Shop.

CT: Do you go in the Pound Shop a lot?

Pat: Sometimes. You can pop in and get something
you’re up the town. I'll just have a small onethink.

Participant picks up a small box of Weetabix and
puts them in the trolley.

(Pat, aged 69. Extract from go-along interview)
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A further illustration of a spur-of-the-moment apach to deciding to visit
discount stores can be seen in the following qudten accompanying a 43
year-old civil servant, Lawrence, on a trip to C&pkk Asda he decided to visit
Home Bargains, the discount store located netitothe retail park, on

impulse.

Lawrence: Have you been to Home Bargains?
CT: No

Lawrence: Let's go and have a look then

We walk into Home Bargains and pick up a basket

Lawrence: | always used to go in here, it's a kiod
discount store for food and non-food ... It's betté#ran
Netto ... what annoys me about places like Lidl antliA
is that if you go abroad where them shops are frimey
are better quality. | think we get short changeeéte, cos
what they do here is not as good. | went to ondtaly at
Easter and they have really good food in there.uYo
know it's cheap but it is good food, and Lidl in Efand
is OK ... But Home Bargains, they get a lot of joktdoof
stuff in there ... near their sell-by dates and erm But |
guess one reason | stopped shopping here so mudhes
started eating more healthy and there is junk inreehat
| know | shouldn’t be eating, you know. Erm ... let’see.

(Lawrence, aged 43. Extract from go-along intervi)

Once we were in the store Lawrence embarked owalnaion of discount
stores in general (quoted above) and made comparteschose he had visited
abroad. We spent a good deal of time in the s$tmiang around, although he
only bought one item, a multipack of tinned tuaactices performed in these
stores were constituted as non-essential and appstit and, therefore, difficult
to elicit information about unless participants vactually in their food

shopping environment.
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The decision to use these stores was typicallyammad and context
specific. On a shopping trip to West Bromwich tosemtre with a 47—year-old
fitness instructor | was a little curious when vaked in Netto car park. The
participant had not mentioned the store in her @imte interview and did not
list it as one of the places she was planning tibgd shopping that day. Netto
is a Danish discount-supermarket that sells a wadteety of food products and
household items at a discount and relies heawdg,rhany discount stores, on
parallel imports. West Bromwich Netto is locatédhee back of the Sandwell
Centre precinct and has its own car park. Inekisact she explained that she

intended to visit Netto in order to take advantafytheir shop-and-park offer:

CT: Do you ever go in Netto?

Melissa: Yeah ... I'll be going there later on bease if
you park in here it's £2 and if you buy somethimng
Netto for £5 ... | don’t know | might go in there ..
don’t know.

We get out of the car and walk towards the
parking meter while the participant takes a call
from her daughter arranging to meet her at the
community centre later.

Melissa: As | said you get back your £2 but yoe'got to
spend money in there and it's not all the time theu
want to buy anything in there.

(Melissa, aged 47. Extract from go-along intervieyv

Melissa remained undecided about whether or nshop in Netto until we were
making our way back to the car after going to tigobr market and Iceland.
Upon entering the store the participant set heesiithit on her purchases (see
extract below).

The participant picks up a bottle of Irn Bru then
walks over to the ginger beer and picks up 4 cans.
She is mumbling to herself.
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CT: Are you adding up as you go along?

Melissa: It adds up, it adds up (laughs)

CT: Why are you doing that?

Melissa: Cos | don't intend to spend more than £5

The participant picks up a loaf of bread and
continues to add up the prices to herself

(Melissa, aged 47. Extract from go-along intervieyv

Although she decided to shop in the store, mamiget the car park discount,
Melissa was very critical of these consumption spaas was Lawrence. They
were very much aware of the risk of buying too machunk’. As can be seen

in the quotes above, visits to and purchases flavet stores are framed in terms
of price. This is perhaps unsurprising given #eent increases in customer
price awareness and sensitivity, decreases in lstpatty and the fact that price
aware consumers are more likely to be multi-stbmppers (McGoldrick et al.
1999)

4.5 Summary

The Sandwell food environment has been both extelysiesearched and the
subject of many interventions and education prognas: However, as with
food environments literature more generally, ther@n absence of qualitative
research on how individuals actually perceive aselthe food environment.
This study attempts to address that by presengtgldd and individual
accounts of food practices and interactions withfttod environment. This
chapter, in particular, gave an overview of theeagsh site and its food
environment before presenting results on how ppéids perceived and used
specific sites within the local food environmeiite sites of food consumption

used by the participants in this study varied abersibly. A mixture of
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supermarkets, smaller or ‘local’ stores, markets @afes were visited for go-
along interviews and an even broader range weoeisied and described by
participants in photovoice interviews. Differempés of stores and outlets
appeared to serve different purposes.

Eat-in spaces were constituted by participantagrily as social spaces
and, as such, subject to context specific eatiagtipes. When inhabiting these
spaces participants often abandoned health-rettd¢ary restrictions that they
reported followed carefully in other contexts aettings. The notion of context-
specific eating practices has implications for ustinding how and why
individuals deviate from healthy-eating plans aretiroally restricted diets.
Conceptualising eating spaces as social spacdset@aaccount for the often
contradictory nature of individual dietary behav®u Supermarkets were
repeatedly and consistently constituted as theositiee ‘main ‘or ‘weekly’ shop
for participants and households in this study. calbor smaller shops were used

to supplement these regular, planned shops witi eh@idental purchases

Discount stores were viewed as sites of non-esdgniichases and
decisions to visit them were always framed in teoinsost. Shoppers tend to
evaluate stores on the basis of what they belewetthe overall price level of
the store. This image is formed through a limitechber of actual evaluations
or perceptual discriminations, generalised acragsr@ (McGoldrick et al.
1999). Participants treated these sites with aedegf caution and suspicion,
being careful to avoid purchasing too many iterogifthem. Discount stores
were rarely constituted as central to food prastered were not sites of planned

purchases or even planned visits.

The next chapter will focus on supermarkets, the sde of food
shopping practices for the participants of thigigfuy examining how
participants perceived them and then going on pdoe& the routine practices of

food shopping they deployed within them.
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Chapter 5:
Shopping for food: perceptions of supermarkets

and routines-of-practice therein
5.1 Overview

Interactions with, and perceptions of, the SandWeeltl environment were
described in the previous chapter. This chaptesents findings on experiences
of the supermarket and the routinized approachésotbshopping that
participants adopted. The term routines-of-pracid| be introduced and used
to characterise these routinized approaches. érheis an adaptation and
development of the concept of routine behavioumsdihen 2001, Jastran et al.
2009) discussed in sections 2.3.3 and 2.4.1.

In the UK, it has been found that food consumptiaries between
neighbourhoods and that living in a deprived negglthood may be
independently associated with poor diet (Andersahtdunt 1992, Forsyth et al.
1994, Shohaimi et al. 2004). Residents in somasasé Sandwell, for example,
have not had reasonable access to a range oéfdivegetables within walking
distance to where they live and have, instead rélatively high levels of access
to stores selling chocolate and biscuits (Rex aag B0O03). As described in
chapter four, supermarkets were consistently ifledtas the site of the ‘main’
food shop for participants of this study and wée most frequently visited type
of store for the go-along interviews (see tablg.432maller, local grocery stores
are rapidly being overtaken by retail consolidaiiothe form of supermarkets
(Everts and Jackson 2009), with supermarkets nowvaleand highly regular to
food shopping practices (Fine 1995).
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In addition to being a diet related behaviour, ghiog for food is also an
act of material consumption, situated in highlyigesd environments, such as
supermarkets. Since the mid-1980s there has lagéhgrowth in the study of
consumption and, increasingly, of consumption astme (Jackson and
Holbrook 1995). Consumer research studies shotnrtketore decision making
about food purchases is a complex process andhibatising it as a linear and
rational process is unhelpful in understanding oamsion behaviours (Gram
2010). Individuals do not behave in uniform wayd$dod stores.

This chapter begins with a description of how ggstints described
supermarkets and the features that they ident#gedentral to the food shopping
experience, namely, an extended range of choicéhenpresence of numerous
price promotions. After which, the habitual natofgarticipants’ practices of
food shopping are addressed. The term routingsaaftice is used to describe
the overall patterns of behaviour, movement anasaetmaking that
participants demonstrated when food shopping.idiaahts varied in their
responses to the supermarket environment fromyeaasid chaotic ways of
approaching purchasing decisions to more planndgarposeful interactions
with the space. Data are taken from go-alongweers, field notes and
observations in supermarkets, and also from ppédits’ descriptions of these
stores in photovoice interviews. In examining bibtd context-specific
perceptions of supermarkets and the routine aspé&®d shopping behaviour

the following research questions are addressed:

* How do people perceive supermarkets as built enment sites?

* How to individuals behave when shopping for food Aow do they

account for these behaviours?

» What characterises the routines of behaviour antsid® making that

people employ when shopping for food?
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5.2 The context-specific norms of supermarkets

This section outlines the ways in which particigaéscribed supermarkets and
the dominant features and experiences that thewifiel as characteristic of
these spaces. Although supermarkets and largerssare often inconsequential
in terms of architectural innovation, they are Hygggnificant symbolically and
culturally. Consumption spaces are part of everyldture and practices of the
mundane, they are highly textured and symbolicgdacontaining multiple and
contested meanings and opportunities (Jackson afmddk 1995). Bell and
Valentine refer to supermarkets as ‘temples of mfioad consumption’ and
suggest that a trip to the supermarket is nowualrand landmark in the
structuring of our life-patterns and everyday (Bzll and Valentine 1997)
Supermarkets and large discount stores, as panmitsmlescribed them, were

constituted by two context-specific characteristics

* An extended range of choice

* Price promotions

The degree to which individuals interacted withsthéatures and relied upon
them when making purchasing decisions varied adéssribed, in full, in

section 5.3.

5.2.1 Expectations of an extended range of choice

A wide range of products in-store to choose from lbag been identified in
both planning and consumer studies research ag fagi®r in selecting
shopping destinations (Oppewal et al. 1997, Timnaes 982, Babin et al.
1994). Participants of this study consistentlgaian extended variety of
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products as a desirable and, at times, even negesgasect of their shopping
experience. Inthe quote below, a part time effiorker and mother of four
explained why she had to supplement her weekly-sihd@sco (the site of the
go-along) with trips to Asda.

Participant continues walking down the aisle
CT: What are you thinking of now?

Jayanti: I'm thinking ... fresh stuff, butwhat | @ ...
Sunday when | go to Asda again | buy green grocstyff
from there. But sometimes | do that as well ...

CT: Why would you get that from Asda rather thare or
somewhere else?

Jayanti: | don’'t know they've got more of a setean
there. It's not much ... this Tesco is too small

(Jayanti, aged 45. Extract from go-along interviey

There is more choice at Asda. It has a greatecseh of products to choose
from and it is this that makes it appealing. Jaéydid not, and possibly could
not, say what she would like to buy in Asda thatldoot be bought in Tesco,
but she still wanted to have a wide range of prtgltacchoose from. It was the
expectation of choice, rather than the individtexins of purchase to choose

from, that was important.

All of the participants expressed a preferenceafaide range of choice,
regardless of their budget or how much they intdrtdébuy. People actively
sought out stores, sites and offers where they khewwould be presented with
a wide range of choice. For example, in the qtlmaéfollows a 49-year-old
West Bromwich resident explains that she prefeidaAs her local shops

because of the range of choice on offer there:

CT: So why wouldn’t you use the Nisa or the slabsarters
Green then?
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Sue: Well, not really. There’s not the choicégre’s not my
choice you know. Asda’s better I think.

CT: What would you be looking for that they hatvgat there?

Sue: Well you know ... just ... they’'ve just got markoice the
Asda and it's a bigger store. | mean they sebtbles as well don’t
they.

(Sue, aged 49. Extract from go-along interview)

The participant had two school-age daughters liangome and the family
existed on a very limited income from social segusenefits. Her photovoice
interview revealed household food practices of sipatpared largely from
scratch and made to last over a few days, sucteas and casseroles. Their
meals tended to be made from simple ingredients avlbt of repetition. All of
these foods could be easily obtained at the Idughs in Carters Green, within
walking distance of where the participant livesze& without the money to
spend on more purchases, even if purchases wereg@nd heavily constrained
by cost, the expectation of choice was an impoffeator in deciding where to

shop.

Once inside the supermarket the importance of ehsistill evident.
Collette, quoted below, had five children livingratme and also reported having

what she considered to be a limited income:

Collette: Oh, now ... my biggest question is ... igtla
one-off flavour?

Looking at the Oat-So-Simple Sweet Cinnamon
flavour.

... But is that a one-off flavour or is that going tbe on

the shelf permanently. I'm tempted to get it buml also
thinking I've got enough breakfast cereal in. M—tikes
it and we’ve got 2 boxes of the Golden Syrup ore|'k

leave it for now.

(Collette, aged 44. Extract from go-along intervie)
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Her rationale for wanting to buy the product (pdge oats) was novelty. It was
a new addition to a range that she was familian.wiEven though she reported
having enough cereal at home she was still tempietther motivated by the fact
that the new flavour might be a limited edition ahdrefore not be available
again. When presented with a new choice of proth&cparticipant
automatically engaged. The simple fact that theas a choice, aovelchoice,
added to the appeal. Extended choice and novatgantextually specific
norms of the consumption space, of the shoppingrmpce. Supermarkets sell
a vast range of goods under one roof. Displagsssand lighting encourage the
consumer to look around, to enjoy browsing fromrdrege on offer (Bowlby
1997). Part of the culture and spectacle of latggping spaces, like
supermarkets, is colour, display and the encouragéenf sensory pleasure from
these features (Leach 1984).

5.2.2 Price promotions

Price promotions are also a vital part of the camstion space environment and
of the context specific culture of the supermark&il. participants commented
upon them in their interviews and all the go-alamgrviews conducted in
supermarkets involved interactions with them. Qomsr price knowledge is an
area of fundamental importance to the pricing sgias of retailers, especially
supermarkets (McGoldrick et al. 1999). These spaoetain a vast array of
price information, offers and promotions. Few induals would be able, or
even want, to retain more than a fraction of thfserimation, which creates the
opportunity for retailers to carefully select aagget their promotions and
reductions (McGoldrick et al. 1999). Perceptiohard reactions to price
promotions varied substantially. For some, speiify those that tended to
deploy more contextually driven and reactive roeginf shopping behaviour,
price promotions served as a means of guiding trearof the store (as will be

discussed in sections 5.3.1 and 5.3.2). Howeveenvadutside of the
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consumption space, when not actively inhabiting iatetacting with it, these

participants became more critical of price promugicas demonstrated here by

Collette in her photovoice interview:

Collette: But you do tend to get more from Asdzsc..
and it's awful cos you have to really resist a lafttheir
adverts. You know the special offers.

CT: Do you feel particularly tempted by those?

Collette: Oh yeah, because it's ... especially cadrstuff
because it’s like ‘Oh, that’ll keep’ and then ...Ke | was
looking through my cupboard today and there wasfgin
there that was out of date from like 2007. Sod'tbeen
and got like offers and no one’s eaten them scelwasted
money. So ... | know they’re gearing it towards tyeg it
off the shelf and whatever but ... and it is hard tesist
them.

(Collette, aged 44. Extract from photovoice interiew)

Similarly, whilst driving into West Bromwich towreatre a 47-year-old

participant, Melissa, explained the potential pigfaf shopping in a large

supermarket (Asda) and interacting with price prooms (see below extract).

Melissa: Sometimes it is cos Asda is just openttzurs
and because of my hectic lifestyle you know ... Cos
sometimes when | finish work, 5 ‘0’ clock it's csed, the
market’s closed. So I'll have to spend a bit ot money
and go to Asda. And the thing about it as welhen you
go to Asda you don'’t just end up buying what

you're supposed to. You end up buying ... you see
something that you don't really want like buy-orget
-one-free ... and erm you end up spending more money

(Melissa, aged 47. Extract from go-along interviejv

Asda, both the Cape Hill and Great Bridge branchad a large number

of very visible price promotions and they were muoubre prominent than in

other stores visited for this study. In both btasthere was a large ‘special
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offer section’ located at the entrance of the s{see plates 5.1, 5.2 and 5.3

below).

Plates 5.1 and 5.2: Photographs of special offerggilays in Great Bridge
Asda (by CT).

Plate 5.3: Photograph of special offer display in @e Hill Asda (by CT).

Four out of the 10 participants who visited Asdgad of their go-along
interviews (see table 4.2), went straight to thecggd offers section at the front
of the store and soon as we arrived. ‘Roll backhpotions were located on
almost every end-of-aisle display and there werkiphe purchase discounts in

every aisle, like that pictured in plates 5.4 below
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Plate 5.4: Photograph of ‘Roll Back’ promotion in Cape Hill Asda (by CT).

Price promotions and discounts are recognised a®btine key factors
that most influence store patronage decisions (@retal. 1998, McGoldrick et
al. 1999). Large consumption spaces, especiafigranarkets, are highly
designed and considered built environment sitesfaleditate certain
behaviours, often at an unconscious level. Thapstand even dictate how we
‘do’ shopping once in these environments. Marleetge increasingly favouring
in-store marketing and promotions, such as redastamnd special offers, over
traditional out-of-store media advertising (Egotlarolimer 2008). Price
promotions are an integral feature of the shoppxjerience, of the cultural
politics of shopping. How individuals interact wiand perceive them is key to

understanding the role of agency in shopping beheisi

Cultural studies work on large consumption spaepdd to focus on
representation and semiotic analysis, on ‘readimgse environments like texts
rather than engaging with consumers as active agéatkson and Holbrook
1995). On the other hand, orthodox economic tleeaf consumer choice
reduce ‘food choice’ to the demand for physicakctyg (of food) by each
individual consumer (Fine et al. 1998), therebylinithy assuming the process
of choice to be rational and consistent. Howesensumers are often unaware
of the exact processes and decision-making thedwua their purchasing

behaviours as they tend to fall into well-estald$imabits and responses when in
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the supermarket and actively shopping (Gram 20I@g ways in which
participants perceived the supermarket environnaemt,the expectations they
had of the shopping experience, are tied to theswlagy behave in those spaces.
Choosing from a range of products and stopping\estigate and engage with
price promotions can offer the individual routieasily recognisable and

familiar ways in which to structure their shoppexperience. The various
promotion stands and special offer displays camatandmarks and points-of-
action in an otherwise expansive and mundane spiuoe.supermarket aisles are
punctuated with offers and promotions (as illugilan plate 5.4) that entice the
individual to stop and look. The extent to whiclople respond and rely on these
features, or even ignore and resist them, can éecterised in terms of

planning and agency, and are discussed in theseexbn.

5.3 Understanding behaviour in the supermarket:

routines-of-practice for food shopping

This section addresses the ways in which partitgpaehaved in supermarkets;
how they moved about those spaces and how theyaatéel with the various
features of them. The practice of shopping fodfase an everyday activity was
observed and discussed during go-alongs and dksmltabout, more generally,
in photovoice interviews. Geographers have dematestrthat regular activities,
practices and routines are constrained by timeesfactors (Takashashi et al.
2001, Jackson and Thrift 1995). The ways in wigebgraphers have
investigated this varies considerably. The subiglime of time-geography was
developed as a way of describing the space-timetsiie of social events and at
the same time analysing the interdependence oé #nents (Hagerstrand 1975,
Jackson and Thrift 1995, Thrift 1977). Time and@pare resources that
individuals use, allocate and deploy in their daityivities and routines. Time
geography emphasises how the conditions of timegespnd environment
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constrain and impose upon what an individual caarttbthe practices they can
perform (Thrift 1977). The approach has been ettty criticised for being
tacitly masculine in its theorising of individuadghs of action and taking little
account of interdependence and co-operation (R838)1 Also, and more
recently, it has been overshadowed by GIS in terhexamining individuals’
movements through time and space (Svee et al. 2006y 1991, Miller 2005).
However, this quantitative approach remains vakiabld relevant because it
deals with the choreography of an individual'satigs and acknowledges the
fact that every situation and practice is ineviyaioloted in context and past
situations (Svee et al. 2009). The situatednessimlan movement is highly
relevant to understanding how individuals behawk@erform in particular
contexts (Jackson and Thrift 1995), including tfafiood shopping.

Qualitative geographers have also addressed sotifopractice, routine
and movement, but from quite a different angle.al@ative and cultural
geographers have focused on practical action aridrpence, looking at how
individuals and groups inhabit their worlds throughestigating actions
(Latham 2003). A concern for context-specific pics and everyday activities
is very much associated with the subject mattéh@fnon-representational’
theories that became an influential paradigm withihural human geography
from the mid-1990s onwards (Anderson and HarridaitD2. The term ‘non-
representational theories’ refers to a body of wbet shares a concern foot
prioritising the role of representation in accounftsubjectivities and the social
(Anderson and Harrison 2010), leading towards atgreemphasis on the

symbolic importance and meaning of place and cantex

In a very different way from quantitative time-geaghy, this body of
literature also examines the situatedness of huanawity (Thrift and Dewsbury
2000, Gregson and Rose 2000). For example, Gelmgrajerk on movement
and mobility (Spinney 2009, Wylie 2005, Wylie 200%s looked beyond

movement as the practical outcome of rational datisiaking to consider the
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ephemeral meanings of movement (Spinney 2009). elsh@nt is not merely a
means to an end, it can be shaped and motivatedg®rience and place. To
illustrate, Wylie’s reflections on an encounteriwé series of memorial benches
in Cornwall town, a very specific site, describasdscapes and his movement
within them in terms of embodiment, perception disiance (Wylie 2009). We
move around a particular space not just to arrreesvhere or achieve

something, but sometimes just to fully experierzd space.

With regard to healtlgeographers and other social scientists have long
argued the importance of and explored the spatiaisions to daily life that
significantly affect health and illness (Takashastal. 2001). Although
individuals are often unable to verbally articuldteir spatial and social
behaviour and what influences it, the influencéhefse factors on individual
action can often be ‘read’ to some degree frondtiby routines of individuals
(Takashashi et al. 2001). Food shopping in lacgesemption spaces, like
supermarkets, involves moving around, interactiitg wnd using a specific
space. Food shopping is more than a mundane diorteesk; it is a complex,
multi-layered and situated activity. Latham (2008led for a reframing of
research as a creative and performative praceekirsg to understand everyday
urban public culture as embodied practice thatgatied within particular
networks of power and knowledge (Latham 2003).di&sussed in section 2.3.3
and 2.4.1, the concept of routine behaviours aadtijwes has also been used to
characterise mundane and repetitive consumptiovitees (Ilmonen 2001) and
habitual family eating practices (Jastran et al90

Participants in this study demonstrated and desdnibutinized patterns
of behaviour when shopping for food in larger ssor@he descriptions that
follow outline how individuals moved about in-staed how they interacted
with the features of the consumption space. Tha#ierns of behaviour and
movement are broadly characterised and presentedhbeypes of ‘routines-of-

practice’, based upon observations and interactiotisparticipants while they
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were shopping for food. The term ‘routines-of-pi@e refers to the habitual
(and often uncritical) approaches, behaviours,gi@ts and even ways of
moving around, that participants adopted in speciintexts. A routine-of-
practice is a characterisation of the general wayhich a participant
consistently approached a routine and repetitiod f@lated task, in this
instance, food shopping. As mentioned in the pevisection (5.2) and
discussed at length in sections 2.3.2 and 2.3r&uwuers are often unaware of
the exact processes and rationalisations that @deein they make purchasing
decisions in supermarkets because they tend t@relyell-established and
somewhat tacit routines of behaviour (Gram 20Ij)e term routines-of-
practice is an adaptation and development of tineeats of routine discussed in
the literature review (chapter two) and is intentegortray sets of routine

behaviours and decision making.

The ways in which participants behaved in-stotee-ways in which they
used the supermarket space, moved around it and deaisions about what to
purchase - can be explained with reference torthijdevels of individual
agency, planning and reliance on the in-store enment. ‘Agency’, as it is
used here, refers to the reflexive monitoring aspaal conduct and behaviour
of participants whilst shopping (Jackson and Habkrth995). Some participants
actively ‘navigated’ the supermarket space. Suadividuals had a clear idea of
what they intended to purchase and/or how muchititepded to spend prior to
the shopping trip. This degree of planning netatesi a high level of agency,
resulting in shopping routines-of-practice in whintividuals interacted less
with environmental prompts, such as special offensl instead relied more on
their own pre-determined intentions. By contrdsbse who engaged in lower
agency routines-of-practice relied heavily on iorstcues and often

demonstrated somewhat chaotic in-store behaviour.
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It is important to note that the routines-of-preetpresented are not
exclusive, discrete categories. Some participaepsoyed a mixture of routines-
of-practice in any one shopping trip. The routiaes best understood as a
spectrum of low to high-agency, as overlappingstii@s which are summarised
in the diagram below (figure 5.1). The diagramidisgfive broad routines-of-
practice that can be characterised from the dajaChaotic and reactive’, (2)
‘Price promotion’, (3) ‘Working around the storél) ‘Item by Item’, and (5)
‘Restricted and budgeted’. ‘Chaotic and reactige¢he lowest agency and most
highly environmentally-determined routine-of-praeti and ‘restricted and
budgeted’ the highest agency and has the lowest ¢téveliance on the in-store
environment. The five categories are explainedexqdiored in the sections that

follow.

Figure 5.1: Routines-of-practice adopted when shoppg for food in
supermarkets

Low agency High agency
Context Strategies of
driven pre-determined
strategies need

Chaotic and Price Working around Item by Restricted

reactive promotion the store item and budgeted
Engaging Navigating

Passivity, reliance on Proactive, planning,

in-store prompts and low interaction with

unconstrained choice in-store prompts, self

constrained choice
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5.3.1 ‘Chaotic and reactive’

At the very lowest end of the agency spectrumas¢haotic and reactive’
routine-of- practice, so named because participanided to react to features of
the supermarket environment in a passive and sorastchaotic way.
Participants demonstrated and reported very bitleo planning at all and relied
heavily and often exclusively on the physical aodia architecture of the space
to guide their behaviours and purchases. Thiscagbrto shopping was
characterised by erratic movements around the.staeticipants often
wandered around the supermarket, doubling backemgelves, and visiting the
same aisle (or even shop) several times. As dtrésel go-along interviews that
were predominantly ‘chaotic and reactive’ in termi®ehaviour were the longest
interviews, the lengthiest of which was nearly éhheurs long. Also, these
interviews typically included unplanned non-foodghases such as clothing,
stationery and gifts. These were also some oiftbst difficult go-along
interviews to conduct, as participants became wargh engrossed in the
process of examining and selecting goods, so maithad it became difficult to
talk to them. This, coupled with erratic physitrajectories around the
supermarket space, meant that interactions witticgaants, in this context,
could be very limited. The disjointed nature tthegtse interviews could take is
demonstrated in the quote below:

The patrticipant turns around and starts looking at
the shelves opposite.
CT: What's caught your eye?

Lauren: Digestives (picking up a packet of mini
digestives).

The participant looks at them, puts them back and
starts looking at the other packs of biscuits.

Lauren: I'm not a big biscuit eater ... | love them
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(pointing at a box of Tux cheese biscuits). | anfan of
cheese ... it's only like ... if | eat block cheesedn only
eat really mature cheddar.

The participant starts looking at the chocolate
biscuits

Lauren: | have to be really in the mood for those

The participant turns around and starts looking
at the multipacks or crisps again, carefully
scanning the shelves and eventually settling on
Nik Naks, which she puts in the basket.

The participant walks off again and stops to look
at the cream cakes

Lauren: | like them cakes but | don't like trifle ... Oh
I've got to get my mum a card.

The participant walks towards the greeting card
and magazine aisle. She stops short at the teas
and coffees and starts looking at the shelves.

(Lauren, aged 23. Extract from go-along interview)

The above extract is taken from a go-along ineanin Great Bridge
Asda with a West Bromwich resident. Lauren liveté@me with her parents
and worked part time in child care. The purposthefshopping trip was to buy
food for an upcoming church retreat. During thenmiew (which lasted over an
hour) Lauren wandered around the store lookingveatia variety of foods and
with little clear idea of what items she might wampurchase. In the extract it
can be seen that Lauren is switching her atterfiteon one product to another,
moving up and down the aisles and finally walkirigto a different aisle. She
examined biscuits, crisps and cakes. This ‘wandéground the store from
product to product was characteristic of low-agemtyaotic shopping routines.
In this instance the participant provided a naveatihile she was examining the
products. There is no interviewer dialogue in #xgract (above), only

observation and Lauren’s narrative. Lauren waseytabsorbed in the activity
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of examining products, in responding to the enwvinent and, therefore, became
difficult to engage with compared with interviewghvparticipants performing
less chaotic behaviours. A further example of dieaantd distracted behaviour
can be seen in this extract, from a go-along wibweng man in West Bromwich
Asda. As is demonstrated, he experienced a gesdiodlindecision over what to

purchase:

CT: How much is the Asda’s ice cream?

Adam: £1.97. | don’t know whether to ... er ... puid
ice cream back and get the cheesecake.

CT: How much is the cheesecake?

Adam: Pound (pauses for a long time over the chees
cake) ... Don’t know what to do (laughs) (moves on to
examining the ice cream closely). Sorry about this

CT: That's OK ... long as you like ... what governgryo
choice?

Adam: (still staring at the ice cream) ... Yeah ..dbn’t
normally buy this though ... so no. I'm not really
thinking about money now (continues examining ice
cream). I'm probably gonna get that ... Oh, | dorknow
what to do! (goes back to comparing the ice cream)
that’s it (puts ice cream back in the freezer) ... Ohm
sorry now ... I'm gonna go and get some bread (walks
towards bakery section, past the cakes and pausdsak)
.. see ... now I've seen something else I like ...

CT: What are you looking for?

Adam: Cookies ... or yum yums ... they’re really nice
too. I don’t normally buy stuff like this see (geajuiet
and looks at cakes)

CT: Why can’t you make your mind up?

Adam: (laughs) So much temptation. If it wasn’ehe it
wouldn’t have bothered me.

(Adam, aged 18. Extract from go-along interview)
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At the time of the interview Adam was living in tporary
accommodation at the YMCA and was not in paid eymplent. We spent a
good deal of time by the frozen desserts (as caebe above) while he tried to
make his mind up between several different typasetream and a cheesecake.
His speech was disjointed, as he was concentratifgs dilemma, and he kept
walking back and forth the aisle, looking at vasalesserts. At length he put
the ice cream back in the freezer and decided ysbme baked confectionary
instead. At the very end of the shopping trip beided he did want ice cream
after all and we picked up a carton on the way&odheck-out. His behaviour,
speech, movement and decision making could allygasidescribed as chaotic.
Adam only had a £10 budget to spend that day, gewvere in the supermarket
for around 45 minutes, as he could not decide whbtly. His approach to
purchasing food was contextually driven and pass$ieeaeacted to the products
displayed rather than having a clear idea of wieahtended to purchase. As he
says when he is deciding whether or not to buy dké wasn't here it
wouldn’t have bothered meThe role of planning in in-store decision-making
has been well researched and the concept of thelsmp-shopper is a familiar
topic in consumer studies (Woodruffe-Burton e28l06). For example, in their
guantitative study of planning and food shoppingbkcand Hoyer highlighted a
trend towards unplanned consumer decision makiegtifying ‘impulse

purchasers’ as characteristic of this approach Guwiadl Hoyer 1986).

The largely unplanned nature of the food shoppmgines could clearly
be seen in the often impulsive decisions to butagefoods or visit certain
stores. For example, the extract below is takemfa go-along interview in
West Bromwich. Whilst walking along the High Streath a participant, on our
way to a different store, she decided, on imputsgo into Heron Foods:

CT: Do you ever go to any of the other food stdipsn
here on the High Street?

Pamela: Yeah, we usually just see what they've dake
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in Heron (as we walk past it) ... let’'s quickly pop Heron

The participant walks across to the other side of
the street and starts making her way towards
Heron Foods.

Pamela: They’ve got yoghurts my mum usually likes

We walk into Heron

(Pamela, aged 42. Extract from go-along interview)

We looked around for a few minutes and Pamela densil various products,
although she only bought a set of three cookingeswn special offer for £1.
Whilst in the queue for the check-out | asked hieatnshe intended to buy that

day (see below):

CT: So what are we shopping for Today?

Pamela: Today? I'm just looking for stuff ... ... And’s
Wednesday, Today we’ve got mince and pasta and I've
got mushrooms in, tomatoes. So any other bits hca
throw in with it the meat. But if we see anythirdifferent
...... But also, | promised my brother I'd make him
carrot cake for Christmas and | should have the ftu.
the things | need as well

(Pamela, aged 42. Extract from go-along interview)

Pamela had not planned any purchases, but didehtexe vague ideas of what
she might buy, including the ingredients for a choake ‘for Christmas’. The

go-along interview this extract was taken from wasducted in March.

Engagement with the consumption space environnreldy agency
routines-of-practice, also included respondingetosery cues, like sights and
smells. Some participants regarded this as pdheo$hopping experience and
often reported that they had not eaten yet wheatlthem for the go-along
interviews. For example, in the extract that feloAdam laughed when, after
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spending some time agonising over his choice aefinadessert, | asked if he was

hungry:

CT: Are you hungry?
Adam: Yes (laughs)
CT: Do you often shop when hungry?

Adam: No, normally | know what I'm gonna get but
today I'm ... in temptation (laughs)

CT: Have you eaten today?

Adam: No (moves back towards the ice cream)

(Adam, aged 18. Extract from go-along interview)

Adam had not eaten before we went to Asda thatelagn though we did not
meet to go shopping until lunch time. Likewiseuten, a 23-year-old child care

worker had not eaten before her go-along either gs®te below):

Lauren: I've had nothing to eat this morning
CT: It's 12 ‘0’ clock ... is that typical?

Lauren: Yeah, I'm not hungry. I’'m getting slight}
peckish now but I'm not hungry.

(Lauren, aged 23. Extract from go-along interview)

Yet, participants were not always overtly awar¢hef effects this might
have. When asked if being hungry affected whatoslught Lauren repliett
doesn't really make any oddsHowever, within twenty minutes of making this
comment we were making our way towards the breddaked goods section of

Asda. Her reaction can be seen in the followingteu
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Lauren: Oh, something just come out the bakery
CT: I can smell something with apples I think

Lauren: Cinnamon

(Lauren, aged 23. Extract from go-along interview)

Lauren responded to the sensory stimuli, to thdlssh&eshly baked goods, and
then followed that prompt and made her way to tlkeeby. She engaged with
the environmental cues and allowed herself to deateund the consumption
space. This appears to be a consistent approatiopping for her, as she

explained later on in the interview:

Lauren: | don’t like go down all the aisles ... | st like to
go here, there and everywhere

(Lauren, aged 23. Extract from go-along interview)

Her food shopping practices were deliberately passis illustrated here:

CT: What are you looking for?

Lauren: Just something that grabs me
(Lauren, aged 23. Extract from go-along interview)

In this sense, food shopping can be regarded,ringma leisure activity and a
source of pleasure. The activity of ‘looking arduwas an engaging and
enjoyable one for some participants, even if thegrated within a limited
budget. As | observed them, they were all very meregrossed in the activity
and took their time. They all spent a consideraint®unt of time examining
products that they did not necessarily intend bgyirut did so because they
enjoyed the activity of shopping, of engaging vtk wide range of choice and

variety provided in the consumption space. Th&fice of shopping as a
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recreational and leisure activity is well documen@liller 1998, Leach 1984,
Jackson and Holbrook 1995, Cox et al. 2005).

5.3.2 ‘Price promotion’

A closely related, and somewhat overlapping, raitfipractice that emerged
from the data is that of ‘price promotion’. It debes approaches in which
participants actively sought out price promotias;h as special offers and
reductions, and used them to guide both their @sicly decisions and their
physical movements around the store. This appreatdils a slightly higher
level of agency than ‘chaotic and reactive’ becaue#icipants identified a key
feature of the shopping environment, price prommj@nd organized their
movement around the store by systematically engagith them. However, it
remains a low-agency routine-of-practice becausedbntextually driven and
involves very little or no planning at all. As hasen stated, participants
sometimes deployed a mixture of approaches on a@bopping trip, and the
mixture of ‘chaotic and reactive’ with ‘price prommn’ routines-of-practice was

a relatively common combination.

The rationale behind the ‘price promotion’ apminaas the participants
explained it, was that it reduced the overall afshe food shopping.
Purchasing predominantly discounted goods wasagesgic way of reducing
spending on food shopping. Longitudinal researctore choice has
demonstrated that there is increasing price consnigss among shoppers.
Further, that the quantity and complexity of pgigzemotions and information is
constantly growing (McGoldrick et al. 1999). Paigants in this study were
typically very explicit about their desire to saweney and their preference for
discounted products, as demonstrated in the qudbevifrom a go-along

interview in Asda;:
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Whilst walking over to the special offer display

Collette: |1 come here in case | see anything wight
need ... ... ... And | told you | normally find all the
reduced stulff.

(Collette, aged 44. Extract from go-along intervie)

Collette is a West Bromwich resident and singleepawho had five children
living at home. The eldest son worked full timelaother than that, the
participant reported that the family relied on sbsecurity benefits for their
income. She regarded ‘saving money’ as an impbdamcern when food
shopping. The participant had a very positive tieado price promotions and
her behaviour and decision making became quitesyaic. As we moved
around the store she interacted with then. FSrst,would select a reduced item,
then she would ascribe a need or purpose to ié dliote below is another from
her go-along in Asda, in which she starts to explhe meals she could cook
based on her ‘special offer’ purchases.

The participant puts a reduced price leg of pork in
the trolley

Collette: And that's a good price because on Sday
night I'll say ‘What are we having for Sunday direr?’
And everyone likes pork ... And | told you I normglfind
all the reduced stufferm ... ... ...

She starts looking at the reduced fruit and
vegetables.

Collette: Right, tomorrow night’s tea with a chee sauce

Participant puts a pack of reduced cauliflower and
broccoli into the trolley.

We walk back towards the meats, the way we
came and Collette picks up a pack of reduced
Scottish beef sausages.

Collette: That's not bad. Well, I'll freeze thesand they
172



will be Saturday night (putting them in the trolg. Oh
my God, look at that.

(Collette, aged 44. Extract from go-along intervie)

In another example (below) of a participant depigythis particular
routine-of-practice, a single man in his 40s exmdithe benefits, as he saw

them, of using price promotions to guide purchakesg a go-along in Tesco.

Clifton: 1 go along, see something that I like. Nl you
know you sometimes get these Extra Specials, yetalste
nice, quality ones ... ... Sometimes they have a sgeci
deal on and | think ‘well, it's only me, | like tht’ And |
could go down this next aisle and something on
fantastically ... something on fantastically goodfef.
Have it (laughs). You know it’s like, it's not .So why
plan you know when you can have something fanta8ti

(Clifton, aged 43. Extract from go-along intervievwy

For Clifton, relying on price promotions to guid®tl shopping was a very
positive experience. It provided opportunitiesrionew products and to sample
high quality products at a reduced cost. The wagdscribed his in-store
decision making process is somewhat typical oféreraploying this strategy
and very much like that of Collette (quoted aboveiystly, he comes across a
reduced or special offer product that he wantegto8dly, as shown in the quote

below, he rationalises the purchase by ascribipgrpose or need to it:

Clifton: Sometimes they have a special deal on and
think ‘well, it's only me. | like that’ ... and bug it in
(laughs). So | can go out and I'll think ‘I'll have this
today.’

(Clifton, aged 43. Extract from go-along interviewy

Research on the recreational aspects of shoppingreasingly referencing the
role that price promotions play in the shoppingesignce, perhaps unsurprising
given the constantly expanding range and frequehgyice promotions

available to shoppers. Cox and colleagues’ quaivé study of 1300 shoppers
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found that ‘bargain hunting’ was one of the moshowon sources of pleasure

derived from shopping as an activity (Cox et aD20

This approach to food shopping can be a somevdmatadictory one.
Participants expressed a strong desire and intetdiceduce the cost of food
shopping, but at the same time employed low-agamngylanned and reactive
routines-of-practice in-store. Participants reddtespecial offers, reductions
and price promotions, almost compulsively in somses. Although, logically,
price promotions rely on the premise of saving nypirethe context of the
consumptions space this often became secondangtmag with price
promotions and the activity of ‘bargain hunting'cCet al. 2005). The process
of trying to save money on individual purchaseseaped to be more important
than the overall cost of the shopping. For exantpke quote below is from
Dave, a 45-year-old man who was unemployed andgdiin semi-permanent
accommodation at West Bromwich YMCA. He explaitieat he buys special
offers because they are cheaper, but goes on tihaagost is not a major factor

in making purchasing decisions.

Dave: ... If | see something on special offer | thkriright,
that's cheaper than it normally is ... then I'll gria a few
of them.

CT: Is cost a big consideration then when you're
shopping?

Dave: Erm ... not really. It's supposed to be but iike
the look of something then I'll buy it anyway.

(Dave, aged 45. Extract photovoice interview)

This seemingly contradictory statement highlights lack of agency in ‘price
promotion’ routines-of-practice and the heavy retathey facilitate on the
consumption space environment. This approach appede more about

engaging with the environment and performing coinggecific practices than
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about actual cost. Despite a continually incregasmncern for cost, individual
recall and accuracy about actual prices are lowGMdrick and colleagues
(2999) illustrate this point by citing Dickson a8dwyer’s (1990) marketing
study, which reported that when asked directly afteribgypomething 50% of
respondents could not accurately recall the pridgbeothing they bought. The
authors attribute this disparity to the complexitgguency and range of
promotions and products on offer, which resulta mestricted cognitive capacity
to process this information therefore falling cam&u price awareness
(McGoldrick et al. 1999). People simply cannotgkémck of and process all the

information available in the supermarket space.

Participants that employed this routine-of-praetften demonstrated
emotive responses to, and interactions with, groenotions. For example,
Lauren was mostly ‘chaotic and reactive’ in herpgbing behaviours (see section
5.3.1), but was also very susceptible to price miions when she came across
them, as can be seen in her emphatic reactioreigubte below from a go-along
in Asda:

The participant points towards the end of the
store and starts walking off. She stops abruptly
by an end-of-aisle special offer display for
Dairylea Dunkers (see plate 5.5 and starts
examining the range silently and quite intensely.

CT: You seem quite excited about this ... wha?is it

Lauren: | only have these at Assembly days ... Durke
You never had a Dunker? (laughs)

CT: No ... I've not lived
Lauren: They're cheese in the end there (holdingdax)

and like you can have bread sticks, nachos, ricaakers.
| like these ... they’re called Jumbo Tubes ... | don’t

" Dickson, P.R. and A.G. Savifyer, 1990, 'The PKoewledge and Search of
Supermarket Shopperdpumal of Marketingyol. 54, No. 3, pp. 42—53.
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know how you’d describe
them really ... but they’'ve got like chives on them.

CT: They're £1 for 4 ... are they normally more?

Lauren: They're like 50 odd something pence each.
Normally they sell them by themselves.

The participant puts 4 packs in her basket and
walks off.

Lauren: | need drinks
CT: What's so good about Dunkers then?

Lauren: They're ... they're quite weird really. Téy're
not particularly nice ... | have this weird obsessiovith
them ... They taste nice but they taste weird, s@wkou
have one you think ‘mmm, mmm, they taste reallynky’
but then | think ‘oh, I like these’. I'm weird, Idid say
before I'm very weird ...

(Lauren, aged 23. Extract from go-along interview)

Plate 5.5: Photograph of Dairylea Dunkers displayldy CT).

Lauren commented that she does not really likeyDeEarDunkers very much, but
she bought four packs anyway because she was reatilsg the reduction in
price. The lure of saving money on the purchagears to be more important

than whether or not she actually likes the prodddtis distinction is reflected in
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Miller’'s (1998) concepts of ‘thrift’ and ‘frugalityin his theories of shopping
behaviour. He explains that both terms imply séstrd expenditure and
consumption. However, although frugality equatesgending and consuming
less ‘thrift’ has subtly different connotationshrift is the practice of doing more
(consumption) with less (money), meaning that dvesgenditure may not be
reduced (Miller 1998). Miller goes on to argueliime with Cox and colleagues’
(2005) findings, that this practice is charactetibg the thrill of seeking
‘bargains’ and gives the example of buying foodspacial offer in the
supermarket (Miller 1998).

In addition to a concern with saving money, thaividuals who
employed a ‘price promotion’ approach to shoppilsg aesponded to the
temporality of price promotions, being very muchaagvthat they were only
available for a limited time. The participant gedtbelow, Janet, a retired
woman aged 63, gave a very emphatic response vaed about special offers.
The temporal nature of price promotions was a hig pf the appeal. Special

offers are for a limited time only.

CT: Do you often get special offers then?

Janet: God yeah, most definitely yeah ... mostlyamy.
They don’t have many but you know ... but when thay ...

(Janet, aged 63. Extract from go-along interview)

Similarly, Collette also adopted ‘price promotignutines-of-practice and, to a
much lesser extent, a ‘chaotic and reactive’ apgro&he had a very strong
reaction to special offers. In the extract beltv sncounters a price promotion
for Super Noodles (see plate 5.6) whilst shoppm@/est Bromwich Asda. Once
she noticed that the noodles were on promotioeven less than they were the

week before she decided to make the most of thatadpdfer:

177



.. Oh my God, that's so good
The participant turns and sees a special offer for
super noodles on the opposite shelf. She seems
genuinely excited.
Collette: That's even cheaper than it was lasteke
CT: Who are the super noodles for?
Collette: Z—and M---- (her children). Right, I'ngoing
to get ...actually | might get 12 .... Er ... 2 chickenh my
gosh 2 bacon.

The participant starts putting packs of super
noodles into the trolley

Collette: 1 don’'t know why these are on offer.t the
local shop these are 69 pence each, from the Iatap.

CT: Mr Convenience?

Collette: Mr Convenience. So ... 6 for £2. Seeuyyan't
really ignore something like that. I'll get 2 merchicken.

(Collette, aged 44. Extract from go-along intervie)

Plate 5.6: Photograph of Super Noodles display (b$T).

Participants that were guided around the stotkignway, by engaging
with price promotions, tended to use and move atdbe consumption space in

a fairly uniform way. Upon entering the superméarkieey made their way
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straight to the special offer displays, which gigdally located at the front of
the store (Great Bridge Asda, Cape Hill Asda andgtBeomwich Tesco) then
they would go on to work their way around the s&impping at every, or almost
every, special offer and promotion display thaythassed, pausing to interact
and make a decision as to whether or not to puechBer example, the extract

below is from a go-along interview in West Bromwitésco with Clifton:

Participant stops walking and talking and starts
looking at boxes of chocolates on special offer.

CT: Chocolate?
Clifton: 1 buy it for the tenants. | buy it fothe tenants.
CT: Do you? That's nice. Why do you do that?

Clifton: Just a ... just a welcome present. | wan:. |
don’t think I'll buy these (puts chocolates back).

CT: Are you always moved by the special offdg?you
look at those?

Clifton: Well ... ... ... yeah. | do (laughs). | doui, er
...... let me see ... this one sounds good ... soundsigoo
(participant picks up a loaf of multiseed bread).always
seem to go for brown bread as well.

CT: Why’s that?

Clifton: 1 don’t know. | think when I've eaten \ite
bread ... unless it’'s good quality white bread eels
as though it's really nasty (laughs). Er ...

The participant walks on to look at some special
offer frozen food (wedges, chips and pizza).

(Clifton, aged 43. Extract from go-along intervievwy

As can be seen, the participant moved from one gmiomotion to another and
this, effectively, guided his movements arounddfoge. Even though he did not
decide to buy each price promotion product he entesad, interacting with

these prompts was a way of pacing his movemenndrthe consumption space,
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a way of making sense of the vast array of chorcefter and ordering his
interactions. People who employed these routirigsaxctice seemed to really
enjoy shopping because relying on price promotathar than pre planning
brought elements of novelty and choice to theipgig experience which, as

stated in 5.2 are part of the context specificurelbf the supermarket.

5.3.3 ‘Working around the store’

‘Working around the store’ is also a contextualfiven routine-of-practice and
one that relied quite heavily on familiarity angheétive food purchases.
Participants were prompted, rather than led, bgycts and features, denoting a
somewhat higher level of agency than the one de=tiin the previous section.
It was also one of the most common approachesdreéd, with nine
participants relying substantially on it in theo-glong interviews. Participants
typically deployed these routines when they wegping in stores that they
used regularly and were highly familiar with. Fapants relied on the well-
known layout of the store. They worked their waguand it methodically, aisle
by aisle, looking around them for familiar, regljyazonsumed products, which
they used as a prompt to select and purchase exithact that follows is from a

go-along interview in Great Bridge Asda with Pahowived alone:

Participant looks back towards the shelves and
walks on, mumbling as she looks at the canned
foods.

Pat: Beans I've got. Beans and sausages, thatteat we
had the other day (referring to photovoice integw).
Remember? Erm ... they must be down here. | don’t
have red sauce ... | only use that about once a nmont
But I'll tell you what | do have a lot of ... beetad. | love
beetroot.

(Pat, aged 69. Extract from go-along interview)
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As Pat saw baked beans on the shelf it servegeaapt. She questioned
whether or not she had baked beans at home, coradtinat she did and then
continued to progress down the aisle, pausing aetkte jars of pickled beetroot.
She did most of her food shopping at Great Bridgdatand she was very
familiar with the store layout, which she used gganpt to inform and guide

purchasing decisions.

This type of engagement and interaction with tigpging environment
was almost tacit, and the participants | intervidvi@ind it quite easy to chat
and talk about other subjects as they worked thayr around the store selecting

purchases, as can be seen in this extract:

CT: Why do you think it's important to get orgafood?

Catherine: Because of the environment to be hanasd
like the animals involved as well ... oh, milk | abys get
milk as well ... and cheese as well, sometimes we do
sometimes we don't ... ... do we need cat food? (asw
pass it) ... we don't, do we? ... ... I'll tell you what
shall we get cartons? (to daughter)

We stop by the children’s juice drinks.

Catherine: K--- (daughter) , the cartons ... thege’
cartons there ... do you want to get them?

(Catherine, aged 37. Extract from go-along intengw)

Catherine, a part time teacher, was shopping ireCGhib Asda with her three-
year-old daughter. We were having a conversatimutorganic food. As the
participant was explaining to me why she triesug brganic produce wherever
possible, she continued to engage with the consamppace, continued to look
around for familiar products in familiar locatiottsprompt purchasing
decisions. Catherine did this without interruptivey purchases or her progress
around the store. This is in contrast to the nmaolne absorbing, ‘chaotic and

reactive’ routine-of-practice described in secttoB.1, in which interactions
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with participants were often limited by how engexdshey became in making

purchasing decisions.

Although this approach involved less reliance ugienshopping
environment than those described in sections &u3d15.3.2, it remains a
contextually driven routine-of-practice. Partiaipgbecome accustomed to
making purchasing decisions in a particular physioatext, in a particular
store, and came to rely upon that environmenteatiély and determine
purchases. This is demonstrated in the extratfalaws, taken from a go-
along interview in Bearwood Iceland with an 18-yelt man who lived with

his parents:

CT: What are we looking for now?

James: Nah, I'm seeing if there’s anything elsé&his is
all the dessert stuff (pointing at the frozen dessand ice
cream chests).

CT: You don't buy a lot of desserts?
James: I'm not really a sweet tooth person.

CT: So what might you be looking for if theredsnething
else?

PARTICIPANT STOPS ABRUPTLY BY FROZEN
VEGETABLE CHESTS

CT: Oh, veg

James: Sweet corn (picks up large bag of frozerest
corn)

CT: Oh, for your tuna pasta and sweet corn?

James: Yeah.

(James, aged 18. Extract from go-along interview)

James reported that he regularly went to this braridceland, close to where he

lived, to get shopping for his mother and to beyns for himself that he referred
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to in his photovoice interview as his ‘snack food@his consisted of processed
frozen chicken products, tinned tuna and sweet.cdtre ‘snack food’ was
typically consumed at weekends when he cookedifosdif and his girlfriend.
Despite the repetitive and routine nature of thmsehases, as he described
them, and the frequency with which he used theestoe still looked around the

space for promptingseeing if there’s anything else’

On another occasion, | accompanied a married ecaqd their teenage
son on a shopping trip to West Bromwich Tesco. ddwgple had three children
living at home, the youngest of whom came shoppiitly us. On entering the
store the family group members assumed quite speoles. The wife (Jayanti)
walked in front, working her way up and down th&les, methodically looking
around at various products and placing them inrthley. Her husband
followed her, pushing the trolley. As Jayanti exagd various products she
would ask her husband if they had any at home actwparticular product
would be preferable. She consulted him. Meanwtlile son wandered off
alone. He kept returning to this mother with paisdrpurchases, all of which
were high energy snack foods, and asking for hprayal. Their interactions

can be seen in the quote below:

Jayanti: .... .... (to son who is returning with sonspicy
Pringles) N----, I've got some, these ones. Guia@et a
bottle of squash to take back.

Son: | want these (crisps)

Jayanti: They're horrible they are (pointing toos’s
choice of crisps)

Son: No, they're hot

Son comes back with a large tub of ice cream

Jayanti: (to son) Why don’t you get some Hagen®a
instead?
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Husband: Goon ...
Jayanti: Hagen Das

Son: (to mum) have you seen these new ones (hgl@din
box of Magnum Minis)

Jayanti: Yeah, | hope I'm going to get one
CT: What's that, the ice cream?

Jayanti: Yeah. As soon as we get home, this one
(indicating son), just scoffs it.

(Jayanti, aged 45. Extract from go-along interviey

The family were engaging with the consumption spaogronment and
performing context-specific behaviours. They regylused this store and,
upon entering it, they relied on the familiar layand reacted to the products
displayed. Jayanti exercised the most agencyhaplsysically led the family
around the store and had the final say on all mges. Although quite complex
and involving three household members, the approamlains the same,
decision about what to purchase are made in afgpecntext and shaped by

that context.

5.3.4 ‘Item by item’

The item by item approach is a relatively high axyyermoutine-of-practice for
which participants relied on planning and preditgdtod practices. Individuals
entered the supermarket with either a writtendist very clear idea of which
items they intended to purchase. This approadhinestja higher level of agency
than the previous one (see section 5.3.3) becauseipants actively planned
for shopping and were less reactive to the shoppmronment. Engagement
with price promotions and impulse-buys still oceakrbut the participants
maintained a purposeful trajectory around the stérérajectory which was
based upon pre planned purchases. This routipeagtice is comparable to
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what Cobb and Hoyer refer to as ‘partial plannefiese are individuals who
plan their purchases to an extent but engage inlseduying with certain types
of brands or products (Cobb and Hoyer 1986). leth#ngagement with
features of the shopping environment was anticgpbteparticipants of this
study in that they expected to go home with sonmretases that they had not

planned, as demonstrated in the extract below:

We walk into Asda. The participant stops at the
Photo Shop to put some used batteries in their
recycle bin.

Poppy: Where’s my shopping list? (she searches he
pockets).

CT: Do you always bring a list?

Poppy: Gosh yes, | have to (laughs). Yes | havett|
wouldn’t remember, especially when | have to dedthwv
her (laughs).

CT: Do you stick to the list?

Poppy: Yeah ... generally, unless | see anythingaifer.
Yeah ... | look for the bargains and stuff, save mgne

(Poppy, aged 43. Extract from go-along interview)

The extract is taken from a go-along interview me& Bridge Asda with Poppy,
a 43-year-old mother of one. The extract highbghtt participants adopting
this approach tended to carefully plan for foodpghing trips to the supermarket,
more especially for Poppy as she limited supernateps to once a month for
bulk-buying. After shopping at Asda we went tollildAcock’s Green,
specifically to bulk-buy fruit juice and soft drisk Poppy prepared a separate
list for each store. In each store she moved mafodly around the space
searching for each item on her list. She did stggrice promotion displays as
we passed them and considered purchases that oteva the list, but this
remained secondary to completing her pre plannechpses. Her behaviour in

Lidl is illustrated in the extract below:
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We park in Lidl car park, collect a trolley and go in.
CT: Do you have a list for in here as well?

Poppy: Kind of ... just in case | forget

CT: You have a separate Lidl list?

Poppy: Yeah, just in case | came here

The participant puts a box of tea bags in the
trolley then she goes straight to the fruit juices.

CT: What other stuff might you buy in here apestrf
juice?

Poppy: Nothing ... nothing really. | might have aobk.
Yeah ... maybe buy nuts and things ... but just theifru
juice today | think ... just cos | don'’t really comleere
often | don’t know ... | don’t really look at anythig else
really ... unless | notice anything.

(Poppy, aged 43. Extract from go-along interview)

Poppy limited herself tthuts and thingsif she was going to consider additional
purchases in this space. She did not look ardumavhole store. In fact, we
were only in Lidl for just over 10 minutes. Therfi@pant searched for the
items on her list and then made her way directihéocheck out. Interactions

with this consumption space were limited and strexd.

Individuals performing this routine-of-practice weaalso selective in
which features of the shopping environment theyseho interact with. They
actively navigated the space searching for theirgdanned purchases, rather
than being led around the space and reacting terthieonment. The sense of
purpose this approach entailed was evident in pathicipants’ performed
shopping practices and in their descriptions ofrthé\ married 57-year-old
West Bromwich resident, Brian, explained his appho@® shopping to me

during a go-along in Oldbury SavaCentre:
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CT: Do you normally take a list with you when guu
shopping?

Brian: No, | don’t. |just ... er ... for instance ifwe need
something for er ... if | know what we need I'll gaj I'll
be we need this, this, this, this and | just geéth and go.
| don’t, you know ... and occasionally, depending wha
time I've got, | will buy er ... have a bit of a snpaound,
have a look for something for a bit of a puddind@ut, er
... sausages is the main thing now ... .... I'll checkwo
here for a bit of spelt bread.

We walk straight up to the fresh meat counter and
Brian starts looking at the sausages.

(Brian, aged 57. Extract from go-along interview)

In the car, on the way to the supermarket, Bridoh toe that the purpose of the
shopping trip was to buy sausages for dinner thevtieg. He also talked, at
length, about his wife’s wheat intolerance andwiheat-freéspelt bread’they
bought. On entering the store he went straigktiéaneat counter for the
sausages and went on to the check if there was\atte bread in store (there
was not). He then walked back towards the chetkhwaugh the fresh produce
section, picking up bananas and apples on the W&y were in the store less
than 15 minutes and he spent £4.30. Although hdersame unplanned
purchases he had a clear purpose to the shopprantt navigated the space to

search out his desired products item by item.

5.3.5 ‘Restricted and budgeted’

This approach often overlapped with the previous, amthat it is a high-agency
routine-of-practice in which participants constetdrthe range of foodstuffs they
allowed themselves to choose from, planned thethases and actively
navigated the supermarket space. Participants nlgnated a very controlled,
considered and critical use of the space. Theydahtheir choices heavily
either in terms of money, health considerationlsath. The inclusion of health
or economic related values in the routines theyleyepl is what differentiated
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this approach from that of the ‘item by item’ apgeh (section 5.3.4). These
participants were highly motivated not to waste epoand/or not to purchase
unhealthy foods. As with the ‘chaotic and reactre@tines-of-practice, this
resulted in lengthy go-along interviews. Yet, tlvggre very different in nature.
The participants worked their way around the stor@ methodical way and
spent a great deal of time examining the labefgraducts to check the
ingredients, price or value. The following extsaate taken from a photovoice
interview in which Lawrence described a delibeeatd considered approach to

deciding what to purchase:

Lawrence: when | pick stuff up now ... say I'm in Beos
| always look at the product label, just to havegkance
and just see one: globally, how many calories arat, if
it's going to mess the diet and secondly, if st a stupid
amount of fat or something in it. So I'm probablyaking
better choices through those things, more than #ngg
else you know.

Lawrence: | used to eat a lot of pre-packageddgmade
meals, almost all the time and now | haven't ... igbably
haven’t eaten ... about 2 in the last month and alha
Erm ... and I'd say my shopping always used to béngo
into whichever supermarket and looking at the rezikd
price counter or whatever was on discount that dayd
say if you're in a hurry ... grab your packaged meahd
just eating it. Now if | but the stuff | do lookt what'’s in
it and if it’s loaded with fat and things, unlesss a really
nice meal something worth buying. | have boughem
but I've tended to buy better stuff, you know th@est
range whatever ... because they'’re just better protduy
even if they're like calories they’re nice foods s.. and
er ... the things | have when my partner is herethe
weekend and then I'll do that but I'd buy bettergducts.
Whereas before I'd grab anything, if it was cheapd
he’d eat it you know. So I’'m consciously carefial that
sense, yeah.

(Lawrence, aged 43. Extracts from photovoice inteiew)
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The participant lived in Bearwood and made whadéscribed as a ‘comfortable
income’ working as a civil servant. More than fooonths prior to being
interviewed the participant completed a three-mon#al-replacement diet and
lost three stone in weight, a loss he had sucdéssfaintained. Since finishing
the diet he explained that he had been working teaestablish healthier eating
habits and was, perhaps as a consequence, vesgtiedland critical of his food
practices. In the quote above he explained thad hew much more careful
about what he buys and no longer relies on prioeptions to decide what to
purchase. He is very careful to avdat and things’and‘rubbish’. Some

weeks later, during a go-along interview in Capk Asda, Lawrence spent
several minutes comparing the fat content, randgkeburs and ingredients
before deciding to purchase the pictured pack ghyats (see plate 5.7). As can
be seen in the extract below, he took time oveptirehase and selected the

product he believed to be the healthiest:

The participant picks up a pack of Activia yoghurts

Lawrence: They're fat free, they're good. Thegste as
good as erm ... the other ones. They last quitel well
probably get ... yeah ... that's not fat free (lookirag
another pack of Activia yoghurts). That one is and
then the flavours, you don’t get the same flavoursll
stick with the fat free.

(Lawrence, aged 43. Extract from go-along intervie)

Plate 5.7: Photograph of Activia yoghurt (by CT).
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Participants that deployed restricted and budgstegping routines were very
clear about what they wanted before entering tpersnarket and, equally, they
were extremely clear about what they dat want. Thereby constraining the
range of contextual choice and giving the shoppipg a sense of purpose. An
example of this can be seen in this quotation faogo-along interview with

Lisa, a child minder, market researcher and mathéiree:

CT: And this (local butchers) is where you gétyalur
meat from?

Lisa: Yes
CT: Don't you get any from the supermarket?

Lisa: Oh we have done. We’'ll be rushing arounddc
we’ll think ‘oh grab that’, but we normally only gt it
............ (indecipherable). | don't trust supermarket

CT: Why’s that?

Lisa: Did you see the advert where they pumpuit bf
water and stuff. Gross. Eurgh, it’s just nasty.

CT: So you prefer to go to your local butchers ....

Lisa: The only meat | buy from the supermarket uld be
.. erm ... sausages, because | like certain ... | .ddn’t
like any sausage. | like the Irish Richmond one$hey’re
the only ones I'll eat. Cos | ... You know you hatleem
gritty bits inside.

(Lisa, aged 38. Extract from go-along interview)

The interview took place on a trip to her localdigrs, in Bearwood. During
the drive there Lisa told me why she bought theiligsnmeat from the butchers
and not Asda or Sainsbury’s, where she reguladyhér ‘big shop.” She
explained that she does not trust supermarket bezaiuse of concerns over the
guality of the meat. These self-imposed restniturther limit her potential

purchases once she is in the supermarket. THénhbkel of Lisa impulse-buying
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or responding to a price promotion on meat wastlyreeduced, as supermarket

meat is, in her view, not to be trusted.

A critical and purposeful use of consumption spagas also observed in
participants who described themselves as existing eery limited budget. |
interviewed a couple, Simon and Hollie, who hacengly moved to Smethwick
and whose sole source of income was from socialrggdenefits. Despite
operating within a limited budget they expresseatr@ng desire to eat healthily,
motivated largely by the fact that Hollie was 6-rtimpregnant, as Simon

explains below:

Simon: Before | met Hollie I'd just lost my jobral it's
about 2 months well ... | was doing agency work ahd
ended. | was probably quite skint then and | waghe
habit of like ... I'd get a few loaves of bread, @ad of
cheap sausages and I'd just have sausage sandwgiche
everyday ... .... But now that it's not just me, evieefore
she was pregnant, | was always really strict witér when
we went shopping not to like waste money on crap.
always completely make sure we're OK. The secsimel
moved in with me | felt responsible and | had tcake
sure we ... we could manage ... ... ... We don’t really
tend to snack because er she needs to eat mordsmeav
she’s pregnant

(Simon, aged 27. Extract from photovoice intervieyv

In order to maximise their limited budget and @t healthiest and most
enjoyable diet they could, they employed a numlb@re-planned strategies
when food shopping. The most notable of which thiag use of a calculator
when food shopping. Once they had agreed a seebfnr the shop Simon
would enter the total amount onto his mobile ph@ee plate 5.8), using the
calculator function. Each time he selected an temvould subtract the cost
from the total, ensuring that they did not go oladget. | observed this strategy

on a go-along interview with them both in Cape A#ida (below).
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Simon gets his phone out in preparation

CT: Is this the calculator thing? How much haee got
to spend?

Simon: Er ... about 15 quid.
We start walking slowly around the fruit and
vegetables section. Hollie selects a pack of onio  ns

(see plate 5.9).

Simon: We’ve got to get mushrooms as well ... so
probably a bolognaise.

CT: Who cooks that?

Simon: | do most of the cooking ... What did we leahast
week?

Hollie: Er ...

Simon: Chicken strips and fajitas ... that was it.

CT: What are you looking for?

Simon: Just some salad and tomatoes... there they a

Simon selects a bag of salad and subtracts the
amount from the total on his phone.

(Hollie and Simon, aged 21 and 27. Extract from galong interview)

Plates 5.8 and 5.9: Photographs of Simon with hisabile phone and Hollie
with a pack of onions (by CT).
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Employing such a detailed and careful approach trtbahevery purchase had
to be considered, as can be seen below (latergltirensame interview) when
Simon checked with Asda staff to make sure thasélected purchase was

affordable.

The participants both start sorting through the
wraps and tortillas. Simon goes to ask a member
of staff exactly how much they are, as it is not
clearly marked on the shelf. He puts a pack of
tortillas in the trolley

CT: How much have you got left out of your budget?

Simon: £3.29
(Simon, aged 27. Extract from go-along interview)

Saving money on food shopping was a significant feayhe couple to increase
their disposable income. They explained that ferth which they were in
arrears) and food were their two biggest expen€esweeks that they thought
they had performed a particularly cost-effectivesthey kept the receipt and

tried to replicate it on subsequent shopping t@ssSimon explains here:

Simon: Like if we’ve done really well and got totve'll
put it (receipt) to one side just to try and getgain or
use it as a shopping list, but not always.

(Simon, aged 27. Extract from go-along interview)

Reducing potential purchases by implementing healated and/or
economic restrictions is a high agency approadhdd shopping. Interactions
with the consumption space become selective andtated because participants
had to adhere to self-imposed values and constrainén they are performing
shopping practices. The approach adopted by SandrHollie, above, is what

Miller (1998) would describe as ‘frugal’. Thesetm@Epants strategically insured
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that they spent as little as possible and had hustget for their purchases. This
contrasts substantially with the ‘price promotiontine-of-practice (see section
5.3.2) which more consistently conforms to whatldfidescribes as ‘thrift’,
whereas a ‘restricted and budgeted’ approach facaseutcome in terms of
cost. A ‘price promotion’ approach focused insteadrocess and engagement

with the shopping environment.

5.4 Summary

Supermarkets are an incredibly important part efutttban landscape.
They play a central role in contemporary cultuifal &nd food shopping within
them can be a communal activity, one with its owataurses and practices (Bell
and Valentine 1997). As sites and spaces thelgarad up with broader
theories of consumption culture, mass marketingetsele and the politics of

shopping.

Participants in this study described supermarketeatral to their food
shopping practices and consistently describedhibpp@ng environment as
characterised by an extended range of choice aadray of price promotions.
In-store shopping behaviours were dependent upodelgree of agency,
planning and engagement with the shopping enviromhat individuals
deployed. The concept of routines-of-practice ima®duced in this chapter to
describe and characterise the habitual behavioouéihes that individuals
adopted and performed in the specific context efslppermarket. Shopping
motives and practices are contextualised withimatizes, lifestyle,
relationships, identity and location (Woodruffe-Bur et al. 2006). Shopping
practices are not a series of rational decisioninggkor are they constituted by
individuals uniformly responding to the consumptemvironment. Food
shopping routines-of-practice are, therefore, iasaiple from the spaces in
which they are performed and the social actorsghebrm them.
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The five approaches to routine food shopping behandentified were
‘chaotic and reactive’; 'price promotion’; ‘workiregound the store’; item by
item’ and ‘restricted and budgeted’. Within thggetmarket environment, the
cues and prompts to consume are so numerous avesper that individuals can
simply allow themselves to be passively led arooypthem. Those who
deployed high-agency routines-of-practice were &bleavigate these spaces
without constantly interacting with these featutbsy planned purchases and

effectively constrained the scope of choice théywatd themselves.

Routinized behaviour is a way of avoiding a longeseof mundane
decision-making in a specific context (Ilmonen 200dust as individuals deploy
routinized food-related behaviours in the supermrkey also perform them in
the home. The next chapter will examine how pagudicts approached
individual and family food choices at home in terofiglanning, agency and

individuality.
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Chapter 6:
Routines-of-practice in the home and food related
identities

6.1 Overview

Routine food-related behaviours have been charsetkrin the previous
chapter, in relation to shopping for food in suparkets, and specifically in the
context of the food environment as a consumptiorenment. In this chapter,
the novel concept of routines-of-practice will loethher examined in the context
of the home and the family. Research on familjngdtabits has traditionally
focused on socio-economic theories of the familg age of fixed identities and
practices. These studies tend to underestimatextieat to which variations in
contemporary families, including different familypes and differences in social
class and ethnicity, may result in significant afidns in the way that
individuals structure family meals and organizatiehships around them (Hunt
et al. 2011).

More recent work has started to look at how peoptmitively and
actively construct practices such as family me&sople have personal food
systems and develop intricate strategies and apipesadbased on negotiation,
values and identity (Blake et al. 2008, Blake eR8D9). As Blake observes,
individuals construct categories of identities tthety adopt with regard to food
and when performing routine food behaviours at h@giake et al. 2008). Some
participants for this study ascribed themselvey gpecific identities in relation

to food consumption, most notably that of ‘fusste€aand ‘healthy eater’.
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Research on families, households and food is alsceptible to political
trends and a distinct moral discourse is often@widh work on lower socio-
economic status households (O'Doherty Jensen almd H#99). The family
unit is frequently cited simplistically and unprebiatically as the most
appropriate and positive environment in which stilrhealthy food behaviours
(Elfhag and Rasmussen 2008, Franko et al. 2008yafarulia et al. 2008). Yet,
gualitative research demonstrates that familydée entail an on-going series of
negotiation and renegotiation of cooking and eapiregtices between immediate
family, extended family, household residents ana-mesidents (Wills et al.
2008b). Some of the patrticipants of this studycdbsd very complex and often
conflicting considerations that informed their hofoed practices.

This chapter will address how individuals negotiaterganized and
participated in household food practices. Therxiewhich these practices can
be described as individualistic or collective ieittoverall approach to cooking
and eating will be explored. Further, the waywimch participants positioned
and identified themselves in relation to food canption will be examined with
reference to the identities, norms and practicasémerged from their accounts.
Data are taken from both photovoice and go-aloteywews. Individuals
discussed their habitual food routines at lengtiinduthe photovoice interviews,
but also made frequent references to this duriagytiralong interviews. As
discussed in section 3.6.2.2 and 5.1, participmetgiently talked about a
different context or activity from the one they wa&ngaged in at the time.
Whilst shopping in the supermarket participants M@agularly describe home
food practices. Using data from both sets of in&avs served both to give a
more rounded account of individual practices anklighlight contradictions and
conflicts across those different contexts. Thigpthr will specifically address
the following research questions:

« How do individuals decide which foods to eat andkcand how does the

home environment shape these decisions?
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* How do routines-of-practice for cooking and eatognpare between

households and how might these be characterised?

* How do individuals label themselves in relatiorthieir cooking and

eating habits?

* How do these labels impact upon food related vahmelspractices across

contexts?

6.2 Home and privacy

When participants spoke of ‘home’, in relation tmking and eating practices,
they explicitly identified the privacy these spaefferded them. Supermarkets
were characterized by choice and special offergdmgumption norms and
expectations about the shopping experience (s¢ierséc2). Eating-out, in the
local food environment, was constructed as a pilynsocial activity for many
participants, often with eating as a secondaryidenation (see section 4.4.1).
Home, by contrast, was a place in which they cealin a relaxed way without
worrying about being observed by, or interactinthywothers. Unlike the eat-in
spaces described in section 4.4.1.1, home spacesied the opportunity for
people to concentrate on their food, enjoy it withimterruptions, and take their

time. As Dave describes below:

CT: Do you get tempted to eat out while you're in
Birmingham?

Dave: Very rare.

CT: Why is that?
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Dave: Half the time I just don’t bother to sit dm
somewhere and eat. | want be able to sit down eslex
and eat at my own leisure without having peopletsaf
staring at you all the time cos | feel you do thahen
you’re out.

(Dave, aged 45. Extract from photovoice interview)

Dave lived alone and, for him, eating at home aléolrprivacy and meant that he
could eat at his ‘leisure’. Eating is a very sbaigtivity and social context can
dictate how individuals behave and perform whemgawith others. Eating
alone lessens the performativity of the act andnadiaat norms for

‘appropriate’ eating in social situations need b@tadhered to (Roth et al. 2001).
In fact, many of the participants reported enjoy@aging alone at home. Sue, for
example, waited until her children had gone to sthad she was alone in the
house before eating breakfast so that she coulittaiut disruptions or

interruptions, as she explains below:

Sue: My cup of tea that I'm having with my toast
indicating plates 6.1 and 6.2 That’'s my breakfasthat’s
about half past 9, when they’ve gone off to schaod
everything.

CT: So why do you have your breakfast after tde kave
gone?

Sue: Cos I can sit and enjoy it then. Cos it'sestsful
first thing in the morning you know. Once they'reff to
school and that | can sit down and enjoy my breagtfand
a cup of tea.

(Sue, aged 49. Extract from photovoice interview)
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Plates 6.1 and 6.2: Photographs by Sue from her fdghoto-diary

Similarly, Jayanti waited until the house was entgjore sitting down to enjoy

a cup of tea and a slice of cake, as she explaitieifollowing extract.

Jayanti: Then | got home. Before the kids got tkalchad
a cup of tea and a cake indicating plate 6.3

CT: Very nice ...

Jayanti: Naughty. And, erm ... then more tea

CT: OK. So this is when you got home from wakihat
time is that?

Jayanti: Er ... about half 2, before | pick the kidsp.
CT: So you're at home on your own now?

Jayanti: Yeah. Just before I pick the kids up.h&ave a
cup of tea.

CT: Have you got quite a sweet tooth?

Jayanti: | have, yeah. Not so much chocolate lmaikes.
I’'m terrible. I've just had one (laughs).

(Jayanti, aged 45. Extract from photovoice intenaw)

200



Plate 6.3: Photograph by Jayanti from her food phat-diary

The quotes above illustrate the ways in which pgrdints used spaces of
home to avoid both the constraints of eating ina®@ettings and the presence of
other family members who could distract or intetrilfgm. Home is a private
site demarcated in terms of control over who magieuntered, the expected
range of activities and the appropriate modes babeur within it (Allan and
Crow 1989). Mothers especially, like Jayanti ane Slescribed waiting until
their children were out to eat their own food. iDetately seeking to be alone, in
order to enjoy eating, was also enacted by paditgpwhen other family
members were at home. Lauren, who described i€rratusehold routines-of-
practice (as will be explained in section 6.3.Xplained that as well as eating
meals at different times from the rest of the fgrsthe would also sometimes

take food into her bedroom to be alone and eat:

CT: Is that the pasta bake? Indicating plate 6.4

Lauren: Yeah ... with some cheese on the top.
CT: What time did you eat that?

Lauren: Probably about half 10

CT: Did you eat that on your own?

Lauren: Yeah ... | took it into my bedroom as well

(Lauren, aged 23. Extract from photovoice intervigr)
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Plate 6.4: Photograph by Lauren from her food photediary

However, for some participants the desire to ateawas a far more
pragmatic one. Adam, who was unemployed and lingemporary
accommodation, preferred to eat alone in his roorhat he did not have to

share food, as he explains below:

CT: That's OK. Looking at the photographs ....leeple

you have eaten with are D------ (friend) and yoonm and
your sister. But ... mostly you seem to eat on gaur ...
is that fair?

Adam: Yeah. Yeah ... cos if there’s people in nopm ...
and I'm not saying this in a bad way ... if therefseople
in my room. But ... like, if they’ve got nothing &n |
don't like eating in front of them ... cos | know #&y’ll
want, | know I'll have to offer them some, and the’ll
have nothing left. If I've got enough then | wilbffer it
around ... but if I've only got a little bit left ten | feel bad
eating in front of them, so I'll wait.

(Adam, aged 18. Extract from photovoice interview)

As discussed in section 5.3.1, Adam managed omydingted income. When
we went food shopping together in Asda he had 8mf/to spend and was not
sure when he would next be able to go food shoppiuged to which, the
nature of Adam’s temporary accommodation meanthbatas housed with

other young people in a similar situation, very f@iwvhich, he explained, were
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working or had much of a disposable income. Altiftobhe had formed
friendships with other residents, some of whomaterlintroduced me to, their
shared experience of limited incomes and food mmsigcoften made social
eating very impractical. For Adam, eating alon@disiroom meant that his food
would last longer, and he could avoid the potemiglense and feelings of guilt
that he associated with eating in front of his ped?rolonged episodes of food
insecurity have psychological and social effectsnolividuals, in that they can
often experience feelings of anxiety over theirdsoipply and engage in
disrupted or unsocial eating patterns and behasi@@onnell et al. 2005). By
eating in private Adam could conserve food. Ingktract below he describes
what he ate on the Friday and Saturday of the ptiatiy period. All the food

he ate was eaten alone and in his room:

Adam: Yeah. And then later on ... last meal of thay
(Friday) ... toast ..._indicating plate 6.5 Cos wherdb
eat all | have is toast. So then ... probably arourigh or
something.

CT: Indoors? ...just you there?

Adam: Yeah. | had 2 chocolate bars again and asg
of squash_indicating plates 6.6 and 6.7

CT: Itlooks like you didn’t go out all day. Laog at the
photographs | mean ...

Adam: No, probably not.

Adam: No ... this wasn’t the most interesting weekien
Then this is it for the day then, another 2 choctdabars
... probably about 6 ... with the squash

CT: All indoors?

Adam: Yes

(Adam, aged 18. Extract from photovoice interview)
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Plates

6.5, 6.6 and 6.7: Photographs by Adam fromfood photo-diary

home.

Jaspreet, like Adam, also gave pragmatic reasor@éferring to eat at
In the extract that follows he explains #&ting at home is cheaper:

CT: Is that (dinner)at home as well?

Jaspreet:. Yeah at home, always at home

Jaspreet via Translator: Everything at home

CT: Do you eat all your meals at home?

Jaspreet: Yeah, not too much shop. We don’t go
Translator: We ... Indian people, very, very rare gat.

CT: Why’s that?
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Translator: Cos what you make yourself is nothitige
what you buy from a shop, that's first.

Jaspreet: Indian people not shop

CT: So all of these meals (indicating all of thefographs)
are at your home?

Jaspreet: Yes, always.

Jaspreet via Translator: Another thing ... when y@o
out, you pay through roof and make your own it's eaper,
yeah. It's good cos you know what's put in. Mafgctors.
Most time you go Indian restaurant you won'’t seedian
people.

(Jaspreet, aged 60. Extract from photovoice inteiiew)

For Jaspreet, meals prepared and eaten at homduotarenore economical and
more trustworthy. Overall, home, in relation todoand eating, afforded
privacy and the opportunity to eat away from theegaf others. Home spaces
are arranged to facilitate privacy, as visitors,an residents, can be
selectively screened or challenged before theypamnmitted access to various
locations within the home (Allan and Crow 1989)pr Bome, this provided the
simple benefit of being able to enjoy their foodheut interruptions or
distractions. For others, this privacy was a reftrgm unwanted expense or
having to share food.
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6.3 Understanding behaviour in the home:

routines-of-practice for cooking and eating

This section addresses the ways in which partitgparganized, experienced and
described their food practices at home. Home amdly food practices were
talked about at length in the photovoice interviand the vast majority of
photographs that participants took were of foo@mat their homes.

Additionally, participants also talked about homieew we were shopping for
food during the go-along interviews. As discusieskections 2.3.3 and 5.3, the
situatedness of human activity and movement islyigdievant to understanding
how individuals behave and perform in particulanteats (Jackson and Thrift
1995, Takashashi et al. 2001). People have pdrimthsystems and develop
intricate mental processes that involve value natioh and the formation of

habitual behaviours and routine practices (Blaka.e2008).

The term routines-of-practice will be used agaithis chapter as a
framework to help characterise how individuals diésd their approach to and,
where appropriate, their participation in home foodtines. Shopping routines
were explained with reference to agency, plannmjengagement with the in-
store environment. Routines in the home can bifiegby the extent to which
they can be described as either collective or iddalised and complex. As
with shopping routines the role of agency figuredwly in the accounts
participants gave. However, whereas for shoppmdjmes-of-practice agency
served as a resource for planning and resistirsgare prompts to consume, in
the home agency dictated the extent to which pacgee food practices to
express individuality and exercise choice. Diffgiaed practices and personal
tastes were dismissed, within some families, asnmenient and subordinate to
the overall aim of arranging healthy shared famlbyals. For other participants,
recognising and meeting individual needs was pauatio achieving

harmonious and satisfying family food practices.
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Participants were often very descriptive abouthtbme food routines
that they engaged in, unlike those they talked tbod performed in the
supermarket. These patterns of behaviour wereusated very clearly and
participants often reflected upon them criticalhdan some detail. Participants
appeared to be much more aware and cognisantiofdbd practices in home

spaces than in consumption spaces.

The descriptions that follow outline how home fquéctices were
described. As with shopping routines-of-practeee(section 5.3) these routines
are not discrete or exclusive. Individuals anddetwlds sometimes deployed a
mixture of approaches that varied according toaazintext and events such as
special occasions. The approaches can be understgeart, as a spectrum of
typical practices ranging from individualistic tollective, which are
summarised in the diagram below (figure 6.1). fdwdines-of-practice
described here are (1) ‘erratic’, (2) ‘what we fgrand (3) ‘regulated meals’.
The most individualised and least planned of tlieaénes is ‘erratic’, as
individuals rarely cooked and ate planned or sharedls. The most collective
of the routines is ‘regulated meals’ in which indival and/or family eating
practices were regulated, planned and organizée. ‘What we fancy’ approach
was characterised by complex considerations, aetarfor individual choices,

and a heavy emphasis on shared family meal times.
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Figure 6.1: Routines-of-practice adopted for homeaoking and eating

behaviours
Individualised Collective
routines routines
‘Erratic’ ‘What we fancy’ ‘Regulated
meals’
/ / /
Higkvel of choice Low level of cheic
availalbbehousehold available to household
members rbens
6.3.1 ‘Erratic’

This routine-of-practice is highly individualisedagone in which food

behaviours were used as a means of expressingdodivchoice. ‘Erratic’

routine food practices comprise impulsive cooking aating behaviours.

Rather than having regular or planned eating prestithese participants

described eating erratically, making impulsive dexis about what to eat and

often skipping meals altogether. Participantslygstanned meals, although

they sometimes ate meals planned and preparedby faimily members. Some

participants described at length how members of tamily typically ate

different foods at different times. Although afltbe participants reported eating

shared meals with others at some point, those ctegised here as having

‘erratic’ home food practices made the fewest exfees to this and often ate

alone, as is illustrated in the extract below:
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Lauren: Yeah ... ... Friday night, that's my tea indating
plate 6.8 That's sweet and sour chicken with rice.

CT: Did you cook that?

Lauren: Er ... mum, but it's only out of the microwee.
One of the microwavable ones.

CT: Did everyone else have that?
Lauren: Probably not, no. We all have different.
CT: How do you manage that?

Lauren: It's organized chaos. When you walk thrgh
the door you eat or you have it later.

CT: Do you have to get a lot of frozen stuffacloht?

Lauren: Er yeah, we eat a lot of frozen stuff angy.

(Lauren, aged 23. Extract from photovoice interviev)

Plate 6.8: Photograph by Lauren from her food photediary

Here, Lauren describes how her family would typicaht at different times and
that she preferred to take an impulsive, rather filanned, approach to
decisions about food. She went on to comment that:
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I'll go home and my mum will be like ‘what do yowant
for your tea?’ and I'm ‘I don’t know’ and then I'm
‘Where’s my tea?’ and she goes ‘| don’t know whaiu
want so | don’t know what to cook.” ... ... ... l just .l.
don’t know. You know how sometimes you feel likand
I'll have that or ... sometimes | can sit there andl think
‘Oh, | can’t be bothered to eat. I'll ... I'll have..” |
don’t eat, I'm not hungry. | have hungry patcheshere |
don’t get hungry. Like, when I'm here (at work) .when
| sit down to eat I'll sit down to eat ... but | ddrntend to
get hungry. But then I'll go home and I’'m not hugry.

(Lauren, aged 23. Extract from photovoice intervig)

Lauren described her eating practices, above ragcein the sense that they
were dictated by hunger, cravings and potentiarefather than habit or
routine. However, there were some regular foodimes within the household

that she mentioned throughout the interview, faregle:

Lauren: Yeah. | have dinner with my mummy.

CT: Does your mum do most of the cooking at home?
Lauren: Yeah ... she has no choice.

CT: Do you all sit down together and eat?

Lauren: No, cos my brother comes in about halfand
he’ll have his tea and we all have something dikett
anyway. | mean my dad waits to a lot later to hdws tea
cos he cooks his own curries so ...

(Lauren, aged 23. Extract from photovoice intengw)

As this extract demonstrates, Lauren sometimewigtteher mother, who did
most of the cooking, although their home food pcastremain characterised by
descriptions of everyone eating different thingdifierent times. Individuals
within the home made decisions about what to es¢dan personal preferences,
practices and concerns rather than collective oifdsauren or other family
members did not want to eat the food offered bynhether they would eat out

or prepare their own meal or snack.
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Conducting photovoice interviews with participamiso described these

sorts of practices could be quite challenging ayg tiften had difficulty

remembering what they had eaten on particular daglsvere sometimes unable

to identify the foods depicted in their photo-déai In the extract below, Pamela

demonstrates this problem:

Pamela: ... | can’t remember what day it is now, I'ved
idea_indicating plate 6.9.

CT: Ithink it's still Friday

Pamela: What did we have? Friday evening ... erm ...
| can’t remember what this is. | have no idea. @heason
| got orange juice is because | got iron tabletscamy
mate says if you put iron tablets with orange juite
dissolves a lot better. That's the only reasoru@s) Yeah
the orange juice, otherwise | wouldn’t bother.

CT: So this dinner indicating plate 6.9....

Pamela: | don’t remember what it is
CT: There’s some sort of veg

Pamela: Its vegetables. | think it was any vegdeah It's
probably just veggies and stuff. Cos it’s like Hay
evening | come back from Kids Club and it’s just
something to eat and it's more than likely veggiefs. |
don’t think it was meat

(Pamela, aged 42. Extract from photovoice intervig)
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Plate 6.9: Photograph by Pamela from her food photdiary

In her photovoice interview, Pamela described ditétestyle. Although she
was not in paid employment she did voluntary warnkd number of local
organizations and spent a great deal of time wathelxtended family or at
church. Her food practices were erratic and eatiag often done quickly and in

between other activities, as she explains:

CT: And you say this is on the wiadicating plate 6.10
Where’s on the way?

Pamela: | was legging it and | grabbed that whaasvin
the fridge and | took that with me

CT: And you ate that at Food Bank (where she \tekned)?

Pamela: Yeah

(Pamela, aged 42. Extract from photovoice intervig)
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Plate 6.10: Photograph by Pamela from her food photdiary

Pamela ate irregularly and rarely planned meating is something that
she fitted-in rather than organized her activitesund. Food and eating was not
a priority for her and she consistently describmsbtifas an afterthought or
secondary consideration. As with Lauren, she diddepict cooking and eating
as particularly significant activities. Both pampants attributed their attitudes
towards food as a direct result of their lifestyl&arde (1999) explains that
these types of practices are explained by bothnpatig and symbolic concerns.
In one way, they reflect the declining cultural ionfance of eating regular meals
in the home in postmodern times. Also, erratic emavenience eating
behaviours are a provisional response to the pmublaf scheduling everyday
life (Warde 1999). Both participants seemed tachttittle importance to eating
regular meals and both reported difficulties inestiling regular eating times.
Pamela described quite a hectic lifestyle, desptebeing in paid employment,
and had a wide range of voluntary and communityradments. Lauren
worked varying shift patterns in childcare, meartingt she ate at irregular

times.

By contrast, Adam explained (below) that his ecrafiting practices
were a result of living on a restricted income @¢ial security benefits rather

than a matter of life-style:
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CT: Do you normally have breakfast?

Adam: er ... it depends on what | have. Sometimes |
probably won't eat like till on the night. It depels on
whether I've got anything ... cos ... er ... | don’t relgl
plan anything food-wise ... cos its money ... its wheth
I've got it or not. If I've got it then I'll havesomething.

If I've got bread then I'll have toast. But ... like.. |
haven't had Bread since then_indicating plate 6.{laughs)
because | haven’t had any money.

CT: When do you get your money?

Adam: | get some tomorrow, but I've only got £3blast
me two weeks cos, erm ... my (mobile phone) contsact
come out this week ... for my phone. So I'll onhave
£35 to last me 2 weeks ... so that's going to beally like
noodles diet probably (laughs).

(Adam, aged 18. Extract from photovoice interview)

Plate 6.11: Photograph by Adam from his food photatary

As he suggests in the above extract, he eats W#eyith the few days before he
receives his social security benefit. As with lesuand Pamela, eating regular
meals was not a priority for Adam. His photovaiaterview revealed that his
diet consisted overwhelmingly of toast, instantaies and chocolate biscuits,

most of which (as discussed in section 6.2) helatee in his room.
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Adam: My breakfast, yeah ... erm ... Asda chocolate
biscuits_indicates plate 6.12 ... erm just like défjee
biscuits with chocolate on.

CT: Oh,right ... do you get them in a multi packi?ere
are loads in your photos ...

Adam: Yeah, you get 20 for a pound ... so, so itfisght.

(Adam, aged 18. Extract from photovoice interview)

Plate 6.12: Photograph by Adam from his food photatary

Unlike Lauren and Pamela, he was not happy witle&isg practices. Adam
talked about the regular cooked meals he had whdndd at home with his
mother and explained, below, that he would likedopt similar food practices if
he could afford it:

Adam: No ...money. It's all about money. If I hagpu
know ... If I had a job and a good income then | wall
(cook). I'd do it more often cos I like cooking. like nice
meals and that, but ... | can’t afford it (laughs) .... ...
cos my mum obviously cooks meals every day andyel,
| can’t do that but .... But If | had a job | would d that.

(Adam, aged 18. Extract from photovoice interview)
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‘Erratic’ food practices appeared to be more ofi@ice for some
participants than others. Some enjoyed an indalistic approach and eating
what and when it suited them, like Pamela. Howgeotters, such as Adam,
described eating erratically and alone as a fofogrcumstance rather than a
deliberate approach or preference. The cultuealditowards more solitary and
individualistic eating practices, like those delsed by the participants above, is
well documented (Bove et al. 2003, Jerome 1976eag2005). As discussed
in section 2.4.1, this increase in individual piaes and decrease in family meals
has been identified as contributing to poor heaitth socialisation and has also
been discursively constructed as a moral issueatigie of a decline in family
values. This trend, however, can also be ratisedlas a response to changes in
the broader and sociefalod environment, as a social-adaptive reactioor. F
example, when social and environmental conditi@verely limit the food
supply, diet and consumption patterns adapt acoghgd{Jerome 1976). An
increase in individualised food practices can lgareéed as social adaptation to
an abundance of food and food choices.

6.3.2 ‘What we fancy’

This approach, like the previous one, also entaliggh regard for individualised
food practices. It is so named because the paatits who employed it
frequently explained food choices and practicasims of what they and other
family members ‘fancied’ eating. It is differehipwever, from an ‘erratic’
approach in that this routine-of-practice placeebfjvalue on communal eating
and, in particular, ofamily meal times Even if family members were all eating
different types of food, the participants who adajthis approach were
determined to ensure that they ate together, asdyf They rationalised their
food practices by referencing individual likes ahslikes and assumed full
responsibility for catering to their family’s persa food preferences. All of the
participants who described their food practicethia way were mothers with
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children living at home and all reported doing mafsthe cooking for the
household. This is not particularly surprisingegivthat, in most households, one
adult typically has the primary food role, with rets twice as likely as fathers
to say that they held this role (Blake et al. 200@jomen continue to be held
largely responsible for domestic food preparatieenewhen in paid employment
(Gofton 1995).

‘What we fancy’ represents the most complex andifAayered of the
three routines-of-practice presented here. Thicgaants quoted below tried to
combine the often conflicting aims of meeting ewery's particular tastes and
needs while simultaneously trying to ensure thatitbusehold ate family meals
together. This complexity is reflected in the aextrbelow from Caroline, a
mother of two. She explained some of her familyghly specific and

individualised food needs:

Caroline: Erm ... both T---- (eldest son) and | wiat
the yolk of an egg but not the white, don't likee
white (laughs). It's ridiculous ... erm ... J---
(youngest son) and | both love cheese. T--- and-S
(husband )hate cheese. So | can't kind of do dnwty,
you know. Things like pasta bakes are out the domv.
Er ... T--- and | both love pasta and rice, S----lheat
pasta and rice. J--- won't. Erm ... T--- loves b&aon
toast, | mean he’s quite happy with beans on toakin
quite happy for him to have that because that’sitgu
good. And | do buy the low sugar beans... but | do
buy the low sugar. | do worry about S---- cos Ihe’s
Scottish. He was brought up withs of salt.
Everything has mounds of salt. So | do have toteva
his intake and | do buy low sodium ... is it low $gou
can get? And | buy that. Erm ... T--- will eat ...eh
loves bacon and chicken, steak. He’s quite goothw
his you know. I'd say T--- and | are quite simian
our food tastes.

(Caroline, aged 52. Extract from photovoice interiew)
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As can be seen, Caroline outlined some comples kel dislikes and described
how this made preparing shared meals, and tryirgramge communal eating, a
challenge. Despite these difficulties, and in casttto those deploying ‘erratic’
routines-of-practice, family meals were very impottto her. As she went on

the comment:

Caroline: Yeah, | do try for us all to sit for ouevening
meals. Sometimes if S----'s working late, I'll 1 give J--
his and he’ll have it in his room or he’ll have inh the
living room. Er ... and I'll have mine in the kitche.
Sometimes ... at least 3 times a week we’ll eat togjet

(Caroline, aged 52. Extract from photovoice interiew)

Catherine, a mother of one, also described faméglsas very important, and

she tried to get the household eating togethermgaar basis.

Catherine: ... cos we do tend to ... We try and eat
together probably ... probably 4 or 5 times a wedkke
of an evening as a family.

(Catherine, aged 37. Extract from photovoice interiew)

In order to facilitate family meals, these partasips reported often
having to cook different meals for individual menmef the family. The
gendered nature of these findings resonates witketbf Blake and colleagues,
who found that mothers reported using food choaq@ny strategies such as
skipping meals and ‘treating’ children with fooddncourage good behaviour
more than fathers did. Fathers described feweltessdvaried food choice
strategies (Blake et al. 2009). Responsibilityrfanaging and organizing
family food practices, in this study, appears taenaf a concern for mothers
than for fathers. To further illustrate, here, Smenother of two school-age

children, talks about the meals she prepared fochi&lren and partner:

218



CT: So do you end up cooking different dinners fo
everyone?

Sue: Sometimes | do, yeah. Sometimes it's a cdsge
all have the same thing but most times it's someth
different cos everyone’s got different tastes

CT: So do you mind doing that?

Sue: Sometimes it gets me down but you know, éhgiu
go.

CT: Do you ever end up cooking more than 2 tlings

Sue: | can do yeah. | can do. You know like E--and
L----- (daughters) might have different, | coulddve
something different and P--- (partner) could have
something different if he’s around like, so ... yeah

CT: What might that involve then?

Sue: Well, like ... the girls could have like pastdhey
like spaghetti and meatballs ... erm ... | could do
something like a bacon sandwich or whatever. Reeuld
have fish er ... L------ could have a pie from théip shop
or an Asda pie you know.

CT: Do you do all the cooking?

Sue: Most of it yeah

(Sue, aged 49. Extract from photovoice interview)

She went on to comment:

...l look at it this way, I'd rather them eat somatiy they
want cos if | do them something they don’t wartigly
ain’t going to eat it are they? At least | knowthey
wanted it they’ll eat it, they ain’t going to wassit.

(Sue, aged 49. Extract from photovoice interview)

219



Similarly, Caroline described preparing multipleaisefor one sitting:

Caroline: and ... ... | even cook 3 or 4 different misa
some nights ... because we’re all so fussy ... ... ...

| think right we haven't had this for a while, wé’
have this.” Well, you know cos it can get veryrsay
can’tit. | mean they don’t say anything but sotmaes
they can be a bit ‘oh’. I'll go ‘right, I'm doingso and
so.” ‘are having that again?’ ‘OK’ Then I'll @
something different. But you run out of ideas,
especially with ... when you've got to make not just
one meal but you're doing 2 or 3so ... ...

(Caroline, aged 52. Extract from photovoice interiew)

As demonstrated above, organising family food jcastcan entail a perpetual
negotiation and renegotiation of eating behavieund preferences between
immediate family, extended family, and househokidents (Wills et al. 2008b).
The cooking practices described by the participardgscomplex and labour
intensive. They require a great deal of considamapreparation and planning.
These participants took responsibility for the dogkand eating practices of
their partners and children and described tryingnsure that they ate regular,
healthy meals. Once again, these findings echgetbbBlake and colleagues
(as cited above) who reported that the mothersititeyviewed placed a high
value on providing healthy meals for the familymgzared with fathers who

reported being content to just participate in fgmileals.

The mothers who described ‘what we fancy’ routinépractice were
very much concerned that others ate and enjoyenhéads they prepared.
Catherine, for example, talked at length of theangnce of eating together.
When she was not working part time she typicaléylar day time meals with

her nursery-aged daughter, as she explains below:
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CT: Do you make a conscious effort to eat theestimmgs
K--- (daughter) eats?

Catherine: | find | have to. If I try to give hesomething
different she doesn’t want it. She wants the saaseme.
It's irritating at times, when | fancy somethingral she
doesn’t want it but | know if | make her something
different she’ll want what I've got so ... ... so Ine to
just make whatever she wants and | just have thatmean
| like the soups you get ... like the Covent Gardewups
... and I'll say ‘we’re having soup today’ and shetsappy
with that ... soup and toast for lunch.

(Catherine, aged 37. Extract from photovoice inteview)

Catherine reported that she tried to eat the shings as her daughter to

encourage her to eat and to set an example. Asecaaen from the quote she

would sacrifice eating what she ‘fancied’ becausedaughter wanted to eat the

same as her. It was the daughter who chose wieatt@lbeit from the options

her mother presented. The participant made theooammise between meeting

her daughter’s individual preferences and the ddsiengage in collective food

practices, to share meals.

In a similar vein, Collette, a mother of five, gaaecounts of cooking

family meals to suit the preferences expressedebylhildren at the expense of

her own:

Collette: ...... I said ‘Was it OK?’ and | said ‘Do’
worry; I’'m not going to make it every week.” | dichake
that once, found something they liked and had ieey
week and they got sick to death of it. So, I'varieed from
that one. This was meatballs night indicating péa6.13.
And it ended up with no pasta, just the meatbalssauce
which was a jar plus shop tomatoes ... so | did adthe
fresh to it, and garlic bread which | suppose wa&®@ut
to me isn’'t very filling. | mean | didn’t have theneatballs,
| just had the sauce but | didn’t do myself somespa to
go with it. But it ruined it for me cos | was loakg
forward to something ... | even grated the cheesedgto
put on top of the meatballs but it just didn’t happ.




CT: Why didn’t it happen?

Collette: Well, they had no enthusiasm for itl'll'do
some pasta.” ‘No.” ‘I'll do some meatballs.” ‘N. ‘Well
eat them now I've cooked them.” ‘OK.’

CT: So who ate that then?

Collette: M----- (son) didn’t. Well actually heta garlic
bread and sauce and he had grated cheese on higlitie
have that. But V----- (son), D----- (daughter) ang—
(daughter)did have the meatballs and that sol.had
more or less the same as M-----. Meatballs hadhéoeaten
though, cos as | said they’d been in the freezer tmo
long and they needed to be cooked cos | needed rfmom
the next time | did the shopping (laughs). But er it was
an idea I'd had and | kept bringing it up every niig.
‘Shall we do the meatballs tonight?’ ‘No.” ‘Shallve do
the meatballs tonight?” ‘No.” ‘Oh, I'm not asking I'm
going to do it now.” So ... but that failed ... anddo, |
ask them for ideas.

(Collette, aged 44. Extract from photovoice interiew)

Plate 6.13: Photograph by Collete from her food phto-diary

As the extract revealed, Collette recalled beimy @sappointed that her
children’s preferences prevented her from cookimegrheal the way she would
have preferred. As with Caroline, she expressissae to provide the family

with choice and variety, to avoid making them thme meals over and over
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again. She takes responsibility for providing @egand enjoyable diet through
shared family meals. In addition, the participahts described these sorts of
practices talked both about the work they did teuea their families ate meals
together and the financial cost of catering to yope’s preferences. In a further

example, Caroline describes this work and the icoste extract below:

Caroline: ... My friends say ‘you must be mad ... it
must drive you mad.” But you get used to it. Ahd
just like them to eat and to be happy in what they
eating and as long as | know they’re having
something healthy then I'm happy. My food bill's
extortionate. You should come shopping with me
(laughs).

CT: How much do you think you spend on average ...
on a shop? ... in the supermarket ...

Caroline: Er ... I do a big weekly shop, which is
anything ... can be anything between £130 and £180
a week. But if | spend £130 you can guarantee I'm
back out spending 20 ... you know like. | spent £14
last Wednesday and then before | went to Asdadrgp
about 20 quid on bits, and then | spent £25 lagjim.
I've got to go shopping tonight. There’s no milk,
there’s no squash, so ... ...

(Caroline, aged 52. Extract from photovoice interiew)

Collette also expressed her frustration at the absteeting her children’s

dietary needs and demands:

CT: How much do you think you spend a week on
shopping?

Collette: At least £100, definitely. And what tgae is
that it's nearly always on next to nothing.

CT: What do you mean?

Collette: Erm ... most of it goes on breakfast bahning
like ... silly things, what I call non essentials. &I ...
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to be absolutely honest I think one breakfast baday is
enough and I'm trying to cover everybody and it'smg.

(Collette, aged 44. Extract from photovoice interiew)

The participants quoted above were acutely awatieeoindividual likes
and dislikes of their families and worked very heowenmanage and accommodate
them. A comparable trend was reported by Mill&9@) in his ethnographic
study of shopping in North London. He encountexexdre of households in
which mothers subsumed their individual needs artepences to those of the
rest of the household, including food shopping emaking practices. Far from
being passive in nature, Miller depicts these jicxastas high-agency in many
respects. The mothers he interviewed did notjugtand cook uncritically to
meet with the preferences and desires of theirdtmld, they sought to manage,
influence and change the behaviours of their fami(Miller 1998). Indeed, the
approaches described by the participants of thidysare not reducible to a
simple matter of them uncritically responding te fireferences and demands of
family members. Rather, they tried to negotiatemadood practices that kept
everyone happy and at the same time were sufflgibetlthful and delivered in

the format of family meals.

6.3.3 Regulated meals

The final routine-of-practice presented here igabi@rised by a regulated
approach to cooking and eating. Participants wepayed these planned and
organized routines came from a variety of househtlattures, with some living
with their families and others living alone. Thgxseticipants living alone
regulated the times and cost of their meals, beimgiful to avoid wasting food.
For families this approach was highly collectivenature, with family members
eating regular shared meals together. As withvwheat we fancy’ routine-of-
practice, a high value was placed on family meats@mmunal eating.
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However, in this approach, individual preferencesemot catered for and a low
level of choice and individual discretion was exsed by family members.
Careful planning, repetition of successful meald arsomewhat autocratic
approach to choices about food were frequent festof participants’ accounts.

In the following extract, Jayanti demonstrates gusit when she

explains how she organizes and prepares her famigals:

CT: Some mornings you have cereal, other mornings y
do them a cooked breakfast?

Jayanti: Not a proper one. We don’t have bacon or
sausages. Love egg. Boiled egg, scrambled egg,
sometimes an omelette.

CT: How do you decide what to do them for bredRkfas

Jayanti: |just try and vary it. One day we’ll ha
scrambled egg, one day we’ll have boiled egg.

CT: Do they get to choose at all?

Jayanti: No

CT: And do you always eat the same things at timeak?

Jayanti: Yeah. Yeah. | make them ... I'm not cookj
different things (whispered)

CT: Do you do all the cooking?
Jayanti: Yes
(Jayanti, aged 45. Extract from photovoice intenaw)

Like Collette and Caroline in the previous sectidayanti’s children also had
specific food preferences and dislikes. Howeveytappeared less exacting
than the ones described by those participantss@e®n 6.3.2 ‘what we fancy’).
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Also, she talked about individual likes and distike less detail and appeared to

attach less importance to them.

CT: Do they (children) ever complain about alliegtthe
same thing?

Jayanti: No. On the whole they are good, to benbet.
They eat what's in front of them. Except my eldgsé’s
... he prefers meat, he doesn't like vegetables. |Hsit
them like a dinner, but like certain curries and itiigs he’s
not ... it's not meat. My husband’s like that. Ihere’s
not meat there ... He'll eat it but he’ll have a groaand a
moan. Like today, I'm cooking pasta. I've justasted
doing the pasta and he doesn’t ... no meat in it. €30’t
want it.

(Jayanti, aged 45. Extract from photovoice interiew)

Jayanti consistently described preparing only oealrfor the whole family as
more important than catering to individual likeslafislikes. She had the final
say as to what was served at meal times. Althebhghwvas aware of individual
preferences and dislikes she did not really fatttese in to the planning and
preparation of meals, adopting a rather autocegiiroach to choices made

about food.

In a further example, Lisa and her husband too&rg grganized and
regulated approach to planning and preparing nieatkemselves and their
three children. Over the years they had comphet bwn recipe book, in
which they recorded recipes for home cooked méalg had tried and liked, as
she explains in the following:

CT: Is that quite typical then, that you'll all ha the same
thing for dinner?

Lisa: We always do the same. The only thing wa’'tldo
the same is when we have curry because my son canno
stand curry, so I'll do him something different.
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We've got a big recipe book now ... with all the tigm
that he’s cooked and it’s been good (laughs). Hetsn
personalised recipe book (laughs) ... ... ... | do the
shopping. Because | plan the meals for the weekl dnell
him what to cook (laughs). | know what I've gad buy
you see. So | go through the recipes, oh we nded,twe
need that. But we grow a lot of the stuff oursetyso ...
like the chilies and all the herbs ... ... ... ...

So that's a Saturday. Sunday’s always the roastrair
and ... and ... | don't know. We do chicken one day a
week. We do sausages or bacon one day a weekofish
day a week and the ... the red meat. So we try agepkit
... but we vary the recipes obviously, otherwise tigey
sick of the same thing every week wouldn’t they®a¥.

CT: So ... (to Lisa) You'll plan out what meals-Bs-
(husband)going to do. Then you'll do the shoppinghen
you'll ... what ... like give him a list of what melass
doing? How does it ... how does it work?

Husband: Sometimes I'll just come home and thete’l
just be a recipe on the side and I'll know what I'aoing,
right. That's what we’re cooking.

(Lisa, aged 38. Extract from photovoice interview)

Lisa selected which meals the family would haverfite recipe book and
shopped accordingly. She did some initial prepamaand left the ingredients
and relevant recipe for her husband, who cooketthalevening meals. This
very organized and regulated method of performargify meals ensured an
entirely collective approach to household food picas. The parents jointly
took responsibility and divided tasks between théndlividual tastes were
catered for to an extent, as can be seen aboveydsitmeals were shared with
all the family eating the same thing. The famitysed a meal every night,
which they described as very important to familg.liIn fact, they placed a high
value on all the family eating the same food asd;an be seen here, were quite
critical of their extended family, some of whom kaemore individualised

approach to home food practices.
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CT: Do you have the same sorts of things wheRitle
have their friends over as you would ordinarily?

Lisa: Yeah. I don’'t do separate meals. So thdyoordeal
is G----- (son) when we have curry.

Husband: Yeah and | don’t mind that cos he’s triéda
few times and he ...

Lisa: He'll try it, yeah. He’'ll say “I'll have arother go.”
But no, we’'ll always do the same and if they dolike it

then it’s tough, (laughs) tough love. But its woel cos

now G----- will eat anything except the curry.

CT: Have they all got fairly broad palates thenitl\Wiey
try most things?

Lisa: Yeah. Yeah. We've never said ....
Husband: Yeah. All of them hate broccoli

Lisa: (laughs) Yeah, cos his mum did. Didn’t she®h
yeah, we make them eat their vegetables. Oh difini
But his (Husband’s) mum was very different to usasn’t
she? She would do separate meals for each merober
the family because one didn't like this and one ditllike
that and | said “I just ... I just can’t”. How can wpu do
that when you've got 3 kids and you work and | sém,
this is what we’re having and if you don't like then
you’ll go hungry.”

Husband: She still does it for my big brother, che still
lives at home.

CT: How old’s your big brother?

Husband: Older than ... nearly 40!

(Lisa, aged 38. Extract from photovoice interview)

This approach to cooking and eating practices diféered from the
previous approach in that pragmatic concerns ssdwost, waste, health and
time were consistently positioned by participarstsreore important than
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enjoyment of food or individual tastes. Theseipgrants appeared to have a
less emotional relationship with food and oftereayypragmatic one. For
example, June, a retired nurse, who lived alongla@gxed to me how she
decided what to cook and eat on a daily basis:

June: ... | have a couple of friends who have allogmis
so | can get vegetables from them. | had that viadpe
curry it was made from ... that was made with stufbin
their allotments.

CT: And this is your dinner? Indicating plate 6.14

June: Vegetable curry, yes.
CT: And you made this yourself?

June: 1did, yes. | made a big thing and | putelrest in
the freezer.

CT: Do you do that often?

June: Er .. no, it depends how many vegetables and
things I've been given. But | do tend to mix theump with
the rice and stick them in the freezer with the éjcyou
know, instead of making another lot of rice ... ... the
are red beans.

CT: What other sort of dishes do you tend to gamkself?
June: | would have rice with ... | eat a lot of gad. Sort

of garlic and onion sauce and mixed vegetables, vavar
vegetables I've got really ... ...

(June, aged 69. Extract from photovoice intervieyv
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Plate 6.14: Photograph by June from her food photatiary

June reported that she had a number of friendsadlibtments who regularly
gave her fruits and vegetables. She incorporaiedrito her food practices by
making decisions about what to cook dependent aat fwesh fruit and
vegetables she had been given. When she hadeadargunt of vegetables she
would cook one large dish and then freeze theuef) as she describes above
with the vegetable curry. This pragmatic appra@cbrganising meals is centred

on what is readily available rather than what isiicel.

The ‘regulated meals’ routine-of-practice, enthidehigh value on
avoiding the waste of both food and money. Asuiised in section 6.2, eating
meals in the home was consistently described asyaofvsaving money.
Participants, like June, expressed a preferencediimg at home and described
economical home food practices. Clifton, for exéampxplained that he would
rather eat at home, as opposed to eating out, bet¢suwanted to avoid wasting
the food he had at home. Once he had purchasddlike the burger rolls

talked about below, he made sure than he ate #lbefore it went off:

CT: Looking at this ... it seems like you eat mbgbar
meals indoors. Is that typical?

Clifton: Yeah ... it's typical that | eat indoors ..Today |
haven't had any lunch. I've got ... erm ... haven't ka
any lunch today I'm
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... I'm eating on the move. On the go.
CT: Do you prefer to go home and have your lunch?

Clifton: Erm ... | wouldn’t say | prefer. It's jus that ...
er ...it's just that | know ... | know that food is dmitely
there. I mean | don'’t like to waste things ... ifmh ... if
I’'m buying something for myself, say, you know . ather
than just chucking it out in a week ... just use.it just
use it and don't ... don’t sort of throw the food ay and
wait for it to go rotten.

CT: Is this your lunch? Indicating plate 6.15. &8s and
rolls?

Clifton: Yeah. Yeah ... | had too many rolls. Yaee |
bought these for the beef burgers (laughs). | hia
many.

(Clifton, aged 43. Extract from photovoice intervew)

Plate 6.15: Photograph by Clifton from his food pheo-diary

Another participant, Dave, who lived alone exprdssenilar concerns
about waste and tried carefully to ensure thatdsel @ll the food he bought
before it went off. This often entailed eating #ane or similar meals for
several consecutive days, as demonstrated heeedeshribes some of the meals
he cooked in the photo-diary period:

231



Dave: Spiced potato wedges ... spicy potato wedgesed
chicken and them er wraps ... they’re just like erm like
a ravioli filled with cheese and garlic.

CT: Right ... and this second photo indicating pRitks ...
is that’'s the same day (Thursday)?

Dave: Yeah. | had the rest of the potato wedged a
that’s like er ... chicken breast wrapped in breaduonbs
filled with cream cheese and garlic ... as an altetne to
a chicken kiev. I thought I'd have the cream chees
instead.

Dave: Yeah, normally is | cook something | cookrfo.
because | ... | mess about with food anyway, | cooles
things together ... that'll do me for 2 or 3 mealstreer
than just the one meal. Otherwise there’s no pome
doing that. | might as well open a tin of beanslim on
my own.

Dave: Yeah ... That is chicken breast left from Thagtay
... basically what that is _indicating plates 6.17 a6dL8 ...
that’s chicken breast fried up, chopped up and pait
mayonnaise

(Dave, aged 45. Extract from photovoice interview)

Whilst talking me through his photo-diary, Dave kped how he used the
same basic ingredients to make meals on Thursdhifaday. As can be seen
(plates 6.16, 6.17 and 6.18), the meals he atbasetdays were very similar.
‘Regulated meals’ routines-of-practice entailecaswhat different approach to
cooking and eating than those depicted in the pusvsections (6.3.1 and 6.3.2).
Although these participants talked of enjoying tleod they rarely cited
impulse or individual preferences as factors aifgctheir home food practices.
They appeared to base their food choices on magmmatic factors such as

waste, time and cost.
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Plates 6.16, 6.17 and 6.18: Photographs by Daveiindis food photo-diary

The spectrum of approaches demonstrated by pamtitspin the sections
above, varied in terms of agency, collectivismjvidbalism and in the
interpretation and enactment of family meals. fbme and family
environment offers one of the most intriguing cetden which to study food
practices because it is the site of both individual collective practices. The
food practices performed in these sites play aronapt part in the production

of identities and the negotiation of relationship@/alentine 1999b).

6.4 ldentity and eating practices

Food practices can be used to construct and maiitantities. Food related
identities can be described as the use of consiséerative to explain food and
eating practices (Bisogni et al. 2002). Many @& garticipants explicitly
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labelled themselves in relation to their eatingcpcas; they adopted and
performed food-related identities. These id@ditvere underpinned by
specific discourses, values, preferences and peactiln some cases the
identities described were highly performative, imsistent or context specific.
For example, five of the participants had, at spmiat, been vegetarians and all
of them constituted ‘being’ a vegetarian in slighdifferent ways. Three of the
participants observed religious dietary practiaese(Sikh, one Hindu and one
Muslim). In passing, participants often describagling a ‘sweet tooth’ or being
a ‘'snacker’ or ‘picker’. Although a variety of fdaelated identities were talked
about, including being a ‘food lover’ or an ‘easyas’, two particular and
detailed identities emerged from participant’s dgsions: ‘fussy (or ‘picky’)
eaters’ and ‘healthy eaters’. These identitiespeliad or rationalised certain
behaviours and beliefs and had both positive agdtha connotations for

participants.

It is important to note that these identities wadiseursively constructed.
They do not necessarily indicate consistent fo@ttires; rather, they are based
upon consistemarrativesof food practice. Therefore, an individual ideyitiiy
themselves as a ‘healthy eater’ may not necessaslptain a ‘healthy’ diet,
rather they consistently talked about their fooaicfices as being ‘healthy’,
regardless of what they actually involve. Partcifs frequently described food
practices that changed depending on the contexwikee performed in.
However, they rationalised them within consistemtatives about their food
related identities. Returning to the example dfisientified ‘healthy eaters’,
these individuals often explained away their congstimn of high energy and
convenience foods as exceptions to an otherwidéhgesiet or as being
nullified by other healthful behaviours. Food prees and narratives can be
used to construct and maintain identities. In Wwiuase, identity is a process, a
matter of external negotiations between oneselfaihdrs (Smit and Fritz 2008).
Accounts and rationalisations of food behaviouet Hre framed within

particular identities, such as that of being asfu®r ‘healthy eater’, are a way
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of making sense of varied and disparate practindgeoviding continuity (Smit
and Fritz 2008). They are also a means of positgpaneself in relation to
discourse (Edley 2001).

6.4.1 ‘Fussy Eaters’

‘Fussy eater’ identities were talked about by rohéhe participants, four of
which ascribed this identity to themselves; Lau@ane, Tracy and Caroline.
‘Fussy eaters’ were characterised by numerous tiegaand even severe dislikes
for certain foods, properties of foods such asutexand smell, methods of

cooking, and portion sizes. As Tracy reveals sdhtract below:

Tracy: That's the thing ... because | don't eat salsor
many vegetables ... the only vegetables | really i&ke
potatoes and carrots. That's it, so I'm very lirad in
what | can have and it's just because | just dotike them
or textures as well, some textures. Like eggs, auiegg in
my mouth | can physically ... eurgh. But then I'have
something and people will think ‘well, you'll eahat!

Like I'll have mint sauce with anything but lamb @ughs).
Only cos | don't like lamb. So, | am very strangéen it
comes to eating.

CT: What other things?

Tracy: Erm ... it would be things like lettuce antiém
type of things. If | do have vegetables like caisahey
have to be really well done because | can’t stamdnchy.

(Tracy, aged 33. Extract from photovoice interview

Here, Tracy describes her dislikes in very strargs. Just talking about eating
eggs provoked a physical response from her andhgheked retching as she
said’l can physically ... eurgh’ Lauren, in the extract below, spoke of her food
dislikes in similar terms, talking of how drinkingater could make her feel

physically sick if it was not cold enough.
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CT: Do you ever drink water?

Lauren: No ... it makes me feel sick. | can only l.can

only drink water if it's virtually just come outtte freezer

and it's not frozen. Ice cold ... and I'll only dnik that in

the summer and I'll think ‘oh, ice cold glass ofater’ and
then I'm like give me the juice, give me the poweird. |
can't drink still.

(Lauren, aged 23. Extract from go-along interview)

Similarly, during her go-along interview at Warljoods Golf Café, Diane told
me that she could only eat cooked food when ithds As soon as it started to
cool it ‘turned’ her stomach. During the coursehd interview she ordered and
then ate egg on toast. However, she did not fithishmeal (plate 6.19) because

it had gone cold, as she explains below:

Diane... and another thing | do ... | eat fast as well. |
eat really fast because | don't like it when it g® cold.
This is really strange isn’'t it? | don't like hotood when
it goes cold ... turns me off it.

CT: Even toast?

Diane: No, not when it goes cold ... ... turns my staoh
... yeah ... weird.

Diane: I'm finished now ... It's got cold and gready
won’t touch it now.

The participant pushes away her plate (see plate
6.19)

(Diane, aged 48. Extract from Go-along interview)
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Plate 6.19: Photograph of Diane’s unfinished meaby CT)

All of these participants gave quite vivid accouait®ut the texture of
foods they did not like and their physical reactiothem, often expressing their
dislike by making retching noises or holding tHeands up to their mouths and
throat as they spoke about eating unpleasant foddsy described very intense
or sensitive visceral experiences of food, in thattastes, texture and aromas of
food had intense and sometimes emotional affecsdhurst et al. 2009). The
reactions observed in and described by Diane, lnaame Tracy are very
physical in nature, most especially the retching &@elings of sickness. Dovey
and colleagues, however, explain that although femmphobia and picky/fussy
eating are often used interchangeably to descidigyhselective eating
practices, they are not the same. Food neophalgcseluctant to eat new foods
or avoid them altogether. Picky or fussy eateys;dntrast, tend to consume an
inadequate variety of foods through a rejectioa stibstantial amount of foods
that are familiaand unfamiliar to them (Dovey et al. 2008). The papants
guoted above were extremely selective about the¢esure and texture of the
foods they ate. Their preferences and dislikeewaich more complex than a
straight forward matter of rejecting new foods. @ample of this can be seen
in Caroline’s account below, in which she describetself and her children as
‘fussy eaters’. She gave a detailed account ofaimly’s various dislikes for
certain vegetables, especially her strong physézadtion to cucumber and

tomatoes.

237



Caroline: ... ... but I'm like that with certain food. |
don’t like the texture. If I don'’t like the textte eurgh,

| can't eat it. | hate cucumber, the smell, thadte.
Find it slimy ... oh yeah. Tomatoes, the seeds in
tomatoes eurgh, and yet I'll eat pizza which hast ke
puree. I'll eat spag bol, which I've tried despeedy to
get J--- (son) to eat and I've even tried putting
mushrooms and carrots and celery in to get T--e1f$ to
have veg, but he sussed me out and he wouldn’iteat
So I've done everything, but erm ... yeah, there&tain
things. What else don'’t I like? Erm ... oh, ther®’
something | really don't like, don't like the teute of ...
| don’t like mashed potato.

(Caroline, aged 52. Extract from photovoice interiew)

The foods most commonly described as unpalatabjealicipants were
various fruits and vegetables. Cheese, processtatbgproducts, bread and
cereals, on the other hand, were constituted aargistaples. However,
participants differed in how they perceived thdentity as a ‘fussy eater’.
Diane and Tracy both expressed a sense of resogretid even regret about
their very specific likes and dislikes. In therext that follows Diane talks

about the problems her taste in food caused her:

CT: Does your mum eat the same sort of food a8 yo

Diane: No. She’s pretty ... she’ll have a cookedrmer

at tea time and a sandwich lunch time, yeah. Qos |
don’t very often have potatoes and stuff like th&he gets
... I've sort of noticed that she gets in a habit w6t
bothering cos it's not fair you know. So | do fieelet her
down sometimes, but | don’t really like that sart food.

CT: .... Where do you think it comes from, howagreu
with food?

Diane: | don't really know. It's just a patteri’'ve had.
Well, I'm 48 now so I'm not going to be able to @ahge
am |, really? I'd like to think I could change ibut | know
as soon as | start eating healthy it just goes baa being

238



what I like and what | fancy. You've got to regllook ...
you’ve got to have that craving for something hanteyou
... lain’t got it, only for junk.

(Diane, aged 48. Extract from photovoice intervieyv

Diane explained that her cravings and preferenleesya disposed her towards
eating'junk’ foods and this prevented her from eating regubaitis her mother.
Tracy depicted a similar need and preference faairefoods, which, as can be

seen below, she reported having little control over

CT: Is there anything you could change about yaiat
what would it be?

Tracy: Well, I'd like to eat fruit and salad becae | just
think it looks healthy and it does look good. Iguwish |
could eat it but | just can't ... ... It is things li&
chocolate. | mean | can’t even say it’s crisps bese I'll
have crisps then I'll be satisfied with crisps. \&fteas if |
have a chocolate I'll always need more, do you know
what | mean ... ... Oh gosh, | can eat a whole bar if |
wanted to. You have to try and restrict yourseBut it is
... | can go a day without eating it, but as soon lgsut
some in my mouth that’s it then | get the taste ahgist
want more then.

(Tracy, aged 33. Extract from photovoice interview

She went on to explain how her parents had triditdaden the variety of foods
in her diet, but that she remained unable to eahth

Tracy: | know ... they tried, but | mean | used teg
physically sick if I had something that | didn’'tke ... It
would be things like the eggs ... cos | did used &b them
at one point and then it got to a point where | jusouldn’t.
They did try to get me to eat things because dfging
good for you, this, that and the other. But | just just
couldn’t.

(Tracy, aged 33. Extract from photovoice interview
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Both participants positioned themselves as somgiowerless over their food
preferences and practices. They both talked abmutthey would like to have
similar food practices and tastes as the restedf Households. Diane even felt
guilty about not having the same habits and prestas her mother.

In contrast, Lauren and Caroline did not expregssaich concerns.
They both described themselves as picky or fussiythere were no negative or
emotional connotations to this label. Lauren eixad, below, that she ate quite
differently from the rest of her family without \@ng any regrets or concerns

about it:

CT: Is there anything in your personal histonyyour
family, that makes you make certain food choices?

Lauren: Er ... I'm kind of opposite to my family ...
they love curry, spicy food, hot food and | ... ITastand
it, | can’t eat it. When | was little | used tave on cheese
and tomato pizzas ... ...... ... ...

.... ldon't know. Like I say I'm ... | don't like alot of the
stuff that they (family) like so I'm on my own. dan like,
I'll eat whatever’s there sort of thing.

(Lauren, aged 23. Extract from photovoice intervigv)

Caroline went further and stated that she had yap@sitive relationship with
food. She spoke with great affection and enthusjad times, about cooking for
her family and eating out in restaurants. Shey&agaooking and eating.

Caroline: ... I'm ... I'm constantly ... cos my reading
matter is nearly always about food. I’'m obsesséth
food, | love food ... Well | buy cookery books or
magazines, and if I go shopping | do go ... clothes
shopping ...... ... ...Yeah, if | do clothes shopping |
will do so much but then | will always end up ihe
supermarket. Just having a look at what | can dwaybe
... different at all ‘oh, I'll try that'.

(Caroline, aged 52. Extract from photovoice interiew)
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In contrast, Diane articulated a completely diffénelationship with food, one
that was at best indifferent and that she repeatielicribed as problematic. She
was disinterested in food itself and in most agpettooking and eating:

Diane: No. I'm not interested in cooking at all,hate it.
| can’t be bothered. That's why | have such a jptem |
think with food and how I look (laughs) ... I'd ratkr ...
if somebody came, some scientist came up withldqpi
breakfast, a pill for dinner, a pill for tea | wold quite
happily live on 3 pills a day. It'd just fill yowp.

CT: You don’t enjoy eating?

Diane: | don’t know. It doesn’'t bother me at alit’s just
| have to eat cos I'm hungry and | just reach fdine junk.

(Diane, aged 48. Extract from photovoice intervi&)

The traits and practices of those that labellechdedves ‘fussy eaters’
were relatively similar. They all had strong disls of certain foods, especially
various fruits and vegetables, and preferred breax@als and processed potato
products. This is also consistent with the desiomg that participants made of
family members that were ‘fussy eaters’. Theysplbke about their dislikes in
very strong and definite terms with frequent anitinated references to their
physical reaction to certain foods. However, tlagsvin which they perceived
and evaluated themselves as ‘fussy eaters’ wete garied. For some this
implied a degree of powerlessness over their foadtges and was a cause for
regret. For others this identity was not treategrablematic and did not appear
to stop them enjoying cooking and eating. Eatég personal and embodied
act. The construction of food-related identitegaluations and preferences
about food are discursive, in that they are bhibuigh interaction (Wiggins
2004) and therefore can vary according to the iddal and the context. Each
of the participants quoted above experienced aadted being a ‘fussy eater’ in
a slightly different way. For all of them, the herand family environment was a

key context in which the identity was negotiatéar participants such as
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Caroline the home food environment accommodatedeguynized the personal
preferences of ‘fussy eaters.” For Diane, by @mstirher identity as a ‘fussy
eater’ served to alienate her somewhat from hehemnpaind it was a source of
guilt and regret that she could not fully parti¢goan family meals.

6.4.2 ‘Healthy Eaters’

The other most frequently described and detailed{®lated identity which
emerged from participants’ accounts is that of tiigeeater.’ It is important to
note that the term ‘healthy’ was discursively comstied by participants and used
to characterize their eating practices. ‘Healthythis context has no objective
or consistent meaning. It is presented here dagjpants constructed and
deployed it. All of the participants made at ldase¢f comments about trying to
eat healthily, with most referencing the 5-a-daydglines. They often explained
their food choices and eating practices in termiseaiith concerns for themselves
and especially for their children. Five went asdato explicitly label

themselves as ‘healthy eaters’; Catherine, Lawre@bfton, June and James.

Compared with the ‘fussy eaters’, the ‘healthy esat@ere a much less
homogeneous group in terms of values and practicesviduals had widely
differing interpretations of what constituted hbglfood. Some were relatively
uncritical of their diets while others were embased about eating foods that
they deemed to be unhealthy. As previously stabedlthy’ had no fixed
meaning across participants. James, a Sportscecgndent, explained how he
came to be a ‘healthy eater’ and described hislapkealthy eating after an
injury:

James: When | was ... er ... about 11 or 12 | used to
fight for Great Britain for Judo so | was put on kads of
different diet plans and | got a fetish for eatingealthy
foods anyway. You wouldn’t ever ever see me eatty
substance or something like that. So that ... agéw up
and er started like actually reading into why theggt you
to eat all this ... it actually clicked that its makg me
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healthier and making a real change to the way ldiv But
then ... when | got injured ... cos | dislocated my ellv ...
shattered by elbow bone. It ... that ...... ... ...

... yeah ... its about 4 years ago when | was 14. That
er | started like ‘1 don’t need to go to the gymeh cos |
won't be able to go back, blah, blah, blah’. Thatwhen
| started eating like fatty foods again, but stkeeping in
mind that eating healthy food is better than stufg
yourself with fatty substances all the time. So ...

CT: So you're back on your healthy eating kick now?

James: Yeah. It's all back now.

(James, aged 18. Extract from photovoice intervieyv

Being healthy and active came up frequently in ithiisrview as James described
himself as a ‘sports fanatic’ and talked aboutJoido competitions and the
Sports Science course he was enrolled on. Heieepléhat the crisps,
chocolate, chips and fizzy drinks that were recdndehis food photo-diary were
not typical of his eating practices, as can be seéme extract below:

James: the recording fell on the day that | had myom
and | got like asked to go to the party on the Faigdand |
had my girlfriend’s Dad’s 48' on the Saturday and
Sunday was like ... you have Sunday dinner on Sundays
anyway so it was like the unhealthiest four daysnoy life
basically.

CT: So thisisn’t typical of you
James: No.
(James, aged 18. Extract from photovoice interviev

He went on to describe the health benefits of sfmods that are not widely
regarded as healthy:

James: | mean my mum walks past Iceland or anythin
she’ll just jump in and get my chicken. Cos I've@ga
fridge drawer that's dedicated to my chicken.
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CT: Have you? Explain that .... Why have you got a
fridge, freezer drawer rather ...

James: Cos ... like ...if there’s sometimes. Sometimes |
just sit in my house and get an addictive cravifug
chicken because chicken’s like ... a protein food aid
just builds my energy.

......... Chicken’s ... Yeah I've got like southern &d
chicken then I'll have spicy chicken and I'll havehicken
dippers. I'll have chicken nuggets. I'll have ctiken
drumsticks. And chicken strips and everything likeat
in there.

(James, aged 18. Extract from photovoice intervieyv

James identified himself as a healthy, active perae a ‘healthy eater’. lItis

this that shaped his narrative about food. Allf@eboices and practices were
described from this perspective, meaning thahallfoods he ate were described
as either healthy or rare exceptions to an ovhedlthy diet. The food related
identity he presents is more pervasive than theaaptractices that underpin it.
The self-imposed label of ‘healthy eater’ servea agy of making sense of and
giving meaning to his food practices. The pradtitames describes above

inherently contradict the ‘healthy’ label he usesléscribe them.

Contradictions between narrative and practice werg common in
participants’ accounts of food-related identiti€difton, for example, described
himself as a ‘health freak’. He took a varietysapplements and vitamins on a

daily basis. He explained the health benefits ¢0 m

Clifton: It probably just gives you good ... goodaihg
bones. Er ... just give you some of the requiredyou
know 5 a day. They say you need your 5 a dayl'nifnot
... iIf I'm not eating like an apple or an orange eweday
or whatever then | think like this is like my subgite to
say well I'm not eating my fruit and vegetable bai least
I’'m getting vitamin A and C this way. It's not li& I'm
being really unhealthy, like drinking too much begtoo
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much hamburgers. And besides, when you do eat
hamburgers and drink knowing that you know, you kwo
... knowing that you've done something healthy anyway

(Clifton, aged 43. Extract from photovoice intervew)

Clifton uses the supplements as a ‘substituted aay of compensating for
potentially unhealthy practices. As with James,dbcount he gave was shaped
by his self—identification as a ‘healthy eater’ alidhis practices were described

from that perspective, as this extract demonstrates

Clifton: Erm ... I like ... yeah I like ... | like choolates.
| buy chocolates for my tenants.

CT: | remember you saying when we went to Tetbeos
other day ... ...

Clifton: But now and again I'll say this one’s duof date
now and | couldn’t ... couldn’t possibly give thab the
tenant. What would my tenants think about me ifave
them out of date chocolates. I'll damn well haieeat
them myself. | can’t give them to anybody (laughs

CT: So you have the occasional treat then?

Clifton: Ohyes ... ... and then there’s afters. BLll just
have it because I'm ... I'm a health freak it ... itaksn’t
matter. But after a while ... erm ... it can absorbat.
You can absorb a bit of unhealthiness in your ...uoe
gotto ... ...

(Clifton, aged 43. Extract from photovoice intervew)

Potentially unhealthy food practices, like eatihgaolate, did not threaten his
identity as a ‘healthy eater’ and he talked abbatihcident with humour.
Because he is‘aealth freak’he carfabsorb a bit of unhealthiness'James and
Clifton gave very confident accounts of themselgsealthy eaters’. They
explained away or rationalised the consumptiorootlé that could be regarded
as unhealthy and presented very consistent nagsadilbout their food-related

identities, even if these were clearly contradidigdheir actual practices.
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For other participants, being a ‘healthy eater’ wash more conflicted
and complex, as demonstrated here by Catherinthefd@e described herself
repeatedly as a ‘healthy eater’. She spoke atheaigout how hard she and her
husband, also labelled a ‘healthy eater’, had wibtkanstil healthy eating

habits into their nursery-aged daughter:

Catherine: Yeah, | think she (daughter) eats rgalvell
cos when | was a child | was dreadful. | didn'sed to eat
any you know fruit and | used to eat cooked vedués,
but no salad or anything and she loves all th&o yeah ...

CT: Why do you think that is?

Catherine: | think it's the way we’ve fed her toe honest.
We've been really strict at the beginning ... wemet now
... but we were in the beginning. Well, she woulever
have any crisps or chocolate or biscuits or anyiyiyou
know. The first piece of chocolate was ... | remesnp
her first birthday. Her cake was chocolate andausin,
without me knowing, gave her some chocolate angds
like ‘oh’, you know like mortified that she was #&ag
chocolate cake at ... you know ... and really just tisaof
fresh you know food so she doesn’t | suppose look
crisps and chocolate as being part of her diet's just a
treat but it's not part of her diet.

(Catherine, aged 37. Extract from photovoice interiew)

Catherine and her husband were very concernedseiting an example for their
daughter, to the extent that they would wait uthigir daughter had gone to bed

before eating foods that they deemed unhealthghagxplains:

Catherine: Er ... try to be healthy, try to do 5 pi@ns of
fruit and veg a day. But of an evening then IHiit the
biscuit tin and eat and eat and eat until | careat
anymore (laughs).

CT: Do you and your husband have dessert as well?
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Catherine: We do, yeah. Not as in like a puddjrmit we
always have chocolate or biscuits. Yeah, defilyiteWe
tend to have it later on actually when she goedéul, so
she doesn’t see. And | went to kiss her goodnighte
and she’d woken up ... she wanted water or somethang
| came in and I'd been eating chocolate and | kessher
and she sort of looked at me ... and | thought slanc
smell the chocolate on me. | bet she knows noat’th
what | do of an evening. | just sit and eat chdate
(laughs).

(Catherine, aged 37. Extract from photovoice interiew)

The couple went to some lengths to prevent theighier even seeing them
eating chocolate, and the participant expressederarover her daughter
finding-out about her mother’s eating habits. Tdttgude towards being a
‘healthy eater’ is both more critical and more periative than those depicted
by James and Clifton. Catherine acknowledgeddbate of her eating practices
were unhealthy and dealt with this by indulgingnthia private. To an extent
being a ‘healthy eater’ is a preformed identitylier. In another example of the
potential performativity of this identity, Juneretired nurse, explains below
how she tried to set an example for one of hendise who she described as

having a particularly poor diet:

June: OK. Well, some of my friends are, specifiga
V------ (friend). | tend to eat more obviously higdlay food
in the hope that she might take the hint. | knotvsiounds
ever so snobbish, but when you know she’s diabatid |
see her eating these dreadful greasy things andexsn a
pea in sight, let alone any cabbage or carrots ahahgs
like that | do get a bit er ... you know.

(June, aged 69. Extract from photovoice interview)

Once again this is a conscious performance of ineatiting for the
benefit of another, in this case June’s friendsddurses and identities around
healthy eating are numerous and varied. The éiftanterpretations and
performances of ‘healthy eater’ demonstrated byigpants here can be further
explored with reference to Chrysochou and collea@@610) study of healthy
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eating discourses. The authors identified thesygepproaches that people
adopted when constructing identities around dissesiof healthy eating.
‘Pragmatists’ tended to express resigned or evaugent attitudes towards their
practices, encompassing less ‘healthy’ practicesthreir discourses of health
(Chrysochou et al. 2010). This category mightleaescribe the approach
taken by Clifton and James, as they tended to fiahwd their practices as
healthy. ‘Common’ was, as the name suggests, tst frequent approach, and
describes individuals that tended to veer, depgndincontext, between idealist
and pragmatist approaches (Chrysochou et al. 2006 category could be
employed to describe Catherine’s inconsistent,goerative and contextually

dependent food practices as a ‘healthy eater’.

The only self-labelled *healthy eater’ who ratiamatl and explained his
healthy eating practices in any great detail wasreace, who could quite
comfortably be described, according to Chrysochulialleagues’ categories,
as taking an ‘idealist’ approach. ‘ldealists’ typily exercised a great deal of
self-control and consistency to their eating hadiitd tended to have the most
objectively ‘healthy’ eating practices. Havingeedy finished an extended
meal-replacement diet and having lost a lot of Welge was very critical and
exacting about his eating habits, as can be sdewbe

Lawrence: of | have something outside ... something
More interesting, it’s a treat rather than the normAnd
the norm is fairly simple. Its potatoes, vegetabbknd
some protein based thing. Erm ... it's actually deadsy
...... and | consciously avoid foods that are very hig
calorie for my foods, except occasionally erm ... egtas
a treat really. Cos I know that to have one thitgpded
with calories makes the rest of the day a bit afi@ensense,
you know. So chocolate and stuff like that is goreally,
yeah. Maybe ... occasionally | do have it occasidpddut
I’'m just far more controlled. But I'm not ... I'm efoying
having it, probably more than | was before and just
going to a kebab shop once a week or the chip sbope
a week or take away once a week. The only timank
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you know ... you think ‘Oh, God. I'll just get that.But
before you know it you're there 3 times in the weshkd ...
yeah. So yeah, yeah ... | am at the moment.

(Lawrence, aged 43. Extract from photovoice intenew)

Lawrence appeared to demonstrate highly regulacansistent practices and
values across contexts. His photovoice intervievealed highly organized,
planned and considered food practices. In ordeatohealthily’ he planned his
meals, took packed-lunches to work and carefullyitooed what he consumed
with his own food diary. Some of his practices @escribed in the extract

below:

Lawrence: ... ...Yeah ... at work | just don’t have time
| get in, have my breakfast and then there isn’atly time.
If I do stop and have lunch ... | take a packed luncheah
...... I've planned and | take a ... | take the porridgé
take a packed lunch box which has ... well I'll gortbugh
that in a minute, what | have in there. Erm ... 2 &
pieces of fruit and then and maybe one of thesedna
bars like cereal bars and unless people bring footb the
office | don’t eat anything else in the office. work right
by Tescos so it’s kind of too easy to go and buyfstBut

| just find the time isn’t there. | have enoughrtie to just
grab those foods and before | know it the day isxgo So |
don’t tend to look for food and stuff.

(Lawrence, aged 43. Extract from photovoice intenew)

For Lawrence, maintaining his identity as a ‘heaktlater’ was achieved
through considerable effort and required a good afeself-control. For the
participants in this study, self-identifying asheealthy eater’ did not imply a
consistent set of food practices or values. Ih fsmme of their accounts were
riddled with contradictions that were explained gayticipants, in terms of
context or exception. Food practices are depermlenthich context they are
performed in (Buckser 1999), as demonstrated bgdhgplex and contradictory

behaviours that participants weaved into narratofdeod-related identities.
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6.5 Summary

Food and meals are embedded in complex physiaaglssind cultural contexts
(Mikkelsen 2011). The home, especially, is a sftendividual, collective,

family and consumption practices. Participants endekcisions about eating and
cooking in the context of often fraught home foodgbices and established
identities and roles within the family. The pregsuand conflicts presented by
trying to provide family meals are well documenggl can result in complex
and contradictory practices. Blake and colleagapsrted that most parents
interviewed for their qualitative study expresseskdtisfaction over how they

handled household food, eating, work and familgsdBlake et al. 2009).

Participants developed and deployed a range obappes to resolve
these conflicts. ‘Erratic’ routines-of-practiceeartharacterised by highly
individualized ways of thinking about food and, dither choice or force of
circumstance, lack both planning and co-ordinatuth other family members.
At the other end of the scale, a ‘regulated mesgdgroach entailed more
collective and co-ordinated practices. Family memltend to eat the same
foods at the same times with very little choiceec#fl to individuals. These
participants took a very pragmatic view of cookargl eating, typically
positioning cost and effort above enjoyment andviddal preferences. They
also seemed very concerned with passing on ‘gaattii@ habits to their
children and took a very different view of indivaluastes and preferences than

those who deployed ‘what we fancy’ routines-of-pice

‘What we fancy’ represents the most fraught andmerapproach to
food practices. In these families the mother tasdponsibility for catering to
individual needs and preferences whilst tryingriewge that the family ate
together at meal times. Participants commenttthatroutine is very labour-
intensive and can often prove to be very expendhamily members, especially
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children, are ascribed a high degree of agency tbr@rindividual eating
practices and enjoyment of food is central to #pproach. A variety of meals
often has to be cooked for one sitting and a wahgety of foods bought and

stocked at home.

The food-related identities that were formed andgomed in home and
family settings were varied. Some of the partinigaclearly and explicitly
positioned themselves in relation to food consuamtiReligious dietary
practices, vegetarianism and restricted diets dumeedication or chronic
conditions were all discussed and referenced. iGewtities in particular
recurred frequently in the accounts given by pgodicts. Being a ‘fussy eater’
or a ‘healthy eater’ were very well defined subjaasitions for these
individuals. As would be expected, being a ‘healthter’ had overwhelmingly
positive connotations. But it could also lead éonplex social performances
with individuals eating ‘unhealthy foods’ in priwabr ‘healthy foods’ very
overtly in public to maintain this identity. ‘Fussaters’ described many of the
same, or at least very similar, visceral likes distikes. Some participants
seemed quite concerned and even regretful aboutsthéus as ‘fussy eaters’
because it prevented them from engaging in cec@iactive food practices.
Others treated it neutrally and unproblematically.

Discursive identities, in relation to food consurapt provide individuals
with a way of making sense of and narrating thadividual practices. Food
related identities exist in a reciprocally deteramhrelationship with eating
practice, they shape each other (Bisogni et al2R08elf-identifying as a
‘healthy’ or ‘fussy’ eater influences both eatinggtices and narratives about
eating practices. These discursive identitiesaophowever, indicate consistent
or even always rational food practices, as dematestrby the contradictory
accounts and practices of participants. The neapter will examine these
contradictions in more detail and explore exactiwipractices are shaped by,

and compare across, particular contexts.
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Chapter 7:
The contextual pressures of consumption and

home spaces

7.1 Overview

This chapter examines the specific contexts in Wwhod routines-of-practice
were investigated for this study: the consumptjoece and the home. It
explores the ways in which these environments emftie the food practices
performed within them by drawing upon, and furtdeveloping, the findings
presented in chapters four, five and six.

The routines-of-practice described in sectionsab@® 6.3 describe the
context-specific habitual behaviours that indivilduadopt in certain spaces and
when performing certain tasks. They characterségypants’ food practices
and describe how these are shaped by the physidalaxial environment. As
discussed in chapters four, five and six, indiviqagticipants often gave
inconsistent and context specific accounts of tfoad practices. They observed
certain dietary practices in some contexts andmothers. Narratives of food
related practices were riddled with contradictiansl complex considerations.
In part, these inconsistencies can be explainatidinfluence of place, by the
social and physical context in which they are prenked. This chapter will build
upon the accounts of these contexts given in se£ta2 and 6.2 and go on to

illustrate how consumption and home spaces infled¢ood practices

The supermarket environment was described andiexged by
participants primarily as a consumption space. ,Aasdsuch, participants are
encouraged to behave and position themselves asim@ns when interacting
with the supermarket food environment. Consumpsipaces are designed to
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facilitate a pleasurable shopping experience aecktly increase purchases, even
for utilitarian purposes such as food shopping (H@A2007). These spaces
promote shopping as a leisure activity, especiallgrge-scale corporate
supermarkets, which are totalising environmentsoolsumption (Everts and
Jackson 2009, Jackson and Holbrook 1995, Gregsain2202). The pervasive
nature of these shopping environments profoundbctd the practices and

identities that are performed within them.

Home spaces were explicitly described by partidipas sites of privacy
and family (see section 6.2). They were also, nrogicitly, constructed as the
sites of sometimes fraught, contested and comptlicttod practices. The home
food environment is the major setting for instjiand shaping child dietary
behaviour (Rosenkranz 2008), and it is parents pvbwide and maintain this
environment (Birch and Davidson 2001). Parentsteakthis responsibility by
privileging and managing either collective or indivalistic family food
practices.

The role of place in shaping, dictating and comsiing food choice will
be explored by looking at the agency, planningiadd/iduality of food
practices across different contexts. This chapikuse data from both the go-
along and the photovoice interviews to draw toge#mel develop material
discussed in earlier chapters and will specificatigress the following research

guestions:

* How do consumption (supermarket) and home enviromsneafluence
food-related behaviours?

* How do participants experience and perceive thegeaments and

behaviours?

* How do food routines-of-practice and identities pame across contexts?
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7.2 Summary of food related routines-of-practice ad
identities

This section presents a summary of observed amtegpfood-related
behaviours across contexts. The table below €hajvs a participant-by-
participant breakdown of food shopping routinegpaietice, home routines-of-
practice, and any other identities or behaviouscdeed in relation to food. As
stated in sections 5.3 and 6.3 these routinesaiftige are not exclusive and
participants often deployed a mixture of approachbss table shows those that
participants talked about most frequently and «iastly and the ways in which
they self-identified in relation to food and eating

Table 7.1: Summary of food related routines-of-pratice and identities

Case by case summary of food related routines-of-actice and identities
Participant | Food shopping Home routines-of- | Self-reported food related

routines-of- practice identities and other reported

practice food behaviours

Price promotion Regulated meals Reported that he used to be p
Dave chef

Item by item / Erratic None
Melissa Working around the|

store.

Chaotic and Erratic / ‘What we | Fussy Eater
Lauren reactive / Price fancy’

promotion

Item by item ‘What we fancy’/ | None
Sue Regulated meals

Price Promotion ‘What we fancy’ Reported having to severely
Collette restrict her diet due to medical

condition(s)
Vegetarian

Chaotic and Erratic Reported that she did not really

Pamela reactive enjoy food
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Price Promotion /

Regulated Meals /

Reported having to severely

Janet Working around the ‘What we fancy’ restrict her diet due to medical
store condition(s)
Working around the Erratic / Regulated | None
Pat store / Item by item| meals
Chaotic and Erratic None
Adam reactive
Working around the| Regulated meals Observed some Hindu dietary
Jayanti store practices depending on context
and which family members
were present
****Did not Regulated meals | Observed Halal dietary practices
Hasan conduct a go-along
Price Promotion Regulated meals | Healthy Eater
Clifton
Item by Item Regulated meals / | Reported having to severely
Brian ‘What we fancy’ restrict his diet due to medical
condition(s)
Working around the| Regulated meals Reported having to severely
June store restrict her diet due to medical
condition(s).
Working around thel Regulated / ‘What | Healthy Eater
James store we fancy’
Restricted and Regulated meals Healthy Eater.
Lawrence | budgeted Reported losing 3 stones on a
meal replacement diet.
Item by item / Regulated meals Describes himself as a ‘Food
Alan Working around the| lover’
store
*** Go-along was | What we fancy / Fussy Eater.
Diane conducted in a café| Erratic Reported that her mother did all
the food shopping.
Used to be a vegetarian
Restricted and Regulated meals None
Lisa budgeted / Item by
item
Working around thel ‘What we fancy’'/ | Healthy Eater
Catherine | store Regulated meals | Vegetarian
ltem by item Regulated meals / | Vegetarian
Poppy ‘What we fancy’ ‘Ethical’ consumer
Chaotic ‘What we fancy’/ | Fussy Eater
Tracy Regulated meals | Frequently diets to lose weight
Was dieting whilst participating
Working around the ‘What we fancy’ Fussy Eater
Caroline store
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****Did not Regulated meals Sikh dietary practices

Jaspreet | conduct a go-along Vegetarian
Restricted and Regulated meals / | Participant was pregnant at the
Hollie budgeted ‘What we fancy’ time of interview and reported

that her diet had become
significantly more healthily as a
result.
Participant reported that he had
Simon latterly made substantial effort
to ensure his partner (Hollie) ate
healthily since she become
pregnant.

The sites of home and the supermarket are notatecespaces for
participants. They buy food at the supermarkéake home and eat. Needs,
demands, habitual preferences and lists are brdtghtthe home to the
supermarket and enacted through purchases. Bethase integral to individual
and family food practices. Yet, as can be sed¢hariable above, there are
varying degrees of consistency across cases. tkipant may have described a
very ordered and planned approach to eating iladnee yet behaved in a rather
passive and chaotic manner when in-store. Whilergbarticipants such as Lisa,
Lauren, Lawrence and Pamela had fairly consistegt or low-agency
approaches in both spaces. The remainder of tlaister will examine these
spaces in more detail, explore how they influeneetre and see how these

practices vary across contexts at the individuadlle

7.3 Consumption spaces

As outlined in section 2.3, when shopping for fofmthd can be regarded as a
consumer good like any other. By implication, thed environment is also a
consumption environment. The supermarket, asge latailing institution, is
the dominant site of the contemporary shopping eepee (Bowlby 1997).
People experience and perceive these sites inpagticular ways. Participants

described the supermarket environment in termeefwo context-specific
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characteristics of an extended range of choicdaraedaction with price
promotions (see section 5.2). These features fregaently and explicitly used
to define the shopping experience and as criteriagsessing and evaluating
different stores. The supermarket environment pptechcertain actions and
responses, such as engaging in purchasing decisiahthe extended range of
choice offered. Without planning and agency thrersgronments proved so
pervasive that participants acted as passive comstoeing guided around the
store by offers and displays (see the low agenaimes-of-practice described in
sections 5.3.1, 5.3.2 and 5.3.3).

The supermarket, as a consumption site, is a ¥argtared and designed
space that is intended to facilitate certain tri@ees and patterns of movement.
There is a well-established schema for shoppeettaehaviour within a
supermarket. The typical shopper is assumed velttgp and down the aisles,
stopping at various category locations, delibegatimer products, making a
choice and then continuing in a similar mannerldhé path is complete (Larson
et al. 2005). Marketing techniques such as enaisié displays and the strategic
placement of familiar brands to increase aisldfittaare designed to both
perpetuate and most effectively exploit this tregeg (Larson et al. 2005). This
is clearly reflected, for the participants of tetady, in the ‘working around the

store’ routine-of-practice depicted in section i8.8

7.3.1 Shopping for leisure and pleasure

In addition to guiding the movements and decisi@kimg of customers,
supermarkets are designed to make shopping, evewdoyday items, as
pleasurable and engaging as possiblee idea of shopping for pleasure and as a
leisure activity has been discussed in sectionss2231, 5.3.1 and 5.3.2.

Shopping has both pragmatic and pleasure-seekmgndiions, which become

intermingled within thepracticeof shopping. For example, shopping is
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pleasurable because it can involve leisurely spentiine away from the spheres
of home or work and being free to enjoy the adgtiyituro-Kimmo and Maenpaa
1997). Part of this enjoyment is derived from lmgkaround at the range of
products and the spectacle of lighting, colour disglays that characterise these
spaces (Bowlby 1997, Leach 1984). Howard (200tpmut that any kind of
shopping may give pleasure to some people andgtmae individuals seek the
pleasurable outcomes of shopping more than otttargher, different store
environments can influence emotions and percepfidos/ard 2007). In this
vein, shopping for food can be almost a means w@rnment for individuals
and many of the participants reported that thegysg shopping for food as an

activity, as demonstrated below:

CT: Do you think how you shop has changed sinoé/go
had P----?(daughter)

Poppy: Yes, definitely. | don’t enjoy it as muchlove
shopping really but | don’t enjoy it as much ... natith
her ... and | just do it much quicker.

(Poppy, aged 43. Extract from go-along interview)

Poppy explained that since having her daughter, masery aged, she could not
take her time over food shopping as she usedTltoe pleasure she derives from
the act of shopping for food in the supermarketspsa affected by her family
context. Caring for her daughter and managingkéaviour means that she
cannot fully interact with the shopping environmeAfan, on the other hand, a
retired volunteer-worker, does have the time t@gfpod shopping and
interacting with the features of that environmeBelow, he described how he

liked to take time over his food shopping and fotimelexperience pleasurable:

CT: How often do you normally do your food shopfin

Alan: Once a week. | always go, | always go ...I\Wways
go food shopping once a week.
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CT: Is that normally the week or the weekend?

Alan: Er ... during the week yeah ... | try and avoitiem,

supermarkets; at the weekend if I cando ... | ... ljeq
shopping | must admit. 1do ... I love erm ... what in
the morning ... | like it to be stress free ... If ... if.I'm

one of those people, | don’t know about you ... if.l |
can't get parked anywhere ... erm ... stress levelaugo
and it's busy. | think shopping should be pleasina.

(Alan, aged 51. Extract from go-along interview)

Both Poppy and Alan enjoyed their planned, regidad shopping. As
can be seen in table 7.1, both employed relativglg agency approaches to
food practices. In fact, they both used shoppstg Bnd made relatively few
unplanned purchases. Yet they still enjoyed tlaetpre of shopping and the
consumption environment of the supermarket. Ftin bbthese participants, the
supermarket environment was a pleasurable one ichvthey enjoyed looking
around at their leisure. Other participants reggbderiving pleasure from
unplanned food shopping trips andplanned purchases. This is demonstrated
in the quote from Adam below, where he describegpdo Asda with one of his

friends:

CT: What's this?ndicating plate 7.1

Adam: (laughs) This is my favourite thing from Aad
Caramel shortcake ... its lovely ... 46p! | ate it the car

CT: Do you drive?

Adam: No. J---- (friend) drives. He lets me denhis car
sometimes... but ... not legally (laughs). I've got a
provisional, but he’s gonna put me on his insuranseon
as a learner as a learner driver anyway.

CT: Does he normally take you shopping if youlasi?
Adam: Yeah. | don’t like ask him “come over andke

me shopping” but if he comes out then we’ll probglado
to Asda .... And a can of pop indicating plate 7.2
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CT: How much do you think you spentin  Asda dag®

Adam: Well ... That was 39p (drink) and that was 46p
(shortcake)! | didn’t buy any shopping ...we weregu
driving around ... ...... ....

Adam: ... ... If James comes up we’ll go for a drive his
car ... just to get out of here ... somewhere, like ivgb to
Asda.

(Adam, aged 18. Extract from photovoice interview)

Plates 7.1 and 7.2: Photograph by Adam from his fabphoto-diary

As discussed in sections 5.3.1, 6.2 and 6.3.1, Adamaged on a limited

income from social security benefits and reported he had little to spend on
food. During the go-along interview he describieel difficulty and confusion he
experienced when trying to buy enough food touasii he next received his
benefits (see section 5.3.1). Yet, in the extadove he described food shopping
for recreational purposes, as something to do wialand his friend were

‘driving around’. Although he bought and spentyédittle he described

shopping as a leisure activity. This is very dii@ from the way he spoke

about food shopping when we were in the same sé@dg, during the go-along
interview a few weeks later. He gave at timesegaibleak account of his food

shopping practices during the go-along interviesvcan be seen below:
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Adam: Yeah. | always sort of get the same thingsad
...erm ... | have things | want to buy and | can't. ke
cereal and that. | can'’t ... cereal’s quite expensiv.. and
then buying milk as well ... | don’t really buy millat all ...

(Adam, aged 18. Extract from go-along interview)

Both the go-along interview and the outing desdtiimethe photovoice
interview above were food shopping trips and b@pgened in the same place,
Great Bridge Asda. However, these trips differethiat they served contrasting
purposes. The go-along was a semi-regular foog-g8ted Adam did when he
could afford it and after receiving his benefi®e shopping trip with his friend,
by contrast, was recreational. In the latter he describing the supermarket
explicitly as a consumption space and, theref@e leisure space in which he
could buy hisfavourite thing’ rather tharishopping’. Howard (2007) describes
this as ‘leisure shopping’, as differentiated frarilitarian shopping’ (Howard
2007) or ‘provisioning’ (Miller et al. 1998) whidls undertaken to purchase

everyday necessities as and when they are needed.

7.3.2 ldentity and the consumption space

Shopping is a significant realm of ‘public behavicand a predominant aspect
of people’s lives in general (Falk and Campbell)99As such, it can be used to
express identity, values, aspirations and belongkgt simply, what we buy can
be an expression of who we are and who we wouédtbibe. (Jackson 1999).
One of the ways in which the supermarket envirortrders influence
purchasing decisions is through opportunities araberagement to express
identity through the act of consuming. Within metrkg and consumer research
there is an established view that through conswongeople are empowered, to
an extent, to ‘make up’ their identity or purspieational identities (Shankar et
al. 2009). For Poppy, both her home and food simgppractices were a vital
part of her identity as an ethical person. Sheueatly talked about food
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practices in the context of animal welfare and Bmunentalism, as can be seen

in the extract below:

CT: Your sister is vegetarian as well?

Poppy: My whole family apart from my dad. | waset
one that sort of told them ... you know | was in th o..
all sorts of animal aid and things, anti-hunting ah
everything and er ... | converted them all apart fromy
dad.

CT: So why the soya? Do you not eat dairy?

Poppy: No. For similar reasons | used to live ..went to
school where there were dairy cows opposite an@aid
the baby ones cry... They all cry for each other ¢bsy’re
taken away from the mothers so that we can havertiikk
and they'’re ... that just upset me and | thought ‘Rig

I’m not drinking milk anymore.” I'm too sensitive.

Poppy: | don’t eat anything made by Nestle becaese..
they test on animals. I'm just trying to think ..nisome of
their products they probably test ... | can’t rementbew
... I have these things stuck in my mind from when |
stopped eating it ... they’re big companies that test
animals and things ... all my toiletries are not anah
tested.

(Poppy, aged 43. Extract from photovoice intervieyv

Poppy enacted her identity and values as an ethéabn in the supermarket.

As can be seen in this extract from her go-alotgruew a few weeks later:

Poppy: | use different supermarkets depending ohaw|
want. For fresh fruit and veg | go to Sainsburyia Black
Heath, just because it's not all packaged in plashiags.
Everything that tends to be packagedisin ... er
compostable bags. Erm ... yeah, the main reasonlyeal
| always take my plastic bags and refill those.

(Poppy, aged 43. Extract from go-along interview)
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And then later:

The participant stops by the soya produce and
selects chocolate soya milk (plate 7.3).

The participant puts 6 cartons into the trolley.
Then she picks up the ordinary organic soya milk
(plate 7.4) and puts four cartons in the trolley.

Poppy: | never look at the price but it has gonp a lot.
It used to be 70 (pence), now it’s 88.

CT: Do you look at the prices generally when you g
shopping?

Poppy: Er ... not for things that matter to me likarganic
stuff. | sort of compare prices for that chocolastuff
because they sell that in lots of ... you know lotsshops
that | go to.

(Poppy, aged 43. Extract from go-along interview)

Plates 7.3 and 7.4: Photographs of soya milk dispta (by CT)

For Poppy, the food that she bought helped constiter values and beliefs. At
some points her concern to consume ethically evek precedence over factors
such as cost and convenience, as demonstrated. albbeeorganic products on

offer and the range of brands to choose from, @éstipermarket, meant that she

could make purchasing decisions that validatebbefs. The extended range
263



of choice that characterised the supermarket emviemt for participants (see
section 5.2) contained products of ‘distinction alifterence’ (Bauman 1988)
(p-808), that could be purchased in order to parfan ethical identity. Modern
identities are, in part, constructed through thalsglic world of consumption
and enacted through highly individualised ‘lifestythoices such as purchasing

decisions (Jackson 1999).

7.4 Home

While the supermarket was consistently treated@maumption space by
participants, home, by contrast, was often depiated private and/or family
space. As discussed in section 6.2, home spafmeded individuals the
opportunity to eat away from the gaze of otherstartémporarily escape the
constraints of social eating (Roth et al. 2001artiRipants reported that, when
eating in the home, they could really enjoy thewd and eat at their leisure.
The privacy and control that home spaces providiesh@llowed participants
greater scope to express and indulge their persoodlpreferences and food
related identities.

Implicitly, home was also constructed as a siteesponsibility,
especially by those with children, which is unsigimg given the moral
discourse that surrounds family food behaviour®@berty Jensen and Holm
1999). Home is the place in which the ritual ahfly meals is performed. As
outlined in section 2.4.1, family environments tire key contexts for the
development of children’s food preferences, pat@frfood intake, and eating
styles (Birch and Davidson 2001). Aspects of #timaify food environment have
been associated with dietary outcomes likely tori® overweight and obesity
in children (Campbell et al. 2006, Campbell andv@oad 2001, MacFarlane et
al. 2009). Regular family meals have been asstiaith the appropriate

socialisation and development of children (Fulkarsbal. 2006b).Parents
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create food environments for children’s early epgnperiences with food and
eating (Kral and Rauh 2010). Parents, in thisystteported that they
encouraged family meals and tried to set an examiptetheir own eating
practices. The theme of responsibility for the lediond environment was a
consistent feature of parents’ narratives. Theaiader of this chapter will
examine the different ways that participants intetgd and enacted
responsibility for family food practices. Whilerae parents performed
responsibility by regulating their children’s fopdactices and the home food
environment, others sought instead to take respiitgfor managing and
accommodating their family’s individual preferencdhese two quite different

interpretations of responsibility are exploredhe sections that follow.

7.4.1 Responsibility and regulation

How children were fed and what they were alloweddbat home was an
important and sometimes sensitive topic for pareifiteey consistently
positioned themselves as responsible parents andrdively constructed home
food practices in line with this. As discussed@aattion 6.4.2, Catherine
described herself as a ‘healthy eater’, she expthgoing to some lengths to
ensure that her nursery-aged daughter developédithyreating habits and did
not see her parents eating take-aways or sweetheAeginning of the
photovoice interview the participant seemed emisaad that her daughter had
gone to MacDonald’s and was quick to contextudhsevisit as a very rare treat:

Catherine: What was | doing? | think | was ... That'it.
My husband took K--- (daughter) out. He took her t
MacDonald’s, that's really bad ... in, er ... a studiké
this (laughs)

CT: No, no (laughs).

Catherine: We don’t normally. She’s been to
MacDonald’s 3 times in her life and she’s 3 (laughs
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But erm ... yeah, he took her to MacDonald’s, thereth
park ... or the Woods ... wherever it was ... cos | had a
application form to fill out for an interview.

(Catherine, aged 37. Extract from photovoice interiew)

Catherine tried to set a good example for her d@uddy establishing healthy

home food practices. She went on to describe lsiogwith other parents who

held similar attitudes towards their children’stdie

Catherine: ... ... Butlthinkitis ... definitely make it
easier, the fact that we're all quite similar. WEeall put
fruit out as well for the kids. When we get togetrand
they’ll be a packet of biscuits but there’ll be fittas well.
Sometimes they might bring round a punnet of
strawberries or something like that.

CT: Is that part of what makes your friendshipypavork
... Shared attitudes?

Catherine: Yeah, I think so yeah. It would helpwards it
definitely because it would make it more relaxectth
when you are together and it doesn’t become an esand
you don't feel like | suppose ... that anyone’s being
judgmental about you, cos if anyone’s very, vergicttyou
know that would be difficult as well because youdwm if
I’'m allowing her to have a biscuit and things likihat it's
probably be quite difficult to be with someone whHoesn't
allow any of that. You know you might feel like yavas
being judged a little bit.

(Catherine, aged 37. Extract from photovoice interiew)

Snack foods such as biscuits, chocolates and asieps often talked

about by parents in quite a contradictory way. 8garents, including

Catherine, were quick to stress that ‘snacks’re@ats’ were not part of their

children’s overall diet.

Catherine: ... ... so she (daughter) doesn't | suppdsek
on crisps and chocolate as being part of her diéts just
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a treat but it's not part of her diet.

The patrticipant’s daughter comes back out into
the garden to talk to her mum.

Catherine: She sees it (snacks) as a little traatl it's
something ... you know er ... something nice to have ...
cos | think if you limit too much then they just go
absolutely mad for it then when they do get holdiof But,
erm ... yeah she does sort of er ... she definitelydeat
more junk food now than she used to, but not too chu
think ... ... ... So ... yeah, it's sort of every day thaty
she does have something.

(Catherine, aged 37. Extract from photovoice interiew)

Although her daughter ate somenk’ everyday Catherine maintained that it was
not part of her diet. Similarly, Jayanti spokeainomparable way about the

foods her children ate.

CT: Do they (children) ever have dessert aftendn?

Jayanti: Sometimes ... er ... They don't really have
dessert dessert. If we have anything it'll be gooof tea
and a cake. We don’t have dessert dessert. Tla¢yce
cream in the summer and stuff. Or else ... | make
banoffee pie and things like that, they’ll eat thaBut they
don't really have dessert dessert.

CT: Do they have much of a sweet tooth ... the kids?

Jayanti: They do. When | say that ... They don’t neat
chocolate. They do eat chocolate. | might buydtks to
last. You know you get the 4 packs or whateveatth
between 4 of them. That's got to last them the kve8o,
apart from that, they don’t really ... They do haveésbuits
(laughs). But apart from that they don’t really eé#hat
much cake.

(Jayanti, aged 45. Extract from photovoice intenaw)

Like Catherine, Jayanti’s narrative is somewhatti@aaictory. She
describes the confectionery that her children #at eneals, but is loathed to

describe them as ‘desserts’. She appears kemmgdruct home food practices
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as ‘healthy’ despite the regular inclusion of catifenary. Her discursive
positioning of family food practices is furthemdtrated in the extract below, in

which she explains that the family rarely eat fpoelpared outside the home:

CT: And do you eat out a lot?
Jayanti: Er ... Maybe once a month
CT: And where would you go?

Jayanti: Nandos is the kid’'s favourite. They lolandos.
We went there Sunday actually. It's my niece’sthilay.
So my sister and her kids and me and my kids wenadht
Nandos. Birthdays we all go out. Special occasorally
to be honest. We don'’tjust ... don’t really go oltVe do
sometimes ... just for the sake of it. But it's noafly a
special occasion, yeah.

(Jayanti, aged 45. Extract from go-along interviey

A few weeks later, during the go-a long, her hushbamwittingly contradicted
this narrative and the couple had a short disageeeabout how much take-

away food their children ate:

CT: So what do you find you buy more of when theyff
(from school)?

Jayanti: Stuff for their lunch because normally &y have
sandwiches or whatever ... cos I've been off at hontee
been coming home to ‘I've got nothing to eat’ thigeek.
It's like they’ve been starved.

Husband: | end up taking them to take-aways.
Jayanti: We don’t have take away that often.
Husband: Oh, well they’ve had it lately ... a loafighs)
Jayanti: They have not

Husband: Since they’ve been off.

CT: What's a lot?
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Jayanti: We normally try to limit to once a month
Husband: Yeah once a month

Jayanti: But | think sometimes when they are offie
probably will just go and nip in and get a pizza or
something. No, the other week because | went oot he
(husband) didn’t want to cook so he took .... He gave
them a take-away because he couldn’t be bothered to
cook, that's why. That's why it's been more (laugh...

(Jayanti, aged 45. Extract from go-along interviey

Food practices in the home and discursive accafriteod practices in
the home, like the extract above, were governeddiyes of responsibility and
intertwined with constituting an identity as a ‘gb@arent. Moral discourses
surrounding healthful family meals are reproduced jperpetuated in the
accounts of these participants. A key way in wipahticipants described
managing their home food environment and, therebggcting their
responsibility in these spaces was by regulatieg tthildren’s diets. For
example, Lisa and her husband described very vigjaes and practices when |
asked if they ever allowed any of the childrendabdifferent evening meals

from everyone else:

Lisa: But | hate doing that. I ... | don’t allow my
children to do that. If we're having beef that’'shvat we're
having. So if his (husband’s) brother comes overdawe
do separately for him then it's a bad message for kids.
“Oh, S----- (brother)’s not eaten it.”

CT: Do you have him over for dinner a lot?

Lisa: No (laughs)

Husband: No

Lisa: Or if we do you know we won't do beef we’'lbd
chicken or something else
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Husband: We’'ll do chicken or something so it doestook
like we've given in.

(Lisa, aged 38. Extract from photovoice interview)

In the quote above the participant and her huskapthin how they dealt with
the disruption of the husband’s brother coming dwetinner, as he had very
particular tastes. They did not like theessageit sent to their children or that
it might look as if they hatyjiven in’ by allowing individual demands to dictate
what was cooked. It was important that they wereantrol of family food
practices and that everyone ate the same at mess {isee section 6.3.3). For
these participants, controlling and regulating wdrad when their children ate
was central to instilling appropriate eating bebavs and habits into their
children. Lisa, Jayanti and Catherine all deployed'regulated meals’ routine-
of-practice, a high agency approach. Yet, onlalatko adopted a high-agency
and planned approach to food shopping (see tabjefdrther demonstrating the
lack of consistency in participants’ behaviour asroontexts.

7.4.2 Responsibility and individuality

While regulation of the home food environment wasatibed by the
participants in the previous section as a meamsatting responsibility, other
participants described quite a different perforneaoicresponsibility. For these
individuals, home was a space in which person&s$aand food related
identities could be expressed. Instead of fogjesihealthy home food
environment by regulating their children’s food s and practices, these
parents express their responsibility and relatigpsshy indulging and
accommodating the personal preferences of famiinbegs. Food is a powerful
metaphor for love and care within families and figrmeals provide
opportunities for communication between parentsdnidren (Story 2005). In
particular, the participants who adopted ‘what @ecly’ routines-of-practice
explained that they worked very hard to accommontat®idual preferences at
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meal times, and derived much satisfaction from essfully catering to

everyone’s needs (see section 6.3.2).

The expression and accommodation of individual fpattices were
central to many accounts of food practices in té. Individualism, in
cultural terms, means placing the individual at¢betre of a framework of
norms and beliefs and emphasising personal freedwhthoice (Eckersley
2006). This is particularly evident for particiganvho described themselves as
‘fussy eaters’ (see section 6.41.). They all exygld how their food preferences
made them unique. Also, the home was the onlyirsiéhich these identities
could be performed comfortably. Tracy, in the agtbelow, quite cheerfully

commented that she doubted if I'd ever met anyikeeHer before:

Tracy: ... ... I will eat a cottage pie but you know
sometimes when you put a lot of onions in ... | tetad
pick bits out (laughs).

CT: Does that go down well indoors?

Tracy: Yeah, they know what I'm like. They're uddo
me now (laughs). | mean it does sound like I'm tga
strange, but when | go home it’s really normal. ¥ &now
you just ... yeah ... yeah ... | bet you've never come
across anyone like me before (laughs)

(Tracy, aged 33. Extract from photovoice interview

While Tracy reported that her eating practices ey limited’ and‘strange’
(see section 6.4.1), at home they ‘agally normal’, and readily accepted by her
family. Similarly, Caroline explained how her aimelr family’s eating habits

made them unique:

Caroline: ... Soit's not, you know ... we went away with
some friends and we were a nightmare cos they dard
never known a family ...

CT: All of you?
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Caroline: The whole family, cos we went away tmérica
and they said ‘I can’t believe everything you askier
something had to be taken off or added.” You kniiwas
like ‘can | not have mine with that ... can you takbat
off mine’

(Caroline, aged 52. Extract from photovoice interiew)

As Caroline describes in the extract above, outsidbe home setting (in this
case on holiday), these individualised practicepb® problematic and difficult
to maintain. In the home these preferences caméeaged’ but managed in a
very different way to those described in the prasisection. As discussed in
section 6.3.2, the parents who deployed a ‘whataney’ approach to household
food practices took responsibility for ensuringtttieeir family enjoyed the

meals they prepared, which often resulted in praganultiple meals ‘on

demand’.

Parents helped to reinforce and even celebratadngdualism
expressed by their children in accepting and aageior complex sets of likes
and dislikes. The home was a site in which thigsednd dislikes could be fully
expressed and performed. As discussed in secHob, Zhere is an ever
increasing range of food types and sources to eéfsom, and food eating
practices are becoming progressively more individed (Warde 1999, Murcott
1997). Wills and colleagues argue that parentsgsieg meals ‘on demand’
reflects the increasingly flexible nature of conparary lifestyles and
relationships between family members (Wills e28I08b). In a further example
of this, Lauren explains below that her mother waypically cook her

‘whatever’ she wanted for dinner:

CT: ... How do you decide what to eat?

Lauren: Usually whatever | can be bothered to dojost
like ... if I say ‘I'll have this’, my mum will makeit for me

(Lauren, aged 23. Extract from photovoice intervig)
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As can be seen in table 7.1 (and discussed irosegi#.1) Lauren was a self-
identified fussy eater. She had a very speciicdf preferences and practices
and her mother, as she states above, would coalehaneals ‘on demand'.
Outside of her home environment, however, Laurdussy eater’ identity was
less clear and she was more willing to eat a widege of foods, as she explains

below:

CT: Do you eat more when you go over to your Aunty
S----?

Lauren: Yeah, probably ... yeah.
CT: How is it different from what you eat indoors?

Lauren: usually more rice, a lot of rice cos heubband’s
Jamaican ... and peas ... So it's like there’s usuatlge,
but whatever you have there’s always usually casron it
and you think ‘that’s a bit of an odd mix.” But ialways
goes. It's gorgeous.

The participant breaks off to speak to the children
in her care.

CT: Do you think where you are and who you're vetfects
what you eat?

Lauren: Erm ... if we go out for something to eat €0
wherever we go I'll have a cooked dinner. | loveym
cooked dinners that much. But if I'm round somebgd
house then I'd have whatever they give me, so algably
would. Wouldn’t necessarily be something I'd ch@os.

CT: So when you say you're a fussy eater is tHatay
eater all the time and everywhere?

Lauren: Erm ... no. Sometimes, if I'm at somebody’s
house and | don’t like something | won't eat it but
normally if it's ‘I don't like that’ ... if somebodygives me
it on a plate in somebody’s house, I'll eat it.

CT: Can you give me an example of that?

Lauren: Pasta. | like pasta, but you know someyda/ou
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just think ‘Oh, | hope | ain’t got pasta.” And Auty S----
does this salmon and spinach pasta and I've gonend
there and thought ‘Oh, | couldn’t eat’. Like it'ssomething
| couldn’t eat and then it gets dished up and I ttk ‘“Yeah,
I'll eat it, no problem.” I'll eat that (laughs). Whereas if |
get home and | got pasta I'll think ‘Oh, | don’t wat it.

I'll have it later.” And then | probably won't.

(Lauren, aged 23. Extract from photovoice intervigv)

When away from her own home and her mother (wh&edonost of her
meals), Lauren reports that she was much moreyltketimply eat the food she
was given. Her identity as a fussy eater wasntexdent, context specific. The
level of individuality and personal choice she @gsed in the home was not

reproduced in other settings.

Home was implicitly constructed as a site of reglmihty by parents.
For participants such as Lisa, Jayanti and Catbehis responsibility was
enacted by regulating and monitoring the familyd@mvironment and providing
structured and collective eating practices. Fberd, such as Caroline, they
enacted responsibility by managing and accommagl#tieir children’s food
preferences. Lauren and Tracy, both of whom liwéd their parents, had their
complex likes and dislikes fully accommodated aockpted in the home
setting. These contrasting enactments of respiibsttemonstrate the complex
and conflicting demands that shape home food mes:tiHome is a site of both

collective and individual practices (Valentine 1899

7.5 Comparing behaviours across the contexts of han

and the supermarket

As mentioned in section 7.2, there are varying eegof consistency across the

contexts of home and the supermarket. A high agapproach in the home did

not necessarily translate into a high agency famgping routine-of-practice.
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Although narratives and enactments of respongiblike those discussed above,
featured heavily when participants spoke about hahey were much less
prominent in the supermarket environment. Paicip who regulated their
family’s food practices in the home sometimes tad&ss structured approach
when food shopping. This section will examine Hbese inconsistencies and

contradictions revealed themselves at the indivitie!.

As highlighted in section 7.4.1, Jayanti’s foocatetl narratives and
behaviours were somewhat contradictory. She reg@tregulated, collective
and planned approach to cooking and eating in beséhold (see sections 6.3.3
and 7.4,1 and table 7.1). The family ate regsifeared meals that she planned
and cooked.In the supermarket, however, Jayanti and her fadidylayed a
much more individualistic approach to food pradi¢gee section 5.3.3). When
in the supermarket she consistently asked hersomasband what foods they
wanted and sent her son to go and choose confacfiand savoury snacks, as

can be seen below:
Jayanti: Got bacon? Want more bacon?
Husband: Yeah

And then later:

Jayanti: ... ... ... Get 2 of those for yourself, not the
ones (to son, referring to sweets).

He holds up a packet of sweets for approval

Jayanti: ... ... go on then (to son as he puts thentire
trolley).

3L: Do we need any biscuits? (to son) Go andckpjour
biscuits what you want

Son walks back down confectionary aisle

(Jayanti, aged 45. Extract from go-along interviey
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Although their home food practices were ordered@iléctive, in the
supermarket she allowed their son to express adeaxragency and choice over
the snacks purchased for the family. The superetankth its extended range of
choice, provides a space in which individual fooef@rences and desires can be
met. As can be seen in the quotes above Jayaqtiéntly asked her son‘go

and pick’something for himself or go arget those for yourself’ Yet, when

she spoke about this in her photovoice intervieevddscribed a more moderate
and regulated approach:

Jayanti: Er ... They do eat chocolates but not loaziss |
buy some at the weekend and that's got to last thbhe
week, the chocolate. That's it they’'ve got to makiast.
Same with the crisps, but I think they’re more sawg to
be honest. They love their crisps.

(Jayanti, aged 45. Extract from photovoice inteneaw)

Her food practices appear contradictory acrossthes different contexts. In
her photovoice interview Jayanti talked about bgyadimited amount of sweets
and crisps for the family at the weekend and thiaad tolast them the week’
Once in the supermarket, however, she alloweddretschoose, suggest and
negotiate the purchase of confectionary and savenagk foods. Also, the go-
along shopping trip did not take place at the wadkbut on a Friday. This
particular go-along was both one of the most ditfito conduct and was also
peppered with contradictory statements, disagreenimtween participants and
unanswered interview questions. This could bébattxble to the pervasive
nature of the supermarket environment and the extenhich Jayanti and her
family chose to interact with it. As discussedéttion 5.3.3, she employed the
relatively low-agency food shopping routine-of-gree of ‘working around the
store’, in which they were engaging with price pogions and purchasing on
impulse. Both Jayanti and her husband enjoyedmhgmas an activity in and of

itself:
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Jayanti: My daughter was saying that, ‘do online
shopping’, but it doesn’t appeal to me.

CT: Why’s that?

Jayanti:: 1 don’t know. I think it's what you’reused to
isn't it?

CT: Yeah.

Husband: [ think she probably finds it therapeutic

Husband: | mean, my brothers don't like it. | danmind.
To me it’s relaxing, so ... it doesn’t bother me.

(Jayanti, aged 45. Extract from go-along interviey

Throughout the trip the Jayanti’'s son constantiyrapched his mother with a
variety of products to see if she would let him #aein to the trolley. All three
family members present were exercising individyahtthis way, by selecting
items based on personal preference and impulsantiavas quite critical of her
husband’s purchasing decisions and commentedhbatlg/ays bought more

when he went shopping with her, as can be sednsrextract:

CT: So what might you end up buying if your husban
comes shopping that you wouldn’t if it wasn’t here?
Jayanti: | just get what we need. He puts in extr

Husband: | put extra what | need

Jayanti: What he needs for himself. Normally ifdo
shopping | just put in what we need.

CT: What stuff do you end up with that you doe&adf?

Jayanti: He buys a lot of tinned stuff. What | dalubbish.
He buys like stews and things and ... ...

Jayanti: Dog meat, as | call it (laughs)

(Jayanti 3L, aged 45. Extract from go-along interiew)
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This individualism and disagreement is quite déferfrom her descriptions of
home food practices as collective and highly plahas demonstrated in her

account of planning and cooking meals for the fgmil

Jayanti: Er ... ... So on Saturday I'll cook a curnjike
a lamb curry, and put a pot for her (daughter). Sday,
we have a roast normally on a Sunday. My son ddike
roasts. That's another thing

CT: Your eldest?

Jayanti: Yeah. There’s meat in there but he do#dike
roast dinners. But everyone else’ll love it. Er then
Monday, | do try and do fish on a Monday. Try amlb it
every week

... Tuesday’s is veggie day so I'll just cook a veg&n
curry.

(Jayanti 3L, aged 45. Extract from photovoice inteview)

The contradictory narratives and inconsistencidseimaviour can be partly
explained by the influence of context. As discdssesection 7.3.1, shopping
environments can be sources of pleasure both byueaging relatively carefree
purchasing choices and by providing social inteoacas part of the shopping
experience (Jackson and Holbrook 1995). Jayadthan family interacted with
the supermarket environment and, in choosing itemisnpulse and based on
personal preference, expressed a degree of indiNigthat did not appear in
Jaynati's descriptions of the home food environmeéZwntext is an important
factor in shaping food practices, even if peopkerat always aware of it.
Supermarket spaces are highly designed and carendé behaviours and
decision making in a myriad of subtle and interwegways, as described in

chapter five.
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In a further example of inconsistencies acrossecdast Dave, who
managed on a very limited budget, demonstratedcalgency routines-of-
behaviour in the supermarket and yet a very ordapptoach to cooking and
eating at home (see table 7.1). Like Jayanti anchbisband, Dave reported
enjoying the supermarket environment and the agtofifood shopping. In the
guote below he describes how he likes to ‘look dbdmod shops and seek-out

novel products:

CT: So you don’t come out with a list?

Dave: | have been known to carry 26 bags backudt
went shopping and | thought well | got to get thisgot to
get that. It was almost like ... | find retail themy very
therapeutic.

CT: You like shopping?

Dave: But I'm not keen on clothes shopping or ahytg
like that. | like to look round food shops and sedat’s
new on the market. | do that quite regular, seghtre’s
any new stuff or that on the market and I'll buy tb have
a look at it. Or I'll walk round utensils shops ot and |
think | haven’t seen one of them before, I'll loo&t them.

(Dave, aged 45. Extract from go-along interview)

Dave was quick to point out that it was food shagmpecifically, as opposed to
shopping for any other type of product, that hentbenjoyable. As can be seen
in the quote above, he reported that he sometimaghh much more than he
needed. By contrast, in his photovoice interviendescribed a very carefully
planned approach to cooking and eating at homewasefastidious about not
wasting food and often ate similar meals for contee days to avoid doing so
(see section 6.3.3 and plates 6.16, 6.17 and 6B&ng frugal with food was

central to his home food practices, as can be isettie quote below:

CT: Why did you take a packed lunch when you veemtd
there (to his daughter’s house) on the Friday?
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3A: Because I'd already made the sandwiches. hade
them and she phoned and says ‘Dad, | need you now.’
She said E--- (son in law) will be with you any se.’
She phoned me and said he was just getting sommpet
from the garage, which is only just here. So | daDK.
So that was it, | just put it into a sandwich bagétook it
to my daughter’s and thought I'll eat it when | gehere.

...... Yeah. If I've already made something | won'trbw
it away.

(Dave, aged 45. Extract from photovoice interview)

This high-agency and careful approach to food txcoasistent with his low-
agency food shopping behaviour. As can be setabla 7.1 and section 5.3.2,
Dave employed relatively passive and contextualiyesh food shopping
routine-of-practice (‘price promotion’), and badgd purchasing decisions on
special offers and reductions. For Dave, the odratied environment in which
food practices were performed had a consideraly@atnupon his perception
and performance of them. The very pervasive enuient of the supermarket
encouraged shopping as a leisure activity, ratier &is a domestic or health
related practice. In the supermarket Dave behlke@ consumer and derived

pleasure from consuming and, specifically, fronefatting with special offers.

As discussed in section 7.3.2, just as consumgaorfoster expressions
of identity, it can also challenge them. Consump8paces are, after all,
designed to promote and increase purchases. ipartis encountered
frustrations when their identities or lifestylestdited that thepot purchase
certain products. Falk and Campbell (1997) pourtttbat the relationship
between consumption and identity is not a one-spedess. People do not
uncritically engage in self construction by a psscef acquiring commodities.
Consumption also challenges and problematisesithities and values that

individuals hold. For example, Janet, when inamed at home, reported
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having to adhere to a very restrictive diet forltteeeasons and described, in

detail, the consequences of exceeding these testsc

Janet: ... ... If you don’t eat a lot of food you're &fht.
But if you just eat ... something more than you shdudo
the tablets don’t’ work properly. And you take timeat
night, every 8 hours and they’re very painful. yobu ...

if you think ... if you think you can get a good nidis
sleep ... cos | have to take Amitriptylirees well ... that's
... well they give it to you for anti-depressant. Bhey
found, about 20 years ago, they give it people wieojot
leukaemia and that. It's got a mild erm ... pain ref in it
and if you can get to sleep straight away, youlkap over
that pain. But if you wake up ... and 3 ‘0’ clock .that's
about the time my bowels are starting to move ... od
won't sleep again. | haven't slept for 2 nightdt’'s
ridiculous, yeah. It's a nightmare it really is.

(Janet, aged 63. Extract from photovoice intervieyv

Yet, when eating in social situations, she reguladceeded these restrictions
(see section 4.4.1.2). In a social context thel fele ate became a secondary
consideration. By contrast, when food shoppingestgained how the
supermarket environment, specifically her expeatatif a wide range of choice
(see section 5.2), made purchasing decisions hglylematic. Janet became
quite annoyed and upset when talking about the kol expense, of gluten-free

and lactose-free products in her local supermarkstsan be seen below:

Janet: ... ... No I think It's really unfair they dont sell
...... Even Sava (centre), they’ve got nothing for mi.
went to get my fish fingers and they were £3.14 &diish
fingers. | said ‘J--- (partner), just take them lo& I'll do
without.” But that’s just so unfair isn’t it?

(Janet, aged 63. Extract from go-along interview)

During both the go-along and photovoice intervidaret explained how it made
her feel when she could not buy from the rangeofl§ that were available to

‘everyone else’
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Janet: ... ... Butif I've got to buy in stuff for mé& can be
quite expensive. | mean it can come to 30 quict jios
stuff I can eat like ice cream and stuff like that've got
to have something ... cos | feel really neglectedfou
know what | mean?

(Janet, aged 63. Extract from go-along interview)

And also:

Janet: ... I'm sick of the gluten free chocolate ctisere’s
no taste in it. It's so expensive. And people ..eswne
else has chocolates for Mother’s Day. | have flawe |
want chocolates, | want lots of chocolates but Indioget
them. People only buy them for you Christmas cosytre
SO expensive to buy ... Only from Thornton’s, they do
gluten free chocolate ...

(Janet, aged 63. Extract from photovoice intervieyv

As the extracts demonstrate, Janet was frustrateaving to buy
expensive substitutes and at not having the rahgeaice and availability that
she wanted. She had quite an emotional resportbe tmnflict that arose from
trying to adhere to her restricted diet whilst alsamting to fully engage with the
consumption environment. Janet said that shedftvenself upset and angry
when she could not buy, or be bought, the foodsasirged to. In order to
alleviate this, and to avoid feelingeglected, she often bought and ate foods
which her restrictive diet prohibited. To illusawhilst shopping for food
during the go-along interview Janet was activeyinty to adhere to her dietary

restrictions. She sought-out lactose and glutea firoducts (see below):

We stop by the free-from selection (see plate 7.5)

Janet: | mean | had one of those the weekend (goig to
the soya custard — see photographs), but its 43Jfer

(partner) normally and its 87 (price) because itaid/ free.
It's ridiculous isn’t it? Absolutely ridiculous.Never mind.

CT: What stuff would you normally buy in the ffemn?

Janet: Er ... | have salad cream, this is the flotliat we
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use ... you see you can buy gluten free everything ...
baking powder, that’s the flour | use. Erm ... thesee
truly horrible (pointing at soya yoghurts), oh thegre
horrible ... they're terrible, they’re horrible ...

(Janet, aged 63. Extract from go-along interview)

Plate 7.5: Photograph of ‘free-from’ aisle (by CT)

At the same time Janet was also engaging in tlagively low-agency ‘price
promotion’ food shopping routine-of-practice (sablé 7.1 and section 5.3.2).
As previously discussed, this approach is driveenyaging with special offers
and promotions. Having a restricted diet mearttieny of the foods on special
offer were not suitable for her. Yet in many imstes she bought them anyway,

as can be seen in the following:

Participant stops to look at quiches on special
offer

CT: What are these?

Janet: These are quiches

CT: Is that something you can eat?

Janet: A little bit ... | do, otherwise | have nothg do 1?

You know what | mean. So |l do erm ... | do have er
something, even if it's only a little bit.
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CT: And they're 2 for £3?

Janet: Yeah ... definitely

(Janet, aged 63. Extract from go-along interview)

In this extract Janet decided to buy quiches owiapeffer, despite the fact that
she could not eat gluten or dairy. Price promdatiare part of the experience of
supermarket shopping. The extended range of clioatecharacterises the
shopping experience (see section 5.2.1) is notadlaiin gluten-free and
lactose-free products, as Janet comments, and piodacts that are available

are very expensive.

Janet’s conflicting practices and narratives caey@ained, in part, by
contextual influences. In consumption spaces,diggermarkets, individuals are
encouraged to behave as consumers. A wide rangeddcts in-store to
choose from has been consistently identified asyacknsideration for
consumers (Oppewal et al. 1997, Timmermans 1982inBs al. 1994). The
supermarket environment brings a range of influsnoahe food shopping
practices that participants performed within thehhey are sites of choice and
leisure, but also of expense and temptation. Suamécipants, such as Janet,
found it difficult at times to balance the pervasinfluence of the supermarket
against their own values and needs, even if thidsahdeteremental effect on her
health. Once again, this is very different to¢heeful, disciplined and planned
approach to food she talked about in her hometét#e 7.1). In the extract
below she explains how she plans her and her partmeals:

Janet: | have to know what meat I'm having, whidh
chicken normally every day. But some days | wilkf
have salad and | might just have like the gluten the
gluten free ham and cheese on my salad or somethihg
think there’s one of those a bit later on (indicat
photographs). But normally mine is chicken, all¢htime.
Chicken and vegetables or salad or blah, blah, hlah
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CT: Do you plan J---‘'s(partner) meals separately?

Janet: Yeah ... he just says ‘anything you want’ whesme
go shopping. I'll have this, I'll have that and hpist has
all his and | just ... | have chicken (laughs).

(Janet, aged 63. Extract from photovoice intervieyv

For Janet, the supermarket environment was ditfidtilprovided a range
of temptations and features that she wanted toactsvith, but which would
result in her buying foods outside of her dietastrictions. The ordered, if not
very enjoyable, high-agency approach in the homeahkallenged in the
supermarket. Physical and social contexts corgteinallenge the accounts and
narratives individuals use to construct identities rationalise behaviours.
Enacting stable and consistent food practices wadgmatic for some
participants. The pressures of particular contesttsh as the supermarket or
occasions of social eating, could be conflictind &mistrating. For example,
Janet, Diane and Tracy regularly described theid foractices in a negative
way, problematizing them in terms of health, effexpense or enjoyment.
Home, unlike the supermarket, was a place thaethesssures could be
managed more effectively and comfortably (see secti4.2). Home was a
private space in which individual needs could tereal for and temptations and
social pressures removed (see section 6.2). Lawrexplained that even

working near to a supermarket could be a constante of temptation:

Lawrence: ... Most people actually do eat at workyead
or just something to take to work ... people tencctime
in and have their breakfast there ... ... we work litdly
upstairs from Tescos and so ... to be honest with you
tend to go down and grab food. That’s part of the
problem | think. If you are bored at work ... peophaiy
boxes of biscuits, bits of cakes and stuff like thdf you
get bored you get tempted to be drawn into this kaow.

CT: Do you often end up eating it?
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4C: lused to. | don’t now. | might have a bisitubut |
tend to ... I do, | do participate in it. Partly baase it's
just social eating really. But | don’t as much aglid.
People at one point were buying endless boxes @fetsy
especially at Christmas you know when the offerg an
at Tescos. You buy 2 great big tins of sweetslfoiquid
and everyday there’d be somebody buying this starfigl
it is tempting if you like chocolate and stuff.

(Lawrence, aged 43. Extract from photovoice intenew)

Yet for one participant, Caroline, home itself vaasite of temptation. She
explained that she would rather eat at the prirsahpol where she worked, as

she thought it was healthier and more ‘regimented’.

Caroline: ... Well, when I'm at home you see | don#nd to
eat like | do here (school). I'm ready for my luhovhen
I'm here. At home | could maybe go to till 3 ‘olack and
I'll suddenly think ‘oh, | haven’t eaten anything.’
Whether it's because I'm preoccupied doing sometin
else or because I'm shopping or whatever. But ..1lu
here ... your times are regimented if you like so yknow,
you tend to follow them. And 1 ... | probably thinkeat
healthier at school than | do when I'm at home.

CT: Why’s that?

Caroline: Well, there’s less ... less temptationnless
people bring in tins of chocolates. | mean thereea
biscuits at school, which | don’t eat at home. 6t touch
them. Buterm ... if | was at school now ... no ... ifdas
at home in the day, rather than have a balanced mlea
might snatch a bag of crisps or the chippy acroks toad.
If I'was hungry or ... | may well have a biscuit or
something. So ... or not have a proper meal. liist
graze all day really. Which I think isn’t good.

(Caroline, aged 52, Extract from photovoice interiew)

As discussed in section 7.4.2, Caroline adoptedhat we fancy’ routine-of-

practice in the home and described making a gestaf effort to cater to her
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family’s individual needs and preferences. She alaployed a somewhat
passive ‘working around the store’ routine whenpghiog for food (see table
7.1). Yet, curiously, it is theegimented’'nature of set meals and fixed meal
times at the school that appealed to her, whiel axlds with her somewhat

complicated and individualised home food environinen

7.6 Summary

Some participants, such as Alan and Poppy, denatedthighly planned
routines-of-practice across contexts. Others,Hamela and Adam, described
comparatively low agency routines-of-practice inhbine home and the
supermarket. Interestingly, a number of participanamely Dave, Janet,
Jayanti, James, June and Clifton, demonstiatazhsistenfood practices across
contexts. They undertook highly collective andamiged approaches in the
home but low agency and unplanned approaches sutbermarket. It is
especially these participants who can help show ¢tmvtext shapes food

practices.

The supermarket is a consumption environment #ulithtes both
shopping as a leisure activity and the expressiotienmtity and aspirations
through purchases. The pervasive nature of thegeoements and their cues to
consume can be hard to ignore. The pleasure ltbapsg can give also meant
that some participants did not want to resist thresamption cues and marketing
devices, they enjoyed engaging with these feammdsehaving as consumers.
However, for some participants such as Janet,upermarket environment

could be problematic

The home environment presented very different pressand influences
on food practices. Home is a private and familycsp and one which parents

consistently described being responsible for. Tésponsibility included that of
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providing an appropriate home food environment.Hilithe home setting,
parents interpreted and enacted responsibilitwondistinct ways. While some
aimed to regulate the home food environment, oteerisraced and supported
individualised food practices. The influence ofieonment on food practices
can clearly be seen in the discrepancies in folade@ behaviour between home
spaces and supermarket spaces. Even those partgiwho enacted
responsibility for the home food environment imtsrof collective and regulated
food practices still responded to the individualisange of choice and cues to

impulsively consume that characterised the supémhanvironment.

Expressions of individualism, in relation to foodgtices, were
referenced by participants in both home and supdehapaces. Each
environment fostered expressions of individualitylifferent ways.
Individualism is perhaps most pertinently expregbedugh exercising personal
choice and freedoms (Eckersley 2006). Howevericelsabout food are not
entirely reducible to individual considerationshdite is a matter of collective
judgements, collaborative decisions and socialgsses (Murcott 1998). Home
could be a site of privacy and acceptance, a gafeesin which to exercise
personal preferences and individualised practi@germarket environments
facilitated expressions of individuality throughoote and the opportunity to use
symbolic purchasing decisions to help constructraadtain identities and

lifestyle choices, as Poppy did.

Food choices and behaviours are heavily constranddnfluenced by
context. Symbolic interactionism posits that ihct possible to separate social
action from the context in which it occurs. Theigbworld we inhabit affects
our practices and, in turn, our practices shapadleel world we live in (Rock
2001). Therefore, in order to understand routoufpractices we must explore
the contexts and environments in which they aropeed. The next chapter
concludes this thesis and identifies the broadevamce and implications of

studying food routines-of-practice.
288



Chapter 8:

Conclusion

This chapter concludes the thesis by discussingdrao what extent the
research aims outlined at the end of the literateweew have been addressed by
the methodology, data analysis and interpretatidmdings presented here.

The limitations of the study, most specifically tthta collection, are reflected
upon and, lastly, possible avenues for future meseand intervention will be

outlined.

As stated in section 2.5, this thesis had threeakeng:

1) To explore and describe how people perceivardedact with the micro

food environment.

2) To investigate how routine food behaviours aggymed in, and shaped

by, home and food shopping contexts.

3) To examine how food related practices and itiestinterrelate across

home and food shopping spaces.

In chapter three | argued that investigation oféhaims was made feasible by
the observational, interactional and context-speniture of data generated by
photovoice and go-along methods. This approachtribat | spent extended
amounts of time with a relatively small number aftgipants while they
specifically performed and talked about food-reddbehaviours. By combining
go-alongs and photovoice methods | was able to eeafood practices across
contexts. The go-along interviews facilitated ratdions and observations of

food practices as they unfolded in real space iamel, tvhich contributed
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significantly to the depth of the data collectéithe photovoice exercise
uncovered the less obvious aspects of eating betasvand highlighted
contradictions and context specific behavioursod-practices are social,
performative and situated. In line with this, andplic interactionist
ethnography assumes that human group life is uibggstive, activity-based,
negotiable and relational (Tan et al. 2008). Tfwes on a practical level, the
research aims could only be adequately exploredigtr ethnographic methods.
The stated research aims will be addressed innufre sections that follow:

8.1 How do people perceive and interact with the raro

food environment?

The first aim has been addressed by examiningcgaatits’ perceptions of their
local food environment (see sections 4.4 and :d)thae behaviours they
employ when shopping for food (see section 5.33.04tlined in section 2.3.2 of
the literature review, there is very little obsdivaal or ethnographic research
on how people shop for food (Gram 2010) and, thenelberact with their local
food environment. Although the Sandwell food eariment has been
extensively researched (see chapter four), thig bbdesearch is
overwhelmingly quantitative. There is an abserfosark on how Sandwell
residents perceive and use the local food envirommehe participants of this
study characterised and engaged with aspects &ahdwell food environment

in quite specific ways.

Although eat-in establishments were not originaitgnded to be a major
focus of this study, a significant amount of iniewv and observational data on
these food environment sites were collected. Thpaees were often used by
me and the participants as places to meet or agegdnr the photovoice
interviews (see table 4.2). Eat-in spaces weregnezd and used by participants
primarily as social spaces. Behaviour in theseepdlustrated the influence of

290



environment on food practices and highlighted #ading is both a social
activity and very much dependent upon context-$iegmiactices. Eating in
social spaces often involved abandoning healthegldietary restrictions and
departures from regular and more healthful eathagtres (see sections 4.4.1.2
and 4.4.1.3)

In terms of shopping for food, ‘local’ shops welescribed as resources
for everyday and additional purchases to supplemmemné regular ‘big shops’ or
‘main shops’ at supermarkets. Discount stores weeel by participants on an
impromptu basis. With the notable exception of Bomarticipants did not plan
to go to these stores and would often engage inlsiy@ or unplanned
purchases once there. Supermarkets themselvesarer&o the food shopping
practices of all participants. Although food shimgpbehaviours within
supermarkets varied considerably (see section paBjicipants gave relatively
consistent accounts of how they experienced andeddhese sites.
Supermarkets were described by participants as-etngin branded stores (such
as those listed in the ‘supermarket’ section ofet@hbl), and characterised by an
extended range of choice and an array of spedaisodnd promotions (see
section 5.2). Although some participants describegde spaces more critically
than others, they all consistently emphasised thase features as significant.

This study took an ethnographic approach to ingastig how
participants used the food environment. As presliypmentioned, although rare,
this approach has been employed before. Notahhgt&nd colleagues
conducted an ethnographic study of food choiceipesmarkets. The
researchers accompanied and interviewed shoppést thley were food
shopping, interrogating their purchasing decisiasishey made them, just as |
did. From these data they developed a conceptadéhof the food choice
process people deployed when shopping for foock ifituences on food
shopping choices identified were: ideals; persémabrs; resources; social

framework; and food context. ‘Food context’ refexgshe context in which the
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food choices were made, which included the physinaironment of the store.
The authors commented that some respondents allihveddod context to be a
very important influence on their food choices, arete often sensitive to price
reductions (Furst et al. 1996). This thesis buiijdsn and adds to these findings
by focusing explicitly on the influence of ‘food mi@xt’ of both the home and

the supermarket.

8.2 How are routine food behaviours performed in, ad

shaped by, home and food shopping contexts?

The second aim has been addressed by exploringpadigipants performed

food practices in the specific environments oftibene and the supermarket and
the influences that characterised these envirorsr(set sections 4.4.1.3, 5.3,

6.3, 7.3 and 7.4). As stressed in section 2dx] &iores and home spaces are the

two main sites in which food practices are bothpsigeand performed.

Responsibility emerged as a key influence on honaefamily food
practices (see section 7.4). For some participafrtsis study, family meal
rituals were a symbolic performance of respongibdnd family relationships.
As described in section 7.4, while some participamacted this responsibility
through uniform and collective food practices (seetion 6.3.3 ‘Regulated
meals’), others accommodated individual agencyduice at meal times (see
section 6.3.2 "What we fancy’). The ‘what we fghooutine-of-practice is
characterised by intensive labour, on the parhefgarents, in order to meet the
needs of individual family members. A range ofelént meals and foods were

regularly prepared for family meals.

This particular finding resonates with social sceefiterature on the
diversification and individualisation of eating laefours. The capacity to

provide choice and variety ‘on demand’ (Wills et2008a), in the way
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described for ‘what we fancy’ routines-of-practicemade possible by
convenience foods and ‘hypermodern conveniencedsVv{Warde 1999).
These are devices, such as freezers and microwaves ovhich have changed
strategies for the storage and reconstitution afekiic food. ‘Hypermodern
convenience devices’ and convenience foods makasgible for households to
store a wide selection of foods that take a retfyighort time to prepare,
meaning that ever more complex and individualissthg practices can be
accommodated. Warde further argues that the fuseneenience foods and
devices is a functional response to the de-razdtion of everyday life and the
progressively more complex set of negotiations ireguto achieve a meeting

around the table for a family meal (Warde 1999).

The symbolic importance and practice of family rsdas not decreased
(Murcott 1997), but the ways in which they can haated has become much
more diverse. Itis now possible to express imtliglity through food practices
and accommodate very specific likes and dislikekiwithe home, as a wide
range and choice of foods can be stored and prépaomestic settings.
Contemporary Western society has an extended @geice, products and

availability of goods for consumption (Eckersle30B).

As previously stated, extended choice is a feattisripermarkets and
the shopping experience (see section 5.2). Wheuapermarket spaces
individuals are not just purchasing food for thelwsg and their family, they are
also consumers and, therefore, perceive foodsresiomer goods. For
consumers, choice is now so diverse and multifacidtat the necessity and
functionality of the goods on offer becomes obsduréhe abundance of
promotions, special offers and superficial variasi@mong goods make it more
difficult for consumers to know what to buy andake sense of the choices
they are presented with (Ilmonen 2001). Shoppimddod is, in part, an act of
consumption and this thesis proposes that it shoeilstudied as such (see
sections 2.3, 5.2 and 7.3).
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If the food environment is to be studied as a non#ion environment,
then insights from sociological work on routinescofisumption can inform the
way we conceptualise food choice. lImonen commenat despite the growing
and overwhelming range of choice, consumers diécsthdemned’ to choose.
Individuals respond to extended choice by seelonginimise uncertainty and
ease decision making through routines. Once iddals develop a routinized
approach they stop noticing and critically thinkiadgout what they are doing, it
becomes automatic (Ilmonen 2001). His descripbioroutine responses to
overwhelming consumer choice very much charactetise food shopping
experiences and behaviours of some participarti®study (see sections 5.3.1

‘Chaotic and reactive’ and 5.3.2 ‘Price promotion’)

Extended choice and expectations of choice werefatgures of home
food practices. The individualisation of food frees is personified in the
construction and maintenance of food related itiesti This was most evident
in the ‘fussy eaters’ (see section 6.4.1), theedhimterpretations of being a
‘healthy eater’ (see section 6.4.2), and some@féstricted medical diets that
proved to be highly context specific (see sectibdsl.2, 4.4.1.3 and 7.3.2). The
home is the site in which these identities and Iigidividualised practices can
most easily be expressed and accommodated (séansé®). Home food
practices, therefore, were shaped by expressiahsgianourses of responsibility,
health, individuality and care. The most effectiveey to examine how these
various influences interrelated was to qualitagnvialestigate exactly how
participants went about food practices on a dajapbasis.

Bisogni and colleagues (2007) examined eating meatand food choice
in just such a manner. Participants of their stighorted, and were
subsequently qualitatively interviewed, about whindtere, when, and with
whom they ate over a period of seven days. Thassemewhat similar approach
to the one | took with the photovoice interviewsgsections 3.5.1 and 3.5.2).

From these data the authors developed a framewoghfracterising and
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situating ‘eating episodes’. The framework comgsisight inter-connected
dimensions: food/drink; time; location; activitiegjcial setting; mental
processes; physical conditions; and recurrenceticlants described their
routine eating practices with reference to thesgedsions and they also attached
great importance to their repetitive and ‘routif@d behaviours (Bisogni et al.
2007). Such an approach encourages a view otioatbehaviours that takes
into account how people’s eating practices are bu#rtwined and embedded
with other parts of their lives and also resulnirtheir need for predictability

and stability (Jastran et al. 2009).

The importance of understanding routine and habiteal practices has
been stressed in the literature (Jastran et ab,ZB@ke et al. 2008, Blake et al.
2009, Bisogni et al. 2007). As discussed in sec®d, Jastran and colleagues
argue that eating routines are a pertinent issukdalth because recurring eating
behaviours influence nutrition and health outcomRsutines can be understood
as strategies of decision making that simplifyyadtivities and tasks (Jastran et
al. 2009). Illmonen (2001) points out that althougiitines play a fundamental
part in our everyday life, they have attracteddittttention in the social sciences.
Probably because routinization is a long procesdsaadifficult one to research,
as routines are often tacit and uncritical (Imo2601). In the context of home,
individuals construct categories of practice arehtdies they draw upon
repeatedly when undertaking recurring food prastisech as family meals
(Blake et al. 2008). This scholarship positionsdf¢routines’ as an intersection
of structure and agency. Choice is routinized gdts of practices and
approaches that can be deployed in specific sitnaiand for specific tasks.
They are an expression of agency because they @maice, but these routines

are also constrained by the contexts and structanebich they are performed.

In addition to the sub-discipline of time-geograg@mg the more recent
development of non-representational theories dasdrin section 5.3,

geographers have theorised the routine and regetititerms of habit. Work in
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human geography on habit is much more sensitieatronment and
embodiment than the literature referenced above Oeleuzian theory of
‘individuation’ has been adopted and further deptbipy geographers to explain
habitual and mundane behaviours (Dewsbury 20Iddividuation refers to the
processes whereby the undifferentiated can becodmadual. Undifferentiated
activities such as driving a car, riding a bikeraking a bed facilitate material
connections to the social world. These tasks arfopned repeatedly and
become deeply and implicitly familiar to the indlvial. Performing these
everyday activities requires constant enactmentepetition, whereby ways of
‘doing’ and ‘moving’ are established. The partaxulvays in which individuals
‘do’ them become habits and it is through habitg freople understand and
reinforce their place in the world and, at the saime, understand how that

world works (Dewsbury 2011).

Habits arise from particular practices and actgitionce established they
can become something quite separate from the atigitentional practice.
Such a description could be applied to the shopmatnes-of-practice depicted
in section 5.3, in which individuals formed partenuways of moving about the
store, interacting with the environment and ‘doisgbpping. In some cases
these routines became quite separate from the ¢hsittaining appropriate
foods for the home and family meals or of purchg$oods that adhered to

restricted dietary requirements (see sections 563312, 5.3.3 and 7.3).

Geographers have not yet applied the concept bbdrad habits to food
practices. Further, while ‘routine’ behaviours ddeen studied in relation to
consumption practices and food behaviours at htimeg,have not yet been
examined in public health research. Jastran alkelagmies highlight this by
observing that nutrition professionals are very maware of the influence of
recurring food practices on dietary health, yetffand eating patterns remain
under researched (Jastran et al. 2009). Theseam#psliterature can be partly

addressed by a more developed and context-senigeey of routine food
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behaviours. This thesis aims to extend the stdidganl routines by focusing on
behaviour rather than the discrete factors that influenaasien making in
particular situations. It conceptualises routioed practices by building upon
theories of both routine consumption and routiradfbehaviours, and by
introducing the ternroutines-of-practice! The notion of routines-of-practice

was then applied to the core spaces of home arglrermarket.

As discussed in sections 5.3, 6.3 and 7.2, theegiraf routines-of-
practice was used, in this thesis, to characteos¢ext-specific food practices.
It was used in chapter five to categorise the vilayghich participants went
about food shopping in supermarkets. In chapiefs&ction 6.3) the concept
was used to typify habitual household cooking aaithg practices. Individuals
draw on context specific and habitual routines+@aegtice when performing food
practices. These routines can be regarded asfpatisters or bundles of
knowledge, values and behaviour that individuagsndupon as necessary and
appropriate. The routines-of-practice describettis thesis include some
descriptions of decision making, but incorporatesthwithin the broader aim of
characterisindgpehavioursn different food contexts. Food shopping roushod-
practice (see section 5.3) are not straight-forwaodels of decision making
because they do not assume food choices in thersapgest are necessarily
rational and calculated (Gram 2010). Purchasimisams, in these contexts are
often tacit, chaotic and uncritical reactions te tonsumption environment (see
sections 5.3.1, 5.3.2 and 5.3.3).

People segment their daily routines and practictes'brackets’
(Takashashi et al. 2001) of related activities s@xlion specific contexts and
identities. In doing so they are acting to plaamporal and spatial order on their
routines (Takashashi et al. 2001). This thesidleas informed by theories of
repetitive behaviours such as ‘habits’ (Dewsbur¥0‘routines’ (Jastran et al.
2009); ‘episodes’ (Bisogni et al. 2007); and ‘bretsk (Takashashi et al. 2001).

The concept of routines-of-practice has been inited to explore how food
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practices can be characterised in terms of behgwagency and the influence of

environment.

8.3 How do food related practices and identities

interrelate across home and food shopping spaces?

The third aim has been addressed by comparing &lys im which participants
routinely behaved in home and shopping spacessgsgmn 7.2), and by
interrogating the specific contextual influenceshase spaces (see sections 7.3,
7.4 and 7.5). This research aim is perhaps ttst eell addressed of the thesis
and also offers, potentially, the most scope fothier research.

The participants in this study did not demonstcatesistently high or
low agency behaviours in both the supermarket hathome. Some participants
described very ordered and planned routines-oftioeam the home and
engaged in more reactive and disorganized behaviouhe supermarket. This
can be explained, in part, with reference to theed-specific influences of
these spaces. In a way, the supermarket was a moichsimple space to
investigate than the home. It is designed forrp@se: facilitating and
maximising consumption. However numerous, subtbtkraulti-faceted the
marketing features of those environments mighthmy serve the same purpose:
to increase purchases. As a physical and symbitdicthe supermarket is
intimately tied to cultural constants of consunmrisndividualism and
materialism (Bowlby 1997). It is unsurprising thiaat people find these spaces
pleasurable and pervasive, but also frustratingtamgbting. They are

monolithic sites that can be engaged with, resjsiednjoyed.

People go to the supermarket with a purpose: tofdgy. Individuals
bring needs and expectations from the home toupersarket. Individuals

shop both for themselves and on behalf of oth&rey then take their food

298



purchases back home to the home food environmedrd tsed and shared, or,
sometimes, to be wasted or thrown away. This $ha®es not go far enough in
examining how food products and related, valuesda@nd practices are taken
and shaped from context to context, and why sontejpants engaged so much

more with the supermarket.

One possible explanation is that some people se&mmukition food
shopping as a somewhat isolated activity. Rattem being merely a resource
to replenish the home food environment, the supek@@&nvironment adds new
decisions, dilemmas and dimensions to food praxtidde supermarket space is
not a neutral site. It has features and prompts) as special offers (see sections
5.2 and 5.3.2) that position food purchasing denosivery much in the context
of the supermarket and away from that of the hoEregaging with special
offers, promotional displays and new products shiie emphasis of decision-
making from what may be needed or wanted to wheltésp, new or only
available for a limited time. These context spe@ahd temporal marketing
devices can serve to override or overshadow theegsoof food shopping as a
simple task of restocking for the home. In whielse, a carefully planned
approach to food in the home does not necesseaaitglate into an organized
approach to food shopping. However, as has bessusied (see sections 5.3
and 7.3), the participants of this study were motilling or unaware subjects of
these marketing devices. They consistently idietifhe more effective
marketing features of supermarkets (see sectigreb® many enjoyed
interacting with them, to the extent that some ladyiwent food shopping with
no list and allowed the consumption space to gthide purchases. The reasons
why some people chose to engage with the supermarkieisiway, and others
did not, has not been addressed in the coursesoétildy, and would be a rich
topic for further study.

Home, by contrast, proved to be a much more comgubexelusive site to

investigate. Unlike the supermarket, it is not phthe commercial or regional
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food environment. Home is a private space andluaiecan be difficult to
research (Allan and Crow, 1989). It is the paehere individual and collective
practices intersect (Valentine 1999b) and alscsiteewhere cultural, religious,
socio-economic and temporal influences on food vielias are played out. In
the home we have both more control over food aoayersely, more sources of
pressure and influence. This study revealed sdrtteedactors that shaped food
practice in the home. In particular, the themeesponsibility was central to
accounts of family food practices (see section. 745 summarised in section
8.2, responsibility was interpreted and enacteddrgnts in very different ways.
Once again, the reasowsly some participants chose to privilege individualism
in their enactment of parental responsibility food, while others sought to
inhibit it, is unclear. As are the ways in whitisstmight be related to
behaviours and expressions of individualism ingingermarket. Choice and
Individualism are cultural-constants in contempgisuciety (Eckersley 2006);
and evident in ever more individualised and flexiapproaches to food
consumption (Wills et al. 2008b, Warde 1999). Gwat values have a powerful
effect on psychological wellbeing and, as a conseqge, health related
behaviours such as food practices. How this iaeletes and varies across home

and supermarket contexts is another possible aentarther research.

8.4 Summary of key findings

The sections above explored how, and to what ex¢ech of the three main
research aims has been addressed and the fintieygbave generated. The key

findings are summarised in the points below:
* The food environment can be perceived and useccassaimption

environment, which has implications for the waysvinich individuals

interact with that environment and shop for food.

300



* Home is the site in which people can most comfdytakpress and
accommodate increasingly individualistic eatingdaburs, which has
implications for the ways in which people enacpmssibility and,
therefore, perform household meals.

* The concept of routines-of-practice, introducethis thesis, builds upon
and extends existing work on routine (food) pragiby applying global
descriptions of approaches and behaviour ratherftiaising solely on
choice.

» The routines-of-practice identified and describethdnstrate the
importance and influence of context in shaping fbetaviours

» Behaviours and approaches to food practice aralmatys consistent
across contexts, illustrating the situated natfifead practices.

* Routine food behaviours have yet to be studiedubslip health research
on the food environment, and introducing this caho®uld help us
better understanidow people interact with the food environment at the

individual level.

8.5 Study limitations

There are theoretical and methodological issudsstiauld be considered in
relation to this study. Ethnographic knowledgesioet claim to be
immeasurably wiser or more sophisticated thandh#te participants it studies.
What is offered here is an interpretation of thegsvéat participants explained
their surroundings and actions (Rock 2001). Thieskngs are not replicable or
easily comparable with those of other studies.BAK and colleagues point out,
there is little consensus as to the most appr@papproaches for defining and
investigating environmental influences on diet.rtker, that observational
research, such as that presented here, does nadgsirong evidence as to the
temporal or causal nature of associations of enuiental factors with health
behaviours (Ball et al. 2006).
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The richness, quality and validity of the datdextked could have been
improved upon in some areas. Additionally, thepgcand methodology of the
study did not adequately address certain aspegarti€ipant’s food practices or
the factors that may have shaped them. The fieklwas concentrated in a six-
month period. As outlined in section 3.6.2.1, ltnvéh each participant four or
five times and spent around three to four hoursptial, with each of them. |
only went on one food shopping trip with each ggvint (even though it may
have been to multiple sites, see table 4.1), whielhnt that | was unable to
observe or interrogate the temporal and changitw@af food practices. |

obtained a snap shot of people’s lives and pragti@beit a very detailed one.

Although somewhat outside the funding and time trairgs of the study,
a second wave of data collection would have begellglbeneficial. By
conducting several go-along interviews or a sesfdsod-photo-diaries | could
have examined the consistency of practices thatcygents deployed. Some
participants, in particular, described very chambigdiets. Tracy, for example,
talked about following a range of weight-loss detsl eating plans (see section
6.4.1), whereas as Lawrence explained that his foactices has changed
drastically in recent months after an extendedogeon a meal-replacement plan
(see sections 3.4.2 and 6.4.2). Returning to thaege&ipants again would have
enriched the data collected and generated moreodamporal aspects of food

practice.

As discussed in section 8.3, the home food enkent was problematic
to study because it was a point of convergenca fange of influences and
practices. Photovoice helped to uncover some skthdluences and to prompt
participants into reflecting on less-obvious asp@éttheir home food practices.
However, the depictions of home and home food-nastiof-practice (see
sections 6.3 and 7.4) are based largely upon therigdons and interpretations

of only one family member. It could be that othe@mbers would disagree with
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their interpretation or characterise it in a difier way. Aside from a handful of
couples and children who also contributed to ineavg, the data presented here
do not capture these possibly varied viewpointsexpriences, which could

result in rather a one-dimensional picture of tbmb food environment.

As stated in section 2.5 and evaluated in sectindhe of the aims of
this study was to examine how food related prastared identities interrelate
across home and food shopping spaces. In bothudy sesign and data
collection, the home and supermarket were tresgestparate sites, and this is
reflected in the limited conclusions | have beele &b draw about how
behaviour may interrelate across these sites és#ms 8.3). More could have
been done to compare and link practices acrosgxismt the data collection
stage. One possible method to achieve this woelliw lzonduct the go-along
interviewsfirst; and then track how the food bought during thepgimg trips is

consumed and used in the home via the photovoartdary and interviews.

8.6 Implications for policy and research

Shopping for food in supermarkets is one of thenpry means through which
people interact with their food environments aheyé¢fore, one of the principle
contexts in which decisions about diet are madedddstanding how people
make decisions when food shopping, and the cordéfdators that shape them,
necessitates a more nuanced understanding ofr@{séhaviours, routines and
perceptions. Much epidemiological and quantitatesearch relies on a simple
model that suggests that increasing food acces®uag diet, and that all
contexts will affect people equally (Macintyre 2001 he results of this study
indicate that individual responses to similar kinflfood environment vary
despite participants having similar social and ecoic backgrounds. These
findings highlight the need to focus on the factbi mediate interactions with

the food environment and thereby shape food andrgigractices.
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As discussed in section 2.2.3.2, many current patiitiatives that focus
on the physical environment determinants of foatpces seek to tackle ‘food
deserts’. These schemes are focused on struciteatentions that increase
physical access to food in low-income communifidse findings reported here
suggest that a uniform structural policy solutioaymmot always be effective, as
not all individuals within a community respond retsame way to the same food
environment. Policies aimed at changing the fandrenment are likely to have
varying effects on food practices depending oncthresumption characteristics
of individuals interacting with those environmentadividuals have differing

responses to, and perceptions of, the food envieotum

The findings of this study provide empirical supgdor the idea that
food-shopping behaviours are not straight-forwaedters of proximity, cost and
‘rational’ economic decision making. This studypkxes and examines
shopping for food as a consumption-related behayiowaddition to being a
health-related behaviour. In which case, incorogansights from the social
science literature on consumption and marketinghedym health researchers
explore how the neighbourhood food environment afésct individual diet by
helping to generate a more nuanced understanditige ghultifaceted nature of
individual responses and practices.

Individuals adopt habitual routines-of-practicespecific places and
contexts, such as shopping in supermarkets or pngp@aeals in the home.
Conceptualising eating behaviours as a seriestioh&d decisions about what
and when to eat or buy is unhelpful in seekingriderstand the complex
negotiations and demands that influence food prestiespecially in the home.
People perform food behaviours in the home thab#ien uncritical and
habitual, deployed to simplify the increasingly q@ex nature of everyday life.
While participants demonstrated an understandingaaceptance of healthy
eating messages and promotions, these messagesftearéaken up as

discourses, rather than behaviour change, andrpacated into self-narratives,
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as exemplified by ‘healthy eaters’ (see section).4Changing habitual food
behaviours is more than a simple case of educatidgadvising people. Not
least of which because routine behavioursua@itical habits(llmonen 2001)
and because people tend to rely on them in tirhegess and uncertainty, even

if they are not ‘healthy’ (Jastran et al. 2009).

In the supermarket it is clear that food is posiid as a consumer good
and that people shop for food within a consumpéionironment characterised
by an extended range of choice (see section H&jvever, choice and
individual preferences are also a big decidingdiact some home settings as
well (see sections 6.3.1 and 6.3.2). It would bssjble to infer that the
increasing commodification of food (Warde 19@8yosshome and supermarket
settings can have negative implications for the wayperceive and consume
food and which are potentially damaging to healths perhaps the way that
food and food environments are marketed and desitirag need attention, in
addition to effective public health messages abmad aimed at the individual
and household level. The need to work across gtséand focus on both the
food environmenéndhealth promotion is perhaps best summarised byvéhd
PCT itself. In 2007, Sandwell PCT’s Joint Policgitiexamined the case for
increasing supply of, and demand for, healthiedfmoSandwell, concluding
that:

Health inequalities and food poverty are unlikedybe
changed appreciably by addressing retail accesaalo
Neither will advice and information change eatiraphs.
Shops do not on their own dictate eating habitssthare
part of social, cultural and family patterns. Htal
promotion could generate the desire for healtheard, but
only if that desire can be visible and possibleweryday
life. People make decisions about food, plannexkem
decisions about the environment. Maybe policygiesi to
“tackle” health inequalities and food poverty shdul
re-evaluate reliance on short-term projects andaemage
joined-up thinking.

(p.470-471) (Kyle and Blair 2007)
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As Kyle and Blair argue above, planners make dewssabout the food
environment, but it is individuals who make deasi@nd choices about food.
In an ever more complex and ‘hypermodern’ (Ward@3)$ocio-cultural
environment, individuals are confronted on a dbdgis with vast array of
choices, too many to deal with in any great detadven necessarily to make

sense of (Eckersley 2006).

People respond to these conditions by relying atime behaviours that
short-cut decision making and simplify daily adie$ and choices (llmonen
2001, Jastran et al. 2009). These habitual rosiine context and task specific
schemas that we step-into as necessary and oftenically (Blake et al. 2008).
The concept of routines-of-practice offers a wagxamine how everyday
responses and solutions to complexity and overwinglichoice are played-out
in food practices. Rather than trying to idenéflthe factors that shape food
choice, this approach aims instead to characttdresgverall approachtaken by
people to underpin their food practices in speabatexts. Such an aim is
somewhat of a departure from models of choice awiktbn making processes
that have already been developed in relation tonmedood practices (Blake et
al. 2008, Bisogni et al. 2007, Devine et al. 200@st et al. 1996). However, it
does serve to highlight the situatedness of foadtpres as performances that
cannot be separated from the context in which #reyperformed. Further, that

food practices can be both uncritical behavi@mgintentional activities.
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Appendix

3.1: Recruitment materials

a) Poster for display
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b) Information sheet with return-slip for study participation

‘Q Queen Mary

Uriversity of Lo

Information for participants

We would like to invite you to be part of this research project, if you would like to. You should only
agree to take part if you want to, it is entirely up to you. If you choose not (o take part there won't
be any disadvantages for you and you will hear no more about it

Please read the following information carefully before you decide to take part this will tell you why
the research is being done and what you will be asked to do if you take part. Please ask if there is
anything that is not clear or if you would like more information. If you decide to take part you wil
be asked to sign the attached form to say that you agree. You are still free to withdraw at any time
and without giving a reason.

This study looks at factors that affect food choices and behaviours. | am interested in exactly what
foods you buy, prepare and eat, and how you make decisions about food.

If you agree to take part in this study you will be asked to participate in the following activities:

. Take a digital camera around with you for four days and photograph the food you eat.

. Be interviewed about the photographs and your general food practices for about an hour
or 50. These interviews will be anonymous and can be conducted in your own home or
any other community space at a time that is appropriate for you.

. Lastly, we would like to actually go with you when you buy food and ask you why and
haw you choose what to buy. ldeally. a researcher will accompany you on a trip to the
supermarket or a walk to your local take away.

The information provided will be kept safely and confidentially. You will be able to see the final
study when it is written up. At the end of the study you can keep the camera, we just need the
memaory card back.

It is up to you to decide whether or not to take part. If you are willing to take part please provide
your contact details and | will be in fouch shorly.  Alternatively, ywou can emaill me at
c.thompson@amul.ac.uk

Please tear off this par, fill it in and post it to Claire Thompson, Department of Geography,
Queen Mary, University of London, Mile End Road, London E1 4MS. Tel: 020 7882 200

Name
Address

Phone Number(s)

Email {optional)

- /
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3.2: Participant pack

A study into the factors affecting food choices.

PARTICIPANT PACK

Information, resources and contact details for participants

FOOD END FOOD SEOPPING IN
TOOR LOCEL NEIGHEOTHROOD
—_—

Claire Thompson,

e Depariment of Geography,
wQf Queen Mary S S S i,

mgt’, n.' umn London E1 4M8.
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Participant pack

v Queen Mary

iniraty o Lirsy

Information for participants

Wi would ke fo invite you to be part of this research project, if you would ke to. You shoukd only
agres 1o take part if you want to, it is entirely up to you. If you choose not o take part there won't
be any disadvaniages for you and you will hear no more about it

Piease read the foliowing information carefully before you decide to take part this will tell you why
the research is being done and what you will be asked to do if you take part. Flease ask if there is
anything that is not clear or if you would like more information.  If you decide 1o take part you will
be asked to sign the attached form to say thal you agree. You are still free to withdraw at any time
and without giving a reason.

This study looks at factors that affect food choices and behaviours. | am interested in exactly what
foods you buy, prepare and eal, and how you make decisions about food.

if you agree to take pan in this study you will be asked to paricipate in the following activities:

. Take a digital camera arownd with you for four days and photograph the food you eat.

. Be interviewed about the photographs and your general food practices for about an hour
or 0. These interviews will be anonymous and can be conducted in your own home or
any other community space at a time that is appropriate for you.

. Lastly, we would like to actually go with you when you buy feod and ask you why and
how you choose what to buy. Ideally. a researcher will accompany you on 3 trip to the
supermarket or a walk to your local take away.

The information provided will be kept safely and confidentially. You will be abie to see the final

shudy when it is written up. Al the end of the study you can keep the camera, we jusl nesd the
memoary card back,

9 o
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Participant pack

W Queen Mary

Usdversity of London

Instructions for food photo-log

Thank you for agreeing to undertake the food photo-log exercise. The researcher issuing
you with the digital camera should ask you to sign for it and explain to you how it works.

The aim of giving out the cameras is for you to photograph what you eat and drink, where
and with whom. We would like to understand why and how you make choices about food.

What do | take pictures of'?

For the next 4 days we would like you to take a photograph of everything you at and drink,
where you eat it or buy it from, and who is with you.

We don 't need you to write anything down. unless of course you want to, just take pictures.

Remember, every time you eat we are interested in:

What
Where
Who with?

For example, a typical day might include things like ...

A breakfast of toast and cereal and tea, eaten on your own in your kitchen
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Participant pack

A takeaway meal in the evening with your partner, eaten at home

Remember, we would like you to take photographs every time you eat. We will provide a
memory card and batteries with the camera because, as you can imagine, this likely to
involve a lot of photographs.  On completion of the activity we will collect the memory card
and arange a time to talk about the photographs.

During the food photo-log exercise we will ring you to check on how it is going and answer
any queries. If you have any questions or problems during the activity please contact:

Claire Thompsen on 020 7882 8200
or email ¢.thompson@gmul.ac.uk

o /
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Participant pack

\Q’ Queen Mary

Urhwersity af Londae

Using a digital camera

Using a digital camera is just like taking photographs with an ordinary camera, just without the film.
The basics remain the same:

. Point the camera

. Press the button

H

Shutter button

LCD screen o

The digital camera has a little screen at the back, called the LCD screen, that shows you what you
are pointing the camera at. After you have pressed the button this screen will show you what your
photograph looks like.

Once you have taken the photograph it is stored in the camera. If you don 't like it or you think you
have missed something out you can simply delste it and take anather.

. We will provide you with some batteries, as digital cameras use a lot of power and you will
need to change them regularly.

I

. We will also put a memory card in the digital camera for you. When you have

finished the food photo-log exercise we will take the memory card back and §f

leave you with the camera.

* You will be given your own printed copy of your food photographs at the interview.

If you experience any difficulties please contact Claire Thompson at address / email / phone number
provided.

K J
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Participant pack

v Queen Mary

Usiwer sity of Londos

Contact Information Card
Participant Code ................

If you have any questions about the research
or would like to recommend someone to

participate please contact:

Claire Thompson

Department of Geography,

Queen Mary, University of Londen,
Mile End Road, Loendon E1 4M5.
Tel: 020 TEBZ 8200

\c\.thu Sonid ul.ac.uk
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Participant pack

@g Queen Mary

Uniazrsity of Londas

Photo-log note sheets

You may find, when doing the food photo-log exercize, that you want to note down locations, thoughts or
any other information that you think you might forget. Or, you may be perfactly happy just to take
photographs.

If you do not feel comfortable taking photographs in certaln situations you may want to just make a note of
whare you are or who you are with instead.

DAY ....

DAY .....

DAY ....

DAY ....
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3.3: — Photovoice interview schedule

Interview schedule for photovoice interviews

Thank participant for their photovoice data andeagrg to interview.

Interview schedule

1) Can you tell me about your experience of thedfpboto-log exercisep?
(narrative)
- did you enjoy it?

(Follow-up on any difficulties or challenges experted in order to refine the
instructions and/or the exercise)

Ask the participant to divide the photographs aduog to which day the
were taken (this should not be too difficult as petographs will be in th
order they were taken and pre-numbered).

<

D

2) For each of the 4 days:
Can you talk me through the photographs for this(darrative)

Follow —ups / prompts:
» Can you remember at roughly what time you took phistograph?
* How do you know this person? Can you tell me altioern?
 What made you choose to go to this shop / restadrtaake away
supermarket etc.?
* What made you choose for a meal / drinla¢ish

Establish context and typical practices by prongptin

» Is this what you normally eat on this day / at timse / when at work
etc?

* Do you normally eat out? / Where do you eat out?

3) Do you think that you eat and drink differenints around different
people?

Prompts
» Can you give me an example of that?
* How would you explain those differences?
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4) Does the time of day affect your food choices?

Prompts
» Can you give me an example of that?

5) Tell me about the people in your photographsteowl you know them?
(ask the patrticipants to group their social contace. immediate family, work
friends etc.)

Prompts
When / where do you see them?
* What sort of things do you do when you are togéther

6)

a) Is there anything in your personal history thetkes you choose certgin
types of food?

Prompts
* Do you buy the same foods as your parents did?
* Do you cook the same way as your parents did?

— these questions need to touch on issues of iglamil culture.

b) How do the people you live with or the peoplel ymow effect how you
think about food?

Prompts
* Do you buy the same foods as your parents did?
* Do you cook the same way as your parents did?
Do you eat the same foods as your partner / clmldrdeousemates
friends / people in the photographs etc.?

~

7) Is there anything else you would like to tell af®ut your food choices?

8) Do you have any questions you would like to s

Thank the participant for their time and raisedestion of when and where to
conduct the go-along interview. A possible acyiwat venue may well be
emergent from the interview.
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3.4: photo sheet

Participant .........

Photo
no.

Day / time / location / people

Comments
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3.5: Go-along procedure and interview schedule

Go-along interview procedure

Suitable activities and venues for the go-alongrinews should be emergent
from the photovoice and narrative interview datd.present the preferred food-
related activity for the go-alongs is the weeklglrar food shop for the
household. This activity may be touched upon enghotovoice and/or narrative
interviews. However, neither of these methodsatéaollection can capture the
activity in as much detail as observational methods

Preferably, participants will be interviewed aldneensure that recording,
transcribing and analysis remains as straightfaivearpossible. It is likely,
however, that other individuals, especially housgineembers, will be present
on some occasions. All interviews will be recordé&ilven that some of the
interviews will be conducted in busy and noisy arkewaill also take fieldnotes
throughout and write-up the encounter at its immiedconclusion. In addition, |
intend to take a digital camera with me to rectwlfood outlet we visit and any
significant locations or landmarks that we encouatethe way.

Interview Schedule

The go-along interview will be the final stage bétdata collection process and,
as a result, will be an opportunity to follow-uppics raised in previous data
collection stages and clarify issues. In whichecasmostly semi-structured
interview format, as opposed to an open-ended fof@arpiano 2009), would
be appropriate. It will not be possible to dedigese types of questions until |
have collected and reviewed the photovoice andhtiagrinterview data.

The go-along is particularly useful for investigatispatial practice and
environmental perception (Kusenbach 2003). Ingawtopics will, therefore
centre on participants’ interpretations of theintexts and how this guides their
food-related decisions

Interview schedule / topics

Meet participant at agreed location from which gorag will proceed,
preferably their home for ease of preparation aattisg-up recording
equipment.

(Test recording equipment)
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1) Explain to me where we are going and why wegaiag there
- explore issues of choice, frequeaieg decision-making

2) Do you normally come here on your own? Why?

**Point out other food outlets on the way (if theme any) and ask what
they think of them and do they use them.

3) Travelling:
- do you consider this a long wayrtwel?
- why do you take this particular et
- do you enjoy the journey? Why?

4) On arrival at the food outlet:
- why do you choose to eat/shop hefavour of closer /
Cheaper / alternative outlets?
- ask participants to explain theirdazhoices as they are
making them
- Do you always buwgtth
- Who is that for?
- Why did you chookattone?

*If | am permitted to accompany the participantstba journey back this
would be the most appropriate time to clarify issaad topics from earlief
research stages. The participants will already hbgen talking about foot
and food choices for some time and will be morepéee to making
connections and comparisons.

j -

At the close of interview participants will be thkeaad for their time and
contribution, and informed that they will be serguanmary of the research
findings.
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3.6: Ethical approval
Queen Mary Research Ethics Committee

To: Dr Steven Cummins, Dr Tim Brown, Ms Claire Thampson

E=3

Ref no: QMREC2009/54
Title of study: — Consumption and the built envirorment: exploring
spatial and cultural influences on food practices.

was considered by QMREC on"LNovember 2009.

The Committeeonditionally approved this proposal.

The Committeethanked the researcher for attending the meeting jand
answering questions on her study. The Committealldva@ive a
favourable decision to the study, subject to rangiva satisfactory
response to the following points; authority to ddes the response and to
confirm the Committee’s decision wdslegatedto Qazi Rahman.

a) The Consent Form should be amended to clarify ttigq@ants
that they should seek consent from any personthiegt decide ta
photograph. They needed to be advised that syamotograph
might be used in research.

b) The Information Sheet needed to be amended so ttat
participants were clear in advance as to what tyesctivities
might take place (shopping trips etc.). The redearis advised to
use bullet points for clarity.

c) The Information Sheet should be amended to merdigital as
opposed to disposable cameras and state that thieigsmnts
would be allowed to keep them at the end of thdystu

Further action:

Kindly comment on the above points (addressing @atlrn), and send
them to the secretary to QMREC.

In the event of any problems or queries, do noitéwesto contact Ms
Covill direct — 020 7882 2207.

Signed: Hazel Covill, Secretary to QMREC
(on behalf of the Committee)

Dated: 18 November 2009
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3.7: Informed consent form

Consent form

Please complete this form after you have read the Information Sheet and/or listened to an explanation about
the research.

Study tithe: Food and food shopping in your local neighbourhood

Ciusan Mary Research Efhics Commities Ref

Thank you for considering taking part in this research. The parson organizing the research must explain the
project to you before you agree lo take part.

If you have any quastions arising from the information Shaet or explanation already given to you, pleass ask
the researcher befora you decide whether to join in. You will be given a copy of this Consent Form to keep
and refer to at any time.

D | undarstand that if | decide at any other time during the research that | no longer wish to participate in
this project, | can notify the ressarchers involved and be withdrawn from it immediately.

D | consant to the processing of my parsonal information for the purposes of this research stuay. |
understand that sueh information wilf be freated as strictly confidential and handled in accordance with the
provisions of the Data Protection Act 1988,

Participant " Statement: b e s e L T L T e AT agrea that the
research project named above has been explained to me to my satisfaction and | agrea to take part in the
study_ | have read both the notes written above and tha Information Sheet about tha project, and understand

what tha research study involves.

Signed: Data:

Mame:
Address:

Contact number:

Investigator s Statemant: ) - — — — . confirm that |

have carefully explained the nature, demands and any foreseeabla risks | where applicable ) of the proposed

ﬁaan:h to the voluntear, /
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3.8: Photovoice consent form

'Q‘@Jeenwlay

Urrversty ol Lomder

Photo-log consent form

Please complete this form after you have listened to an explanation about this particular
stage of research and data collection.

Study title: Food and food shopping in your local neighbourhood

Queen Mary Research Ethics Committes Ref:

Thank you for considering taking part in this stage of the research. The person organizing the
research must explain the exact nature of the food photo-log exercise, what we intend to do
with the images and how they will be ancnymised (where appropriate ).

You will be given a copy of this Consent Form to keep and refer to at any time.

As part of the food photo-log exercise you have been asked to take photographs of the
people you eat with. It is important that you ask permission when taking photographs of
these people and explain to them that the images will be used for research and anonymised.
Some of you may wish to include the children in your household in these pictures. If you
decide to include children in the food-photographs then we need to obtain your consent to
use these images as data. Meaning that the images will first be anonymised and the data
subsequently used for analytical and purposes and presentations.  You are only required to
take pictures in situations that you feel comfortable in doing so..

All images will be anonymised, meaning that the faces of everyone in the
\pmmmphs will be blanked out.
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Photovoice consent form

‘Q’Quaenwlary

Urmversty ol Londen

D I give my consent that the images | caplure as part of the food photo-log exercise
can be stored, anonymised and analyzed.

Participant ' s Statement:

b e e e e e e e e e agree that the food

photo-log data collection exercise has been explained to me to my satisfaction and |
agree to the images | record being used as data for the study.

Signed: Date:

Mame:
Address:

Contact number:

Investigator ‘s Statement:

N e e e T R L T e S e e confirm that |

have carefully explained the nature, demands and requirements of the food photo-log
exercise and what will be done with the images recorded.

S H
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3.9: Risk Assessment

rh
wQf Queen Mary

University of London

Environmental Health and Safety

Fieldwork Risk Assessment
RISK ASSESSMENT FORMS

Type of fieldwork: PhD study data collection (Human Geography). One-to-
one interviews with participants and the issuing and
collecting of cameras for a food photo-diary exercise.

(eg independent student project, research, supervised field trip)

Dates: From November 2009

To June 2010

Location(s) of work: | Sandwell Metropolitan Borough Council.

Address of residential base: | will be working from, but not residing at:

Sandwell PCT, Suite 27

Vision Point, Vaughn Trading Estate

Sedgley Road East, Tipton DY4 7UJ

RISK ASSESSMENT

Risk
HAZARDS Eigh/ med/ RISK REDUCTION ACTIONS
W
Physical hazards (e.g. extreme
weather; mountains and cliffs, N/A N/A
guarries, marshes and quicksand;
fresh or seawater)
Biological hazards (e.g.
poisonous plants; aggressive N/A N/A
animals, soil or water micro
organisms; insects)
Chemical hazards (e.g.
pesticides; dusts; contaminated N/A N/A
soils; chemicals brought into site)
Man-made hazards (e.g.
electrical equipment; vehicles, N/A N/A
insecure buildings; slurry pits;
power and pipelines)
| will take a map of the local area to
Personal safety hazards (e.g. Low ensure | do not get lost. If possible |

lone working, attack on person or
property)

will visit the location in advance.
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I will check public transport links

| will be interviewing participants before | leave and have the number
one-to-one either in public of a trusted taxi firm (I will ask
spaces, such as cafes and Sandwell PCT staff for this).
libraries, or in their own homes.

In both instances this will be by I will not go into someone’s home if
appointment. the person | am supposed to be

interviewing is not in.

I will not give any personal
information or contact detail to
participants

I will leave an interview immediately if
| start to feel uncomfortable and
prepare what | should say should |
need to do this.

I will carry a personal alarm with me

I will ensure that | have enough
money with me to get a taxi and use
a public telephone.

In order to maintain contact | will
have a nominated party (my
supervisor or a member of the PCT
staff) who | will tell the name address
and contact details of participants
before | go to interview them. This
person will have my mobile phone
number. | will check-in with them
when | arrive at the interview location
(in front of the participant) and
arrange a time to check-in after the
interview is due to finish. If | do not
contact the nominated party then
they will contact me to ensure that |
am safe.

Other hazards (specify)

N/A N/A

SPECIAL PROVISIONS - Emergency procedures (e.qg. first aid, survival aids,
communication)

- | will keep my mobile phone with me and switched on at all times.

- | will keep my equipment (dictaphone) and valuables out of sight.

- When interviewing in participant’'s homes | will only conduct interviews in communal
rooms.

356



TRANSPORT

Suitable travel arrangements and licensed
drivers?

Adequate insurance cover

Permission to work on site?

Necessary training and information received

Health and next of kin information given to field trip

Leader/departmental office

Provision for disabilities, health problems?

Person completing this assessment :

Name Claire Thompson

YES

YES

YES

YES

YES

YES

YES

(tick boxes)

[ Ino [ |NA [7 ]
| |no | Na 1]
| no [ na ||
| N0 | na ||
[ Ino [ |INA [7 ]
| N0 | na ||
| no | na |1 ]

Position  PhD research student (Department of Geography).

(eg undergrad; research student; post-doctoral fellow, lecturer)

Date of assessment 3.11.09

Checked by

Name

Title

Date

Approved by Head of School:

Name

(eg supervisor; co-ordinator)

School

Date

Issued by:

Department of Environmental Health and Safety
Queen Mary, University of London

Mile End Road, London E1 4NS

Tel: +44 (0)20 7882 5431

Fax: +44 (0)20 7882 783
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